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K  School  where  nobody  plays  hooky  is  holding 
r  classes  again.  Attendance  is  big.  Interest 
»^yed.  Tnition  is  free.  Never  before  have 
an  boys  seen  anything  like  it.  For  this  is 
1(^0  Daily  News  Baseball  School  with  Rogers 
•y  directing. 

'|h  1945,  this  traihblazing  school  gave  free  base* 
instruction  to  125,000  baseball*hungry  boys  in 
and  Illinois.  In  1946,  if  current  enthusiasm 
iP^y  index,  increased  thousands  will  attend. 

Nbxt  Saturday,  May  11,  the  School  will  stage  a 
%  session  at  Wrigley  Field.  On  the  following  Satur* 
iifi  class  will  be  held  at  Comiskey  Park.  No  fewer 
vn  92  classes  will  be  coached  by  the  Rajah  during 
l|lf,  June  and  July. 

;:^^*IPs  a  great  undertaking,'*  said  Manager  Charlie 


M.M  Hr  wv  la  U.  Sl  *.1 
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Scene  at  Wrttley  Field  at  20.000  younaateri  attended  openlnc  of  Chicaao 
Dally  New«  Baaeball  School  in  1945  « Foreground)  Rogers  Homahy.  Director 


Grimm  of  the  Cubs.  **To  have  Hornsby  at  the  head 
of  your  program  means  you  have  acquired  an  out* 
standing  instructor  and  star." 

**The  Daily  News  is  doing  a  fine  job,"  said  General 
Manager  Jim  Gallagher  of  the  Cu^  **both  in  spon* 
soring  the  program  and  getting  a  man  of  Rogers 
'  Hornsby's  talents  and  prestige  to  direct  it." 

Les  O'Connor,  the  new  general  manager'  of  the 
White  Sox,  declared  that  "nowhere  could  the  boys 
of  any  city  find  a  more  capable  baseball  teacher  than 
Rogers  Hornsby  .  .  .  and  a  program  so  suited  to 
their  needs." 

Thus,  through  still  another  plan,  originated  and 
carried  out  by  the  Chicago  Daily  News,  the  best  in* 
terests  of  youth  are  served.  For,  surely,  juvenile 
delinquency  rarely  flourishes  in  the  soil  of  whole* 
some  exercise  and  clean  sportsmanship. 
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HBWYOT^ 

m  fwm  ^  P®®’’  haMer’f  son  in 

stockade  dreamed  o 


A  poor  hatter's  son  in  the  shadow  of  an  Indios 
stockade  dreamed  of  education  (or  aK  in  a 
dty  that  had  no  free  schools.  Peter  Cooper 
iron-master,  inventor,  saw  that  dream  fulffl^ 
in  Cooper  Union  where  over  210,000  hove 
received  tuition-free  education  in  science  and 
art.  Free  evening  forums,  reading  rooms, 
and  exhibits  have  expanded  the  minds  oi 
millions.  Here,  Lincoln  made  the  speech  tkot 
won  him  the  nomination.  Since  Lincoln,  13 
presidents  have  spoken  at  this  hall  which  Imh 
become  an  American  symbol  for  free  speech. 


Yo«  iM^d  ncwspapmrt  to  soil  Now  Yoik 


The  big  “something  new”  that  was  added  to 
the  Baltimore  Sunday  Sun  is  a  resounding  hit. 
liagazine,’’  the  picture  supplement  with  an 
idea — and  the  idea  is  people  in  and  around 
Maryland  —  is  paying  off  for  local  and  national 
advertisers.  It’s  The  Sun’s  first  post-war  divi¬ 
dend.  Readers  get  this  sparkling  rotogravure 
magazine  plus  “This  Week’’  color  section, 
comics,  and  all  the  other  news  and  feature 
sections  that  make  the  Baltimore  Sun  one  of 
America's  great  Sunday  newspapers. 


MORNING 

EVENING 


^  ^aUtfttoie 

aUHind  lAe 
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"WAaf  beneUfs  the  iivestoek  industry  beneHts  the  American  people" 


WHY  LEGITIMATE  PACKERS 
CAN'T  BUY  CATTLE 


As  you  well  know,  there’s  a  widespread  black 
market  in  meat.  It  is  particularly  bad  in  beef. 

Today  there  are  in  the  market  places  two 
kinds  of  buyers  for  beef  cattle. 

One  is  the  ImiHtbiding  meat  packer  — 
large,  medium  or  small — who  observes  all  OPA 
regulations.  ‘  ~ 

The  other  is  the  black  marketeer.  He  is 
outbidding  the  legitimate  meat  packer  for  beef 
animals  because  he  pays  little  or  no  attention 
to  OPA  live  maximum  prices — because  he  may 
juggle  records  to  give  resemblance  of  com- 
liance  ( or  submit  no  records  at  all)  — because 
e  may  grade,  cut,  or  sell  beef  out  of  line  with 
OPA  regulations. 

The  Imc-abiding  meat  packer  cannot  sue- 
ceas fully  bid  against  the  black  marketeer 
because  OPA  Regulation  574  sets  the  price 
Hmits  that  packers  can  legally  pay  for  cattle 
as  follows: 

No  more  than  $18.00  per  hundred  weight  (Chicago 
basis)  can  be  paid  legally  for  any  beef  animal. 

In  addition,  within  any  month  the  total  dollars 
paid  for  cattle  cannot  exceed  a  theoretical  dollar  cost. 

This  cost  must  be  computed  in  accordance  with  an 
OPA  formula  that  is  based  on  actual  carcass  grading 
(in  many  cases  by  Government  graders)  and  an  arbi¬ 
trary  quantity  of  dressed  meat  from  each  100  lbs.  of 
live  weight.  Here’s  the  formula: 


(inide. 

Marimuni  Price 
per  Curt. 
(Chicayii  lx.  '•’*) 

IJm.  of  Heef 
tro’H  h'fifh  10(( 

IA>.h.  Lire  Weif/h 

Choice  . 

$17.00 

61 

Good  . 

15.75 

58 

Commercial  . 

13.00 

56 

Utilitv 

11.00 

54 

Canner  &  Cutter 

8.25 

46 

(Prcvailinn  qiiute<l  market  prices  for  live  cattle  by  trades 
are  above  these  levels.) 


TfiUM,  if  a  meat  ftacker  ftaya  $18.00  per  cwt.  for  a  steer 
that  irill  make  choice  beef  and  yield  61  pounds  per 
100  pounds  live  weight,  he  must  buy  a  similar  steer  of 
the  same  weight  for  $16.00  per  cwt.  to  average  out  at 
the  OPA  price  of  $17.00  per  cnot.  for  that  month’s 
jmrehases. 

This  is  a  much  sim/dified  example.  But  there  are  also 
further  complications  that  move  up  or  down  the 
maximum  price  that  may  be  paid  depending  on  the 
amount  of  meat  that  each  100  pounds  of  live  animal 
will  yield.  And  so  go  the  requirements  of  OPA  regu¬ 
lation  574  and  its  six  amendments. 

To  attempt  to  compete  with  purchase  prices 
paid  by  black  marketeers  would  throw  law- 
abiding  meat  packers  out  of  compliance  with 
OPA  regulations. 

Failure  to  comply  with  OPA  regulations 
means  loss  of  subsidies  and  risk  of  penalties 
which  would  put  the  legitimate  packer  in  jail 
or  out  of  business — or  both. 

That’s  why  legitimate  packers  cannot  buy 
the  cattle  they  want  and  need  to  keep  their 
people  employed  and  to  keep  their  distributive 
machinery  working.  They  cannot  buy  the 
cattle  they  need  to  put  beef  into  stores 
throughout  the  land  where  consumers  can  get 
it  when  they  want  it. 

Legitimate  meat  packers  stand  ready  to  buy 
all  the  cattle  they  can  buy  and  dress  within 
the  price  limits  set  by  OPA. 

Only  removal  of  OPA  pricing  and  related 
regulations,  including  subsidies,  will  put 
cattle  and  beef  back  into  normal  channels — 
from  the  farm  to  the  table — at  fair^  competi¬ 
tive  prices  for  all. 


AMERICAN  MEAT  INSTITUTE  Headquarters,  Chicago  .  .  .  Members  throughout  the  U.  S. 
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Here  it  is!  Your  customers  are  our  customers. 
They  are  the  Jones'  and  the  Smiths  .  .  .  the  Von 
Houtens  and  the  Regans,  and  we  know  they  are  on 
affluent  lot  because  they  spend  $6,000,000  a  year  with 
us  just  to  have  their  favorite  newspaper,  the  Pittsburgh 
Sun-Telegraph,  in  their  homes  .  .  .  seven  days  a  week. 

These  Sun-Telegraph  families  spend  untold  mil¬ 
lions  on  the  necessities  and  luxuries  of  life  that  are 
for  sale.  So,  if  you  are  on  the  anxious  bench,  just  hop 
off  of  it  .  .  .  you  can  reach,  tell,  sell  your  customers 
through  advertising  to  them  in  their  favorite  newspaper. 


Anxious  benches  are  part  of  our  American  way 
of  life.  They're  found  everywhere  . .  .  from  the  waiting 
room  of  a  hospital  where  the  father-to-be  does  his 
suffering,  to  the  one  outside  the  boss'  office  where 
you  "sweat  it  out"  before  going  on  the  carpet  for 
something  you  did  or  didn't  do. 

And  then  there's  the  anxious  bench  on  which  the 
advertiser  has  been  known  to  sit  when  he  doesn't 
have  the  answer  to  the  question  of 
how  to  reach,  tell  and  sell  his  cus¬ 
tomers.  The  answer  is  really  a  very  A 

simple  one,  though,  if  the  question  ^ 

involves  this  Pittsburgh  Market.  _ 


REPRESENTED  NATIONALLY  BY  HEARST  ADVERTISING  SERVICE 


Offices  in  Principal  dries 
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MIGHT  ...  TO  MOVE  MOUNTAINS! 


Mountains  of  freight— an  average  of 
more  tlian  fotir  minUm  tons  per  day— 
were  moved  last  year  by  American 
railroads.  A  total  of  lx;tter  than  a  hillion 
and  a  half  tons  of  machinery  and 
equipment,  of  stores  and  supplies,  of’ 
products  and  foods  — moved  from  fac¬ 
tories  and  farms  to  markets  and  homes 
all  over  the  nation.  In  addition,  our  rail¬ 
roads  carried  over  a  billion  passengers 
—an  all-time  high . . .  And  94  per  cent  of 
all  the  locximotives  that  jjerform  these 
mighty  miracles  of  essential  transporta¬ 
tion  are  powered  by  Bituminou.s  Coal! 

Coal  . .  .  the  Builder 

Beyond  that,  coal  works  for  the  rail¬ 
roads  in  other  important  ways.  .\  ton  of 
Bituminous  Coal  goes  into  the  making 
of  every  ton  of  the  steel  needed  for 
rails,  for  rolling  stock,  for  tunnels, 
bridges,  stations.  From  coal,  comes  elec¬ 


tricity  to  run  the  signal  systems,  and  to 
operate  the  air-conditioningequipment. 

In  fact,  more  than  62  per  cent  of  all 
America’s  electricity— for  industry, 
farm,  and  home— is  generated  from 
coal!  And  modem  coal-buming  steam 
plants  generate  electric  power  at  lower 
c-ost  than  is  possible  in  any  other  way. 

The  Mineral  of  Many  Uses 

Yes,  and  Bituminous  Coal  makes 
magic  with  chemistry  to  provide  such 
divergent  products  as  perfumes  and 
plastics— roofing  materials  and  syn¬ 
thetic  rubber — textiles — paints — medi¬ 
cines  —  fertilizers.  More  than  200,000 
useful  products  come  from  coal! 

Indeed,  our  very  civilization  de¬ 
pends  on  this  mineral  of  myriad  uses. 
That’s  why  anything  that  affects  the 
coal  industry  also  affects  you  — whether 
you  actually  burn  coal  or  notl 


Experience  Says,  BURN  COAL 

For  the  home,  niiuiiiinoiis  Coal 
supplies  steady,  uniform  healthful 
heat.  It  is  also  the  most  etonomital, 
most  dependable,  most  plentiful 
home-heating  fuel.  Heller  than  .( 
out  of  every  7  homes  in  the  I’.S. 
already  heat  with  loal.  And,  when 
you  install  one  of  the  marvelous 
new  stokers.  Bituminous  Coal  Ix;- 
comes  an  "automatic”  fuel— even 
to  the  |}oinl  of  ash  removal.  (;iean, 
quiet,  odorless,  smokeless! 

For  industry.  Bituminous  Coal  is 
the  most  asailahle  source  of  low- 
cost.  de|ienclal)le  electrical  energy 
and  steam  power. 

By  far,  most  of  America's  heat, 
light,  and  power  tome  from  Bitu¬ 
minous  Coal. 

• 

Out  cf  every  dollar  cf  Bituminous  Coal 
sales  at  tlu  mines,  the  miiurs  receive 
an  average  of  over  60t  in  loages  —  the 
mine  owners  average  about  2t  profit. 

Bituminous  Coal  Institute 
60  E.  42nd  St.,  New  York  17,  N.  Y. 
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U.P.’s  Fred  Othman  it  touring  England  and  France,  rediscovering  the  haunts  of 
peacetime  travelers. 

Hit  object,  as  he  told  hit  readers  when  he  set  out,  was  to  report  on  how  people 
and  things  are  over  there.  Not  to  cover  public  events  or  international  affairs,  but 
the  scenes  and  personalities  of  everyday  life.  To  give  a  true  picture,  neither  winking 
at  misery,  if  he  should  come  upon  it,  nor  being  professionally  funny. 

Columns  that  followed  have  not  only  hit  the  ball,  they  have  knocked  it  out  of  the 
park.  Quick-witted  and  understanding,  deftly  written,  good-natured  and  in  good 
taste,  they  have  won  top  play  in  newspapers  nation-wide.  Readers  have  devoured, 
quoted,  clipped  and  passed  them  around.  They  have  inspired  an  Othman  ovation. 

Othmon’s  daily  pieces,  generally  from  Washington,  are  a  part  of  the  regular 
United  Press  news  report — another  of  the  many  feature-bonuses  included  with 
“the  world’s  best  coverage  of  the  world's  biggest  news.” 

mrnppxess 
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‘TD  RATHER  MISS  MY  BREAKFAST...” 


He  is  news  editor  of  a  radio 
station’s  news  room  .  .  .  works  the 
late  shift,  writes  the  news 
analysis  for  commentators. 


One  night,  one  of  our  reporters 
had  supper  with  him.  They  were 
discussing  newspapers  when  he 
declared :  "I’d  rather  miss  my 
breakfast  than  my  Times!” 

That’s  the  way  readers  feel  about 
The  New  York  Times.  There  is 
no  way  to  express  it  in  figures  or  on  a 


pretty  chart— but  it  is  always 
there,  wherever  The  Times  goes. 
People  trust  it,  rely  on  it,  swear  by  it. 

Advertising  prospers  where  reader 
confidence  is  strongest.  That  is 
why  The  New  York  Times  belongs 
at  the  head  of  almost  any 
advertising  list. 

The  New  York  Times 

"ALL  THE  NEWS  THAT'S  FIT  TO  PRINT" 
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Courtroom  Photo  Campaign 
Enlists  Support  of  Clergy 


Crime  Deterrent  Factor  Stressed 
In  Strategy  of  Hempstead  Newsdoy 

By  Jerry  Walker 


D’  at  least  one  community 
thi  week,  the  resolution  of 
ae  American  Society  of  News- 
pjfcr  Editors  which  seeks  to 
adueve  courtroom  freedom  for 
fta  photographers  was  being 
auhted  into  action. 

Viiuging  Eklitor  Alan  Hath- 
ainy  of  the  Hempstead  (N.  Y. ) 
Vn^V,  a  picture  -  minded 
piper  of  which  Mrs.  Alicia  Pat- 
lenon  ia  editor  and  publisher, 
op^  a  barrage  of  publicity 
aaied  at  arousing  public  apin- 
1011  in  behalf  of  the  camera- 
3WU  right  to  cover  court  pro- 
Mdinga. 

Clergy  to  Cooperate 
first  step  in  the  Hempstead 
:ack  was  to  line  up  clergy- 
len.  Mr.  Hathaway  explaining 
the  strategy : 

We  contend  that  courtroom 
photos  can  become  important 
.'actors  in  deterring  crime.” 
Preachers  will  deliver  ser¬ 
mons  on  the  value  of  pictures  in 
necking  the  rising  rate  of  juvi- 
nJe  delinquency.  They  will  be 
equipped  with  samples  of  court- 
oom  .scenes  which  press  asso- 
ations  have  gathered  from 
wherever  judges  permit  photog- 
nphers  to  work.  Mr.  Hathaway 
sad  he  intends  to  publish  many 
of  them  in  the  next  few  weeks, 
with  accompanying  editorials. 
Editors  all  over  the  country 
this  week  gave  a  play  to  pic¬ 
tures  which  gave  poignancy  to 
'iie  Hempstead  attack  at  the 
aine  time  they  demonstrated 
ridlv  how  cameramen  can 
ooerate  during  an  actual  trial 
ithout  molesting  judicial  de¬ 
corum. 

P'cture  of  Boy  on  Trial 
A  15-year-old  boy  on  trial  for 
ha  life  provided  the  occaision 
for  the  dramatic  pictures,  and 
iudge  in  Kings  County  Court. 
Bwklyn,  saw  no  reason  to  in- 
terfere  with  full  freedom  of  the 
press  in  coverage  of  the  trial, 
^eramen  had  the  same  priv- 
“«gts  as  reporters  and  sketch 
artists,  and  they  caused  no 
furore. 

Paul  Bernius,  New  York  News 
photographer  who  was  one  of 
•hw  covering  the  trial,  told 
hW  he  worked  with  a  4x5 
^•■8'Phic  equipped  with 
"  f/4.5  lens.  One  of  his  pic- 


taken  with 


time 


ment  was 
exposure. 

"It  was  made,”  Bernius  ex¬ 
plained.  "at  approximately  a 
half  second  exposure,  with  the 
normal  existing  light  conditions 
in  the  courtroom.  No  special 
effort  was  made  by  the  photog¬ 
rapher  to  hide  his  camera  from 
the  spectators  other  than  that 
the  photographer  was  sitting 
down  and  the  camera  was  rest¬ 
ing  on  a  table  in  front  of  him." 

The  picture  itself  revealed 
that  few  persoixs  in  the  court¬ 
room  were  distracted  by  the 
camera  and  there  was  no  com¬ 
motion. 

Kings  County  Court,  which 
has  been  the  scene  of  many  im¬ 
portant  trials,  chiefly  in  murder 
cases,  has  long  been  open  ter¬ 
ritory  for  news  photographers, 
due  largely  to  the  respect  which 
Judge  Samuel  S.  Liebowitz  de¬ 
veloped  for  the  press  in  his  long 
career  as  a  trial  lawyer. 

No  Special  Privilege  Needed 

Spearheading  the  fight  for  the 
cameramen  in  recent  weeks. 
Editor  &  Publisher  has  focussed 
attention  on  the  procedures  at 
the  Nuernberg  war  crimes  trials 
and  at  the  United  Nations  Se¬ 
curity  Council  sessions  which  il¬ 
lustrate  how  news  photograph¬ 


ers  are  allowed  to  work  under 
special  conditions.  Booths  have 
been  built  into  the  walls  of  the 
Courtroom  and  conference  cham¬ 
ber,  and  special  batteries  of 
lights  have  been  installed. 

All  of  this  has  helped  to  break 
down  some  of  the  resistance  on 
the  part  of  judges  to  the  taking 
of  pictures  during  trials.  But 
the  average  newspaper  lensman 
has  argued  that,  while  special 
booths  might  be  ideal,  there  is 
no  such  need  in  U.  S.  courts  be¬ 
cause  of  the  efficiency  of  mod¬ 
ern  photographic  equipment. 

Experienced  photographers 
would  like  to  have  the  back¬ 
ing  of  their  newspapers  in  es¬ 
tablishing  a  case  to  test  their 
right  to  cover  trials.  Such  a 
case,  they  say.  could  be  insti¬ 
gated  by  the  simple  practice  of 
taking  a  picture  during  some 
trial  without  even  the  judge 
knowing  it. 

Newsday’s  Hathaway  told 
E&P  he  thought  the  photogra¬ 
phers  were  fighting  the  battle 
tor  publishers,  for,  he  said: 
"Publishers  have  much  more  to 
gain  than  the  photographers.” 

Costa  Appeals  for  Aid 

An  appeal  was  made  this 
week  by  the  National  Press 
Photographers  Association  for 
support  of  publications.  Said 
Joseph  Costa.  New  York  News, 
who  is  president  of  NPPA: 

"Both  the  public  and  the  offi¬ 
cials  concerned  should  realize 
that  the  yellow  journalism  of 
the  mad  '20's  is  gone  and  that 


lurft  (reproduced  on  this  page) 
wnich  attracted  widespread  com- 
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This  picture  oi  Nicholas  Trinchillo,  15,  on  triol  for  murder,  was  made 
during  the  trial  in  the  Kings  County  Court,  Brooklyn,  with  the  judge 
on  the  bench.  The  photographer,  Paul  Bernius  oi  the  New  York 
News,  worked  with  a  camera  on  a  table  in  the  press  row. 


Newspaper  in  Amerioa 


Daily  Plays  Up 
Abuse  of  Photog 

Portsmouth,  N.  H. — Focusing 
attention  on  the  nationwide 
campaign  in  behalf  of  news 
photographers,  the  Portsmouth 
Herald  recently  put  an  eight- 
column,  two-line  banner  on  the 
story  of  the  “manhandling  and 
arrest”  of  its  staff  photographer, 
Paul  E.  Marston,  at  the  scene 
of  an  automobile  wreck. 

Marston  reported  to  Publisher 
J.  D.  Hartford  that  two  public 
officials  had  knocked  him  down 
and  applied  steel  “twisters”  to 
his  wrist.  They  finally  released 
him  without  apology. 


the  taking  of  pictures  in  a  court¬ 
room  does  not  mean  that  flash 
bulbs  will  explode  and  that  a 
carnival  atmosphere  will  result. 
Pictures  taken  today  are  as 
quiet,  unobtrusive  and  inoffen¬ 
sive  to  dignity  as  the  scratch  of 
a  reporter’s  pencil.” 

“While  picture  coverage  of 
major  events  in  no  way  began 
with  World  War  H,”  Costa 
added.  “Both  those  who  were 
in  the  fight  and  the  people  who 
read  newspapers  at  home  have 
realized  that  it  reached  a  new 
dignity  and  importance  in  both 
public  acceptance  and  historic 
value  in  this  conflict. 

“We  believe  that  the  reading 
public  and  the  publishers  who 
serve  them  will  not  permit  arch¬ 
aic  thinking  concerning  picture 
coverage  and  publication  to  re¬ 
turn  to  the  newspapers  and  mag¬ 
azines  of  today.” 

Resolution  Adopted 

A  resolution  sent  by  the  Pho¬ 
tographers’  Association  to  edi¬ 
tors  and  publishers  stated: 

“Photographing  of  principals 
and  activities  in  courtroom  or 
legislative  chamber,  is  done  in 
such  a  manner  as  not  to  inter¬ 
fere  with  or  jeopardize  the  dig¬ 
nity  of  such  proceedings  and  will 
result  in  an  even  more  accurate, 
exacting  and  unbiased  report 
than  hand-drawn  sketches  or 
word  interpretation  could  pos- 
siblv  do. 

“The  Committee  asks  that  all 
parties  concerned  recognize  the 
fact  that  the  improvements  in 
photographic  technique  have  so 
advanced  that  no  objection  other 
than  .sheer  prejudice  can  pos- 
si'blv  exist  against  the  granting 
of  the  necessary  changes  in  pol¬ 
icy  or  law  that  would  permit 
the  rights  of  press  photograph¬ 
ers  to  equal  those  of  reporters. 

“The  Committee  petitions,  in 
this  resolution  to  be  sent  to  edi¬ 
tors  and  publishers,  that  all  pos¬ 
sible  action  be  taken  not  only 
for  the  benefit  of  the  profession 
of  press  photography,  but  for 
the  advancement  of  the  modern 
journalism  of  the  present  dec¬ 
ade.” 
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165  on  Invited’  List 
For  Atom  Bomb  Tests 


By  James  J.  Butler 

WASHINGTON  —  Selection  of 
165  representatives  of  media  to 
cover  the  atomic  bomb  tests  at 
Bikini  Atoll  has  been  announced 
by  Joint  Task  Force  One  (“Op¬ 
erations  Crossroads”). 

The  list,  is  was  explained,  is 
tentative  and  subject  to  with¬ 
drawals,  substitutions  and  addi¬ 
tions  but  in  no  event  is  the  total 
expected  to  exceed  200  men.  No 
women  were  accredited. 

(Editor  &  Publisher  will  be 
represented  by  Robert  U. 
Brown,  editor.) 

Coverage  aboard  ship  —  the 
“Appalachian”  will  be  general 
press  headquarters — will  be 
handled  by  65  representatives  of 
newspapers,  selected  with  a 
view  to  giving  both  geograph¬ 
ical  and  circulation  equality  in¬ 
sofar  as  is  possible;  12  still 
cameramen,  seven  newsreel 
men,  one  for  television,  14  radio 
broadcasters.  15  for  wire  serv¬ 
ices  and  27  for  magazines. 

Land  coverage  at  Kwajalein 
will  be  handled  by  three  news¬ 
paper  correspondents,  nine  rep¬ 
resenting  magazines,  three  for 
wire  services,  four  radio  broad¬ 
casters,  and  Bve  representing 
still  and  newsreel  services. 

Pint  Test  in  July 
The  first  test,  an  “air  drop,” 
is  planned  for  the  first  day  after 
July  1  when  weather  conditions 
are  favorable.  If  weather  con¬ 
ditions  do  not  permit  the  ex¬ 
periment  before  July  20,  the 
drop  from  a  plane  will  be  can¬ 
celled.  The  surface,  or  sub-sur¬ 
face.  test  will  follow  the  air  drop 
by  three  weeks  (that  time  will 
be  required  to  set  the  stage); 
but  If  the  air  drop  is  cancelled, 
it  will  follow  the  day  of  cancel¬ 
lation  by  two  weeks. 

If  there  is  no  hitch  in  the  pro¬ 
gram.  correspondents  may  plan 
to  be  heading  homeward  by 
Aug.  1,  but  if  there  are  delays 
their  stay  in  the  Pacific  area 
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may  be  extended  to  Sept.  1 — 
in  no  event  later  than  that  date. 

A  special  train  will  leave 
Washington,  D.  C.,  about  June  8, 
picking  up  correspondents  along 
the  route  westward.  They  will 
leave  on  the  “Appalachian,” 
from  San  Francisco,  June  12. 

The  list  follows; 

NEWSPAPERS; 

James  R.  Young,  Anderion  tS.  C.) 
IndepeHdtnt  and  Daity  Mail. 

Hugh  Park,  Cox  Newsp.ipcrs.  Atlanta 
Junrnal. 

.M.iik  S.  Watson,  Baltimore  Sun. 

W.  W.  Ward,  Btaumont  yournal. 

John  Ci.  Harris,  Boston  Globe. 

Rudolph  Elic,  Jr.,  Boston  Herald- 
1 1  avcter. 

Herbert  B.  N'ichuls,  Christian  Seicnee 
Monitor. 

ticorge  Eiirt  Miltini,  Buffalo  liveninn 
.W-tBS. 

John  C.  Dowliiig,  Cliieago  Sun. 

Keith  Wheelri,  C'l  iiago  Datly  .Wires- 
J:itk  Kofued,  I'hicaKn  D.iily  News. 
Wayne  Tlioinis.  Chicago  Tribune. 
William  H.  Holler,  C'iHrt'nnali  In- 
ifnircr. 

Philip  W.  Poller,  Clrvelanu  Plain 
Dealer. 

Charles  .K.  Burton,  Dallas  Morning 
.Wens. 

James  E.  Chambers.  Jr.,  Dallas  Times- 
Herald. 

Nat  Kinney,  Des  Moines  Keiiister- 
Trihune,  Minneapolis  Slar-Jonmal,  Min- 
iitiipolis  Tribune. 

John  .M,  Carlisle.  Detroit  .Vitej. 

Donald  W.  Reynolds,  b't.  Smith 
(.\rk.)  Times-Kecord. 

Ray  (Joll,  Jr.,  Hortolnin  .Idvetriser. 
Keyes  Beech,  Honolulu  Star-Bulletin. 
.Milton  Kixhman,  Transradio  Press. 
Wayne  Guthrie,  Indianopils  (Ind.) 
.Vitrj. 

Jack  Reed,  Indianapolis  Star. 

Edward  B.  Smith,  Knoxville  (Tenn.) 
Hems-Sentirsel. 

Waldro  Drake,  Los  Anodes  Times. 
James  S.  Pope,  Louisville  (Ky.)  Cou¬ 
rier-Journal. 

William  E.  Beard,  SashviHe  (Tenn.) 
Banner. 

Harry  Anderson.  Setoark  (\.  J.)  live¬ 
ning  Sews. 

Stephen  White,  Sete  York  Herald 
Tribune. 

Ral|ih  Ingersoll.  PM. 

Robert  P.  Martin,  Sew  York  Post. 
M.alcolm  Johnson,  .Siw  York  Sun. 
William  R.  Hearst,  Jr.,  Hearst  News- 

paiH'r.H. 

William  1..  Laurence,  Hiw  York 
Times. 

S.  Burton  Heath,  N'EA. 

Robert  I>.  Potter,  .ItUerican  H'eekly. 
Frederick  D.  Palmer,  North  Americ.m 
.Newspaper  Alliance. 

Carl  Stuart,  Daily  Oklahoman  (Okla.) 
City  Times 

J.  Newman  Wright,  Passaic  (N.  J.) 
Herald  Sews. 

X'iiicent  T.  Tubbs,  Philadelphia  .tfro- 
lineriran. 

Jtihn  McCullough,  Philadelphia  In¬ 
quirer. 

Don  Morris.  Philadelphia  Record. 
John  Pement.  Oregon  Journal. 

TIerman  Edwards,  Portland  Ore- 
pouian. 

Willis  K.  McArdlc,  San  Francisco 
Chroi'iele. 

Bruce  Thomas,  Brush-Moore  Newspa- 

lers, 

Enos  Bradner.  Seattle  (Wash.)  Times. 
Robert  K.  Butcher,  Shreveport  (Ij.) 

Tim  -.1. 

Howard  C.  Cleavinger,  Spokane 
(Wash.)  Daily  Chronicle. 

James  R.  Benham,  Terre  Haute 
(Ind.t  Tribune  Star. 

William  R.  Mathews,  Arixona  Daily 
ytnr. 

Jn-tin  I..  Faherty,  St.  Louis  Globe- 
Denurernt. 

Lincoln  W.  Stn<Idard,  (Vorcestcr 
(Mass.)  Tdcoram  F.veninn  Gaxelte. 
Tony  S  Smith,  Gannett  Newspapers. 
Frank  W.tldrop.  lYashington  Times- 
Herald. 


Herbert  Klein,  Copley  Press,  Inc. 
Harlow  Shapley.  Science  Service. 

Walter  A.  Shead,  Western  Newspaper 
I'nion. 

James  Lucas,  Scripps-Howard  News- 
IMiter  .Alliance. 

William  H.  Shippen,  Washington  Eve¬ 
ning  Star. 

Jerald  Gross,  Washington  Post. 

George  R.  Reiss,  Youngstou-n  (O.) 
I’indicator. 

Paul  Block  Jr.,  Toledo  Blade,  Pitts- 
biirtih  Post  Gaxette. 

STH-L  PHOTOS: 

Sol  Gottlieb,  INP. 

Dennis  Flanagan,  Life. 

Harold  Filan,  AP. 

Herbert  Scharfman,  INP. 

.Albert  Fenn,  Life. 

Frank  Jurkoski,  INP, 

Jack  Rice,  AP. 

Andrew  I^pez,  Acme. 

Fritz  Goro,  Life. 

CJharles  Seawood,  .Acme. 

Cllarence  Hamm,  AP. 

Frank  Scherschel,  Life. 

NEWSREEI-S 

.Sanford  Greenwald,  Paranioiint. 

RoWrt  E.  Donahue.  Sr.,  Pathe 
A'ictor  Jurgens.  March  of  Time. 

Irby  J.  Koverinau,  Movietone. 

Thomas  Priestley,  Universal. 

.Arthur  Gaskill.  News  of  the  D.ay. 

K.  P.  (JeniK-k,  Paramount. 

TELEVISION: 

Andrew  L.  (jold,  NBC. 

RADIO: 

Qete  Roberts,  ABC. 

AVeb  Edwards,  CBS. 

Bill  Downs,  CBS. 

Quentin  Reyrnolds,  Mutual. 

Cecil  Brown,  Mutual. 

Robert  McCormick,  NBC. 

Austin  Fenger,  KSFO,  San  Francisco. 
A.  J.  Moiby,  KGA'O.  Vrssoula,  Mont. 
Don  Bell,  Mutual. 

Ralph  Peterson.  NBC. 

Don  Mosley,  CBS. 

Fred  Opper,  ABC. 

Raymonu  Swing,  ABC. 

George  Folster.  NBC. 

WIRE  SERVICES: 

Don  AVhitehead.  .AP. 

Paul  K.  Lee,  AP. 

Elton  C.  Fay,  AP. 

Howard  Blakeslee,  .AP. 

Charles  H.  McMurtrv,  AP. 
aark  Lee,  INS. 

Rob  Considine,  INS. 

Frank  B.  Allen,  INS. 

James  Kilgallen,  IN'S. 

George  M^illiams.  U^. 

Edward  L.  Thomas.  U.rT 
Frank  Bartholomew  U.P. 

Joseph  L.  Mvler,  U.P, 

William  F.  Tyree,  U.P, 

Murray  M.  Moler,  U.P. 
MAGAZINES: 

Jerome  Beatty.  American. 

R.ivmond  Field,  Arrurican  Legion 
\lo"thly. 

Charles  E.  Root,  American  Mercury. 
AA'alter  J.  Murphy,  Chemical  fr  Engi¬ 
neering  News. 

Tom  A\'.  Lippert.  Chilton  Puhllcation. 
I'r.mk  Morris.  Collier's. 

Roltert  U.  Brown,  Editob  &  Pt'a- 
i.isttra. 

.Allwrt  Boat  wick.  Foreign  Service 
(VFW). 

.Alexander  J..  Hillman.  Hillman  Pe- 
riirlicals. 

Fred  Sparks.  Look. 

P  W.  Swain,  McGraw-Hill  Pnblish- 
iif'  Co. 

Dexter  Masters.  McGraw-Hill  Puh- 
lishing  Co 

Frnest  K.  Lindley,  Newsweek. 

.Sam  Shaffer,  Newsweek. 

lohn  T.  Ogden.  Ogden  Publishing  Co. 

Riiliert  Clark.  Onr  Navy. 

Phillip  Andrew's,  Phillip  Andrews 
Pub.  Co. 

Aubrey  O.  Cookman,  Popular  Mc- 
ehanics. 

A’olta  Torrey.  Popular  Science. 
Andrew  W.  Kramer,  Power  Plant  En¬ 
gineering. 

John  W.  .Alicoate,  Radio  Daily. 

Robert  Littell,  Readers'  Digest. 
Steven  M.  Spencer,  Saturday  Eve¬ 
nin')  Post, 

El'vard  F.  Jones.  Time. 

J.  Frank  Diggs,  United  States  News. 
Elliot  A.  Witten,  Volitent  Publishing 
(■ .. 

AA’illiam  B.  Ziff,  Ziff  Davis  Publishing 
Co. 

At  Kwajalein 
M.AGAZINES: 

G.'oige  C.  Johnson,  Air  Age. 

Frank  Tichenor.  Aero  Digest. 

Thomas  H,  Beck.  American. 

Edward  Rosenthal,  Reader's  Scope. 
William  L.  Worden,  Saturday  Eve¬ 
ning  Post. 
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N'orman  Cousins,  Saturday  Reviem  i 
Literature.  •> 

Gillrert  Cant,  Time. 

^  Oliver  T.  Read,  /iff  Davis  Publiihi^ 

NEWSPAPERS: 


Courier  (Pool  for  Western  wetUiwl 
Gill  Robb  Wilson,  New  York  Htwuu 

Tribune.  ^ 

P.  Bernard  Young,  Jr.,  NarfaH 
11(1/  &•  Guide  (Pool  for  National  Nm, 

Press  Association).  ^ 


WIRE  SERVICES: 

Elmont  Waite,  AP. 

Lee  Van  Etta,  INS. 

Robert  Benny hoff,  U.P. 
RADIO: 

Larry  Tighe,  ABC. 

George  Moorad,  CBS. 
Robert  Stewart,  Mutual. 

W.  AV.  Chaplin,  NBC. 
PHOTC):  (Still  &  Newsreels) 
Harry  T.ederhandler,  Acme. 
Charles  Seawood,  Acme. 
Clarence  Hamm,  AP. 

Frank  Scherschel,  Life. 
Sam  Greenwald,  Paramount. 


ABC  Pays  $3,650,000 
For  Michigan  Stations 

The  American  Broadcaitiai 
Company  haa  purefaaged  tht 
outstanding  stock  of  the  Kiii|> 
Trendle  Broadcasting  Coip.. 
of  Detroit,  for  $3,650,000,  iii 
cash,  it  was  announced  thii 
week  by  ABC. 

King-Trendle  had  a  IMS 
revenue  of  $2,357,000.  It  owu 
WXYZ,  Detroit;  WOOD,  Gnad 
Rapids,  and  the  Michigan  Net¬ 
work. 


EDITOR  &  PUBLISHEB 
CALENDAR 
May  10.11— Pacific  North¬ 
west  Newspaper  Advertisiaf 
Executives  Assn.,  spring 
meeting.  Empress  Hotel,  Vl^ 
toria,  B.  C. 


May  10.11 — ^National  Coun¬ 
cil  of  Industrial  Editors,  in 
conjunction  with  Canadian 
Ass’n.  of  Personnel  Publica¬ 
tions  Editors  convention,  Ho¬ 
tel  Statler,  Boston. 

May  11-13— Pacific  Newr 
paper  Mechanical  Confer¬ 
ence,  Fairmont  Hotel.  San 
Francisco. 


May  13-14— N.  Y.  SUte  So¬ 
ciety  of  Newspaper  Edlton 
spring  conference.  Palatine 
Hotel,  Newburgh,  N.  Y. 

May  13-14  — Ohio  Select 
r  tesf  anmifil  enrinff  meetlQli 


May  16-17— American  Mar 
keting  Assn.,  National 
ference,  Statler  Hotel,  Bor 
ton. 

May  16-18  — Wisconsin 
Press  Assn.,  annual  conv^ 
tion.  Hotel  Schroeder,  Mil¬ 
waukee. 


May  17-18— Interstate  Ad¬ 
vertising  Managers 
meeting.  Penn-Harris  Hotel, 
Harrisburg. 


May  17-18- Western  C^ 
culation  Managers  Comer 
pnpp  Hotel  Vancouver,  Van- 


May  17-18  — Pennsylv^ 
swspaper  Publishers’  A^ 
id  Dept,  of  Journalism, 
mnsylvania  State  C(>U^ 
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1945  Award  Winners 
Announced  by  SDX 


CHICAGO — Winners  of  Sigma 
Delta  Chi’s  awards  for  out- 
iirr^ing  achievements  in  jour. 
]iiiiiii  during  1945  were  an¬ 
nounced  this  week  by  Barry 
riris,  editor-in-chief,  Interna- 
aooal  News  Service,  and  na- 
aooil  president  of  the  frater. 
litjr. 

Anuldo  Cortesi.  New  York 
nui,  received  the  award  for 
toKifn  correspondence;  John 
Dovling.  Chicago  Sun,  the  Ernie 
Pyle  Memorial  Award  for  war 
eoreipondence:  Reuben  (Rube) 
Liioldberg,  New  York  Sun  and 
IcU  Syndicate,  for  editorial 
cartooning;  and  Peter  Edson, 
!(1A  Washington  Bureau,  for 
ffidiington  correspondence. 

N.  0.  States  Recognized 
James  McGuide  and  Jack  Mc- 
Pbaul,  Chicago  Times  reporters, 
rteeived  the  award  for  general 
reporting;  Francis  P.  Locke, 
Miisii  (Fla.)  Daily  News,  for 
editorial  writing,  and  Prof. 
Fiink  Thayer,  University  of 
Wisconsin  School  of  Journalism, 
for  research  in  journalism. 

The  ffew  Orleans  States  re¬ 
ceived  the  Courage  in  Journal- 
ian  award  for  its  vigorous  cam¬ 
paign  against  graft  and  corrup¬ 
tion  in  the  city  government  of 
•Vear  Orleans. 

Judges’  comments  on  their  se¬ 
lections  follow: 

“The  New  York  Times’  Ar- 
uldo  Cortesi,  foreign  corre- 
ipoodent,  was  selected  for  his 
“Wintently  informative  dis¬ 
patches  despite  the  pressure  of 
an  unfriendly  Argentinian  gov¬ 
ernment.” 

“John  Dowling,  Chicago  Sun 
tvar  correspondent,  demon- 
J^ted  unusual  persistence  in 
wUowing  the  war  through  to  a 
^lusion  despite  injuries  and 
o^nguished  himself  as  a  vivid 
*nter  of  extraordinary  ability." 

Atom  Story  Citod 
2>ihe  Goldberg’s  editorial 
taiwn,  'Must  Be  a  Leak,’  was 
a  ample  and  direct  editorial  un. 
wreiTO  with  labels  and  letter¬ 
'll.  which  man  or  child  could 
understand  at  once  and  with 
soiw  appreciation  of  the  humor 
01  the  situation.” 

J|eter  Edson’s  excellent  re- 
^jng  of  the  difficult  atom 
?®®b  assignment  won  the  Wash- 
jJIWn  correspondence  award. 
®  wrote  so  that  the  average 
^cr  could  absorb  all  the  facts 


covery  of  our  time.  His  story 
sparkled  and  broke  down  into 
crisp  reading  the  subject  that 
mankind  should  know  more 
about.” 

“James  McGuire  and  Jack 
McPhaul  who  share  the  general 
reporting  award  show^  in¬ 
genuity,  initiative  and  ability  in 
sticking  to  an  assignment  that 
they  covered  in  a  series  of 
stories  called  ‘Justice  for  a  Guy 
Named  Joe’  which  finally  freed 
a  man  from  the  penitentiary 
who  had  served  12  years  on  a 
false  charge."  (The  judges  also 
gave  credit  to  Terry  Colangelo, 
who  spotted  the  want  ad  lead¬ 
ing  to  the  story,  and  to  Karin 
Walsh,  city  editor,  who  knew 
what  to  do  with  the  tip.) 

“The  brilliant  editorial  writ¬ 
ten  by  Francis  Locke,  titled 
‘America’s  Breathless  Moment,’ 
which  appeared  in  the  Dayton 
( O. )  Daily  News  during  a  brief 
assignment  on  that  newspaper 
(headquarters  paper  of  the  Cox 
chain)  last  fall,  won  him  the 
editorial  writing  award.” 

Honorable  Mentions 

The  judges  gave  honorable 
mention  to  Ann  Stringer  of  the 
United  Press  and  Edd  Johnson, 
Chicago  Sun.  for  foreign  corre¬ 
spondence;  Vaughn  Shoemaker, 
Chicago  Daily  News,  and  Hank 
Barrow  (last  year’s  winner). 
Associated  Press,  for  editorial 
cartooning;  Mildred  F.  Lam, 
New  York  Journal  of  Com¬ 
merce,  and  Thomas  Reynolds, 
Chicago  Sun,  for  Washington 
correspondence;  and  John  W. 
Buchanan,  Boulder  ( Colo. ) 
Daily  Camera,  for  editorial 
writing. 

Arnaldo  Cortesi  was  born  in 
Rome,  the  son  of  Salvatore 
Cortesi,  Associated  Press  corre¬ 
spondent  there  for  30  years. 
He  is  in  New  York  at  present 
before  returning  to  Italy  where 
he  will  resume  his  post  as  chief 
correspondent  for  the  Times  in 
Rome. 

Dowling  Forsakca  ’Theater 

John  Graham  Dowling  left 
Notre  Dame  to  become  a  com¬ 
mercial  artist,  then  turned  to 
the  theater  where  his  parents, 
Eddie  Dowling  and  Ray  Dooley 
Dowling,  were  stars.  After  a 
brief  period  as  stage  manager  of 
“’Thumbs  Up”  and  a  drama, 
“Shadow  and  Substance,’’  he 
turned  to  newspaper  work.  Be- 


wnceming  the  momentous  dis-  fore  joining  the  Chicago  Sun  he 
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worked  for  the  Chicago  Times, 
the  Havana  Post  and  the  New¬ 
ark  Star-Ledger.  He  is  now  in 
China. 

Peter  Edson  is  a  Hoosier  boy 
whose  first  newspaper  job  was 
on  the  old  Ft.  Wayne  News, 
covering  railroad  shops  at  $8  a 
week.  His  newspaper  career  has 
had  a  lot  of  interruptions,  in¬ 
cluding  time  out  for  bad  eye¬ 
sight,  with  an  interim  rest 
period  in  Mexico  on  a  sugar 
plantation  and  then  for  a  time 
at  Harvard  University,  studying 
for  a  master’s  degree.  He  be¬ 
came  editor-in-chief  of  NEA  at 
36.  He  remained  editor  of  NEA 
for  nine  years,  and  then,  “being 
a  tired  and  burned  out  old  man 
of  45,”  he  was  sent  to  Washing¬ 
ton  as  correspondent  and  col¬ 
umnist  in  1941. 

Experience  Counts 

Rube  Goldberg  was  graduated 
from  the  University  of  Cali¬ 
fornia  college  of  mining  in  1904. 
After  short  periods  as  cartoonist 
on  the  San  Francisco  Chronicle 
and  the  Bulletin,  he  joined  the 
old  New  York  Evening  Mail  in 
1907.  His  comic  cartoons  made 
him  known  best  “for  figuring 
out  difficult  ways  of  doing  sim¬ 
ple  things — the  result  of  my 
engineering  education.”  He  be¬ 
gan  doing  editorial  cartoons  7V^ 
years  ago  and  is  now  syndicated 
by  Bell,  having  recently  joined 
the  New  York  Sun. 

Two  old  heads,  one  a  veteran 
newspaperman,  the  other  a  com¬ 
parative  newcomer,  teamed  up 
to  win  the  general  reporting 
award  through  their  investi¬ 
gative  work  leading  to  the 
Times’  campaign  to  free  an  in¬ 
nocent  man  from  the  state  peni¬ 
tentiary.  John  J.  McPhaul,  a 
native  of  Chicago,  has  been  a 
member  of  the  local  newspaper 
scene  for  almost  a  quarter  of  a 
century.  James  McGuire  has 
been  a  reporter  only  2V6  years, 
but  he  has  a  rich  background  of 
almost  15  years  as  a  private 
investigator. 

Birthday  Gilt  for  Locke 

‘The  editorial  writing  award 
to  Francis  Locke  came  as  a 
birthday  present.  May  1,  mark¬ 
ing  his  34th  anniversary.  He 
comes  of  a  newspaper  family, 
having  been  born  in  Lincoln, 
Neb.,  in  1912  when  his  father, 
Walter  Locke,  was  associate  edi¬ 
tor  of  the  Nebraska  State  Jour¬ 
nal.  His  father  has  been  editor 
of  the  Dayton  Daily  News  since 
1927  and  editorial  columnist  for 
the  James  M.  Cox  Newspapers. 

Francis  Locke  is  a  graduate 
of  Harvard,  formerly  a  reporter 
on  the  Miami  Daily  News,  later 
editorial  writer  for  the  St.  Louis 
Post-Dispatch  and  editor  of  the 


editorial  page  of  the  Miami 
News  since  1941. 

Frank  Thayer,  professor  of 
journalism  at  the  University  of 
Wisconsin,  a  research  award 
winner,  began  newspaper  work 
on  his  hometown  paper,  the 
Conneaut  ( O. )  News  -  Herald. 
Following  his  graduation  from 
Oberlin  College,  he  became  a 
reporter  on  the  Springfield  (O. ) 
Republican  and  later  a  copy- 
reader  on  the  Detroit  News.  In 
1928,  he  merged  the  Creston 
(la.)  Daily  Advertiser  and 
Creston  Evening  News. 

Judges  who  made  the  awards 

C.  P.  Liter,  general  manager. 
Baton  Rouge  (La.)  State  Times; 
William  H.  Fitzpatrick,  editor. 
News  Orleans  States;  Felix  R. 
McKnight,  assistant  managing 
editor,  Dallas  News;  E.  D.  Cob- 
lentz,  publisher,  San  Francisco 
Call-Bulletin;  Robert  U.  Brown, 
editor.  Editor  &  Publisher;  Hal 
O’Flaherty,  foreign  editor,  Chi¬ 
cago  Daily  News;  N.  R.  Howard, 
editor,  Cleveland  News;  Paul  C. 
White,  director  special  events, 
Columbia  Broadcasting  System; 
and  Frank  Ahlgren.  editor. 
Memphis  Commercial  Appeal. 

Mr.  Fitzpatrick  and  Mr. 
O’Flaherty  did  not  participate 
in  the  award  to  their  respective 
newspapers. 

■ 

Silurians  to  Gather 
With  Ross  and  Paris 

Silurians  from  Missouri  will 
hold  the  center  of  the  stage  at 
the  Spring  dinner  and  reunion 
of  New  York  City  newspaper 
veterans.  May  11.  nt  the  New 
York  Athletic  Club. 

Acting  President  Edward  R. 
Anker  has  announced  the  gue^ 
of  honor  will  be  Charles  G. 
Ross,  White  House  press  secre¬ 
tary,  and  Barry  Paris,  editor-in- 
chief  of  International  News  Ser¬ 
vice.  Ross  will  be  a  special 
guest  of  Silurians  who  worked 
for  Missouri  papers  before  com¬ 
ing  to  New  York. 

■ 

Buffalo  Paper  Gets 
Ne-w  Ass't  Publisher 

Buffalo.  N.  Y. — William  J. 
Conners  III  has  been  appointed 
assistant  editor  and  publisher, 
Buffalo  Courier-Express,  it  was 
announced  by  his  father,  W.  J. 
Conners,  Jr.,  president  and  pub¬ 
lisher.  A  graduate  of  Berkshire 
School,  Sheffield,  Mass.,  Con¬ 
ners.  entered  the  University  of 
Virginia  but  his  education  was 
interrupted  by  the  war.  He  saw 
action  in  Europe  and  the  Pa¬ 
cific  and  was  honorably  dis¬ 
charged  Dec.  30,  1945. 


9 


McCutcheon  Retires 
As  He  Reaches  76 


By  George  A.  Brondenbwg 


JOHN  T.  McCUTCHEON  has  re-  been  president  of  the  Chicago 

tired  frontj  the  Chicago  Trib-  Zoological  Society,  sponsors  of  = 

une  after  58  yeers  as  a  news-  the  Brool^eld.  Ill.  zoo.  since 

paperman  and  half-century  as  a  its  founding.  He  owns  “Treas-  form  of  pictorial  presen 

cartoonist.  He  will  observe  his  ure  Island”  in  the  Caribbean  ‘“‘‘O**- 

76th  birthday.  May  6.  Sea  and  has  spent  many  of  his  His  studio  is  covered  with 

Mr.  McCutcheon  has  been  vacations  there.  The  McCutch-  trophies  of  his  many  years  ol 
with  the  Tribune  since  July  1.  eons  maintain  an  apartment  in  world  travel. 

1903.  He  is  retiring  on  a  pen-  Chicago  and  a  home  at  Lake  Perhaps  one  of  the  most 

sion  said  to  be  the  largest  ever  Forest.  Ill.  memorable  nublic  tributes  to 

given  a  Tribune  employe.  McCutcheon  has  always  be-  McCutcheon  occurred  several 

McCutcheon’s  fame  stems  lieved  a  good  cartoonist  is  one  years  ago  when  he  was  honored 
from  his  Hoosier  background,  who  is  able  to  bring  about  re-  at  the  Tribune’s  Music  Festival 
As  a  native  of  Indiana,  a  gradu-  form  by  means  of  satire  and  at  Soldiers  Field.  That  night 
ate  of  Purdue  University  and  ridicule,  rather  than  by  using  the  huge  throng  of  more  thar 
a  classmate  of  the  late  George  the  bludgeon.  He  once  told  90,000  people  stood  and  cheered 
Ade,  McCutcheon  is  revered  as  E&P:  the  friendly  Hoosier  as  he  rode 

one  of  Sigma  Chi’s  best-loved  “Very  often  when  a  public  around  the  arena  in  a  carriage 

members.  man  is  attacked  with  intense  drawn  by  a  white  horse.  Latet 

Famed  Hoosier  Cartoonist  bitterness.  he  unconscioi^ly  they  saw  his  “Injun  Summer’ 
r'Anornii^  Sympathy  of  readers  come  to  life  in  realistic  pagean- 

t^®  effectiveness  of  the  try  of  the  famous  cartoon  first 

of  American  car^niste.  Me-  newspaper’s  attack  is  thereby  drawn  in  1912. 

Outcheon  was  awarded  the  Pul-  wpnirpnMi  A  man  can  survive  ^  i.  i_ 

itzer  Pri„  1„  1931  tor  hi,  car-  *,“c„Tfttacka.  but  rarely  ridi-  .ufif  “i'ftl  0^^  artSt: 

toon  depicting  the  banking  situ-  p„ip”  new  arnsu 

ation.  His  “Injun  Summer"  is  -.  .  ,  _  ..  joining  the  Tribune  staff.  Om 

a  classic  among  middle-western-  Bitterness  of  the  prize  possessions  of  Mil- 

ers  and  its  appearance  in  color  There  is  much  less  bitterness  ton  Caniff,  creator  of  “Terrj 
in  the  Tribune  each  fall  is  in  newspaper  cartoons  today  and  the  Pirates,”  is  a  letter  from 
hailed  by  young  and  old.  than  there  was  50  years  ago,  he  McCutcheon  when  he  was  be- 

Born  John  Tinnev  McCutch-  pointed  out.  People  are  better  ginning  to  draw  cartoons  as  a 
eon  in  South  Raub  TlpDecanoe  informed,  he  said,  and  if  the  boy.  Caniff  had  submitted  some 
County,  Indiana  on  May  6  1870  reader  suspects  propaganda  or  of  his  drawings  to  McCutcheon 
he  lived  on  a  farm  until’ 1876  bitterness,  the  cartoon  loses  who  replied:  “I  believe  you 
later  moving  to  Lafayette  Ind  much  of  its  punch  in  any  pol-  have  a  very  definite  talent.  II 
He  started  newspauer  work  with  »tical  fight.  Conversely,  if  a  car-  you  work  very  hard  you  should 
the  old  Chicago  Record  in  1899  toonist  is  found  to  be  honest,  succeed  in  your  career.” 
and  he  was  with  that  paper  as  paper  a  legion  in  recent  years,  McCutcheor 

cartoonist  and  special  writer  un-  followers  who  rely  on  him  has  been  doing  fewer  daily  car- 
til  1901,  when  the  Record  was  ffuidance  in  political  and  toons,  but  up  until  early  this 
consolidate  with  the  Herald,  social  problems,  he  added.  year,  he  drew  the  front-pag( 

He  continued  with  th«»  RpcnrH  The  Tribune  cartoonist  often  cartoon  for  the  Sunday  Tribune 
Herald  until  1903  when  expressed  the  desire  to  draw  His  health  has  prevented  him 
joined  the  Tribune’  McCutch  cartoons  a  week  with  a  from  leading  as  active  a  life  a^ 

eon  first  began  drawing  ^  definite  purpose  of  influencing  he  has  been  accustomed  to  ir 
torial  cartoons  for  newspapers  P“Blic  opinion,  and  then  two  or  the  nast. 

in  the  Presidential  campaign  _ _  _  _  _ _  _ _ 

of  1896.  He  had  previously  i  . 

covered  the  Chicago  World  s  I 
I^r  of  1893  as  writer  and  ar-  ‘ 

In  January,  1898.  he  started  ^ 

on  a  trip  around  the  world  on  ^  V  - 

the  dispatch  boat  McCulloch  ‘  mi»f 

and  was  on  board  that  vessel  «<V  HfclA.  ‘VQ 

during  the  Spanish  -  American  f 

^ewey  i 

following 


John  T.  McCutchaoB 


Publication  of  "John  M^ 
Cutcheon’s  Book,”  a  one-volume 
anthology  containing  selected 
cartoons,  illustrations  and  writ¬ 
ings  by  the  veteran  cartoonkt, 
is  scheduled  for  early  next  year 
by  the  Caxton  Club  of  Chicago 


l^e  edition  will  be  limited  and 
will  not  be  offered  for  sale  to 
the  public.  Bruce  Rogers,  typ¬ 
ographer,  is  designing  the  book 
McCutcheon  and  Rogers,  clan- 
mates  at  Purdue,  published  that 
university’s 
“Debris," 


year 
in  1899.  Frar 


,  Caxton  club  president 

_  of  the  pubircations,  se¬ 
lected  the  material  for  the  book. 

■ 

4  New  ANPA  Members 

Newspapers  elected  to  mem¬ 
bership  in  the  American  Newr 
paper  Publishers  Association 


Meine,  _  .  . 

and  John  Merry WMther,  chair 
man 


-  — -  ’The  following 
year  he  made  a  tour  of  North 
China,  Korea,  Japan,  and  the 
Philippines.  In  1900,  he  was  sent 
to  the  Transvaal  and  reported 
the  Boer  War.  Later  he  made 
a  trip  through  Caucasus.  Persia 
and  Chinese  Turkestan. 

In  1909-10  he  hunted  big 
game  in  Africa  with  Col.  Theo¬ 
dore  Roosevelt  and  contributed 
articles  and  cartoons  to  the 
Sunday  Tribune.  He  was  ^ 
Vera  Cruz  and  in  other  parts 
of  Mexico  in  1914.  At  the 
outbreak  of  the  First  World 
War,  he  was  assigned  as  a  Trib¬ 
une  war  correspondent  to  the 
Belgian  and  German  armies. 
During  1915-16  he  was  in 
France,  Saloniki  and  the  Bal¬ 
kans. 

McCutcheon  has  the  ability 
to  write  as  well  as  to  use  his 
pen  as  a  cartoonist.  He  has 
written  numerous  books  con¬ 
cerning  his  travels.  He  has 


Battle  of  Pen  Makers 
Points  to  Linage  Spree 


By  Samuel  Rovner 

Battle  of  the  Ball-Bearing 

pens  hit  the  newspapers  this 

gitk. 

0»er  their  own  signatures  or 
k  cooperative  dealer  advertise- 
•aits.  Eversharp  launched  its 
gtv  "CA”  (for  ‘capillary  ac- 
tijo”)  pen,  Reynolds  its  new 
•EJ,"  and  Blythe  the  flve-years- 
tHirone-reloading  Blythe  “Ball 
Flint” 

It  promises  to  be  a  rip-roaring 
10.  with  newspapers  the  chief 
tkater  of  action. 

All  three  pens  went  on  sale 
for  the  first  time  on  Monday 
liter  a  rousing  sendoff  in  the 
Sonday  papers. 

Diiect  and  Cooperative 

Evenharp  was  the  only  one 
of  the  three  placing  advertising 
dirtctly.  Full-page  ads  appeared 
in  New  York.  Chicago.  Buffalo, 
Detroit  Cleveland.  Philadelphia. 
Pitiiburgh,  and  Akron,  O.  Also 
ii those  cities,  department  stores 
lid  other  dealers  placed  cooper- 
itire  ads  on  Eversharp. 

Ihe  Reynolds  company,  alone 
in  the  ball-bearing  pen  field 
till  now,  started  a  month’s  co¬ 
operative  campaign  on  the  new 
model.  More  than  6,000  retail 
outlets  introduced  the  pen  on 
Monday.  By  the  time  the  pres- 
ont  phase  of  the  Reynolds  cam- 
pti|n  ends  on  May  28,  some  50,- 
OW  dealers  and  distributors  will 
hiT*  participated  in  it,  the  com¬ 
pany  said. 

The  Reynolds  company  an¬ 
nounced  It  had  changed  from 
Muon.  Inc.,  Detroit,  to  Mac- 
Firland.  Aveyard  &  Co.,  Chi- 
cago.  “to  provide  closer  contact 
lietween  the  agency  and  the 
company's  main  offices.” 

Eversharp’s  agency  is  the 
Milton  Blow  Co..  New  York 
aty. 

More  to  Enter  Field 

The  pen  clash  will  sharpen 
u  new  combatants  enter  the 
liiti  in  the  next  few  months. 
Already,  L.  E.  Waterman  Co. 
ku  announced  its  research  on 
1  ball-bearing  pen  Is  nearly 
mplete,  and  the  product  may 
k  placed  on  sale  during  the 
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Introducing  The  Repeater 


summer.  Other  pen  manufac¬ 
turers  have  intimated  they  are 
eyeing  the  ball-bearing  pen  mar¬ 
ket  with  more  than  academic 
interest. 

All  of  the  present  models  fea¬ 
ture  similar  advantages  over 
old-style  pens:  non -leakage, 
quick-drying,  functional  design, 
long  life  for  the  ink  cartridge. 

At  the  same  time,  each  has  a 
talking-p>oint  of  its  own.  The 
Eversharp  writes  precisely  74,- 
802  words  without  refilling.  The 
Reynolds  requires  no  cap  and 
comes  with  two  tops — one  for 
men,  one  for  women.  The 
Blythe  features  low  price — 
$9.95,  as  compared  with  Ever¬ 
sharp’s  $15  and  Reynolds' 
$12.50. 

In  New  York  City  papers,  the 
pen  parade  almost  took  the 
show  away  from  .spring  fashions. 
The  Timet  had  about  25  columns 
of  pen  copy,  the  Herald  Tribune 
35  columns,  the  Sunday  editions 
of  other  newspapers  similarly 
large  space.  The  non-Sunday 
newspapers  carried  their  iien 
advertising  on  Monday. 

Gimbel’s  department  store 
provided  the  novel  twist.  As 
the  first  retailer  in  the  country 
to  introduce  the  original  Rey¬ 
nolds  pen  several  months  ago. 
Gimbel’s  is  still  featuring  the 
Reynolds  product  and  took  five 
columns  to  announce  its  affec¬ 
tion  for  the  new  “400.”  But. 
on  another  page  in  each  paper, 
the  store  noted — in  a  line  over 
a  seven-column  furniture  ad — 
that  “Gimbel’s,  famous  for  pens, 
naturally  has  both  new  pens — 
the  Eversharp  CA  Repeater  pen 
and  the  Reynolds  400  pen.” 

Hearn’s,  exclusive  Blythe 
agency,  launched  its  pen  in  six- 
column  by  15-mch  space. 

While  all  the  manufacturers 
announced  cooperative  advertis¬ 
ing  plans,  only  one — Reynolds — 
stat^  specifically  the  basis  on 
which  the  plan  would  operate. 
The  company  said  it  would  pay 
half  the  cost  of  every  insertion 
made  by  its  50,000  dealers  and 
distributors.  A  backlog  of  or¬ 
ders  totaling  more  than  $5,000.- 
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Good  For  Four  Yeora 

000  for  the  new  model  is  al¬ 
ready  in  hand.  Reynolds  said. 

Eversharp  said  it  would  spend 
“a  sizable  portion”  of  its  $3,000.- 
000  advertising  budget  for  1945 
on  the  CA  pen  but  stated  no 
specific  figure.  More  metropol¬ 
itan  centers  will  soon  carry 
Eversharp’s  direct  advertising, 
in  addition  to  the  eight  listed. 

According  to  Thomas  Emer¬ 
son.  Eversharp  vicepresident, 
“We  anticipate  more  advertis¬ 
ing  by  leading  retailers  on  the 
CA  Repeater  pen  than  on  any 
one  product  in  the  history  of 
advertising.” 

Reynolds  has  similar  ambi¬ 
tions.  Blythe  is  a  dark  horse. 

Overall,  the  fight  shapes  up 
big  and  ought  to  prove  for  all 
time  that  the  pen  is  mightier 
than  the  sword,  at  least  in  the 
advertising  pages.  Glmbel’s 
seems  to  have  set  out  deliberate¬ 
ly  to  prove  the  adage.  On  the 
back  page  of  the  New  York 
Times  news  section,  the  store’s 
full  five-column  pen  ad  placed 
in  shadow  another  Gimbel  ad. 
in  three-columns  by  20  inches, 
featuring  the  Wilkinson  Sword 
Razor. 

■ 

Y&R  Named  Agency 
On  Evervess  Account 

Young  &  Rubicam  has  taken 
over  Peepsi-Cola’s  Evervess  ac¬ 
count  from  Newell-Emmett  Co., 
it  was  announced  this  week. 
The  latter  company  retains 
Pepsi-Cola’s  other  accounts. 

Advertising  on  Evervess  has 
depended  on  establishment  of 
the  soda-water  product  with 
Pepsi-Cola’s  franriiised  bottlers 
throughout  the  country.  Since 
it  was  launched  late  last  fall, 
some  difficulties  have  been  en¬ 
countered  in  establishing  the 
dealer  organization,  with  the 
result  that  the  projected  ad¬ 
vertising  schedule  was  some¬ 
what  curtailed. 

According  to  present  informa¬ 
tion.  the  dealer  tieups  have 
been  accelerated  and  the  cam¬ 
paign  will  soon  get  into  full 
swing. 


'47  Studebaker 
To  Be  Launched 
In  1.700  Papers 

One  of  the  most  extensive  ad¬ 
vertising  campaigns  in  the  his¬ 
tory  of  the  Studebaker  Corpora¬ 
tion,  with  more  than  1,700  news¬ 
papers  on  the  schedule,  will  be 
us^  to  introduce  1947  models 
late  this  spring.  K.  B.  Elliott, 
vicepresident  in  charge  of  sales, 
announced  last  week. 

The  campaign  is  set  up  so  that 
as  soon  as  the  new  1947  cars 
reach  dealers’  showrooms,  news¬ 
papers  and  radio  will  simul¬ 
taneously  begin  announcements. 

Newspaper  copy  will  feature 
photographs  of  various  body 
types  in  the  Studebaker  line  and 
descriptions  of  engineering  and 
styling  advancements.  Supple¬ 
mentary  copy  will  run  in  na¬ 
tional  magazines. 

The  1,700  newspapers  on  the 
list.  1,076  of  them  dailies,  will 
reach  every  market  where  the 
company  has  dealer  representa¬ 
tion  and  where  dealers  will 
profit  from  intensified  local  cov¬ 
erage,  Mr.  Elliott  said. 

Two-color  newspaper  ads  are 
scheduled  in  some  cities  of  more 
than  100,000  population  where 
color  is  available.  Introductory 
color  copy  will  also  run  in  the 
American  Weekly  and  the 
Metropolitan  rotogravure  group. 

The  announcement  campaign 
will  be  followed  by  a  continuous 
schedule  of  frequent  newspai>er 
insertions  in  black  and  white, 
said  Mr.  Elliott.  The  Studebaker 
agency  is  Roche,  Williams  & 
Cleary,  Inc.,  Chicago. 

■ 

Holbrook  President 
Oi  Compton  Agency 

Richard  Compton  has  been 
elected  chairman  of  the  board 
of  Compton  Advertising,  Inc.,  in 
a  move  to  free 
him  for  closer 
work  with  cli¬ 
ents  and  with 
art,  copy  and 
merchandising 
people. 

His  former 
executive  and 
management 
duties  have 
been  assumed 
by  Robert  D. 

Holbrook,  who 
has  been  ele-  .. 

vated  to  the  nolAeook 

presidency  from  his  position  as 

executive  vicepresident. 

Vicepresidents  Leonard  T. 
Bush,  Frank  Griffin,  and  T.  L. 
Barnard  were  reelected  to  the 
;  board  with  Mr.  Compton  and 
Mr.  Holbrook. 

1  The  new  president  has  been 
with  the  agency  since  1983.  Be¬ 
fore  that  he  was  an  execative  of 
General  Foods,  Inc. 

■ 

;  FAAG  Meeting 

Parker  Holden,  Central  Divi¬ 
sion  Director  of  the  First  Adver¬ 
tising  Agency  Group,  annoimces 
■  that  a  special  meeting  of  the  ad- 
j  vertising  agency  members  lo- 
-  cated  in  the  central  states  will 
I  take  place  in  Pittsburgh,  May 
23-24. 
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ANAN  Names  Madden 
Head  of  Operations 


EDWARD  D.  MADDEN  has 

been  named  executive  vice- 
president  and  general  manager 
of  the  American  Newspaper  Ad¬ 
vertising  Network,  Inc.,  it  was 
announced  May  3  by  Harold  B. 
Sherwood,  advertising  mana¬ 
ger  of  the  New  York  Daily  News 
and  ANAN  president. 

A  veteran  New  York  adver¬ 
tising  man,  Mr.  Madden  was  be¬ 
fore  his  new  appointment  vice- 
president,  director,  and  head  of 
the  central  new  business  depart¬ 
ment  of  McCann-Erickson,  Inc., 
agency. 

Stresses  Flexibility 

In  announcing  the  appoint¬ 
ment,  Mr.  Sherwood  said: 

“The  flexibility  of  the  ANAN 
promises  to  give  ‘across-the- 
board’  group  space-selling  more 
vigor  and  spirit  than  it  has  ever 
had  before.  Mr,  Madden’s  ex¬ 
tensive  experience  in  the  ad¬ 
vertising,  research,  promotion, 
merchandising  and  publicity 
fields  have  made  him  the  sea¬ 
soned  specialist  the  network 
needs.’’ 

The  organization  now  includes 
the  Central,  Southeast  and  New 
England  Regional  districts  and 
is  forming  the  Southwest,  Moun¬ 
tain  and  Pacific  groups.  EIditor 
k  Publisher  was  told  the  net 
work  hopes  to  have  the  latter 
three  groups  organized  when 
the  ANAN  has  its  next  board 
meeting,  about  June  1. 

While  with  McCann-Erickson, 
the  new  ANAN  executive  was 
from  1933  to  1942  head  of  the 
agency’s  Standard  Oil  account 
group.  From  1942  to  1944  he 
directed  the  national  scrap  metal 
and  paper  salvage  advertising 
programs,  for  both  of  which  his 
agency  had  been  named  task 
force  by  the  War  Advertising 
Council. 

Mr.  Madden  also  helped  estab¬ 
lish  McCann-Erickson’s  sales 
promotion  and  public  relations 
departments,  and  worked  on  the 
plan  for  extending  the  agency’s 
central  research  department  and 
its  continuing  studies  of  news¬ 
paper  and  magazine  reader- 
ship  and  radio  listenership. 

Served  Rubber  Company 

At  various  times  before  his 
agency  work,  he  was  assistant 
manager  of  the  American  Hard 
Rubber  Co.’s  Chicago  division; 
supervisor  of  the  direct  mail 
division  of  Reuben  H.  Don¬ 
nelly  Corp.,  and  manager  of 
sales  promotion  for  Ketterlinus 
Lithographic  Manufacturing  Co., 
New  York. 

The  aim  of  the  ANAN  since 
its  organization  in  December, 
1945,  has  been  and  continues  to 
be.  Mr.  Sherwood  said,  “to  re¬ 
store,  with  the  aid  of  special  re¬ 
search  and  promotion  techni¬ 
ques,  the  true  stature  of  the 
newspaper  as  a  medium  in  re¬ 
lation  with  radio  and  maga¬ 
zines.’’ 

Incorporated  Jan,  1,  1946,  the 
network  conoprises  so  far  these 
newspapers: 

Central  District  ( basic  pa¬ 
pers)— Toledo  Blode,  Philadel¬ 
phia  Bulletin,  Dayton  (O.) 


News,  Louisville  Courier-Jour¬ 
nal  &  Times,  New  York  Times, 
Boston  Globe,  Minneapolis  Star- 
Journal  &  Tribune,  New  York 
News,  Indianapolis  News,  St. 
Louis  Post-Dispatch,  Des  Moines 
Register  &  Tribune,  Washington 
Star,  Cincinnati  Times-Star, 
Philadelphia  Inquirer,  Omaha 
World-Herald,  Chicago  Tribune, 
Columbus  (O. )  Dispatch,  Mil¬ 
waukee  Journal,  Providence 
Journal-Bulletin,  Baltimore  Sun, 
Scranton  ( Pa. )  Scrantonian, 
Scranton  Tribune,  Boston  Her- 
old-Traveler. 

New  England  District — Wor¬ 
cester  (Mass.)  Telegram  &  Ga¬ 
zette,  Hartford  Courant,  Boston 
Herald-Traveler,  New  Haven 
Register,  Boston  Globe,  Provi¬ 
dence  Journal-Bulletin. 

Southeastern  District — Atlan¬ 
ta  Journal,  Birmingham  News 
&  Age-Herald,  New  Orleans 
Times-Picayune,  Charlotte  ( N. 
C.)  Obseruer,  Chattanooga 
Times,  Norfolk  (Va. )  Ledger- 
Dispatch,  Norfolk  Virginian. 

In  the  Southwest  District,  the 
San  Antonio  Express  &  Eve¬ 
ning  News  has  signed  up  and 
contributed  its  share  of  organi¬ 
zational  costs.  Other  newspapers 
in  this  group,  and  in  the  Moun¬ 
tain  and  Pacific  groups  are 
now  having  their  applications 
processed,  the  ANAN  said. 

■ 

Committee  on 
UN  Coverage 

A  provisional  committee  of  10 
correspondents  covering  the 
United  Nations  meetings  in  New 
York,  whose  job  is  to  study  a 
method  to  establish  a  permanent 
conunittee  of  international  news¬ 
men  to  handle  various  matters 
arising  during  the  UN  assign¬ 
ment,  was  formed  this  week  by 
George  Barnes,  chief  of  the  UN 
Press  Division. 

When  organized,  the  perma¬ 
nent  committee  will  revise  the 
UN  accreditation  system  and 
will  work  out  a  system  for  han¬ 
dling  facilities  when  the  UN 
moves  from  Hunter  College  in 
the  Bronx  to  Lake  Success,  Long 
Island. 

'The  newsmen  who  met  with 
Barnes  are:  Turner  Catledge, 
New  York  Times;  Ted  Mont¬ 
gomery.  London  News-Chron¬ 
icle;  Russell  Barnes.  Detroit 
News;  Jean  Lagrange,  France 
Presse;  George  Durno,  Interna¬ 
tional  News  Service:  Glenn 
Babb,  Associated  Press;  Paul 
Scott  Rankin.  Reuters;  Harry 
Freeman,  Tass;  Roland  H.  Shack- 
ford.  United  Press;  and  Joe 
Chen,  Central  News  Agency  of 
China. 

■ 

Howard  in  Tokyo 

Roy  W.  Howard,  president  and 
editor  of  the  New  York  World- 
Telegram.  had  an  hour’s  audi¬ 
ence  with  Hlrohito  May  2  In 
Tokvo.  It  was  his  second  private 
meeting  with  the  Emperor.  ’The 
first  was  an  exclusive  interview 
in  June.  1933. 


Edward  D.  Madden 

Ousted  Lawyer 
Loses  Cases 
To  Ohio  Papers 

Cincinnati — George  S.  Hawke, 
disbarred  lawyer  and  former 
prohibition  crusader,  lost  two 
more  rounds  in  his  battle  with 
the  three  local  newspapers. 

In  Common  Pleas  Court. 
Hawke  sued  The  Enquirer  for 
$200,000;  Times-Star,  $100,000, 
and  Post,  $50,000,  charging  libel. 
He  alleged  that  on  Jan.  12, 
1943,  Judge  John  H.  Druffel  of 
the  U.  S.  District  Court  told 
reporters  from  the  three  papers 
that  he  had  appointed  a  Cin¬ 
cinnati  Bar  Association  com¬ 
mittee  to  bring  disbarment  pro¬ 
ceedings  against  Hawke  in  con¬ 
nection  with  that  lawyer’s 
handling  of  an  estate. 

The  story  was  printed  in  the 
Post  and  Times-Star  that  after¬ 
noon  and  in  the  Enquirer  the 
following  morning.  Hawke 
based  his  charge  of  libel  on  the 
fact  that  Judge  Druffel’s  entry 
naming  the  committee  was  not 
placed  on  the  court’s  open  doc¬ 
ket  until  Jan.  18.  1943.  Hawke 
was  disbarred  by  the  Federal 
tribunal. 

Meanwhile  Hawke,  reinstated 
by  the  Ohio  Court  of  Appeals, 
appeared  as  his  own  counsel  in 
the  trial  of  the  Enquirer  and 
Post  cases.  Losing  his  Enquirer 
case  before  Judge  Louis  J. 
Schneider,  he  fou^t  it  through 
the  Ohio  Appellate  and  Su¬ 
preme  Court,  losing  in  both. 

When  the  Post  case  was  tried 
last  week  the  Jury  was  directed 
to  bring  in  a  verdict  for  the 
defense.  The  Times-Star  case 
has  not  been  tried. 

■ 

Carlton  Skinner  Named 

Washington — Carlton  Skinner, 
recently  discharged  from  the 
Coast  Guard  with  rank  of  lieu¬ 
tenant  commander,  has  been  ap¬ 
pointed  director  of  information 
for  the  Department  of  Interior. 
He  succeeds  John  E.  Ryckman, 
who  has  returned  to  private 
business  in  Chicago.  Skinner 
covered  the  department  from 
1934  to  1938  for  the  United 
Press  and  Wall  Street  Journal. 
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Calif.  Press 
Founds  $1,000 
Scholarship 

Death  Valley.  Cailf.— Mark¬ 
ing  the  100th  anniversary  of  ea- 
tablishment  of  newspapers  in 
California,  the  ^  “ 

California  Press 
Association  this 
week  appropri¬ 
ated  $1,000  for 
a  Friend  W. 
Richardson 
Scholarship  i  n 
the  journalism 
department  o  f 
the  University 
of  California. 

The  scholar¬ 
ship  honors  the 

R^ch-  Craamar 
ardson  who  was 

president  of  CPA  for  42  yean 
and  former  chairman  of  the 
board  of  regents  of  the  univen 
sity.  The  motion  for  the  schol¬ 
arship  was  made  by  John  R 
Long,  general  manager,  Cali- 
fomia  Newspaper  Publlsheti 
Association.  Mr.  Long  declar^ 
it  was  the  recommendation  of 
Louis  Meyer  of  ttie  Oakdale 
Leader  just  before  his  death. 

Justus  F.  Craemer,  Oraage 
Daily  News,  was  re-elected 
president.  Fred  D.  McPhmoo, 
grandson  of  the  founder  in  1864 
of  the  Santa  Cruz  Sentinel,  wai 
named  vicepresident.  Other  ot- 
ficers  are  Philip  N.  McCombs. 
Berkeley,  Allen’s  Press  Clippluf 
bureau,  treasurer,  and  Harry 
Lutgens,  San  Rafael,  secretary. 

G.  G.  Radcliff,  Watsonville; 
Llyod  E.  Tiernan,  San  Lull 
Obispo;  Irving  Martin,  Stock- 
ton;  Fred  ^  Rolens,  Soufii 
Pasadena;  Clark  F.  Waite,  Loo 
Angeles;  Charles  A.  Whitmore, 
Visalia;  J.  A.  Olmstead,  Peta^ 
uma;  Maitland  R.  Henry,  Liver 
more,  and  Walter  Murphy,  So¬ 
noma  were  elected  members  of 
the  executive  committee. 

Publisher  Walter  B.  Murphy 
of  the  Sonoma  Index  Tribune, 
on  behalf  of  the  California  Red¬ 
wood  Empire  Association,  pre¬ 
sented  a  Redwood  gavel  to 
President  Craemer. 

Among  guests  in  this  first  ex¬ 
cursion  since  1941  were  former 
Gov.  Frank  Merriam  and  A.  E. 
Vorhies,  publisher  of  the 
Grants  Pass  ( Ore. )  Courier. 

■ 

Hoyt  Will  Deliver 
Mellett  Lecture  May  7 

Eugene,  Ore. — ^The  annual 
Don  R.  Mellett  Memorial  Lec¬ 
ture  will  be  delivered  at  the 
University  of  Oregon  May  7  ^ 
Palmer  Hoyt,  editor  and  pi^ 
lisher  of  the  Denver  Pott.  He 
is  a  graduate  of  the  University 
of  Oregon  school  of  journaliio- 

William  M.  Tugman.  managinf 
editor  of  the  Eugene  Register- 
Guard,  will  tell  the  story  M 
Don  Mellett.  Mr.  ’Tugman.  while 
on  the  staff  of  the  Clevelsnc 
(O.)  Plain  Dealer,  was  se*  M 
Canton  to  cover  the  afteriMtn 
of  the  Mellett  murder.  Tom 
Purcell,  publisher  of  the  Grer 
ham  (Ore.)  Outlook  and  pre®’ 
dent  of  the  Oregon  Newspoptf 
Publisher  Association,  wiU  »»• 
troduce  Hoyt. 
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Orchids  to  the  Press 
At  Food  Conference 


By  Campbell  Watson 


S4K  FRANCISCO — Pre  -  break-  coffee  -  measuring  device. 
Jut  orchids  and  champagne  available  in  supply 


are 


marked  the  range  of 
jiffiM  at  the  first  Western  Food 
yttors  Conference  here  this 

Sponsors  were  members 
oj  the  San  Francisco  Chapter, 
^aifiean  Association  of  News¬ 
ier  Representatives,  of  which 
^ gi”  P3ul  Block  &  Asso- 
chtMt  ia  president, 
la  between  were  dispersed 
jack  items  as  visits  to  California 
and  Muiir  Woods, 
talks  on  advertising, 
toed  products  and  preparation, 
yri  demonstrations, 
prment  were  33  food  editors 
tm  newspapers  with  a  circu- 
littoo  of  6.000.060  in  California, 
Colorado.  Oregon.  Washington, 
nBiMiii  Ohio,  Minnesota  and 
Kentucky. 

Reitetrants  received  orchids 
Eliott  a  breakfast  at  which 
pih  Bros.  Coffee  Co.  was  host, 
ifld  the  sessions  sped  merrily 
ilooi  from  that  opening  Mon- 
diX  to  a  Roma  Wine  Company 
ditaipagne  dinner  on  May  3. 
Hie  orchids  were  presented  by 
the  Northern  California  Florists 
Awciation. 

Coifee  Campaigns 
In  addition  to  Western  edi- 
toB,  a  group  from  the  south 
ad  middle  west  included  Miss 
Jfiry  Martensen.  Chicago  Her- 
jW-Americon;  Miss  Dorothea 
Hike,  Cincinnati  (O.)  Enquirer; 
Mill  Helen  Robertson,  Clewe- 
Ind  (0.)  Plain-Dealer;  Miss 
Olgas  Hanscomb.  St.  Paul 
(Minn.)  Dispatch  and  Pioneer- 
Prew,  and  Miss  Cissy  Gregg, 
Lodecille  (Ky.)  Courier  Jour- 
«ii 

Announcement  of  two  adver- 
tidng  campaigns  was  made  by 
Curoll  Wilson,  vicepresident, 
Hills  Bros.  One  will  be  on  be¬ 
half  of  a  second  brand,  a  finer 
pound.  This  already  is  being 
idrcrtlsed  in  the  East  and  short¬ 
ly  will  appear  in  Coast  news¬ 
papers,  Mr.  Wilson  said. 

National  Coffee  Association 
idrertlsing  to  tell  the  story  of 
the  association’s  "seal  of  recom¬ 
mendation"  program  will  start 
shortly,  he  reported. 

Use  of  the  seal  will  be  per¬ 
mitted  only  when  the  coffee¬ 
making  directions  of  the  users 
meet  approval  of  the  associa¬ 
tion.  Mr.  Wilson  stated.  Ad- 
rertising  is  to  begin  as  soon  as 
materials,  including  a  plastic 


to 


150,000  Orders 

Chicago— A  nylon  sale 
top  all  nylon  sales  was  recent¬ 
ly  staged  by  Bailey's  apparel 
lieret. 

Alter  an  ad  measuring  2  col¬ 
umns  by  140  lines  and  pub- 
Ibhed  on  Page  13  in  the  Chi* 
cage  Tribune's  final  editions 
only,  Boiley's  received  orders 
ier  more  than  150,000  pairs. 


For  the  past  five  years  the 
National  Coffee  Association  has 
been  disturbed  over  differences 
in  directions  on  how  to  make 
coffee,  Mr.  Wilson  explained. 
Standards  will  now  be  tested  at 
a  coffee-makers  institute. 

Newspapers  are  a  very  favored 
member  of  the  Kellogg  Com¬ 
pany’s  advertising  family  and 
undoubtedly  will  remain  so  as 
long  as  the  organization  is  in 
business,  E.  M.  Lever,  area  sales 
manager,  told  the  convention. 

“This  position  is  noit  held  by 
chance,  but  has  been  earned  by 
preference,”  Mr.  Lever  said.  He 
said  newspaper  advertising’s 
speed,  impact  and  flexibility  was 
proven  anew  when  the  com¬ 
pany’s  advertising  of  its  variety 
package  appeared  within  30 
days  of  government  permission 
to  resume  marketing  of  this 
product. 

Interest  Stimulated 

“Ceaseless  efforts  by  food  edi¬ 
tors  have  created  and  stimulated 
interest  in  foods  and  recipes,” 
Mr.  Lever  said.  “The  food  edi¬ 
tors  have  shown  the  news¬ 
papers’  ability  to  take  a  national 
product  and  wrap  it  into  the 
hometowns.  You  keep  on  tell¬ 
ing  ’em.  and  we’ll  keep  on  sell¬ 
ing  ’em,”  he  concluded. 

Elizabeth  Woody,  director  of 
General  Electric’s  Consumer  In¬ 
stitute,  stressed  the  advantages 
of  effective  pictorial  presenta¬ 
tions  in  handling  food  copy  and 
the  advantages  of  editorship 
that  moves  just  one  step  ahead 
of  the  parade  in  timing. 

“Grossly  Inaccurate  publicity” 
harmed  the  frozen  food  industry 
in  the  1930s  and  can  do  the  same 
today.  Miss  Woody  warned,  in 
noting  the  heavy  responsibility 
food  editors  bear  in  choosing 
among  releases  of  a  multiplied 
field  of  freezing  equipment 
manufacturers. 


^^0 


Santa  Ana,  Calii., 

Gets  Sunday  Paper 

Santa  Ana,  Callf.-^uccess 
of  large  Sunday  weeklies  on  the 
East  Coast  and  the  fact  there 
has  never  been  a  Sunday  paper 
in  Orange  County  has  prompted 
start  of  the  Santa  Ana  Sunday 
Globe  on  May  5. 

Publishers  are  John  W.  Dun¬ 
lap  and  George  E.  Hart,  both 
formerly  of  the  Santa  Ana  Daily 
Register.  An  editorial  and  busi¬ 
ness  staff  of  12  has  been  ap¬ 
pointed,  including  Advertising 
Manager  William  A.  Dier,  for¬ 
mer  publisher  of  the  Alamosa 
(Col.)  Daily  Courier;  Business 
Manager  Lee  Mlllls,  who  held 
the  same  position  with  the 
Santa  Ana  Register  for  20  years 
and  formerly  with  the  Billings 
(Mont.)  Gazette;  and  Circula¬ 
tion  Manager  W.  H.  Packard, 
formerly  with  the  Register  and 
other  Southern  California  news¬ 
papers. 
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Orchids  preceded  brealdost  at  the  first  Western  Food  Editors  Con¬ 
ference  at  Son  Francisco.  Left  to  right  ore:  Mary  Martensen.  Chic¬ 
ago  Herald- American;  Robert  R.  Kinsley  of  Sawyer-Ferguson 
Walker:  Esther  HalL  Son  Francisco  Chronicle;  and  Don  Sias.  of 
Paul  Block  &  Associates  and  president.  San  Francisco  chapter.  AANR. 


Advertising  Omitted 

The  Raleigh  (N.  C.)  News  & 
Observer's  90,000  readers  re¬ 
ceived  a  Sunday  paper  con¬ 
taining  virtually  no  advertis¬ 
ing  lost  week.  A  statement  in 
the  newspaper  explained  that 
the  few  ads  carried  were  ad¬ 
justment  ones  and  a  few  “spe¬ 
cial  classifications.''  It  said 
the  step  was  necessary  to 
"conserve  our  extremely  scarce 
supply  of  paper." 


Texas  Press  Group 
Elects  G.  C.  FaU 

San  Antonio,  Tex. — George  C. 
Fall,  editor  of  the  Caldwell 
News,  was  elected  president  of 
the  South  Texas  Press  Asso¬ 
ciation  at  the  annual  conven¬ 
tion  here  Apr.  27.  Addison 
Buckner,  San  Marcos  Record, 
was  elected  vicepresident.  Of¬ 
ficers  re-elected  include  Howell 
W.  Jones,  San  Antonio,  secre¬ 
tary,  and  Sam  Fore,  Jr.,  Flores- 
ville  Chronicle-Journal,  treas¬ 
urer. 

The  Fredericksburg  Standard 
received  a  plaque  for  the  great¬ 
est  communiW  service,  while 
the  Beeville  Bee-Picayune  and 
the  Bishop  News  won  awards 
as  best  all-round  weeklies  in 
their  respective  population 
brackets.  San  Marcos  Record 
and  Hallettsville  New  Era-Her¬ 
ald  were  adjudged  tops  in  pho¬ 
tography. 

■ 

John  Thompson  Gets 
Medal  of  Freedom 

Chicago — John  Thompson,  37, 
Chicago  Tribune  war  correspon¬ 
dent,  was  decorated  with  the 
medal  of  freedom  by  Brig.  Gen. 
Ralph  Smith,  military  attache 
at  the  American  embassy  in 
Paris  this  week,  for  “meritori¬ 
ous  conduct  in  North  Africa  and 
Sicily  from  June  to  August. 
1943.”  He  was  with  the  82d 
Airljorne  Division  at  Sicily  and 
assisted  the  wounded  under  fire. 


Court  Reverses 
Libel  Verdict 
On  'Truth'  Plea 


Newark,  N.  J. — ^The  New  Jer¬ 
sey  Court  of  Errors  and  Ap¬ 
peals  in  a  unanimous  decision 
Apr.  25  at  Trenton  reversed  a 
libel  verdict  of  $24,000  for  Rep. 
Fred  A.  Hartley,  Jr.,  of  Kearney, 
against  the  Newark  Star-Ledger. 

In  so  doing  the  judges,  in  a 
decision  written  and  read  by 
Chief  Justice  Clarence  E.  Case, 
subscribed  to  the  contention  of 
the  newspaper,  its  owner,  S.  I. 
Newhouse,  and  its  editor,  Philip 
Hochstein.  that  “the  truthful¬ 
ness  of  a  libel  is  a  complete  de¬ 
fense  in  a  civil  action.” 

The  court,  however,  used  a 
different  basis  for  reversing  the 
lower  court  award  to  Hartley, 
holding  that  the  admission  of 
testimony  by  Hartley  that  after 
20  years  of  public  life,  “I  have 
no  material  means  to  speak  of”, 
was  an  error  on  the  part  of  the 
trial  judge.  , 

The  defense  made  truth  its 


ain  point. 

The  court  said  “the  truth* 
ilness  of  a  libel  is  a  complete 
dense  in  a  civil  action,  but  it 
ust  be  pleaded  fully  and  m  to 
fery  particular,  and  be  strictly 
•oved,  to  be  availed  of.” 

The  libel  suit  arose  from  the 
•wspaper’s  fight  in  1940  and 
1  1942  to  defeat  Hartley  for  re- 
ection.  ,  ^ 

The  newspaper  took  the  p^ 
tion  that  if  it  were  to  be 
snalized  for  printing  what  It 
•garded  as  the  truth  about 
artley  during  a  political  c*™* 
lign,  then  no  newspaper  m  the 
)unty  would  dare  print  the 
•uth  about  candidates. 

“No  one  might  dare  publish 
bout  a  candidate  for  public  of- 
ce  facts  showing  the  most  di^ 
raceful  conduct  on  his  part, 
ven  though  true  in  every  r«- 
eet.  if  the  purpose  of  the  pub- 
cation  were  to  injure  the 
ff  by  defeating  him  for  public 
Rice,”  the  newspaper  brief 
untended. 
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THE  ADVERTISING  SURVEY 

Dailies  Can  Help  Shops 
In  Training  Personnel 


By  Samuel  Royner 

PERSONNEL  training,  always 

an  important  function  in  any 
fair-sized  retail  operation,  is 
getting  more  attention  than  ever 
from  store  executives. 

New  sales  staffs  must  learn 
and  old  ones  must  relearn  the 
value  of  good  customer  rela¬ 
tions.  But,  more  importantly, 
the  fundamentals  of  retailing, 
including  the  uses  of  advertis¬ 
ing,  have  been  undergoing 
Change- 

All  of  which  provides  a  lot 
of  room  in  sales  training  cur¬ 
ricula  for  newspaper  advertis¬ 
ing  men  to  move  around  in. 

v^ether  advertising  is  an  art 
is  perennially  debatable.  But 
certainly  it  is  a  long  way  from 
being  an  exact  science.  Copy, 
layout,  timing,  space,  etc. — all 
are  subject  to  variable  factors, 
most  of  them  hard  to  measure. 
But  many  valuable  standards 
are  available  or  are  in  process 
of  development  with  which  re¬ 
tailers  are  unfamiliar. 

The  average  retailer — and  in 
this  category  you  may  even 
place  many  metropolitan  depart¬ 
ment  stores  with  well-trained 
and  seasoned  advertising  de¬ 
partments — can  learn  a  good 
deal  from  local  newspaper  ad¬ 
vertising  staffs. 

Retcdl  “Class"  -Session 

The  new^apers  have  at  hand 
such  specific  aids  as  the  Con¬ 
tinuing  Study  of  Newspaper 
Reading:  publications,  calendars 
and  other  materials  from  the 
Retail  Division  of  the  Bureau 
of  Advertising;  their  own  sur¬ 
vey  data  of  local  markets,  etc. 

Particularly  in  the  smaller 
cities,  they  can  be  very  help¬ 
ful  to  local  advertisers  in  ap¬ 
plying  these  data,  both  in  the 
training  of  store  advertising  per¬ 
sonnel  and  in  the  familiar  day- 
to-day  work  with  copy. 

We  might  suggest  specifically 
that  the  retail  advertising  man¬ 
ager  of  the  newspaper  make  the 
acquaintance  of  the  man  in 
charge  of  personnel  training. 
Arrange  with  him  a  “class"  ses¬ 
sion  for  the  advertising  staff 
( other  personnel  may  also  be  in¬ 
cluded,  for  they,  too,  should 
know  the  character  and  pur¬ 
poses  of  retail  advertising). 

A  one-hour  class,  weekly  or 
monthly,  would  give  the  news¬ 
paper  adman  a  rewarding 
chimce  to  tell  what  he  knows 
about  advertising.  It  might  also 
give  him  the  opportunity  to 
bring  in  representatives  of  other 
departments  of  the  newspaper — 
the  mechanical  .superintendent, 
with  his  knowledge  of  how  the 
newspaper  is  assembled  and 
print^;  the  city  editor,  to  tell 
about  the  gathering  of  local 
news  and  t^  effort  to  raise 
the  interest  level  of  the  whole 
newspaper  and  ultimately  of 
the  ^vertising  in  it. 


One  of  the  more  ambitious 
programs  of  this  kind  was  the 
recently  completed  10-week  Ad¬ 
vertising  Clinic  of  the  Saratoga 
Springs  (N.  Y.)  Saratogian,  a 
Gannett  newspaper. 

Covering  all  phases  of  news¬ 
paper  and  retail  advertising 
practice,  the  course  featured 
such  “guest  stars”  as  Mrs.  Kay 
Van  Epps,  fashion  editor  of  the 
Albany  Knickerbocker  News, 
also  a  Gannett  paper;  Frank  Ott, 
advertising  manager  of  Frear’s 
Department  Store  in  Troy;  W. 
Harvey  Bairn,  art  director  of  the 
Knickerbocker  News;  and  L. 
Alven  Bennett  of  the  Bureau  of 
Advertising,  American  Newspa¬ 
per  Publishers  Association, 

Classes  were  held  once  a  week 
in  the  local  high  school  under 
the  direction  of  “Dean”  Frank 
McCue  of  the  Albany  paper. 

100  Students 

Almost  100  students  attended 
the  course,  75%  of  them  Sara¬ 
togian  advertisers.  With  that 
kind  of  student  body  to  work 
with,  the  newspaper  couldn’t 
very  well  fail  to  make  an  im¬ 
portant  promotion  out  of  it — 
both  long-range,  in  good  will 
and  understanding  for  the  news¬ 
paper;  and  short  range,  in  local 
advertising  business. 

Kenneth  K.  Burke,  business 
manager  of  the  daily,  who  or¬ 
ganized  the  clinic,  believes  it 
has  created  at  least  a  dozen  im¬ 
portant  advantages  both  for  the 
paper  and  its  advertisers. 
Among  them  he  lists: 

1.  New  interest  in  advertising 
among  old  and  new  advertisers. 

2.  An  appreciation  by  the  ad¬ 
vertiser  of  the  newspaper’s  prob¬ 
lems  —  deadlines,  "butchered" 
proofs,  trick  ads  to  be  set  at  the 
last  minute,  etc. 

3.  Improved  appearance  of 
local  ads,  which,  in  turn,  en¬ 
hances  the  general  appearance 
of  the  newspaper. 

4.  Lessened  opposition  to  in¬ 
creased  rates,  which  were  un¬ 
dertaken  about  the  time  the 
Clinic  was  in  progress. 

5.  Merchandising  and  adver¬ 
tising  lessons  for  small  mer¬ 
chants. 

6.  Successful  promotion  for 
the  local  Board  of  Education  and 
Chamber  of  Commerce,  which 
helped  the  newspaper  organize 
the  program.  Some  financial  aid 
was  afforded  also  by  the 
state’s  department  of  adult  edu¬ 
cation. 

7.  A  broad  education  for  the 
newspaper’s  advertising  staff,  all 
of  whom  attended  the  classes. 

The  final  session,  which  fol¬ 
lowed  the  “Commencement 
Dinner,”  was  a  visit  to  the  Sara- 
togian’s  plant,  where  each  de¬ 
partment  head  explained  his 
staff's  functions.  A  complete 
page  was  followed  from  the  ad¬ 
vertising  to  the  editorial  depart¬ 


ment,  then  to  the  composing 
room  and  press  room. 

'Kilkenny'  Copy 

A  QUESTIONING  finger  has 

been  raised  by  the  National 
Better  Business  Bureau,  Inc., 
about  the  ethics  of  recent  Ral¬ 
eigh  cigarette  advertising. 

Especially  irritating  to  the 
BBB  is  the  circumlocution  and 
the  layout  treatment  that  high¬ 
lights  the  words  “less  nicotine, 
less  throat  irritants.”  What 
Raleigh’s  ads  actually  say — with 
the  emphasis  where  they  be¬ 
lieve  it  will  sell  cigarettes — is 
“No  other  leading  cigarette  .  .  . 
gives  you  LESS  NICOTINE. 
LESS  THROAT  IRRI¬ 
TANTS.  .  .  .”  (By  the  way, 
wouldn’t  “fewer  irritants”  be 
better  English?) 

The  BBB.  whose  objection  is 
only  one  of  a  number  that  have 
been  raised,  complains  also 
about  the  statement  that  “Med¬ 
ical  science  offers  proof  posi¬ 
tive”  to  support  Raleigh’s  claim. 
Chemists  have  shown,  says  the 
BBB,  that  samples  of  six  brands 


of  cigarettes,  including  Raleigh* 
have  about  the  same 
of  nicotine  and  tars;  also  that 
the  content  differs  as  mudi 
from  cigarette  to  cigarette  of 
the  same  brand  as  between 
brands. 

We  don’t  know  whether  Ral¬ 
eigh’s  scientific  evidence  U  of 
the  “pseudo”  kind,  but  we  4t 
know  that  the  American  Asso¬ 
ciation  of  Advertising  Agencies 
considers  “unsound  and  unpro¬ 
fessional”  any  “pseudoscientiit 
advertising,  including  claims  in- 
.sufficiently  supported  by  ae 
cepted  authority,  or  that  dh- 
tort  the  true  meaning  or  prae 
ticable  application  of  a  state¬ 
ment  made  by  professional  or 
scientific  authority.” 

The  AAAA  frowns  also  oa 
“testimonials  which  do  not  tw 
fleet  the  real  choice  of  a  co» 
petent  witness.”  The  Raleigh 
ads  says  that  Babe  Ruth,  Byn* 
Nelson,  Ed  Sullivan,  Tyroap 
Power,  and  other  popular  gw 
ures  have  judged  the  .scienlai 
reports  and  found  them  con¬ 
vincing. 


C^umpul^nd  and  ^.yd^ccountd 

- By  Betty  Feezel - - 


Snalding  Sports  Show 

FOR  the  third  consecutive  year 

A.  G.  Spalding  &  Bros.,  New 
York,  is  launching  its  “Spald¬ 
ing  Sports  Show”  newspaper  ad 
series.  The  reason  for  the  con¬ 
tinuation,  the  company  reports, 
is  its  success,  for  the  ads  have 
attained  high  readership  ratings. 

Initial  ad  in  the  1946  cam¬ 
paign  appears  this  week.  The 
campaign  will  run  through  the 
summer  and  possibly  into  the 
fall  with  500-line  ads  appearing 
weekly  on  sports  pages  in  key 
cities.  Featured  in  the  new  ser¬ 
ies.  as  in  past  years,  are  cartoons 
by  Willard  Mullin,  New  York 
World-Telegram  cartoonist.  The 
ads  touch  upon  all  .sports  and 
spotlight  interesting  sport  facts 
and  outstanding  sports  person¬ 
alities. 

The  format  and  schedule  of 
the  campaign  are  substantially 
the  .same  as  last  year’s,  but  last 
year  the  number  of  ads  and  the 
number  of  markets  were  in¬ 
creased  over  the  first  year.  Prior 
to  this,  Spalding  did  magazine 
advertising  primarily. 

In  each  ad  is  an  offer  of  a 
Spalding  Sports  Show  book 
containing  the  entire  series  of 
Mullin  sports  cartoons,  available 
without  charge  at  the  close  of 
the  campaign.  Over  half  a  mil¬ 
lion  similar  books  were  distrib¬ 
uted  during  1944  and  1945. 

To  announce  the  campaign 
this  year,  double  spreads  in 
color  are  being  placed  in  major 
sport.s  and  sporting  goods  dealer 
magazines,  as  well  as  in  national 
youth  publications  and  coach 
magazines. 

’The  agency  is  Hanly,  Hicks 
and  Montgomery,  New  York. 

Dollar  Book  Promotion 
THE  GARDEN  CITY  PUBLISH¬ 
ING  CO.,  New  York,  is  spon¬ 
soring  a  new  event,  “National 


Dollar  Book  Week,”  May  5-lt 
Overall  purpose  is  to  emphash 
the  value  of  the  dollar  book, 
which  remains  a  dollar  despite 
the  increase  in  price  in  other 
fields,  and  to  publicize  best-sell¬ 
ing  titles  recently  released  in 
one-dollar  editions.  The  pidr 
lishing  company  will  undertalw 
cooperative  advertising  with 
book  stores  throughout  the  coun¬ 
try,  and  is  offering  to  local  book 
outlets  “dollar  book  week”  ads 
in  mat  form.  These  include  full- 
page,  half  page  and  quarter  page 
ads  giving  lists  of  “dollar”  books, 
and  mats  of  small-sized  ads  pro- 
m  o  t  i  n  g  individual  “dollar" 
books. 

Pillsbury's  Best 
ASSURANCE  by  Ann  Pillsbury 
that  homemakers  can  depend 
on  Pillsbury’s  wheat  emergency 
flour  “for  all-around  good  bak¬ 
ing,”  during  the  time  the  firm’s 
75-year  old  Pillsbury’s  Best  is 
off  the  market,  sparks  Plllsbw 
Mills’  ad  campaign  using  1.000- 
line  space  in  91  Sunday  newr 
papers. 

Additional  newspaper  sched¬ 
ules  in  May  and  June  will  pre¬ 
sent  recipes  with  the  new  fiour. 
Art  spotlights  a  “wheat 
gency”  sai^,  quickly  identifying 
it  as  Pillsbury’s  to  familiarize 
consumers  with  the  package  and 
tie  in  with  merchandising  the 
company’s  80%  flour,  now  in 
good  distribution  in  all  major 
markets. 

Test  Campaign 
A  WARTIME  dental  discovery 
of  Advanced  Products  Co., 
Oakland,  Calif.,  called  Rejiw-A- 
Plate,  is  being  introduced  via  * 
test  campaign  in  nine  California 
dailies  and  36  weeklies.  In  ad¬ 
dition.  a  15-minute  local  news- 
( Continued  on  page  55) 
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three  themes  inspire  editorial  CARTOONISTS'  COMMENT 


Ral- 
I  of 
>  do 

iUOr 
iciai 
l>ro- 
itiie 
I  in- 
a^ 
di^ 

lra^ 

tato- 

1  Qt 


HALT! 

Jacob  Burck,  Chicago  Timei. 


YOU  ASKED  FOR  IT! 

Glenn  Bretthauer,  Miami  (Fla.)  Herald. 


THE  WINDUP 

Hank  Barrow,  Associated  Pres*. 


'UN  Group  Receives 
5  Freedom  Proposals 


IVE  proposals  for  World  Free¬ 
dom  of  Information  were  sub¬ 
mitted  this  week  to  the  UN 
Commission  on  Human  Rights 
riich  is  meeting  concurrently 
*':th  the  Security  Council  at 
Hifflter  College,  New  York. 

Three  of  the  iproposals  repre- 
•«nt*d  the  suggestions  of  Hugh 
Biillie,  United  Press;  Kent 
Cooper,  Associated  Press,  and 
Wilbur  Forrest,  American  So- 
^  of  Newspaper  Editors. 

Tie  other  two  were  in  the 
:oim  of  general  documents  on 
luintn  rights  presented  by  dele- 
ntes  from  Cuba  and  Panama. 

At  present,  these  are  the  only 
proposals  on  the  Commission's 
afenda  referring  to  freedom  of 
nformation,  but  a  resolution 
rom  the  Philippine  delegation 
>lliJ>g  for  an  “international 
prem  conference’’  is  on  the 
sjenda  of  the  General  Assembly 
September. 

Ifa.  Franklin  D.  Roosevelt, 
toman  of  the  Commission, 
OH  Emtor  &  Publisher  she  “did 
wt  know’’  whether  the  State 
Department  would  submit  a 
program  of  its  own. 

How  soon  the  group  will  act 
saeially  on  the  resolutions  is 
Pfoblematical.  When  the  Com- 
toion  first  turned  to  an  ex- 
jsination  of  the  proposals,  Nik- 
«  Kriukov,  Soviet  representa¬ 
tive  asked  for  an  adjournment, 
^tlting  he  had  seen  the  docu- 
ipents  for  the  first  time  only 
Me  day  before. 

Mrs.  Roosevelt  replied  that 
iM  body  could  go  forward  with 
other  work  until  individual 
*Wbers  had  the  opportunity  to 
the  resolutions.  In  addi- 
■J*  to  the  subject  of  World 
”*town  of  Information,  the 
Wup  must  deal  with  a  whole 
gamut  of  other  human  rights 

U  l»ITOR 


and  with  matters  regarding  the 
composition  and  procedures  of 
the  Commission  itself. 

The  Cooper,  Baillie  and  For¬ 
rest  suggestions  were  those 
which  they  had  outlined  several 
months  ago  in  letters  to  Ed¬ 
ward  Stettinius  as  chairman  of 
the  U.  S.  delegation  at  the 
London  UN  Conference. 

Article  three  of  the  Statement 
of  Essential  Human  Rights  pre¬ 
sented  by  the  Panama  delega¬ 
tion  states: 

“Freedom  of  expression  is  the 
right  of  every  one.  The  state 
has  a  duty  to  refrain  from  arbi¬ 
trary  limitation  of  this  free¬ 
dom  and  to  prevent  denial  of 
reasonable  access  to  channels 
of  communication.  .  .  .  This 
article  protects  the  freedom  of 
the  press  as  an  institution  for 
gathering  and  disseminating 
information  and  opinions  ...  If, 
through  physical  limitations  or 
other  circumstances,  the  ordi¬ 
nary  channels  (of  communica¬ 
tion)  are  limited,  the  state 
.  .  .  must  exercise  its  controll¬ 
ing  or  regulatory  power  to  in¬ 
sure  to  the  individual  such  op¬ 
portunity  of  use  as  is  practic¬ 
able.’’ 

The  proposal  of  the  Cuban 
delegation  with  reference  to 
freedom  of  information  states 
that  every  human  being  shall 
have  “the  right  to  free  inves¬ 
tigation  to  enable  him  to  form 
his  opinions,  and  to  express 
these  opinions  freely,  subject 
to  his  being  held  responsible 
for  his  actions.’’’ 


Texas  Dail'y  Planned 

The  Texas  City  (Texas)  Sun, 
now  published  weekly,  is  sched¬ 
uled  to  become  a  daily  about 
July  1. 
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Pope  Stresses 
News  and  Truth 

In  a  private  audience  on 
Easter  Monday  to  three  United 
Press  correspondents.  Pope  Pius 
XII  emphasized  the  urgent  need 
of  a  free  flow  of  news  as  a  con¬ 
tribution  to  promoting  better 
relations  among  nations. 

The  reporters  received  in  the 
papal  library  were  Harry  Fer¬ 
guson.  assistant  general  news 
manager;  Virgil  Pinkley,  vice- 
president  and  general  European 
manager;  and  J.  Edward  Mur¬ 
ray,  Rome  bureau  manager. 

The  Pope  later  greeted  a 
group  of  United  States  newspa¬ 
per  and  magazine  executives 
and  told  them  the  press  must  be 
“undeviatingly  loyal  to  the 
truth.” 

■ 

John  C.  Chappie  Dies; 
Editor  in  Wisconsin 

Milwaukee,  Wis. — John  C. 
Chappie,  70,  editor-in-chief  of 
the  Ashland  (Wis.)  Daily  Press 
and  connected  with  that  news¬ 
paper  for  57  years,  died  May  1 
at  his  home  in  Ashland. 

He  was  born  in  Laporte  City, 
la.  and  was  prominent  in  civic 
and  business  affairs.  Surviving 
are  his  widow,  two  daughters 
and  three  sons.  John  B.  Chap¬ 
pie  is  managing  editor  of  the 
Ashland  Press,  and  Paul  is  pub¬ 
lisher  of  the  Alhambra  (Calif.) 
Comet 

N.  Y.  Editors  to  Meet 

The  New  York  State  Society 
of  Newspaper  Editors  will  have 
its  spring  conference  May  13 
and  14,  at  Newburgh.  A  high¬ 
light  will  be  a  visit  to  West 
Point.  L.  R.  Blanchard,  Gannett 
Newspapers,  president  of  the 
society,  has  announced  that 
speakers  include  Wilbur  Forrest, 
president  of  the  American  So¬ 
ciety  of  Newspaper  Editors,  and 
Kirt  King,  of  the  United  Press. 


Livingston 
young  men 


Maj.  Livingston 
Plans  Magazine 
For  Carrier  Boy 

Maj.  Louis  Livingston,  for¬ 
mer  promotion  manager.  New 
York  Journal  American  and 
P  hilad  elphia 
Bulletin,  has 
announced  plans 
for  a  new  pub¬ 
lication  for  car¬ 
rier  boy  organi¬ 
zations  to  be 
known  as 
“Young  Man — 

His  Opportun¬ 
ity  Magazine.’ 

The  monthly 
will  be  64  pages, 
size  SVtxll,  and 
is  designed  ( 1 ) 
to  catch  and 
hold  inters!  of 
the  jobs  they're  doing — (2)  en¬ 
courage  parent  cooperation — 

( 3 )  acquaint  the  public  with 
the  importance  of  the  young 
man’s  service  to  community  life 
— ( 4 )  interest  school  author¬ 
ities  in  the  extra  curricular 
value  of  training  young  men 
get  thorough  practical  appli¬ 
cation  of  sound  business  princi¬ 
ples  —  ( 5 )  impress  political 
leaders  with  the  training  and 
civic  responsibility  young  men 
get  through  serving  the  public. 

It  is  planned  to  enlist  the  in¬ 
terest  of  the  International  Cir¬ 
culation  Managers  Association 
in  placing  a  copy  of  the  new 
monthly  in  the  homes  of  every 
carrier.  “Young  Man”  will  cairy 
articles  on  selling  and  stories 
on  sports  and  science,  as  well  as 
detective  stories. 

Livingstone  served  as  Mili¬ 
tary  Government  officer  in  the 
Far  East,  and  later  was  special 
consultant  with  the  U.  S.  "Treas¬ 
ury  under  Secretary  Morgen- 
thau.  He  is  associated  with  E. 
Robert  Rubin,  publisher,  at  1745 
Broadway,  New  York. 
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Miami  Herald  Leads 

In  1st  Quarter  Linage  | 

10. 


WashitiKton  Poit  .  2,706.634 

Philadelphia  Inquirer..  2.016.806 

New  York  Time* .  2.6.'>B,320 

rhicaro  Tribune  .  2.538.017 

N.  O.  Times-Picayune.  .  2.606.022 

Miami  Herald  .  2.327.089 

Waahinirton  Timei-Herald  2.298.206 

Boston  Herald  .  2.263.070 

New  York  Herald  Tribune  2,261,863 


IN  TOTAL  advertising,  the 

Miami  (Fla.)  Herald  led  all 
weekday  newspapers  in  the 
United  States  for  the  first  three 
months  of  1946,  according  to 
Media  Records  measurements. 

The  Herald,  a  morning  daily 
owned  by  John  S.  Knight,  ran 
4,189,162  lines  of  advertising, 
topping  the  Detroit  (Mich.) 
Sews  in  the  evening  field  with 
4,178,796  lines. 

In  the  moming-Sunday  field, 
the  Chicago  Tribune  led  with 
6,^,579  lines,  the  New  York 
Times  being  second  with  6,273,* 
436  lines.  The  Detroit  News 
came  third  but  led  all  evening- 
Sunday  linage  with  6,251,018. 

The  Miami  Herald’s  total  in¬ 
cluded  1,849,710  lines  of  classi¬ 
fied,  No.  1  in  the  morning  field. 
In  the  evening  field,  however, 
both  the  Toronto  (Can.)  Star 
and  the  Toronto  Telegram  ran 
ahead  of  U.  S.  dailies  with  1,495,- 
617  and  1,424,343  lines  respec¬ 
tively.  Next  was  the  Detroit 
News  with  1,289,075. 

'The  10  leaders  in  each  classi¬ 
fication  were  given  as  follows 
by  Media  Records: 

RRTAII, — Mominir 


1.  New  York  News .  2,272.1.30 

(Includes  336.297  lines  split-run > 

2.  Washlnirton  Post  .  2.006,640 

3.  Philadelphia  Inquirer.  .  1.860.795 

4.  New  Orleans  Times- 

Picayune  .  1,858.290 

6.  Miami  Herald  .  1.778,790 

8.  (%lcairo  Tribune  .  1,776.230 

7.  Washinirton  Times-Herald  1,700,071 

8.  Memphis  Commercial- 

Appeal  .  1,636,400 

9.  New  York  Times .  1.616,390 

10.  Camden  Post  .  1.437,282 

KETAII., — BTcninc 

1.  Washinirton  Star  .  2.600.367 

2.  Dallas  Times-Herald...  2.366.610 

3.  Milwaukee  Journal  ....  2.347,476 

4.  Buffalo  New .  2.227,497 

6.  Boston  Traveler  .  2,226.688 

6.  Hartford  Times .  2.190,740 

7.  Providence  BuUeUn  . . .  2,183,122 

8.  Detroit  News  .  2,172.633 

9.  Rochester  IMmea-Union.  2.166.644 

10.  Baltimore  Suif^r» .  2,160,420 

RETAIL — Stinday 

1.  New  York  News .  1,467.941 

(205.472  spilt  run) 

2.  Chicaro  Tribune  .  1.431.426 

3.  New  York  Times .  1,307.747 

4.  Baltimore  Sun .  1.268,292 

6.  New  York  Herald 

Tribune  .  1.234.910 

6.  Birmingham  News-Age- 

Herald  .  1,179.691 

7.  Boston  Herald .  1,168.349 

8.  N.  0.  Times  Picayune 

and  States  .  1.164  766 

9.  Philadelphia  Inquirer  ..  1.124  mu 

10.  Cincinnati  Enquirer  .  . .  1,039,074 

GENERAL — Morning 

1.  New  York  Times .  7,37,707 

2.  Boston  Herald  .  691.373 

3.  New  York  Herald  Tribune  678.391 

4.  (Chicago  Tribune  .  609.967 

8.  Baltimore  Sun  .  603,740 

6.  Washington  Post  .  580.323 

7.  Philadelphia  Inquirer  .  . .  660.862 

8.  N.  Orleans  Times-Picayune  5.30.429 
Toronto  Globe  St  Mail...  619.860 

9.  Boston  Globe  .  476,192 

GENERAL — ^Brealar 

1.  Chleago  Daily  News .  750.865 

2.  Phlla.  Evening  Bulletin..  691. .36.3 

3.  Boston  Traveler .  601.042 

4.  Newark  News  .  638,012 

6.  New  York  World-'^legram  620  908 

6.  Cincinnati  Times-Star  ...  607  179 

7.  Baltimore  Sun  .  697.917 

8.  Indianapolis  News .  596.717 

9.  Detroit  News  .  696.042 

10.  Pittsburgh  Press  .  686,460 


GF.NER.VI, — Sunday 

1.  New  York  Times .  773,56."> 

2.  New  York  Her.ild  Tribune  (100.964 

3.  Chicago  TVIbune  .  670.084 

4.  Cleveland  Plain-Dealer*..  606,087 

6.  New  York  Newsf .  407,860 

6.  Los  Angeles  Examiner.  .  .  40.3,467 

7.  San  Francisco  Examiner.  .  400,046 

8.  BuITalo  Courier-Express  .  .  386,170 
0.  Syracuse  Herald  American  .382.119 

10.  Detroit  News  .  3(19,096 


t  Cleveland  Plain-Dealer  linage  does 
not  include  a<lvertising  Jan.  6  to  Feb. 

6.  1946  inclusive,  other  than  American 
Weekly  and  This  Week,  because  of 
strike.  • 

•  New  York  News  linage  Includes 
13.388  lines  of  split-run  advertising. 

AFTOMOTIVE — Morning 

1.  Memphis  Commercial-Appeal  86,6.38 

2.  Rochester  Democrat  k 

Chronicle  .  84. .367 

3.  Schenectady  Gazette  .  83.88,3 

4.  New  York  News* .  76.381 

5.  Richmond  Times  Dispatch  7.3.827 

6.  San  Diego  Union .  69,045 

7.  Miami  Herald  .  68  600 

8.  Reading  Times  .  65,91.3 

9.  N.  Orleans  Times-Picayune  60,321 
Toronto  Globe  4  Mail.,.,  68,692 

10  Tulsa  World .  58,128 


*  1,000  lines  split-run. 

.ACTOMOnVB — BvealiiK 

1 .  Hartford  Times  .  122.0.31 

2.  Buffalo  News  .  119  866 

3.  Rochester  Times-Tlnion  .  .  108,681 

4.  Richmond  News  Leader.  .  97.973 

5.  San  Diego  Tribune-Sun..  04,401 

6.  San  Diego  Journal .  9.3.399 

7.  Newark  News  .  88.841 

8.  Providence  Bulletin  .  88,646 

0.  Detroit  News  .  84,93.3 

10.  New  Haven  Register .  84.263 

ArrOMOTn'E — Snnday 

1.  Hartford  Courant .  88,560 

2.  Providence  Journal  .  01,290 

.3.  Rochester  Democrat  4 

Chronicle  .  53,758 

4.  D.allas  Times-Herald  .  62.640 

5.  Dallas  News  .  47.842 

6.  Cleveland  Plain-Dealer  .  .  .  42.586 

7  Toledo  Times  .  .39.493 

8.  Richmond  Times  Dispatch  .37.753 

9.  Indianapolis  Star .  .36.008 

10.  Fresno  Bee  .  36.551 

FINANCIAL — Morning 

1.  Toronto  Globe  4  Mail...  .326.021 

2.  New  York  Times .  266.479 

3.  New  York  Herald  Tribune  193,609 

4.  Philadelphia  Inquirer  ...  167.115 

Montreal  Gazette .  146.486 

5.  Baltimore  Sun  .  117.961 

6.  Washington  Post .  114,656 

7.  Chicago  Tribune  .  111.805 

8.  Boston  Herald  .  111.100 

9.  Philadelphia  Record  ....  107.125 

10.  New  York  News .  90.698 

(276  lines  split-run). 

riNANCIAI, — Evening 

Toronto  Telegram  .  148  .370 

Montreal  Star  .  128.202 

1.  Hartford  Times  .  117.612 

2.  New  York  Sun .  113.975 

.3.  Boston  Traveler .  110.787 

4"  Washington  St.ar  .  109,567 

5.  Hempstead  Town  Nassau 

Review  4  Star .  97.330 

Toronto  Star  .  96.250 

6.  Baltimore  Sun  .  91.680 

7.  Phlla.  Evening  Bulletin.  .  88  996 

8.  Atlanta  Journal  .  88.341 

9.  New  York  World-Telegram  86.576 

10.  Providence  Bulletin  ....  86,357 

FINANCIAL— Sunday 

1.  Newark  Call  .  50.697 

2.  Hartford  Cottranl  .  55.205 

3.  Providence  .Toumal  .  45,666 

4.  Rochester  Democrat  4 

Chronicle  .  44.091 

6.  New  York  33mes .  43.7.39 

6.  Detroit  News  .  .35  969 

7.  Louisville  Courier-Journal..  36.766 

8.  New  York  Herald  Tribune  .34, .396 

9.  Columbus  Dispatch  .  31,662 

10.  Chicago  Tribune  . 31.231 

TOTAL  DISPLAY — Morning 

1.  New  York  News* .  2.909.016 


*  366.020  lines  split-run. 

TOTAL  DISPLAY — Evening 


1.  Washington  Star .  .3.220,0.36 

2.  Boston  Traveler  .  .3.061, .307 

3.  Milwaukee  Journal  ....  2,071.968 

4.  Buffalo  News  .  2.061,352 

6.  Dallas  Hmes-Herald  .  .  2.925.66.3 

6.  Hartford  Times .  2.024,457 

7.  Baltimore  Sun .  2.011.149 

8.  Detroit  News .  2,888.872 

9.  Phila.  Evening  Bulletin  2,872.305 

10.  Newark  News  .  2.863,040 

TOTAL  DISPLAY — Sunday 

1.  New  York  Times .  2.141.919 

2.  Chicago  Tribune  .  2.061,281 

.3.  New  York  Herald  Tribune  1,975,814 

4.  New  York  News* .  1.883.989 

5.  Baltimore  Sun  .  1,595.786 

6.  Phil.adelphia  Inquirer.  .  1,485.050 

7.  Birmingham  News-Age- 

Herald  .  1,448,368 

8.  CIncInn.atl  Enquirer  ...  1,446.964 

9.  Boston  Herald  .  1.409.676 

10.  Cleveland  Plaln-Dealert .  1.393.660 


*  218,810  lines  split-run. 
t  Does  not  Include  advertising  Jan. 
6  to  Feb.  5.  1946  inclusive,  other  than 
American  Weekly  and  This  Week,  be¬ 
cause  of  strike. 

CLASSIFIED — ^Morning 


1.  Miami  Herald  .  1.849,710 

2.  Chicago  Tribune  .  1.426.984 

3.  Indianapolis  Star  .  1.119,690 

4.  Philadelphia  Inquirer  .  .  1,117,197 

5.  San  Diego  Union  .  1.111.187 

6.  Portland  Oregonian  ...  1.05.3,138 

7.  Dallas  News  .  1.052.298 

8.  San  Francisco  Examiner  1.049.962 

9.  New  York  Times .  1.002.505 

10.  Baltimore  Sun  .  950.839 

CLASSIFIED— Evening 

Toronto  Star .  1.496,617 

Toronto  Telegram .  1.424.343 

1.  Detroit  News  .  1,289.075 

2.  Miami  News  .  1,145.688 

3.  Newark  News  .  1.129,587 

4.  San  Diego  Tribune-Sun  1.109.145 

5.  Houston  Chronicle  ....  967.126 

6.  Seattle  Times  .  938.225 

7.  Baltimore  Sun  .  935.221 

8.  Oakland  Tribune  .  9.31,415 

9.  Chicago  Dally  News...  926.205 

10.  New  Orleans  States....  919,012 

CL.ISSTFIED — Snnday 

1.  Detroit  News  .  805.87.3 

2.  Philadelphia  Inquirer  ...  726.113 

3.  Chicago  Tribune  .  596.381 

4.  New  York  Times .  663,211 

5.  Cineinnali  Enquirer .  620,268 

6.  Miami  Herald  .  491.746 

7.  St.  Louis  Post -Dispatch .  .  476.165 

8.  Columbus  Dispatch  .  469  017 

9.  San  Francisco  Examiner..  451,198 

10.  Indianapolis  Star .  448.729 

TOTAL — Morning 

1.  Miami  Herald  .  4,189.162 

2.  (Tiicago  TYlbune  .  3,967.829 

.3.  Philadelphia  Inquirer  .  .  3.809.454 

4.  New  York  Times .  .3,567.974 

5.  N.  O.  Times-Picayune..  3.421.302 

6.  Washington  Post  .  3.287.836 

7.  Memphis  Commercial- 

Appeal  .  2.937.893 

8.  New  York  News* .  2.919.0.37 

9.  Dallas  News  .  2.890.92.3 

10.  Washington  Times-Herald  2.811.351 


*  366.026  lines  split-run. 

TOTAI., — Evening 

1.  Detroit  News  .  4.178.796 

2.  Washington  Star .  4.154.002 

3.  Newark  News  .  4.040,002 

Toronto  Star .  3.876,796 

4.  Baltimore  Sun  .  .3,854.037 

5.  Dallas  Times-Herald  .  . .  3,78.3.395 

6.  Buffalo  News  .  .3,686,643 

7.  Milwaukee  Journal  .  .  .  3.654.672 

8.  Phlla.  Evening  Bulletin  3.654.191 

9.  Indianapolis  News  ....  3,639,2.31 

10.  Hartford  Times .  3.622,264 

TOT.AL — Sunday 

1.  New  York  Times .  2.706.462 

2.  Chicago  Tribune  .  2.657.760 

3.  New  York  Herald  Tribune  2.326.409 

4.  Philadelphia  Inquirer  ..  2,211,190 

6.  Detroit  News  .  2,072,222 


IDITOR  ft 


CiiculatoT  Gives 
Train  Wreck  Beat 

Chica(k> — Because  a  Oiw 
Daily  News  circulation  bmS 
manager  at  Naperville,  lU^ 
membered  that  ’  ^ 

“news  comes 
first,”  the  Daily 
News  was  first 
on  the  street 
with  the  story 
of  the  Burling¬ 
ton  Railroad 
train  crash,  30 
miles  west  of 
here,  last  week. 

Mrs.  Helen 
Kester,  who  has 
been  Daily 
News  circula¬ 
tion  department 
representative  at  Naperviile  (or 
the  past  year,  was  on  the 
phone  seven  minutes  after  iht 
train  crash  to  give  an  eye 
witness  account  of  the  wreck. 
She  kept  the  line  open  to  (ail- 
cago  and  gave  frequent  reporti 
as  the  news  filtered  in  of  whit 
had  happened. 


Keitw 


6.  Baltimore  Sun  .  2,030.0M 

7.  Cincinnati  Enquirer  , . .  1,M7,S23 

8.  New  York  News* . l.SM.HM 

9.  Indianapolia  Star  .  1,772,211 

10.  New  Orleana  Timea 

Picayune  &  States  . .  1,757.541 


*  218.810  linea  split-run. 

TOTAL — 6  Day,  7-Day 

1.  Chicago  Tribune — m&S.  6.525.571 

2.  New  York  Times — mAS  8,275,486 

3.  Detroit  Newa— e&S  . . .  6.251,016 

4.  Phila.  Inquirer — m*S  . .  6,020,644 
6.  Baltimore  Sun— eAS  . .  6.884.M1 

6.  Washington  Star — eAS..  8,72I,8E 

7.  Miami  Herald — mAS  .  .  6,722.828 

8.  Milwaukee  Joiimal— eAS  6,272,068 

9.  New  Orleans  Times  Pica¬ 

yune  A  States — mAS  5,178,844 
10.  New  York  Herald 


Tribune — mAS  .  5.420.424 

DEPT.  STORES — Moraliif 

1.  New  York  News* .  987,508 

2.  Philadelphia  Inquirer  . . .  817.800 

3.  Chicago  Tribune  . 816.028 

4.  Memphis  Commercial 

Appeal  . 814.271 

6.  Dallaa  News  .  782.001 

6.  N.  Orleans  Times-Picayune  768.749 

7.  Washington  Post  .  742,889 

8.  New  York  Times .  783.221 

9.  Philadelphia  Record  ....  719,880 

10.  Indianapolis  Star . 716.844 


•  211,666  lines  split-run. 

DEPT.  STORE — ^Evenlag 

1.  Milwaukee  Journal  . . .  1,318.898 

2.  New  York  Sun .  1.160.094 

3.  Dallas  Times-Herald  ...  1.089,284 

4.  N.  Y.  World-Telegram..  1.076,972 

5.  Boston  Traveler  . 1,014.1W 

6.  Indianapolis  News  ....  1.012.172 

Montreal  Star  .  1,008,922 

7.  Newark  News  .  1.007.870 

8.  Pittsburgh  Press .  1.002.658 

9.  Buffalo  News  . 

10.  Baltimore  Sun  .  970.038 


1. 

2. 

3! 

4. 

6. 

6. 

7. 

8. 
9. 

10. 


DEPT.  STORE — Sunday 


New  York  Times . 

New  York  Herald  Tribune 
Cincinnati  Enquirer  .... 

New  York  News* . 

Baltimore  Sun  . 

Boston  Herald  . 

Nashville  Tennessean  .  . . 

Chicago  Tribune  . 

New  Orleans  Times 

Picayune  A  States.... 
Philadelphia  Inquirer  . . . 


847,389 

817.770 

660.898 

640.647 

680.126 

680.004 

652.802 

612.900 

497.082 

473.651 


•  156.660  lines  split-run. 


Get  Jury  Exemption 

Albany,  N,  Y.— Editors 
other  newsoaper  employes  to 
New  York  State  are  perman^ 
ly  exempt  from  all  jury 
under  a  bill  signed  recently  aj 
Gov.  Thomas  E.  Dewey. 


PUBLISHIR  for  May  *.  1*4* 


HIT 
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Eight-year-old  Philadelphia  aviation  enthusiast  gets  big 
thrill  from  “Winged  Victory  Exhibit”  sponsored  by 
The  Evening  Bulletin. 


Young  Ronald  was  one  of  the  thousands  of  Philadelphians  —  young  and 
old —  who  visited  Franklin  Institute  last  December  to  see  the  “Winged 
Victory  Exhibit,”  brought  to  Philadelphia  by  The  Evening  Bulletin  in 
co-operation  with  the  Army  Air  Forces. 

He  saw  seventy  large  paintings  of  famous  Army  air  heroes  and  many 
action  close-ups  of  aerial  combat.  He  also  viewed  the  amazing  products 
fashioned  by  Army  airmen  during  lonely  hours  in  German  prison  camps. 
Young  Ronald  was  particularly  excited  about  a  violin  which  one  Yank 
built  from  bed  slats,  aided  only  by  a  knife,  razor  blade,  broken  glass,  and 
some  glue  scraped  from  prison  furniture. 

This  interesting  and  inspiring  exhibit  was  typical  of  the  special  sen^ice 
The  Evening  Bulletin  continuously  offers  to  the  more  than  3,000,000 
people  in  the  Philadelphia  area  .  .  .  America's  third  largest  market. 

These  extra  activities  show  how  closely  The  Bulletin  lives  with  the  people 
of  Philadelphia.  They  help  to  explain  why  The  Bulletin  is  the  preferred 
newspaper  of  these  people . . .  why  they  trust  its  editorial  content . . . 
why  they  use  its  advertising  columns  as  their  reliable  shopping  guide. 

★  ★  ★ 

The  Evening  Bulletin  has  a  circulation  exceeding  600,000,  the  largest  evening 
circulation  in  America.  It  is  read  by  four- fifths  of  the  Philadelphia  families. 


IN  PHILADELPHIA  — NEARLY  EVERYBODY  READS  THE  BULLETIN 

■  LISHIR  fM>  May  4.  1944 
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THE  PARTY  LINE 


Localize  Mat  Copy 
To  Increase  Linage 

By  Charles  H.  Carson 


MAT  SERVICES  .  .  .  are  worth 

no  more  to  the  advertising 
department  of  a  newspaper, 
than  the  amount  of  enthusiasm 
and  imagination  of  the  local 
advertising  manager  and  his 
solicitors!  Too  many  services 
are  merely  opened  when  they 
arrive  .  .  .  thrown  on  the  back 
counter  and  forgotten.  They  are 
not  studied  as  a  tool  for  getting 
more  local  advertising!  To 
some  extent  this  is  the  fault  of 
the  services.  Many  are  too  cut 
and  dried  .  .  .  Every  service, 
however  good,  should  be  local, 
ized  to  be  effectively  sold.  Metro 
and  Meyer — both  have  for  sev¬ 
eral  years  contained  some  “con¬ 
tinuous  campaigns.”  These 
MUST  be  localized!  One  of  the 
best  ways  ...  is  to  use  illus¬ 
trations.  reiorffe  the  copy  from 
a  local  angle,  make  a  hand 
layout  with  prospect’s  name  let. 
tered  in,  rather  than  being  con¬ 
tent  to  clip  the  printed  layout 
with  ’’BLANK  GROCERY  CO.” 
signature. 

A  new  service  containing  all 
such  campaigns,  now  entering 
the  fray  is  the  “Continuous 
Campaign  Mat  Service”  (Na¬ 
tional  Research  Bureau.)  A  run 
through  shows  what  we  mean 
by  campaigns  ready  to  localize 
and  shows  good  use  of  informa¬ 
tive  copy.  Such  as: 

BOOK  S’TORE:  Heading  each 
advertisement  “Best  Sellers!” 
.  .  .  giving  in  each  ad  the  two 
or  three  best  sellers  that  week 
in  your  particular  town! 

BOWLING  ALLEY:  Heading 
“It's  Fim  to  Bowl!”  .  .  .  giving 
the  highest  scores  rolled  on 
your  local  alleys! 

BUILDING  MATERIAL: 
Heading  “Tips  For  Home 
Owners!”  .  .  .  giving  such  how. 
do  information  as  repairing 
doorbells,  keeping  casters  from 
falling  out,  care  of  the  garden 
hose! 

GAS  STA-nON:  Heading 
“Free  Air!”  ...  a  chatty  column 
of  local  news  and  philosophy! 

MUSIC  STORE:  Heading 
“The  World’s  Greatest  Music!” 
.  .  .  each  with  a  thumb  nail 
sketch  of  great  musicians,  com¬ 
posers  .  .  .  Richard  Wagner, 
Stephen  Foster! 

•  •  • 

FOO’TLINGS!  ...  The  shoe 

industry  is  waking  up  to  ttie 
teen-age  market!  Your  account 
saying  that  he  has  shoes  for 
them  .  .  .  meaning  for  growing 
girls,  misses,  juniors  ...  is 
wrong!  ’They  want,  demand, 
a  special  type,  style  .  .  .  and 
there  are  27  million  waiting 
for  Uiem.  A  Detroit  store  adver¬ 
tised  a  small  lot  of  hard.soled, 
spring-heel  ballet  slippers  .  .  . 
three  hundred  pair,  when  he 
opened  his  store  he  found  eight 
hundred  teen-agers  waiting  for 
them!  The  biggest  hit  at  the 
recent  Boston  ^oe  Show  was 
the  teen-age  offerings  .  .  .  baL 
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let  .  .  .  loafers  .  .  .  saddle  ox¬ 
ford  .  .  .  platform  and  wedgie! 
The  "sloppy  Joes"  are  out! 

*00 

IDELA!  .  .  .  Teen-agers  want  to 
know  about  new  styles  .  .  .  ac¬ 
cessories  to  go  with  them  .  .  . 
materials.  ’Ihey  want  to  be 
right!  One  merchant  offered 
a  free  pair  of  shoes  .  .  .  just  ONE 
pair  ...  of  a  shoe  he  had  in 
stock,  to  the  girl  who  could 
give  it  the  most  appropriate 
name.  Distributed  handbills  to 
the  girls  as  they  came  out  of 
school.  Received  485  suggestions 
.  .  .  sold  600  pairs  of  shoes! 
Could  have  been  a  newspaper 
promotion  .  .  .  can  be  yet! 

0  0  0 

STRETCH!  .  .  .  Continue  to 
stress  the  current  topic  .  .  . 
hunger  in  Europe!  Your  grocery 

accounts  should  stretch  some 

points  by  pointing  out  how  the 
housewife  can  stretch.  Take 
potatoes  ...  fit  into  every  meal 
.  .  .  most  plentiful  .  .  .  can 
make  griddle  cakes,  rolls,  bis¬ 
cuits!  Tell  them  how  in  adver¬ 
tising.  Back  in  World  War  I, 
potato  pancakes  were  popular, 
patriotic. 

•  #  • 

HABITS!  .  .  .  Information  on 
buying  habits  will  pay  off  in 
advertising,  foods  especially. 
’The  Home  Makers  Guild  of 
America  (Owens-Illinois  Glass) 

.  .  .  found  that  housewives  give 
more  attention  to  food  quality 
than  to  prices.  Of  the  59% 
found  in  a  survey  who  study 
newspaper  food  advertisemenbi 
.  .  .  only  half  pay  attention  to 
prices,  other  half  use  informa¬ 
tion  as  a  help  in  planning!  And 
77%  purchase  bulk  of  food  in 
one  store  ...  90%  prefer  to 
shop  themselves  rather  than 
send  someone  ...  in  cities  most 
shopping  on  Fridays  .  .  .  44% 
said  they  would  buy  cleaned 
packaged  vegetables  if  avail, 
able,  regardless  of  higher  prices! 

•  •  • 

WIRE  SCREEN  ...  is  back  and 
flys  can’t  get  through  it!  It’s 
a  war  development,  says  the  In¬ 
sect  Wire  Screening  Bureau. 
Using  7,000  mosquitos,  the  Uni¬ 
versities  of  Delaware  and  Flori¬ 
da,  found  that  the  “escape”  fig¬ 
ure  was  equal  to  the  prewar 
mesh  and  with  no  flys  passing 
through.  ’This  is  important 
when  you  realize  a  fly  measures 
less  than  three-eights  of  an  inch 
in  length  .  .  .  but  has  been  found 
to  carry  1.2  million  germs,  with 
an  invisible  load  of  6.  6.  million! 

•  •  • 

FIRST  AID!  .  .  .  Kits  for  medi. 

cines  will  be  a  household  ne¬ 
cessity  from  now  on  .  .  .  be¬ 
ginning  now  with  summer  .  .  . 
vacations  .  .  .  picnics  .  .  .  trips! 
The  war  does  it  again.  Five 
million  men  and  women  were 
given  first  aid  training.  Your 
drug  account  has  a  new  line 
he  should  advertise.  . 


Ad  Aid  for  Bank^ 

San  Francisco— Designed  to 
aid  banks  in  their  drive  for  a 
greater  shore  of  consumer  fi¬ 
nancing  of  cars  and  appli¬ 
ances,  Firemon's  Fund  group 
of  insurance  companies  has 
created  an  advertising  pro¬ 
gram  for  bank  use  built 
around  an  original  theme — 
"Hometown  Credit-Savings." 

The  plan  includes  10  od- 
vertisements  in  mat  form  de¬ 
signed  for  banks'  own  local 
newspaper  advertising.  Gerth- 
Pacific  advertising  agency  is 
handling  the  account. 


BANKS  .  .  .  are  daily  seeing  the 

light,  going  after  automobile 
loans  in  the  consumer  credit 
field.  Check  your  banks  .  .  . 
see  what  they  are  doing!  The 
United  States  Investor  (which 
most  bankers  read)  says  “  .  .  . 
unless  a  bank  has  been  spoiled 
by  the  easy  conditions  of  the 
last  few  years,  it  is  keeping  a 
sharp  eye  now”  on  this  angle. 
Also  ”...  the  number  of  banks 
that  are  willing  to  leave  auto¬ 
mobile  loans  to  the  finance 
companies  is  not  large!”  They 
want  someone  to  chart  the  way 
for  their  advertising.  You  can 
help  do  the  charting  for  your 
local  institution. 

• 

Adplans  Mat  Service 
Readied  for  West 

Portland,  Ore. — Adplans.  Inc., 
will  begin  mat  service  through¬ 
out  11  Western  states  May  1. 
according  to  the  announcement 


I 

Kellar  Siegfried 

of  Paul  J.  Keller  and  Walt  Sieg¬ 
fried,  who  have  formed  the  com¬ 
pany.  E\iture  plans  call  for  en¬ 
larged  territory  to  include  the 
Midwest  and  a  training  school 
for  salesmen. 

Keller  was  for  nearly  20  years 
editorial  artist  for  the  Portland 
( Ore. )  Journal  and  returned  last 
December  from  a  year’s  service 
with  the  OWI  in  Cidcutta  where 
he  headed  their  art  department. 
Siegfried  is  a  veteran  advertis¬ 
ing  man  and  prior  to  starting 
the  new  company  was  display 
advertising  sidesman  for  the 
Journal  for  four  years. 

■ 

Disbond  Publishing  Co. 

Cincinnati — Ben  O.  Stoner, 
insurance  executive,  announced 
that  owing  to  inability  to  obtain 
enough  newsprint  the  People’s 
Publishing  Co.,  formed  to  pro¬ 
mote,  a  weekly  newspaper  here, 
has  been  disbanded. 


I 


Goerke  Ads 
Help  in  Store 
Policy  Switch 


How  the  R.  J.  Goerkp  r, 
Elizabeth.  N.  J..  ^partnSj 
store,  effected  a  chsnge  froT. 
price-appeal  operation  to  a  hiph. 
fashion,  high  quality  stor^wfuJ 
much  assitance  from  its  newsoa 
per  advertising— is  told  in  u,.| 
June  Monthly  Selling  Kit  isiu^ 
by  the  Retail  Division  K 
Bureau  of  Advertising,  ANPa 
“Prior  to  the  spring  of  ItM 
Goerke’s  had  been  a  depsrtm«i 
store  of  the  highly  promotioMl 
variety  and  its  emphasis  had 
been  on  medium  and  low-priced 
merchandise  in  all  cat^ories” 
the  Kit  details,  “but  the  man¬ 
agement  recognized  at  that  time 
that  the  day  of  price  appeal  wai 
waning  and  accordingly  began 
a  positive  grading-up  program 


Now  Fashion  Leader 

‘"That  program  has  not  onh 
brought  the  store  recognition  ai 
a  fashion  leader  in  this  New 
Jersey  city  of  109,912  populatix 
and  elsewhere,  but  also  by  keep, 
ing  fashion-conscious  customin 
shopping  at  Goerke’s  instead  of 
sending  them  to  nearby  cities, :: 
has  multiplied  the  store’s  voi 
ume  many  times  and  pushed  i: 
up  into  first  place  in  Elizabeth 
In  fact,  1945  sales  volume  wu| 
300%  above  the  1938  figure. 

Advertising  and  display  ap-l 
proaches  were  among  the  tol 
revisions  made  eight  years  ago 
“Sale”  and  “comparative  prices 
were  regular  ad  features  thenl 
but  today  advertising  is  80''.| 
style  appeal.  Many  Goerke  aJ 
lines  have  been  given  over  tc[ 
promotion  of  national  braodj 
which  Goerke’s  stresses. 

Mrs.  Dorothea  Rose  Yousgl 
the  store’s  publicity  directa 
who  supervises  all  advertisiEi 
is  a  firm  believer  in  the  valut 
of  coordinating  newspaper  piv 
motion  with  window  and  intn- 
store  display,  according  to  the 
Kit  story.  She  maintains  a 
fiexible  advertising  budget  em 
abling  her  to  increase  advertir 
ing  whenever  she  feels  it  wii 
expand  dollar  volume  gain,  aci 
emphasizes  the  importance  o! 
consistency,  frequency,  quality 
and  quantity  in  newspaper  ad¬ 
vertising, 

’The  store  prepares  an  averap 
of  8  to  10  full-page  ads  a 
and  a  minimum  of  850,000  line 
is  placed  annually  in  the  EUa 
beth  (N,  J.)  Journal.  Regule 
insertions  are  also  scheduled  li 
six  weekly  newspapers  in  sir 
rounding  towns. 

Goerke’s  spends  about  5%  d 
total  sales  in  advertising,  ex^ 
sive  of  salaries,  the  June  Bt 
stfites* 

’The  store  makes  a  follow 
through  check  daily  on  the  at 
vertising  which  has  app^rw 
’The  sales  of  the  specific  Iteo 
advertised  are  checked  ^ 
fully  as  is  total  volume  for  w 
department  which  has  receive 
advertising  support. 

Also  featured  In  the 
are  “time  savers  for  the  clo« 
ridden  advertising  man"  iaffl*' 
ing  a  SpecialhM  Store 
adaptation  of  the  Monthly  Fv 
ning  Calendar. 


ISHIR  far  May 


4 


t 


is  Toledo 

. . .  Home  of  SURFACE  COMBUSTION 

outstanding  in  Gas-Fired  Equipment  for  Industry  and  Home 


TOLEDO 


e  of  Antf^rte 

represented  by 


Job  in  Europe 
Easing  for 
U.  S.  Newsmen 

Conditions  under  which  Amer¬ 
ican  foreign  correspondents 
work  and  live  in  Europe  are  re¬ 
turning  to  nor- 
3  m  a  1  c  y  slowly, 

‘  Harry  Ferguson, 
assistant  general 
news  manager 
of  the  United 
Press,  reported 
last  week  on  re¬ 
turning  to  New 
York  after  a 
two  months’ 
business  visit 
abroad. 

Mr.  Ferguson, 
Ferguson  who  has  been 
filling  in  since 
Earl  Johnson,  U.P,  general  news 
manager,  went  on  sick  leave  in 
January,  visited  U,  P.  bureaus  in 
London,  Paris  and  Rome. 

He  said  the  great  majority  of 
U.  S.  correspondents  have  doffed 
their  war  correspondents'  uni¬ 
forms  for  mufti  and  now  are  on 
their  own  as  regards  food  and 
billeting  in  London  and  Rome. 

In  Paris,  however,  he  re¬ 
marked,  “correspondents  still 
can  eat  at  the  Grand  Hotel  mess 
operated  by  the  American  Em¬ 
bassy  if  they  wish.” 

Censorship  and  other  restric¬ 
tions  are  postwar  casualties,  he 
said,  and  newsmen  are  operating 
on  the  old  pre-war  basis  of  dig¬ 
ging  under  the  surface  for  the 
"why”  of  the  news. 

The  situation  on  food  and 
clothing  has  alleviated  consid¬ 
erably  since  last  winter,  Mr. 
Ferguson  said,  although  ration 
tickets  on  the  latter  still  are  In 
force  in  England.  There  ap¬ 
pears  to  be  food  in  quantity  in 
London,  he  added. 

But  away  from  correspon¬ 
dents,  he  said,  the  food  situation 
on  the  continent  is  tragic.  “Peo¬ 
ple  are  literally  starving,”  he 
continued.  “I'm  not  talking 
about  those  who  can  buy  in  the 
black  market;  I  mean  the  com¬ 
mon  people.  Hoover  didn't 
exaggerate  one  bit  in  his  report 
on  conditions  abroad.  It's  as 
had  and  worse.” 

The  U.P.  executive  had  a  pri¬ 
vate  audience  with  the  Pope 
while  in  Rome.  He  said  the 
food  problem  in  Europe  is  of 
the  gravest  concern  to  the  Pope, 
who  is  placing  great  faith  in  the 
generosity  of  the  American  peo¬ 
ple  to  help  temper  it 

“The  Pope  spoke  warmly 
about  a  freer  flow  of  news 
among  the  nations  of  the  world 
as  a  contribution  to  world  peace. 
He  sees  the  great  need  for  a 
better  understanding  among  peo¬ 
ples.  He  said  the  free  exchange 
of  ideas  around  the  world  would 
be  a  great  step  In  the  right 
direction,”  Ferguson  added, 
a 

New  Negro  Paper 

HAKTroao,  Conn.  —  A  new 
Negro  weekly,  the  Hartford 
Chronicle,  started  publication 
this  week  in  Hartford.  The  pa¬ 
per  comprising  six  pages  and  a 
magazine  supplement  will  sell 
for  10  cents.  George  Davis  is 
managing  editor. 


REFERRING  to  the  entry  of 
the  Holy  Spirit  school  team, 
the  Atlantic  City  (N.  J.)  Press 
headline  stated:  SPIRITS  RUN 
IN  PENN  RELAYS. 

■ 

A  WOMAN  was  discovered  tied 
up  in  a  mail  bag  in  South 
Africa,  leading  the  Montreal 
(Can.)  Star  to  neadline: 

MAIL  AND  FEMALE 

IN  NOVEL  CONTEXT 

■ 

THE  effect  which  Fiorello  (The 
Little  Flower)  LaGuardia  of 
UNRRA  has  on  the  press  these 
days  is  exemplified  in  a  line 
from  the  Washington  (O.  C. ) 
Post: 

“The  full  impact  of  the  25% 
cut  in  flower  will  hit  Washing¬ 
ton's  tables  tomorrow.  .  .  . 

■ 

AND  then,  in  the  same  Wash¬ 
ington  Post,  it  was  stated: 
“Mother  Cabrini,  who  was 
beautified  in  1938  by  Pope  Pius 
XI.  etc.  .  .  .” 

■ 

CAPITALIZING  on  the  news 
from  Capitol  Hill,  the  Wash¬ 
ington  (D.  C.)  Times-Herald  put 
this  head  on  a  story  of  the  OPA 
“emasculation”: 

REIELLIOUS  HOUSE 
DISEM-IOWLES 

OPA.  3S5  TO  42 

a 

SOMEONE  on  the  San  Diego 
(Calif.)  Tribune-Sun  came  up 
with  a  new  slant  on  the  meat 
shortage.  A  paragraph  read: 

“OPA  said  the  quota  program 
will  reduce  operations  of  certain 
slaughterers  who  have  increased 
their  laughter  greatly  during  re¬ 
cent  months.” 

m 

Newsmen  Named 
As  Navy  Advisers 

Washington  —  The  publishing 
industry  is  well  represented  on 
the  committee  of  58  persons 
named  by  Navy  Secretary  James 
Forrestal  to  comprise  a  Civilian 
Advisory  Committee  “to  advise 
the  Navy  on  matters  of  policy 
and  program  dealing  with  the 
non-military  phases  of  a  service¬ 
man's  life.” 

Among  those  chosen  are  Pub¬ 
lisher  Norman  Chandler  of  the 
Los  Angeles  Times;  Gardner 
Cowles,  Jr.,  Des  Moines  Register 
and  Tribune;  Murle  Crowell, 
Reader’s  Digest;  Edward  Dealey, 
Dallas  News;  Jonathan  Daniels, 
former  Presidential  press  secre¬ 
tary:  Robert  De  Graff,  president 
of  Pocket  Books;  Julius  Gius, 
Bremerton  (Wash.)  Sun;  An¬ 
drew  Heiskell,  Time  and  Life; 
Palmer  Hoyt,  Denver  Post;  Wal¬ 
ter  Lippmann,  New  York  Her¬ 
ald  Tribune;  Paul  Smith,  San 
Francisco  Chronicle;  Laurence 
Winship,  Boston  Globe. 


Trailer  'Bride' 
Writer's  Reply 
To  'No  Rooms' 

San  Antonio,  Tex. — Cornelius 
Vanderbilt,  who  writes  “Vaga. 
bonding  With  Vanderbilt”  for 
the  New  York  Post,  was  here 
recently  in  his  super-trailer, 
which  Vanderbilt  called,  ac¬ 
cording  to  a  San  Antonio  Eve¬ 
ning  News  staffer,  his  “fourth 
bride.” 

“I've  been  married  three 
times,”  Vanderbilt  was  quoted 
by  June  Kilstofte,  who  inter¬ 
viewed  him,  “and  this  is  my  last 
bride.  She's  beautiful  and  she 
doesn't  talk  back.” 

She  Has  Everything 

The  News  story  described 
“The  Bride”  as  a  “modern  home 
on  wheels  that  has  everything,” 
including  table  and  chairs  for 
eating  or  writing,  a  double  bed, 
a  sink  that  converts  into  a  bar, 
spacious  closets,  air-condition, 
ing,  a  bathtub  that  sinks  into 
the  floor,  lots  of  cupboard  space 
and  a  “no  vacancy  sign.”  There's 
even  a  lavatory,  taken  right  out 
of  a  B-29. 

Miss  Kilstofte’s  interview  dis¬ 
closed  that  Vanderbilt's  column 
led  to  the  trailer.  She  wrote: 
“He  has  to  travel  the  world  over 
to  gather  material,  and  hotel  ac¬ 
commodations  were  Just  too 
hard  to  get.  So  he  approached 
Aeroflite,  a  branch  of  Lockheed 
Aircraft,  and  had  the  trailer 
built. 

“Made  completely  of  air¬ 
plane  metal,  it's  20  feet  long,  7 
feet  wide  and  ‘a  wonderful 
place  to  live.’  ” 

The  story  said  that  Vander¬ 
bilt  was  on  the  first  leg  of  what 
his  friends  call  “Neil  Vander¬ 
bilt's  five-year  plan.”  The  plan, 
sponsored  by  the  Post,  it  added 
“is  to  travel  the  world  over  in 
five  years.  He'll  cover  the 
United  States,  Canada  and 
Alaska  this  year,  then  go  on 
to  six-month  visits  in  South 
America,  South  Africa,  India, 
and  the  rest  of  the  world.” 

With  Vanderbilt  were  Mr. 
and  Mrs.  Fred  Spotts  of  Los  An¬ 
geles,  who  travel  in  a  smaller 
trailer. 

Mrs.  Spotts  does  Vander¬ 
bilt's  secretarial  work  and 
her  husband  does  the  photog. 
raphy. 


irs  IN  THE  BAG  I 

Tou  analyzer*  of  peace¬ 
time  market*  —  knowlns,  oi 
course,  that  Norriglown  • 
ABC  City  Zone  it  a  srowlag 
53,420,  and  that  telling  it  it 
atrictly  an  Inside  job,  becaute 
The  Tiroca  Herald  circulalicm 
it  far  greater  than  ALL 
THREE  Philadelphia  paper* 
I  combined  —  tbould  keep  in 
I  mind  that  people  here  have 
\  READY  CASH — to  the  tune 
\  ol  $15,000,000  —  lor  quick 
tpendina. 


DEANE  WEINBERG 

Newspaper  Boy  Insurame 


610  Church  St.  Evonslon 


Times  Herald 


The  greatest  media 
authority  in  any 
community  is  the 
People. 

The  greatest  media 
executive  is  one 
who  consults  the 
People. 

The  Times-Herald 
of  Washington 
rests  its  case  on  the 
People. 
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Reading  and  experiment  ted  John  Dalton  to  hit  Atomic  Theory 
.  . ,  And  atomic  power  may  yet  help  us  to  build  a  better  world. 


From  this  Foyy  READING 

Came  the  ATOMIC  AGE 


Iheyear  1777.  In  the  humble  cottage 
of  a  poor  English  weaver,  a  little  Quak* 

er  boy  of  eleven  years  sat  reading  by  thought  anything  remarkable  had  hap- 
the  flickering  light  of  a  candle.  As  he  ~~  ~  " 

read,  a  great  resolve  grew  in  his  heart 
...  a  resolve  to  find  out  the  exact  nature 
of  the  matter  that  makes  up  the  universe. 

To  realize  this  tremendous  goal, 

John  Dalton  faithfully  and  fervently 
read  an  English  national  publication, 

"The  Ladies  and  Gentlemen' s  Diary  and 
Woman's  Almanac.”  This  magazine  of¬ 
fered  more  than  just  entertainment.  It 
published  the  latest  news  of  science . . . 
awarded  prizes  for  solutions  of  diffi¬ 
cult  mathematical  problems. 

His  Atomic  Theory 

pien,  in  1810,  he  stood  up  to  lecture  be¬ 
fore  a  little-known  "philosophical”  society 
in  England.  Modestly,  he  mentioned  that  he 
had  been  conduaing  "an  inquiry”  into  the 
"ultimate  particles  oi  bodies.”  He  had  cho¬ 
sen,  he  said,  the  word  atom  to  descri  be  these 
particles.  Calmly,  he  went  on  to  explain 
that  in  his  Atomic  Theory  he  had  assigned 
definite  numbers  and  weights  to  many  of 
the  elements  of  which  matter  is  made. 

Not  a  single  person  in  the  audience 


tually  helped  him  solve  one  of  nature’s  greatest 
mysteries,  so,  through  The  American  Weekly, 
millions  of  readers  today  keep  in  touch  not 
only  with  the  latest  discoveries  of  science  but 
with  every  facet  of  life.  The  brilliant  yet  clearly 
written  articles  in  The  American  Weekly  run 
tbe  gamut  of  man’s  emotions — love  to  bate, 
fear  to  bravery,  joy  to  sorrow  .  .  .  treat  gener¬ 
ously  of  man’s  adventures  in  art  and  literature 
.  .  .  tell  inspiringly  of  bis  enrichment  from 
medicine,  from  religion. 

The  American  Weekly,  distributed  through  a 
group  of  great  Sunday  newspapers,  is  read 
faithfully  in  more  than  8,000,000  homes  from 
coast  to  coast. 


Tho  manufacturor  who  attociatot  hit  product  or  hit 
company’t  namo  wHh  tuch  on  influnncn  it  tyine 
in  with  tho  groatott  known  fore*  in  advortiting. 


THE  AMERICAN 


CrtaUii 
Circulation 
in  the  WorlJ 


**The  Nation**  Reading  Habit** 

Main  Ofpigb:  959  Eighth  Avbnub.  Nbw  York  19,  N.  Y. 


I*IT0R  ft  PUBLISHER  for  May  4,  1946 


21 


R.  H.  L  Dies; 
Conducted  the 
Xine  o'  Type' 

Chicago — Richard  Henry  Lit¬ 
tle.  76,  former  war  correspon¬ 
dent  and  the  famous  R.  H.  L., 
conductor  of  the 
Chicago  Trib¬ 
une’ t  column 
"A  Line  o’  Type 
or  Two”  until 
his  retirement 
in  1936,  died  of 
pneumonia  Apr. 

27  at  his  home. 

Clover  Lea, 
near  Richmond, 

Va. 

A  native  of 
Leroy,  IlL,  Dick 
Little  became  a 
reporter  for  the 
Tribune  in  1898,  1  U«VU1K 

studied  law  at  Illinois  Wesleyan 
College  and  having  practiced  in 
Bloomington,  Ill. 

Covered  Spcmish  War 

A  tall,  gangling  and  stoop- 
shouldered  individual.  Little 
was  a  homely  humorist,  who,  ac¬ 
cording  to  Ben  Hecht,  "might 
have  become  another  Mark 
Twain.”  The  Spanish-American 
war  gave  him  his  first  opportu¬ 
nity  as  a  war  correspondent.  He 
covered  campaigns  in  Cuba, 
Haiti  and  the  Philippines. 

His  next  war  assignment  was 
the  Russo-Japanese  confiict  in 
1904-06  as  representative  of  the 
Chicago  Daily  Sews.  He  was  a 
feature  writer  in  later  years  for 
the  Tribune  and  also  the  old 
Chicago  Record-Herald.  He  was 
drama  critic  of  the  Chicopo  Her¬ 
ald  firom  1919  to  1917. 

He  served  as  a  YMCA  over, 
seas  worker  with  the  American 
armies  during  World  War  I  and 
remained  in  Europe  after  the 
armistice  as  Berlin  correspon¬ 
dent  for  the  Tribune  and  in  es¬ 
tablishing  that  bureau  he  en¬ 
gaged  as  assistant  a  young  wo¬ 
man,  who  succeeded  him — 
Sigrid  Schultz.  He  later  covered 
the  White  armies  in  the  Russian 
counter.revolution.  He  was  In¬ 
jured  by  shell  fire  near  Petro- 
grad  and  for  years  thereafter  he 
walked  with  a  slight  limp. 

Took  Over  Line  in  *23 

In  1923,  Dick  Little  inherited 
the  "Line”  that  Bert  Leston  Tay¬ 
lor  had  founded.  In  1924  he 
started  the  Linebooks,  annual 
compilations  of  material  from 
the  columns,  and  the  first  issue’s 
cover  design  was  his  silhouette 
in  fuIL 

Poems  by  a  contributor  who 
called  herself  Helen  Henna  be¬ 
gan  to  appear  frequently  in  the 
column.  In  April,  1925,  R.  H.  L. 
and  Helen  Henna,  correctly 
Shelby  Melton,  were  married. 
Mrs.  Little  was  active  there¬ 
after  as  his  assistant. 

In  1929,  the  only  book  that 
bears  Richard  Henry  Little’s 
name  as  author  was  published, 
entitled  "Better  Angels.”  a 
story  in  Negro  dialect  about 
"Maissa  Lincum.” 

Surviving  are  his  widow  and 
a  sister,  Mrs.  Arthur  Sears  Hen¬ 
ning,  wife  of  the  chief  of  the 
Tribune’s  Washington  bureau. 
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HuU  Joins  M  <&  O 

Minneapolis.  Minn.  —  Hadloi 
Hull  has  been  elected  assist¬ 
ant  secretory  oi  the  Minnesota 
and  Ontario  Paper.  He  is  a 
notive  oi  New  London.  Conn., 
and  Ontario  Paper  Co.  He  is  a 
law  school  in  1939.  He  prac¬ 
ticed  low  in  New  York  City 
with  the  firm  oi  Sullivan  and 
Cromwell  until  entering  the 
Navy  in  1941. 

E.  He  Macklin, 
Founder  of  CP, 
Succumbs  at  83 

Winnipeg — E.  H.  Macklin,  83. 
former  president  and  general 
manager  of  the  Winnipeg  Free 
Press,  and  one 
of  the  founders 
of  the  Canadian 
Press,  died  Apr. 

30. 

Known  as  the 
father  of  co¬ 
operative  news- 
gathering 
in  Canada, 

Macklin  played 
an  i  m  p  o  r  tant 
part  in  the  or¬ 
ganization  of  the 
Western  A  s  s  o-  Mocklin 
ciated  Press  of 

Canada  in  1907  and  was  presi¬ 
dent  of  this  service  in  1917  when 
it  was  replaced  by  the  Can¬ 
adian  Press. 

Macklin  was  born  in  Hamil¬ 
ton,  Ont.,  the  son  of  a  business 
man.  He  entered  the  news¬ 
paper  business  in  1879  with  the 
Toronto  Globe,  and  address^ 
envelopes  in  the  room  next  to 
the  one  in  which  George  Brown, 
famous  editor,  was  fatally  shot 
by  a  discharged  printer  in  1880. 

In  1900  Macklin  went  to  Win¬ 
nipeg  as  business  manager  of 
the  Free  Press.  He  later  be¬ 
came  general  manager  and  in 
1912,  president.  In  1935  he  re¬ 
tired  as  general  manager  but  re¬ 
tained  the  presidency. 

Macklin  served  the  Canadian 
Press  first  as  vicepresident  for 
the  West,  and  in  1924  became 
honorary  president.  He  con¬ 
tinued  as  director  and  took  an 
active  part  in  the  association 
until  1937,  when  he  resigned. 

Macklin’s  work,  both  as  pub¬ 
lisher  and  in  fostering  the  Can¬ 
adian  Press,  took  him  back  and 
forth  across  the  country;  he  be¬ 
came  known  to  thousands  who 
never  forgot  his  sweeping  mus¬ 
tache  and  pointed  beard. 

After  Macklin  had  fought 
union  demands  for  35  years, 
the  International  Typographical 
Union  voted  him  an  honorary 
membership.  He  was  the  second 
new^iaper  publisher  thus  hon¬ 
ored,  Uie  other  havir^  been 
President  Harding.  Union  men 
explained  that  the  Macklin  mem¬ 
bership  was  a  tribute  to  his 
fairness  as  a  fighter. 

Macklin  married  Margaret 
Jane  Boyd  who  died  in  1917.  A 
son,  Terence  Edward,  and  a 
daughter,  Mrs.  Lome  Jtidson, 
survive. 


Little 


"If  The  Pasadena 
Star-News  builds 
the  community  it  has 
the  honor  to  serve,  the 

i 

future  of  the  news¬ 
paper  will  take  care  of 


MRS,  CHAS.  w.  Paddock 


Write  National  Advertising  Department  for 


IDITOR  ft  PUILISHIft  fM>  May  4,  Ifft 


•J.  D.  CALLAGHAN 
"Thm  Jtfusic  Critic" 


The  lot  of  the  music  critic  must  be  a  pleasant  one. 

From  his  free  seat  in  concert  halls  to  standing 
room  in  "boogie-woogie”  palaces  he  sets  down  his 
jottings  on  the  "dulcet  notes”  (and  others)  that  ema¬ 
nate  from  brass,  woodwinds  and  violas,  or  the  cul¬ 
tured  throats  of  coloraturas. 


Stokowski's  hands,  about  which  he  occasionally  writes. 

Yes,  J.  D.  Callaghan  officially  is  the  music  critic  of 
The  Detroit  Free  Press.  But  he  is  also  one  of  that 
imposing  company  of  fast -moving,  quick -thinking, 
smooth-writing  folks  who  comprise  the  editorial  staff 
of  this  newspaper.  It  is  the  team  work  of  these  men 
and  women,  day  in  and  day  out — their  daily  departure 
from  the  common-place  and  the  ordinary  in  reporting 
that  makes  The  Detroit  Free  Press  best-read,  best-liked 
in  Michigan.  It  is  their  work  which  also  makes  adver¬ 
tising  next  to  their  columns,  a  best-seller. 


That’s  J.  D.  Callaghan’s  job  at  The  Detroit  Free 
Press.  Not  that  "Cal”  spends  all  of  his  time  on  octaves 
or  oratorios.  His  fame  as  a  dispenser  of  keen,  Irish- 
wit-comment  on  the  doings  of  the  town  is  fully  equal 
to  the  reputation  he  has  acquired  for  his  polished 
communiques  from  the  fronts  of  music  land.  His  ver¬ 
satility  in  prose  is  as  fascinating  as  the  activities  of 


JOHN  S.  KNIGHT,  PUBLISHER 


'A  DYNAMIC  PAPER  SERVING  DYNAMIC  DETROIT 


"For  the  most  disinterested  and  meritorious  public  serv¬ 
ice  rendered  by  any  American  newspaper  during  the  year 
1944. "  Pulitzer  Medal  Award  to  The  Detroit  Free  Press. 


(BITOR  &  PUBLISHER  for  May  4,  194« 
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Blue  Cross 
Ad  Campaian 
Gets  Resultr 


Classified  Promoted 

Vancouver.  B.  C. — One  iuU 
page  was  recently  used  by  the 
Creston  (B.  C.)  Review  to  di> 
rect  attention  to  its  classified 
advertisements.  The  words 
“Classified  Ads"  appeared  at 
on  angle  across  one  comer  oi 
the  page. 

In  the  centre  was  a  one  col¬ 
umn.  one  inch  box  headed 
with  the  word  "Wanted"  and 
giving  classified  advertising 
rotes.  The  name  oi  the  news¬ 
paper  appeared  at  the  bottom 
oi  the  page. 


Campbell  Urges  Better 
Classified  Promotion 


By  Felix  S.  Towle 

WALTER  S.  CAMPBELL,  clas-  oflBce  help.  Not  enough  effort 
sified  advertising  manager  of  has  been  made  to  sell  the  public 
the  Detroit  Free  Press,  in  an  classified  advertising  as  a  real 
address  at  the  National  News-  service  or  genuine  commodity, 
paper  Promotion  Association  Newspaper  classified  advertising 
convention  in  New  York,  stress-  is  probably  the  most  poorly 
ed  the  need  for  cooperation  by  marketed  of  any  service  to  the 
ail  departments  in  the  successful  general  public.  That,  I  say,  is 
proniotion  of  classified;  em.  largely  the  fault  of  the  news- 
phasized  the  care  in  the  crea-  paper  executive  who,  in  the  ma- 
tlon  and  presentation  of  this  joriw  of  cases,  thinks  that  the 
promotion;  and  pointed  out  the  ‘‘pufT’  type  of  promotion  is  the 
value  of  classified  advertising  only  type  that  should  be  us^. 

as  a  promotional  factor.  A  “I  would  like  to  emphasize 

roundtable  discussion  on  clas-  that  the  advertising  of  any 
sified  advertising  promotion  newspaper  ought  to  be  the  best 
followed  his  talk.  looking,  and  the  most  intelli- 

Introducing  the  subject,  CAM  gent  advertising  in  the  news- 
Campbell  briefly  sketch^  the  paper  or  trade  journals.  Just 
history  of  classified.  Declaring  because  this  sort  of  copy  costs 
It  the  "oldest  form  of  adverti-  more  than  the  commonplace,  it 

sing”,  he  told  the  convening  is  frowned  upon, 

managers  that  its  growth  had  “Why  not  make  the  public 
been  predicated  upon  public  de-  conscious  of  it  to  the  point  of 
mand — and,  later,  recognized  by  a  general  desire  to  buy.  And, 
publishers  for  its  real  service  you  gentlemen,  are  the  ones  to 
value.  Tracing  classified's  de-  do  it." 

velopment  from  “readers'  little  On  the  direct-by-mail  phase 
two-line  messages"  to  its  current  of  classified  promotion,  CAM 
acceptance  by  professional  ad.  Campbell  said  that  “too  many 
vertisers,  he  reviewed  how  clas-  mail  efforts  try  to  say  too  much 
sified  “has  changed  its  complex-  and  the  punch  is  lost,  in  a  mass 
Ion  in  recent  years”  and  how  of  wordage.  Summing  it  up, 
management,  in  turn,  had  made  we  come  to  these  conclusions, 
efforts  “to  sell  classified  ad-  We  have  the  prospect’s  address, 
vertising  to  the  public”.  We  know  what  he  wants  to  do — 

Discussing  in  detail  the  value  rent  a  room;  sell  a  shot  gun, 
of  transient  or  private  adverti-  fishing  tackle,  real  estate;  etc., 
sers,  and  recalling  the  fears  and  and  that  the  cost  of  selling  is 
worry  of  management  with  the  a  vital  part  of  the  transaction, 
advent  of  commercial  ads,  he  “We  recently  evolved  a  two. 
advised  that  “classified  lost  color  post  card  on  which  we 
none  of  Its  force  or  interest” —  simply  said.  'Rent  your  room  for 
and,  today,  it  is  a  double  chal-  60c  through  the  Free  Press, 
lenge  to  promotional  activities.  Call  Miss  Blank,  RA  9400.’  On 
The  human  interest  and  variety  each  type  of  card,  we  printed 
of  private  advertisers’  copy  and  the  name  of  the  girl  calling  that 
the  service  value  of  commercial  classification.  It  was  the  most 
copy  were  recommended  as  successful  direct  mail  exper- 
themes  for  promotional  effort,  lence  we  have  ever  had.” 

“The  public  still  continue  to  In  outlining  the  necessary  co¬ 
read  want  ads  and  patronize  operation  of  all  departments,  he 
want  advertisers.  The  only  dif-  told  how  this  joint  effort  should 
ference  being  the  degree  of  start  in  the  classified  depart- 
value  of  the  transaction.  We  ment.  “Don’t  believe  that  the 
deal  now  in  larger  figures.  One  idea  of  promotion  is  all  that  is 
of  our  salespeople  recently  needed  to  build  a  successful 
walked  In  with  an  ad  which  classified  department.  A  well- 
ran  only  one  day — at  a  cost  of  rounded  staff  of  trained  sales. 
$3.50,  a  $45,000  building  was  people  are  needed.”  "nie  work 
sold.  Reader  interest  is  still 
alive." 

“Classified  advertising  mana¬ 
gers,”  he  said,  “have  not  taken 
enough  interest  in  the  prepara¬ 
tion  of  promotion,  with  the  re¬ 
sult  that  you  men,  while  you 
have  done  a  very  good  job, 
with  the  material  which  was 
given  to  you.  have  not  been 
allowed  to  display  your  full 
talents  with  the  result  that 
classified  advertising  promotion 
became  ‘stereotyped.’  ” 

Speaking  of  the  type  of  pro¬ 
motion,  he  continued,  “Perhaps, 
we  are  not  so  much  in  need  of 
more  promotion  as  we  are  in 
need  of  better  promotion.  Too 
much  space  is  being  used  to 
tell  readers  why  one  particular 
newspaper  is  the  only  medium 
through  which  he  can  sell  his 
used  car  or  obtain  competent 


In  conclusion,  he  cautioned,  bers  of  the  eight-year-old  Pitti- 
We  are  now  coming  into  a  new  burgh  association  and  21  million 
ime  when  the  slate  is  clean  and  members  of  the  Blue  Crosj  n»- 
resh.  Now  is  the  time  ...  to  tionally. 

.  .  pledge  that  never  again  >pjjg  campaign  is  being  hu- 

died  by  KetcLm,  MacI^  4 
ng  ’  .  .  fall  into  .  .  .  the  filler  Grove,  Inc.,  Pittsburgh  adver 
lass’  of  copy.  Let  us  ...  do  a  aeenev 

nnro  infallisonf  Inh  that  HSing  agenCy. 


You  Cotch  BOTH 
in  the  Courier- Express 


In  1945,  men’s  apparel  sforM 
placed  65.7%^  of  their  ad¬ 
vertising  in  this  man's  poper. 

Among  the  women's  opporel 
stores  of  the  adver¬ 

tising  lineage  appeored  in 
this  favorite  woman's  paper. 

You  can  trust  the  preference 
of  these  on-the-scene  adver¬ 
tisers  to  know  thot  in  Boffote 


ftiADABLE  .  .  RELIABLE 
,  -  XAPABU  REPORTERS 


jpy  Americas 
Leading 
Norwegian 
Newspaper  .  . 

PublUhc>d  by 

NORWEGIAN  NEWS  CO. 

Leiv  Eiriktson  Sqeare 


You  Need  the 


^lumni&JtA 


'  aotraio’s  owi, 
MOtNINO  «  SUNDAY  NIWSMM* 


Broohlyw  20.  New  York 
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Chicago  Tribune  Adds 
4  New  Sunday  Comics 


SOME  months  after  the  first  call  for  black  and  white  films  of 
rumors  of  a  Chicago  Tribune  the  Sunday  comics  at  present 
"cartoon  school,”  the  Tribune  Aside  from  the  reading  serv- 
has  added  four  third-pages  to  ice,  the  chief  additions  of  Tele- 
its  Sunday  comic  section.  These  comics  to  the  comic  section 
features  are  now  ready  for  sale  presentation  are  greater  flexi- 
by  the  Chicago  Tribune-New  bility  in  len^h  and  techniques 
York  News  Syndicate.  which  create  the  illusion  of  mo- 

Abo  ready  is  a  recently  es-  tion:  fade  ins,  fade  outs,  close- 
tablished  panel  from  the  Trib-  ups  successively  of  various  de- 
une,  “Mostly  Malarkey."  The  tails  in  each  frame,  and  alterna- 
panel  started  as  a  twice-a-week  tion  of  balloons, 
feature  in  the  Chicago  paper.  Of  the  guests  commenting 
but  Monday  went  to  a  six-a-  two  out  of  three  approved  al- 

week  basis  on  which  it  will  be  most  all  syndicate  men  were  ^  , 

syndicated.  The  panel  is  au-  interested,  the  very  small  sam-  artist  Draper  Williams.  The  two-column 
thored  by  "Wally,”  whose  last  pling  of  publishers  pleased,  the 
name  is  Carlson  and  who  draws  advertising  men  divided  Most 
a  regular  humorous  strip  for  an-  believed  “kids”  would  like  Tele- 
other  syndicate.  comics;  a  few  protested  the  Jack 

The  new  Sunday  page  comics  of  animation, 
from  the  Tribune  present  three 
types  of  worker:  “Surgeon  Atomic  Comic 
Stone,”  by  Richard  Fletcher;  nnoM 

“Streamer  Kelly,”  by  Jack  9^  expen- 

Ryan,  about  a  fireman;  and  comics, 

“John  West.”  by  J.  J.  Olson. 
about  a  grocer’s  boy.  The  fourth 
comic,  a  modified  hiUbilly  fea-  lev 

ture  centering  in  a  blonde  hero-  editor  and 

ine,  is  “Wild  Rose.”  by  Art  returning  hw  atten- 

Huhta.  ^  newspaper  comics — full 

Stress  in  all  four  comics  is  on  what  the 

exciting  continuity,  as  Ryan  i,  n  ^ 

starts  his  with  a  fire,  hidden  Brody 

treasure  and  murder;  Olson  some  of 

with  a  fight  with  the  neighbor-  ... 

hood  gang  and  a  mysterious  ./TP" 

boarder;  Fletcher  with  a  kid-  ,  °  *®1  within 

napping  and  tough  gang  of  crim-  |Lu^®®^* 

inals,  and  Huhta  with  the  lively  ®  continuity  in  three 

arrival  of  a  crook  looking  for  a  '  i.  ,ri  *  j  *  -i  to. 

hideout  Simplicity  of  detail — LS  s  new 

„  .  offering  will  use  its  backgrounds 

Ryan  ^istant  to  Chester  for  teUing  the  story,  but  use 

Benday  rather  than  draw  back- 
m  »  u  ^  grounds  for  decoration  or  loca- 

Fletcher  was  assistant  to  Carl  tion. 

u**'  Clearness  of  story  —  Almost 

has  assist^  Wally  Cwlron  and  every  strip  contains  a  sum- 

mary,  so  that  the  reader  may 
Ike  for  the  Chicago  Daily  News  start  anywhere, 
and  Consolidated  News  Fea-  Movie  techniques — ^But  close- 

upe,  angle  shots,  variety  in  size 
Comics  by  Television  frames,  etc.,  are  famiUar  de- 

PUBLISHERS  who  like  to  pro-  othw  stete?®”  “  number  of 

The  stoiV  development  is 
worked  out  by  Kearney  himself. 


3  PUBUSHERS  AND  A  COLUMNIST 

Jessie  DeBoth,  conductor  of  the  household  column,  “Jessie'i  He(t- 
book."  which  will  make  its  bow  in  21  newspopers  next  month,  it 
greeted  by  three  publisher-subscribers  at  the  Bureau  oi  Advortitiaq 
dinner:  Left  to  right,  Roger  Ferger.  Cincinnati  Enquirer;  MoMht 
Taylor,  Boston  Globe,  and  Frank  Morrison,  generol  monagti  of 
Pittsburgh  Press. 


plot  takes  the  hero  and  friends  paintings,  the  whole  series  to 
direct  to  the  moon,  where  radar,  “t  —  j—  • 

television,  atomic  energy,  and 
gravity  neutralizers  are  only  a 
few  oi  the  wonders. 


General  Foods  Corp.  and  tht 
presidents  of  Goodrich  Rubber 
Co.  and  Johns-Manville  Co. 

Charles  V.  McAdam,  Jr.,  son 
of  the  president  of  McNaucm 
Syndicate,  formerly  associated 
with  Colunibia  Comic  map- 
zrnes,  has  joined  McNaught  and 


Notes  cmd  Personals 
WHEN  Bernard  Godwin  paints 
leading  Americans  of  the  day, 
he  interviews  them  at  the  same 
time  and  after  the  sittings  are 
over  produces  a  pen  portrait  as 
well  as  the  expected  one  on 
canvas.  As  a  weekly  feature 
Bell  Syndicate  is  offering  23  to  .  - 

25  of  these  pen  portraits  with  west. _ 

]%[e§vs"€B  i^a^dianee 

PICK-S  doily  NEWS-GRAPHICS  use  less 
news  of  nationol  significance.  They  cl( 
complicated  statistics  —  two  column  wid 


IRAN'S 

PLACE 


MILUONS  OF  BARRELS 
IN  1944 


Ohins  Larqesl  lUHrkei 

ftreeter  Cleveleed 


Ohio's  SKimiifi  LiirqKsI 
llarkRl 

— Adjacent  Ceeettea 


FEATURED  IN  NEWSPAPERS  COAST  TO  COAST 

Ask  /or  Rate  in  Your  Territory 

Americi^s  FIRST 

MCCLURE 
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Credit  Where  Due 

- By  FRANK  TRIPP - 

I  owe  this — and  a  whole  lot  more — to  people  whom  I  fooled 
all  through  the  war.  They  are  the  ones  who  should  have  stood 
in  my  shoes  last  week  and  received  the  honor  I  so  little  deserved. 


There  are  thousands  of  them  and 
they  live  in  every  city  and  hamlet 
in  the  land.  They  are  all  of  the 
men  and  women  who  work  on 
newspapers — from  those  who  boast 
a  million  a  day  down  to  the  small¬ 
est,  least  known  weekly  in  a  sound 
and  wholesome  back  woods. 

“Under  my  hand  and  seal”  said 
Treasury  Secretary  Fred  M.  Vin¬ 
son  at  the  end  of  the  prized  cita¬ 
tion.  Okay  and  thanks  Fred  Vin¬ 
son,  but  this  is  to  publicly  ack¬ 
nowledge  that  the  document  is 
lovely  and  will  diminish  my  pique  j 
for  the  treasury  ( down  to  the  single 
date  of  March  15th )  only  you  pre¬ 
cipitated  a  most  flagrant  miscar-  j 
riage  of  justice  when  you  put  my  j 
name  where  should  appear  “The 
Newspapers  of  America.” 

•  *  • 

Even  as  The  Treasury  had  to 
single  out  an  individual  as  sym¬ 
bolic  of  the  honor  it  intended  to 
convey,  so  must  I  conflne  myself  to 
few  names  and  let  them  be  repre¬ 
sentative  of  my  gratitude  to  you 
all. 

What  would  you  think  of  a  friend 
who  would  leave  his  home  and  busi¬ 
ness,  fly  from  Portland,  Oregon,  to 
New  York  to  be  present  at  a  15. 
minute  ceremony;  to  give  you  with 
his  own  hands  and  in  his  own 
words,  something  that  you,  down 
in  your  heart,  knew  you  had  earned 
only  through  that  friend’s  under¬ 
standing,  backing  and  unswerving 
cooperation? 

Well,  that’s  what  Ted  Gamble  did 
for  me  and  did  it  as  a  surprise. 
Some  day,  when  Ted  Gamble  takes 
over  as  Governor  of  Oregon — or 
U.  S.  Senator — which  will  happen 
if  he  wants  it,  and  if  Oregon  has 
any  sense — so  help  me  God  I’ll  get 
to  Oregon  if  I  have  to  hitch-hike. 

•  •  • 

There’s  another  guy  that  won’t 
have  to  put  up  any  grand  hailing 
sign  of  distress  so  far  as  I’m  con¬ 
cerned.  It’s  S.  George  Little.  The 
S  must  be  for  slave.  He’s  the  bird. 
I’ve  discovered,  who  framed  my 
moment  of  sweet  embarrassment. 
When  it  comes  down  to  who  did 
the  work  George  is  the  fellow  who 
should  hang  up  my  plaque  for  his  i 
own  posterity — and  there  should  | 
be  another  just  like  it  for  Don 
Bridge. 

Never  in  the  history  of  journal¬ 
ism  has  there  been  a  job  of  organi¬ 
zation  and  accomplishment  to  equal, 
in  its  vastness  and  effectiveness, 
what  Bridge  and  Little  did  for  the 
United  States  Treasury  throughout 
the  war  loans.  Not  only  The  Treas¬ 
ury  but  the  newspapers  of  America 


owe  these  two  men  a  debt  they 
can  never  repay.  I  stood  by  and 
saw  them  do  it  and  I  blush  that 
any  measure  of  the  credit  due  them 
may  have  unfairly  come  my  way. 

And  don’t  you  newspaper  ad¬ 
vertising  men  ever  forget  that  it 
was  Henry  Morgen thau,  Jr.,  who 
took  the  tin  cup  out  of  War  Bond 
space  selling  and  let  you  go  down 
the  street  with  your  chin  up. 

•  •  • 

Then  I  want  to  get  three  more 
names  in  the  record  and  I  ask 
newsmen  everywhere  to  accept 
them  as  my  characterization  of  you 
all.  What  would  you  think  of  three 
other  friends  who  defied  tradition 
and  removed  from  your  path  the 
obstacle  which  stymied  you  and 
separated  you  from  success?  That 
obstacle  was  Inability  to  quickly 
and  frequently  talk  to  the  boys  in 
the  newsrooms  in  a  language  we 
understand.  It  was  the  obstacle  of 
red  tape  and  regulations  which 
made  me  soimd  like  Chaucer  by  the 
time  my  messages  had  filtered 
through  the  diplomats — and  “by  the 
time”  often  was  a  week  late. 

Bill  Hutchinson,  INS;  Paul  Miller, 
AP;  Lyle  Wilson,  UP,  each  the  head 
of  his  Washington  Bureau,  knocked 
the  door  right  off  its  hinges  and 
from  any  spot  in  the  land  we  could 
get  stories,  requests  and  Instruc¬ 
tions —  in  the  English  language  — 
into  every  newsroom  on  the  conti¬ 
nent  in  15  minutes.  Verbosity,  dis¬ 
cussion  of  phrases,  delayed  ap¬ 
proval  from  the  groom  of  the  back 
stairs  all  melted  before  the  magic 
initials  AP,  UP  and  INS.  Every¬ 
thing  was  jake  when  we  could  do 
it  the  newspaper  way. 

That,  ladies  and  gentlemen,  was 
a  major  secret  of  the  newspapers’ 
success  in  the  war  loans.  Without 
it  we  still  might  be  30  percent  be¬ 
hind  the  quota  in  the  Fourth  Loan. 
The  tide  turned  on  news  pages 
■when  we  finally  could  tell  the 
newspapers  what  the  hell  it  was 
that  the  'Treasury  wanted. 

P.S.:  I  forgive  Ted  Gamble  for 
rorgetting  that  besides  being  Chair¬ 
man  of  the  Allied  Newspaper 
Coimcil,  they  had  me  flying  the 
trapeze  throughout  the  war  as 
Chairman  of  the  Treastuy  Editorial 
Advisory  Committee,  member 
Newspaper  Advisory  Conunittee 
WPB  and  all  but  six  months  Chair¬ 
man  of  the  Bureau  of  Advertising. 
I  agree  with  the  friend  who  wrote 
me,  “I  think  it’s  about  time  the 
newspapers  put  Wheelhorses  Bill 
Chandler,  Ed  Friendly  and  Frank 
Tripp  out  to  pasture.” 
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Ferguson  Tells  NEA, 
Acme  Apprentice  Plan 


By  Jack  Price 


CKX)D  newa  for  young  men 
who  want  to  be  newa  camera* 
men  comes  from  Fred  Ferguson, 

S resident  of  NEA  and  Acme 
ewspicture.  A  statement  by 
Mr.  Ferguson  opens  a  direct 
path  for  employment  for  those 
who  can  qualify  under  the  speci¬ 
fications  set  forth  by  his  organi¬ 
zation. 

"We  need.”  he  said,  “young 
photographers  who  are  willing 
to  make  news  photography  a 
career.  All  applications  will  be 
given  prompt  and  due  consid¬ 
eration.  We  will  give  prefer¬ 
ence  to  high  school  and  college 
students  who  show  talent  for 
this  type  of  work  and  who  have 
had  some  training  in  photogra¬ 
phy.  We  also  desire  to  give 
veterans  an  opportunity  to  be¬ 
come  news  cameramen.  Those 
veterans  who  are  willing  to 
learn  the  profession  under  the 
terms  of  the  GI  Bill  of  Rights 
educational  program  will  re¬ 
ceive  training  first  as  appren¬ 
tices  and  later,  be  given  every 
chance  to  make  use  of  that 
schooling.” 

Editorial  Openings 
Mr.  Ferguson  has  deviated 
from  the  old  method  of  obtain¬ 
ing  personnel.  It  has  been  cus¬ 
tomary  for  young  men  to  start 
their  careers  via  the  messenger 
route  or  as  office  boys.  Mr.  Fer¬ 
guson  explained  the  old  system 
would  not  be  abolished  but  it 
had  too  many  limitations. 

As  an  additional  incentive  for 
young  men  to  enter  the  profes¬ 
sion  of  pictorial  journalism,  Mr. 
Ferguson  added  new  opportuni¬ 
ties  by  including  editorial  open¬ 
ings  to  those  who  show  promise. 

He  stated:  "We  are  hoping  to 
train  young  men  to  become 
eligible  for  picture  editing,  as¬ 
signment  desk  and  feature  spe¬ 
cialization  positions.  The  ac¬ 
cepted  applicants  will  necessar¬ 
ily  be  fjiven  proper  instruction 
in  inside  operations  to  fit  them 
for  their  career  in  news  pic¬ 
tures 

“Such  training  provides  the 
fundamental  knowledge  of  the 
profession  essential  for  success 
regardless  of  the  position  as¬ 
signed. 

“We  want  more  cameramen 
and  ^itorial  talent  to  meet  the 
requirements  of  our  expansion 
program  end  though  we  may 
receive  an  unu.suai  response  to 
this  request  we  shall  give  each 
applicant  every  consideration. 
Naturally  those  who  best  qualify 
will  be  given  preference  and.  in¬ 
cidentally,  all  applicants  should 
not  be  over  25  years  old." 

Applications,  he  said,  should 
be  made  with  bureau  managers 
nearest  to  the  home  of  the  ap¬ 
plicants. 


lished  a  record  equal  to  that 
squad  of  the  fabulous  Sarnos. 

Of  the  six  brothers,  five 
served  as  combat  photographers 
in  front  line  actions  throughout 
the  war.  In  line  according  to 
age  and  experience  they  are 
Dick,  Tony,  Henry,  John,  Jerry 
and  Arthur. 

Dick  is  director  of  photogra¬ 
phy  for  Hearst  Enterprises.  He 
started  as  a  news  cameraman 
v.'ith  a  syndicate  in  1921  and 
later  joined  the  photo  staff  of 
the  New  York  Daily  Mirror  in 
1924.  He  served  with  the  Signal 
Corps  as  a  captain  and  covered 
all  conferences  of  the  Big  Three. 

Tony  started  his  photographic 
career  with  a  small  picture  syn¬ 
dicate  and  in  1927  he  became  a 
staff  cameraman  with  INP 
where  he  still  works.  No  top 
rate  society  function  Is  com¬ 
plete  without  Tony. 

Westcheater  Chief 

Henry  was  released  recently 
by  the  Marine  Corps.  He 
studied  photography  under  his 
older  brothers  and  in  1936  be¬ 
came  a  staff  photographer  of  the 
Westchester  County  Newspa¬ 
pers  where  he  is  now  chief  of 
the  photo  staff. 

John  started  his  career  as  a 
news  photographer  with  the 
same  organization  as  Henry.  He 
was  a  Marine  combat  photogra¬ 
pher  for  three  years  covering 
action  at  Saipan,  Iwo  Jima  and 
Guam.  Before  joining  the  West¬ 
chester  newspapers  he  served 
with  a  publicity  concern  and  is 
now  back  at  the  job  he  left  be¬ 
fore  war  started. 

Jerry  is  another  staff  pho¬ 
tographer  of  the  Westchester 
newspapers,  starting  with  that 
organization  in  1938.  A  few 
days  after  Pearl  Harbor  he 
joined  the  Marines  and  was  as¬ 
signed  to  the  First  Marine  Divi¬ 
sion.  being  one  of  the  first 
combat  photographers  in  that 
Corps.  He  pictured  action  at 
Guadalcanal.  Munda,  Pendova, 
Green  Islands.  New  Hebrides 
and  Bougainville. 

Arthur  started  his  news  pho¬ 
tographic  career  with  the  New 
York  Mirror  before  Pearl  Har¬ 
bor.  He  also  joined  the  Marines 


The  Sarnos:  Dick,  Tony.  Hemy,  John,  Jerry  and  Art 


That  Somo  Family 
THERE  have  been  family  groups 
in  news  photography  but  never 
has  there  been  one  which  estab- 


FOR  SALE 


Publishing  company  with 
monthly  trade  puhlication. 
yearbook,  and  syndicated 
magazine.  Only  magazines 
in  the  country’s  fastest  grow¬ 
ing  industry.  1945  volume 
$180,000.  1^46  will  approxi¬ 

mate  $250,000.  Very  large 
profits.  Price  $250,000.  Write 
to  Box  4548,  Editor  &  Pub¬ 
lisher. 


when  his  brothers  enlisted  a 
few  days  after  war  was  de¬ 
clared  and  was  assigned  to  the 
Third  Marine  Division  as  com¬ 
bat  photographer  where  he  met 
his  brother  Jerry.  He  also  saw 
action  in  almost  all  the  South 
Pacific  engagements  and  went 
through  the  entire  Okinawa 
campaign  with  the  Sixth  Marine 
Division.  He  is  now  back  with 
the  Mirror. 


City  Planning  Group 
Praises  Dallas  News 

Dallas,  Tex.  —  The  Dallas 
Morning  News'  interest  in  city 
planning  was  emphasized  at  the 
recent  national  citizens’  plan¬ 
ning  conference  of  the  Ameri¬ 
can  Planning  and  Civic  Associa¬ 
tion  in  Dallas. 

An  elaborate  photographic  ex¬ 
hibit,  "Thirty-six  Years  of  Dal¬ 
las  City  Planning,”  was  set  up 
by  the  News  at  the  convention. 
Blowups  showed  Dallas’  early 
growth  and  pioneer  planning 
efforts,  fostered  by  the  late  G. 
B.  Dealey,  News  publisher. 

Another  News  feature  at  the 
convention  was  a  27-page  pam¬ 
phlet.  “Dallas  Today  and  To¬ 
morrow.”  reprinting  a  recent 
series  of  articles  in  the  News  by 
Sam  Acheson,  editorial  writer 
and  author.  Through  dialogues 
of  such  imaginary  characters  as 
Wung  Ho,  a  visitor  from  China, 
and  Lo,  the  Poor  Taxpayer, 
Acheson  familiarized  readers 
with  aspects  of  Dallas’  $40,000,- 
000  city  master  plan. 

Tribute  was  paid  at  confer¬ 
ence  sessions  to  Dealey,  often 
called  the  “father  of  city  plan¬ 
ning  in  the  Southwest.”  At  the 
urgence  of  Dealey  and  the 
News,  a  first  city  nlan  for  Dallas 
was  mapped  in  1910. 


Spencer  Named  Chiei 
Of  Bureau  in  Seattie 

The  appointment  of  Murlh 
Spencer,  who  spent  four  yem 
as  an  Associated  Press  war  cor 
respondent  in  the  Pacific  thr 
ater,  as  chief  of  the  AP  burcM 
at  Seattle  was  announced  An. 
23  by  Kent  Cooper,  executiw 
director. 

Spencer  returned  to  the  U.  S. 
a  few  weeks  ago  after  serviM 
several  months  as  acting  AF 
bureau  chief  at  Tokyo.  He  iho 
served  as  chief  of  the  AP  bo- 
reau  at  Honolulu  and  durfag 
the  final  stages  of  the  war  wm 
head  of  the  entire  AP  staff  h 
the  Western  Pacific. 

At  Seattle  Spencer  succeeh 
Vincent  Hoyman,  who  lus  bea 
acting  chief  of  bureau  since  Jib- 
uary.  Spencer  went  to  Austn- 
lia  two  months  after  MacAr 
thur  reached  there. 


Ridings  Elected 


Fort  Worth,  Tex. — J.  Willard 
Ridings,  head  of  the  Tezu 
Christian  University  joumalia 
department,  was  elected  presi¬ 
dent  of  the  Southwestern  Jour 
nalism  Congress  recently. 


LEADERSHIP 
IN  THE  NATION'S 
No.  1  MARKET 


During  the  first  quarter  of 
1946,  The  Sun’s  Total  Ad¬ 
vertising  volume  was  224,000 
lines  greater  than  that  of  any 
other  New  York  evening 
newspaper.  The  Sun  is  in 
its  22nd  consecutive  year  of 
advertising  leadership  in  the 
New  York  evening  field. 
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SOUTH 

TEXAS 


Use  the  two  newspapers  whxh 
blonket  the  tremendous  buying 
power  of  this  market  at  the  lowest 
cost  per  line,  per  reader,  and  per 
sole! 


€xfnss 

and 

EVENING  NEWS 


JOHN  BUDD  (ONPANr 

NdtiMtl  wWim 


28 


IDITOR  &  PUBLISHER  for  May  4. 


IDIl 


Mffs 


hunt  for 


J.-  Readers  in 

wmScb" 


woMS  o.  o. 


..-i.-A.ior  column 


economy 


events.  ne." 

A  suan,  scae 

vfhere. 

RvcdlableSltoes 

.OPY  M®  A°«® 


i  orculcition 
,v«ipapet8  e 


IDITOR  &  PU  BLISHER  for  May  4,  194* 


29 


highly  controversial  ads.  We  addition  to  SUte-snoiiM 

did  refuse  some  of  the  ad  OtQtG  irrOlXlOtlOn  advertisements,  the  di^^ 
tirades  by  Mayor  Hague  in  the  |.  H  ...  his  own  Department  ol  Q 

last  Jersey  City  election  cam-  Mg0C  >\||  |jQTh0S  merce  prepare  another  ^ 
paign  but  we  also  ran  some  of  ads  available  in  mat  form 

"□.“‘a  wux«M..  p»biid.„.  In  Pennsylvania 

Geneva  (N.  Y.)  Timet:  “A  Harrisburc,  Pa.— Under  dlrec-  how  to  sell  the  curreota 
newspaper  should  not  run  copy  tjon  of  a  newspaper  publisher,  peign  to  local  banks,  merdm 

that  would  not  be  for  the  good  pioyd  Chalfant,  Waynesboro  utilities  and  the  like.  Q 

of  the  community.  A  news-  Record  Herald,  the  State  of  ‘ells  the  reader  what  he  cm 

paper  is  the  community’s  paper  Pennsylvania  is  conducting  a  to  boost  his  own  communis 

and  knows  pretty  well  what  is  promotional  campaign — through  ■ 

best  for  that  community.  newspaper  advertising — which  is .  _  _  . 


Opinion  Copy 
'Censorship' 
Frowned  Upon 


vertised  or  ceiling  price. 


be  given  opinion’  copy  than 
‘sales'  copy  from  commercial 
stores,  ^en  an  ad  sponsor 
breaks  the  rules  of  good  taste 
and  common  courtesy  he  should 
be  asked  to  change  his  copy  or 
to  withdraw  it.” 

Cuans  B.  Johnson,  publisher, 
Charlotte  (N.  C.)  Observer: 

”The  newspaper  should  check 
Cor  libel  ai^  should,  of  course, 
refuse  any  copy  that  is  defam¬ 
atory.  Otherwise  I  believe  the 
advertising  columns  should  be 
as  free  as  editorial  columns.” 

Tom  C.  Gootch,  publisher, 
Dallas  (Tex.)  Times-Herald: 
”The  test  of  all  advertising  is. 
Is  It  libelous  or  obscene?” 

MAKgRALL  Fixu),  publisher, 
Chicago  Sun  and  PM:  "The 
newspaper  should  check  adver¬ 
tising  copy  for  libel  and  for  bad 
taste  and  only  for  those  two. 
When  you  start  censoring  things 
for  other  reasons  you're  In 
bad.” 

Nosman  Chandlxs.  publisher. 
Los  Angeles  Times:  “Libel  and 
decency  about  cover  it.  In  our 
case,  we  would  not  use  adver¬ 
tising  that  attacked  another  ad- 
vertiwr,  but  as  yet  we’ve  been 
faced  with  no  ‘opinion’  copy 
problems.” 

WnxiAM  R.  Lynxtt,  publisher, 
Scranton  (Pa.)  Times:  “I  think 
it  is  a  case  of  indlvidiial  merit. 
The  newspaper  should  exercise 
Judgment  on  the  copy  that  comes 
to  it  However,  if  an  advertise¬ 
ment  were  within  the  law  and 
not  libelous  we’d  probably  run 
it” 

Buaaows  Matthkws,  editor. 
Bujifalo  (N.  Y.)  Courier-Express: 
“It  is  definitely  the  responsibil¬ 
ity  of  die  newspaper  to  run  the 
opinions  of  all  groups,  parties 
or  what  have  you.  Tm  against 
censorship  of  anything.” 

Faxo  L.  Stonx,  editor,  Eliz¬ 
abeth  (N.  J.)  Journal:  “The 
newspai>er  should  check  for 


FIR8T,  Matrix  Contrast  Service  saves  an  average  of  one-third 
of  all  errors  In  original  machine  composition;  or  a  net  mt- 
Ing  of  at  least  3%  of  all  operator  time.  Furthermore,  there  are 
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Matrix  Contrast  Service  is  rendered  on  a  continuous  mainte¬ 
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Your  A.P.  staff,  working  from  100  offices  throughout  the  land, 
assisted  by  thousands  of  member  newspaper  and  other  correspondents 
in  hundreds  of  cities,  covers  the  news  of  the  U.SA,  for  you  as  thor« 
oughly  as  you  cover  City  Hall. 

These  reporters  and  photographers  are  ever  at  your  service,  as 
eager  to  get  that  little  particular  story  or  picture  you  especially  want, 
as  to  cover  the  big  news  of  national  import. 

With  re>emphasis  on  domestic  news,  your  Associated  Press  has 
the  biggest  network  of  bureaus,  manned  by  the  finest  staff,  on  rec* 
ord.  Supplementing  this  incomparable  domestic  service  is  a  vastly 
expanded  foreign  service  with  bureaus  linked  by  cable,  teleprinter  i 

and  wireless  channels  over  the  globe.  Even  more  than  ever,  you  J 

can  rely  on  S 
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!  FREEDOM  OF  INFORMATION 

THE  United  Nations  Commission  on  Hu* 
man  Rights  opened  its  meetings  in  New 
York  this  week  with  world  freedom  of 
information  one  of  the  most  important 
topics  on  its  agenda.  Five  different  pro¬ 
posals  on  this  subject  are  before  the  Com¬ 
mission  for  consideration.  They  are  from 
Kent  Cooper,  Hugh  Baillie,  Wilbur  For¬ 
rest,  the  Cuban  and  Panama  delegations. 
There  probably  will  be  more  before  dis¬ 
cussion  is  started  and  no  one  knows  when 
that  will  be. 

At  first  glance  interested  spectators,  and 
members  of  the  Commission,  might  be  con¬ 
fused  by  what  appears  to  be  a  plethora 
of  suggestions.  Actually,  the  five  proposals 
are  similar  in  that  they  seek  the  same  end 
result — freedom  for  the  peoples  of  the 
world  to  know  what  Is  happening  in  their 
own  and  other  coimtries. 

Boiled  down,  the  composite  proposal  is 
for: 

1.  Freedom  of  access  for  ail  to  sources 
of  news,  official  and  unofficial; 

2.  Freedom  for  all  to  use  channels  of 
communication  to  send  news  and  infor¬ 
mation  from  one  country  to  another; 

3.  Freedom  for  all  to  print  news  and 
information; 

4.  Freedom  from  censorship. 

It  is  almost  as  simple  as  our  own  free 
press  guarantee  In  the  Bill  of  Rights.  It 
amounts  to  a  request  for  an  international 
free  press  guarantee. 

There  probably  will  be  opposition  to 
these  foiu:  points  no  matter  how  they  are 
stated.  Even  if  the  Commission  on  Human 
Rights  reaches  an  agreement  there  may  be 
objections  in  the  higher  echelons  of  the 
United  Nations.  But,  at  least,  the  peoples 
of  the  world  will  have  an  opportunity  to 
observe  which  nations  are  not  interested 
in  granting  these  freedoms. 

Let  Its  hope  that  the  passage  of  time 
and  the  efforts  of  spokesmen  for  free  in¬ 
formation  may  wear  off  some  of  the  glit¬ 
ter  and  glamor  of  censorship  now  so  ob¬ 
viously  enjoyed  by  a  few  governments  so 
I  that  this  world  wide  ideal  can  be  attained. 


COURTROOM  PHOTOS 

THE  BATTLE  of  the  Courtroom  Photo 
has  started  with  at  least  one  newspaper 
in  the  New  York  area  opening  a  barrage 
of  publicity  to  arouse  public  opinion  in 
behalf  of  the  cameramen’s  right  to  cover 
court  proceedings.  The  proper  place  to 
start  in  this  campaign  is  with  the  public. 

This  is  not  a  right  or  privilege  that 
newspapers  seek  for  themselves.  This  is  a 
fundamental  right  of  the  people  to  observe 
with  their  own  eyes  and  ears  what  tran¬ 
spires  in  the  courts  of  the  land. 

We  urge  all  editors  and  photographers, 
who  are  interested  in  influencing  local 
judges  and  bar  associations  to  open  court¬ 
rooms  to  cameramen,  to  avoid  the  position 
that  this  right  is  purely  their  own.  It  is 
not.  In  this  instance,  as  in  every  other  sit¬ 
uation  covering  the  news,  the  press  is 
merely  the  representative  of  the  people. 

It  is  along  this  line  that  we  suggest  each 
local  campaign  be  waged  for  photogra¬ 
phers*  freedom  in  courtrooms. 


ED1T®RIAL 


And  he  begau  again  to  teach  by  sea  side: 
and  there  was  gathered  unto  him  a  great  mul¬ 
titude,  80  that  be  entered  into  a  ship,  and  sat 
in  the  sea;  and  the  whole  multitude  was  by 
the  sea  on  the  land. — St.  Mark,  IV;  I. 


INFORMATION  PROGRAM 

THE  DECISION  of  the  majority  of  the 
newspaper  editors  and  publishers  in 
this  country,  as  reflected  in  the  meetings 
of  the  Associated  Press  and  the  American 
Society  of  Newspaper  Editors,  was  that 
press  association  news  should  not  be  used 
by  the  United  States  government  for  inter¬ 
national  newscasts.  Regardless  of  the  safe¬ 
guards  employed,  it  was  felt  this  use  of  an 
objective  and  impartial  news  report  would 
sooner  or  later  taint  the  news  services 
with  the  charge  of  propaganda. 

It  is  our  observation  that  even  if  the 
State  Department  in  the  future  does  broad¬ 
cast  a  completely  objective  news  report 
around  the  world  It  will  be  looked  upon 
as  propaganda  in  most  countries  because 
of  the  charges  to  that  effect  voiced  by  in¬ 
fluential  editors  here.  If  such  broadcasts 
are  called  propaganda  in  the  country  of 
origin  we  cannot  expect  other  peoples  to 
receive  it  as  straight  news. 

Because  of  the  opposition  of  American 
editors  to  this  type  of  news  dissemination 
by  government,  and  because  of  the  propa¬ 
ganda  label  already  attached  to  it,  we  rec¬ 
ommend  to  Congress  that  it  act  accord¬ 
ingly  in  considering  the  State  Department 
appropriation  for  its  information  pro¬ 
gram. 

We  likewise  urge  Congress  to  dif¬ 
ferentiate  between  this  phase  of  the 
State  Department  information  program 
and  the  eight  other  points  in  the  nine- 
point  plan  involving  long  term  cultural 
exchanges  —  establishment  of  libraries 
abroad,  exchange  of  students,  supplying 
diplomatic  missions  with  complete  texts 
of  government  documents,  etc.  There  has 
been  little  if  any  criticism  for  the  balance 
of  the  State  Department  program.  All  the 
argument  has  been  about  news  broadcasts 
which  William  Benton  and  his  assistant, 
Noel  Macy,  have  stated  comprise  only  10 
to  20%  of  one  point,  or  11%,  of  the  entire 
program. 

It  has  been  conceded  in  most  circles 
that  there  is  a  real  need  abroad  for  most 
of  the  things  the  State  Department  pro¬ 
poses. 

We  hope  Congress  will  not  consider 
the  newspaper  opposition  to  the  inter¬ 
national  newscasts  as  opposition  to 
the  whole  program  and  that  it  therefore 
will  not  hamstring  or  kill  off  the  entire  ap¬ 
propriation. 


IDI 


‘ALL  BUSINESS  IS  LOCAL' 

ALFRED  B.  STANFORD,  sales  director  of 
the  Bureau  of  Advertising,  has  stated  i 
truism  about  newspaper  advertising  which 
by  now  should  be  a  maxim  in  the  indw- 
try,  but  which  has  been  overlooked  if  not 
completely  submerged  in  the  discussion  of 
“national”  advertising. 

“All  Business  Is  Local,”  Mr.  Stanfoid 
told  ANPA  members  last  week,  and  ft 
doesn’t  take  much  study  to  become  coo- 
vinced  he  is  absolutely  right. 

The  thousands  of  products  made  by  » 
called  “national”  advertisers  are  sold  it 
the  local  level — through  commimity  storta 
The  public’s  contact  with  the  product  li 
on  the  local  level.  It  stands  to  reason,  thi 
public’s  contact  with  the  product  advcr 
tising  should  also  be  on  the  local  level- 
where  the  merchandise  is  sold.  In  thb 
connection  we  are  not  discussing  rates. 

“Newspapers  today  stand  by  far  at  th* 
top  of  the  list  as  the  most  potent  force 
available  to  reach  people  in  each  of  the 
1,400  separate  communities  in  the  United 
States  where  they  are  published,”  Stanfoid 
said.  "Local  merchants  know  this.  Tluy 
back  their  judgment  with  dollars. 

“The  national  advertiser  does  not  aigMu 
to  know  this  fact,”  he  said. 

In  contrast  to  all  other  media,  newr 
papers  are  local.  We  talk,  in  general  temu, 
of  retail  and  department  store  advertisio| 
as  “local.”  Perhaps,  we  should  chanfc 
our  terminology  of  “national”  advertisioi 
also  to  “local  advertising.”  Again,  wc 
make  no  reference  to  rates. 

If  “All  Business  Is  Local”  is  a  fMt- 
and  it  is — then  all  advertising  is  “lodl" 
and  newspaper  salesmen  should  convince 
those  we  formerly  called  “national”  ad¬ 
vertisers  that  their  most  effective  sellinf 
approach  to  the  public  is  through  the  local 
medium  nearest  to  the  people  and  to  the 
places  where  their  products  are  sold— 
newspapers. 

That  is  the  new  concept  of  the  Burean 
of  Advertising. 

CONTINUING  STUDY 

THE  Advertising  Research  Foundation  hat 
completed  96  surveys  of  daily  papett 
and  two  of  Sunday  papers  under  the  Con¬ 
tinuing  Study  of  Newspaper  Reading.  Ite 
vast  majority  of  newspapers  studied  haw 
made  varying  use  of  the  results.  Mag 
have  utilized  the  findings  for  a  compMl 
analysis  of  news  and  advertising  treatmal 
leading  toward  better  readership. 

Interesting  is  the  fact  that  about  ftw 
newspapers,  not  yet  surveyed  by  the  Fonr 
dation,  have  employed  the  composite  rr 
suits  of  all  studies  for  improving  their 
products.  At  the  same  time  it  is  astound¬ 
ing  that  more  newspapers  have  not  availed 
themselves  of  the  wealth  of  valuable  mr 
terial  on  readership  unearthed  by  the  Con¬ 
tinuing  Study  in  the  last  several  years. 

Admittedly,  every  newspaper  hu  hr 
dividual  characteristics  that  cannot  be 
compared  with  readership  results  on  an¬ 
other  paper.  But  the  Continuing  Stndf 
does  provide  guideposts  to  better  edlttag. 
more  efficient  advertising  and  display. 

TOR  R  P  U  ■  L  I  S  H  1 R  for  May  4,  IMt 
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I  ^  D.  SELLS^HS,  formerly 
manager,  Hawaii 
M  ind  Home  Magazine,  has 
lT  inooiDfted  general  mana- 
iTffilo  (T.  H.)  Tribune-Her- 
2'  slicing  Mark  Pinkston, 
Jrjiflbas  been  named  promo- 
M  tttniger.  Honolulu  ( T.  H. ) 

5lp.B»llrtin. 

White,  publisher. 
c^uiky  ( O. )  Register-Star- 
iMt  iod  Norwalk  (O. )  Re- 
MorHerald.  was  awarded  the 
jpgB  ol  Merit  for  “exception- 
iHj  neritorious”  service  as  di- 
^  at  recruiting  and  induc- 
lor  the  Navy  during  the 
fl,,  A  former  congressman, 
luit  it  now  a  candidate  for 
Uie  Republican  nomination  for 
0  S.  senator. 

ga0T  A.  Meyer,  publisher, 
jilipeulence  (Kan.)  Daily  Re- 
ffttr,  is  a  candidate  for  the 
li^can  nomination  for  U.  S. 
(giyressman  from  the  third  dis¬ 
trict 

CuiiACE  Walls,  publisher, 
Rien  (Ga.)  Telegraph  and 
[fang  News,  was  elected 
pnpdent,  Macon  Area  Devel- 
mmnirt  Commission. 

StAiniY  W.  Calkins,  publish¬ 
er,  Daiontoton  (Pa.)  Herald  and 
Smiird  and  president,  Penn- 
ulmia  Newspaper  Publishers' 
.tsiodation,  has  been  appointed 
tg  tiM  Pennsylvania  delegation 
toittend  the  President’s  High- 
wijr  Safety  Conference. 

JowH  Cauthorn,  president, 

:  J«  f ranciaco  News,  was  among 
I  poup  of  San  Franciscans 
when  the  San  Fran- 
cjco  Advertising  Club  observed 
the  tOth  Anniversary  of  the 
IM  earthquake  and  fire. 

Ahhuh  C.  Johnston,  editor. 
Colmbus  (O.)  Dispatch,  will 
at  the  dedication  of  a 
ilW acre  addition  to  Fort  Meigs 
L  State  Park,  Perryisburg,  O. 
[  Oon  Patterson,  editor,  Toledo 
piMe,  will  be  toastmaster. 

In  The  Business  Office 

HAXWELL  J.  ANDRE'WS,  for¬ 
merly  with  the  Bureau  of  Ad- 
wtiiing,  ANPA.  and  the  John 


“the  service,  have  joined  the 
New  York  advertising  sales 
staff.  Wall  Street  Journal. 

VoYLK  B.  Kendall,  formerly 
circulation  manager  Albany 
(N.  Y. )  Knickerbocker  News, 
has  accepted  a  position  with 
the  Dayton  ( O. )  Journal  and 
Herald. 

Ruth  Hagy,  formerly  with 
Associated  Charities,  Philadel¬ 
phia,  has  joined  the  promotion 
staff,  Philadelphia  Evening  Bul¬ 
letin. 

Vern  Anderson,  formerly 
with  the  national  advertising 
staff,  Des  Moines  (Iowa)  Regis¬ 
ter  and  Tribune,  has  been 
named  national  advertising 
manager,  Pasadena  ( Calif. ) 
Star  News. 

Roy  H.  Westman,  formerly 
with  the  advertising  depart-, 
ment  Superior  (Wis.)  Evening 
Telegram,  has  been  appointed 
advertising  manager,  Virginia 
(Minn.)  Mesabi  Daily  News. 

Frank  Moore,  formerly  South¬ 
ern  manager,  Scripps-Howard 
newspapers  national  advertising 
department,  has  been  named 
advertising  director,  Houston 
(Tex.)  Press. 

A.  Q.  Miller,  formerly  busi¬ 
ness  manager  Ontario  (Calif.) 
Daily  Report,  has  purchased  the 
Ontario  Herald  and  Outlook 
from  Forrest  E.  Doucette  and 
Lester  L.  Ellsworth. 


In  The  Editorial  Rooms 

(arranged  alphabetically  by  states) 

BOB  ALLISON,  assistant  sports 

editor,  Phoenix  ( Ariz. )  Ga¬ 
zette,  has  returned  following 
military  discharge. 

Jack  Lefler  has  rejoined  the 
Phoenix,  Ariz.  bureau,  AP. 

Eugene  Rutland,  formerly 
chief.  Little  Rock,  Ark.,  bureau 
Memphis  Commercial  Appeal, 
has  been  named  tri-state  ^itor. 
Commercial  Appeal,  succeeding 
Albert  Cason,  transferred  to 
the  city  staff.  Everett  Amis  was 
appointed  assistant  to  Rutland. 

Ernie  Foster,  formerly  chief, 
Los  Angeles  bureau,  U.  P.,  has 
joined  public  relations  staff.  As¬ 
sociation  of  Motion  Picture  Pro¬ 
ducers. 

Elaine  St.  Maur,  formerly 
art  editor,  Los  Angeles  Exam¬ 
iner,  has  returned  to  the  Exam- 


Covering  UN 
For  Oregon  Daily 

Alicia  Ruhl,  27  -  year  -  old 
daughter  of  R.  W.  Ruhl,  pub¬ 
lisher,  Medford  (Ore.)  Mail 
Tribune,  is  pro¬ 
viding  the  Mail 
Tribune  with 
details  and  an¬ 
alyses  of  United 
Nations  meet¬ 
ings  in  New 
York  City.  Miss 
Ruhl’s  percep¬ 
tion  of  the  in¬ 
tricate  interna¬ 
tional  angles  in-  , 
volved  and  her  | 
ability  to  assay 
words  and  ac-  R„hi 
tions  of  the 

delegates  were  enhanced  by  her 
attendance  at  the  San  Francisco 
conference.  Miss  Ruhl  com¬ 
pleted  her  education  last  year 
and  has  spent  much  time  in 
^vel  and  on  the  Elast  Coast. 

iner  following  overseas  service 
with  the  Red  Cross. 

John  Crockett,  theater  edi¬ 
tor,  Hartford  (Conn.)  Times, 
has  been  inducted  into  the  mili¬ 
tary  service. 

William  K.  Wyant,  Jr.,  has 
returned  to  the  Atlanta  Journal 
as  an  editorial  writer,  follow¬ 
ing  militory  discharge.  Lois 
Dozier,  news  editor,  Newnan 
(Ga.)  Herald,  has  joined  the 
Journal  as  makeup  editor. 
Lenna  McKinley  and  Ruth 
Haines  have  rejoined  the  Jour¬ 
nal. 

William  J.  Tucker,  sports 
writer,  U.P.,  has  been  named 
Southern  sports  editor. 

Martha  Coble,  of  the  Atlanta 
bureau,  U.P.,  has  been  trans¬ 
ferred  to  Ja'ckson,  Miss. 

Pat  McDonald  and  James 
Branyan  have  joined  the  At¬ 
lanta  bureau,  INS,  following 
military  discharge. 

Ernie  Hood,  Boise  and  Idaho 
Falls  (Ida.)  newspaperman,  has 
been  appointed  Mountain  States 
representative  for  the  Chicago 
Packer,  national  produce  trade 
publication. 

Enoc  P.  Waters,  formerly  war 
correspondent,  Chicago  Defend¬ 
er,  is  now  on  a  tour  of  51  com- 
( Continued  on  page  36) 


It’s  an  Idea! 


^  Co.,  has  joined  the  New 
jWfc  Sun  as  assistant  national 
■wtising  manager, 
j  Waltir  Blake,  formerly  with 
j  ***«r  Brothers  in  market  re- 
and  advertising,  has  been 
?  SJ?®**  promotion  manager. 
**ston-Salem  (N.  C.)  Journal 
ud  SeaRnel. 

Vlu*  F.  Kelly  and  Lewis  M. 
“■ws,  recently  released  from 


Circular  shaped  panels  of  dark 
monk’s  cloUi  will  fit  that  new, 
modem,  round  table  of  yours. 
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decoration,  fashions,  beauty  for  the 
modern  women.  Written  by  a 
practical  newspaper  woman  who 
knows  what  clicks  in  a  newspaper, 
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MY  DAY 

by 

Eleanor 

ROOSEVELT 


MY  DAY  is  I 
the  flaily  record  of  an 
outstanding  Ameri* 
can  who,  hy  her  sin- 1 
cere  warmth,  humane 
convictions  and  cour¬ 
ageous  analysis  of  the 
news,  has  become  a 
leading  influence  in 
national  and  interna¬ 
tional  affairs.  | 

MY  DAY  is! 
the  expression  of  a  | 
truly  great  personal-  ^ 
ity,  read  and  quoted  | 
bv  millions  at  home  | 

'  I 

and  abroad.  | 

I 

MY  DAY  is 
a  column  your  read¬ 
ers  will  enjoy  follow¬ 
ing  every  day.  Write 
us  or  wire  us  for  rates 

I' 

today.  j 
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_ continued  from  page  39 

munities  in  27  states  for  the 
Defender. 

Lisli  Shoemaker  special 
events  director,  San  Diego  Daily 
Journal,  has  been  awarded  a 
certificate  of  commendation  by 
the  U.  S.  Navy  for  his  work  as 
a  U.P,  war  correspondent  in 
the  Pacific. 

Nate  R.  White  of  the  San 
Francisco  editorial  office,  Christ¬ 
ian  Science  Monitor,  has  been 
assigned  to  the  New  York  Bu¬ 
reau. 

Capt.  Henry  A.  Sutherland, 
formerly  reporter.  Lot  Angeles 
Examiner,  is  on  terminal  leave 
from  the  Army.  Lt.  Ambrose 
Freedman,  formerly  of  the  Ex¬ 
aminer,  has  been  assigned  to 
the  press  section,  Public  Re¬ 
lations  Division,  General  Mac- 
Arthur’s  headquarters,  Tokyo. 

K.  Rex  Fali.,  reporter,  Pitts¬ 
field  (Mass.)  Berkshire  Eve¬ 
ning  Eagle,  has  Joined  James 
C.  Fletcher  and  C.  E.  Askew, 
former  advertising  executives, 
in  publishing  Labor  Says,  a  bi¬ 
monthly  digest  of  labor  news. 

EDITOR  4  PUBLISHER 

Every  Saturday  sinre  1R84 

With  which  hai  been  mertrd:  The  Jour¬ 
nalist,  established  Mirch  24,  1884;  News- 

eperdom,  March,  1892;  Fourth  Estate, 
arch  1.  1894;  Editor  &  Publisher.  De¬ 
cember  7,  1901 ;  Advertising,  February 
7.  1925.  Titles  Patented  and  Registered. 
Contents  copyrighted  1946. _ _ 

Tug  Eoitob  a  PuBLisiiEB  Co.,  Inc. 
James  Wbicht  Bbown 
_  Pretident 

General  PuhlicatioH  Offices'. 
Seventeenth  Floor,  Times  Tower 
42d  St.  &  Broadway,  N'ew  York  18,  N.  Y. 
Telephones'. 

BRyant  9-3052,  3053,  3054.  3055  &  3056 

A  WtWSPAPEB  rOB  MAKIBS  OB  NEWsrAFEBS 

Robebt  U.  Bbown,  Editor;  Jebome  H. 
Walkbb,  Managing  Editor;  Samuel 
Kovneb,  Associate  Editor;  Stephen  J. 
Monchak,  Sews  Editor;  Betty  Feezel, 
William  Reed,  Helen  M.  Staunton, 
Features;  Jack  Pbice,  T.  S.  Ibvin,  W. 
Livingston  Labneo,  Fbank  E.  Fehl- 
MAN,  Contributing  Editors;  Vibcinia 
Bbown,  Librarian. _ 

James  Wbicht  Bbown,  Jb.,  Publisher; 
Chables  T.  Stuabt,  General  Manager 
and  Advertising  Director;  Josiah  B. 
Keeney,  Marhcting  and  Research  Man¬ 
ager;  Geobge  H.  Stbate,  Circulation 
Manager;  Betty  Lou  Hicks,  Classified 

and  Placement  Manager. _ 

M^ashington  4,  D.  C.,  Bureau,  Jamed  J. 
Butleb.  1383  National  Press  Bldg.,  Ttle- 

phone.  Republic  1980. _ 

Chicago  1,  Bureau,  810  London  Guaran¬ 
tee  and  Accident  Building,  360  North 
Michigan  Ave.,  Tel.,  State  4898;  Geobge 
A.  Bbandenbubg,  Editor;  Habby  K. 
Black.  Advertising  Representative. 
Philadelphia  Bureau,  1046  Commercial 
Trust  Bldg.,  \Sth  and  Market  Sts.,  Phila. 
3.  Pa.,  Tel.  RITenhouse,  4582;  Chables 

W.  Duke,  Correspondent. _ 

Pacific  Coast  Editor,  Campbell  Watson, 
Mills  Building,  San  Francisco  4;  Tele¬ 
phone,  Sutter  1393;  Special  Correspon¬ 
dents.  Habby  Nelson,  2402  Russell  St., 
Berkeley,  Cat.  Telephone,  Thomw.all  9868; 
Donald  R.  Taylob,  1410  Norton  Ave., 
Glendale.  Telephone,  Citrus  28588. 
Pacific  Coast  Advertising  Representative: 
Duncan  A.  Scott,  Mills  Building,  San 
Francisco  4;  Telephone,  Sutter  1393; 
and  408  Pershing  Sguare  Building,  Los 
Angeles  13;  Telephone,  Michigan  0921. 
London  Office:  Veba  Chandleb,  224 
Russell  Court.  Woburn  Place.  W.  C.  2. 


SuBscBiPTioN  Rates:  By  mail  payable  in 
advance:  United  States  and  Island  Pos¬ 
sessions,  $4  per  jrear;  Canada,  $4.50; 
Foreign,  $5,  ineluding  Year  Book  number. 


John  Jarrell,  formerly  of  the 
Chicago  bureau,  INS,  hius  been 
named  chief,  Washington  bu¬ 
reau,  Otnaha  (Neb.)  World-Her- 
old,  succeeding  Lorne  Kennedy 
who  becomes  secretary  to  Sen. 
Kenneth  Wherry,  Nebraska  Re¬ 
publican. 

Milton  Monroe,  has  returned 
to  the  San  Francisco  Chronicle 
as  art  director.  W,  R.  Cameron, 
acting  art  director,  is  now  pre¬ 
paring  promotion  art.  We^ 
Connolly,  sports  columnist. 
Chronicle,  has  gone  to  Mexico 
to  cover  expansion  of  the  Mexi¬ 
can  League.  Bobby  Stevens,  for- 


Morrit  Connolly 

merly  baseball  editor,  has  re¬ 
turn^  from  military  service. 
Howard  Brodie,  artist  with 
Yank,  and  George  Liapes,  will 
return  soon. 

Lt.  Jack  Morris,  formerly  re- 
merly  reporter,  Chicago  Timet, 
was  awarded  the  Army  Com¬ 
mendation  Ribbon  for  meritori¬ 
ous  service  at  Ft.  Shatter,  T.  H. 

Robert  D.  Ungericht,  for¬ 
merly  of  the  Union  City  (Ind.) 
Times-Gazette,  has  Joined  the 
reportorial  staff,  Troy  (O.) 
Daily  News. 

Martin  Sheridan,  formerly 
war  correspondent,  Boston 
Globe,  was  awarded  a  Navy 
commendation  certificate.  He 
is  now  a  special  writer  for 
Monogram  Pictures,  Hollywood. 

John  V.  Dobbin,  formerly 
business  editor,  Springfield 
(Mass.)  Republican,  has  been 
apnointed  by  a  presidential 
order  to  write  a  history  of  the 
wartime  activities  of  the  Bu¬ 
reau  of  Census. 

C  M  D  R.  Louise  '  Kathleen 
Wilde,  formerly  reporter, 
Springfield  (Mass.)  Union,  was 
award^  a  Bronze  Star  for  her 
work  with  the  WAVES  over¬ 
seas. 

Henry  P.  Lewis,  formerly  su¬ 
burban  editor,  Springfield 
(Mass.)  Union,  has  purchased 
the  Ware  (Mass.)  River  News, 
a  weekly,  from  Mrs.  W.  H. 
Deardon  and  Judge  John  W. 
ScHOONMAKER,  co-owners. 

Edgar  Allan  Poe,  chief, 
Jackson,  Miss.,  bureau.  New 
Orieans  Times  Picayune,  and 
formerly  war  correspondent  in 
the  Pacific  for  the  Times  Pica¬ 
yune,  was  recently  cited  by 
Sec.  of  the  Navy  Forrestal. 

Jack  Fairly,  formerly  with 
the  Jackson  (Miss.)  Clarion 
Ledger,  has  been  named  sports 
editor,  Jackson  (Miss.)  Daily 
Newt.  William  Lauderdale 
has  resumed  his  duties  as  city 
editor  of  the  Daily  News,  fol¬ 
lowing  military  discharge. 

Elsie  May  Chambers  has  re¬ 
turned  to  the  Jackson  (Miss.) 
Clarion  Ledger  after  discharge 
from  the  WAVES. 


Franklin  E.  Jordan,  manag¬ 
ing  editor,  Portsmouth  (N.H.) 
Herald,  has  received  a  certi¬ 
ficate  of  commendation  from 
Ordnance  Department  for  his 
work  as  public  relations  officer 
at  the  Aberdeen  Proving 
Ground,  Md.,  during  the  war. 

WAU.ACE  D.  SoDERHOLM,  West 
em  Pacific  correspondent,  Buf¬ 
falo  Evening  News,  has  received 
a  certificate  of  Commendation 
from  the  Navy  Department. 

Frances  L.  Barrell,  formerly 
society  reporter,  Buffalo  Cour¬ 
ier-Express,  is  now  serving  as 
a  Red  Cross  Worker  in  Shang¬ 
hai.  Albert  J.  Duffy,  formerly 
night  city  editor,  Courier-Ex¬ 
press,  has  been  appointed  city 
editor,  succeeding  Steve  Feeley 
who  has  opened  his  own  press 
bureau  in  Washington.  Harry 
Van  Lunger  has  returned  as 
County  Hall  reporter  after  two 
years  with  INS  in  New  York. 

Perry  J.  Walsh,  formerly 
managing  editor,  Poughkeepsie 
(N.  Y.)  Sunday  Courier,  will 
join  Don  Shea,  formerly  of  the 
Los  Angeles  bureau,  AP,  in 
writing  a  book  for  the  Tupper- 
Love  Publishing  Co.,  Atlanta. 

Steve  Pappas  has  returned  to 
the  sports  desk,  Charlotte  ( N.C. ) 
News,  as  makeup  editor,  follow¬ 
ing  military  discharge. 

Moses  Crutchefield  has  re¬ 
turned  to  the  sports  desk, 
Greensboro  (N.  C.)  Daily  News 
following  military  discharge. 
R.  H.  Shepherd,  Robert  Register, 
Hugh  Page,  Everette  Wiluard 
DeWitt  Carroll  and  William 
L.  Beerman,  reporters  and  desk- 
men,  have  also  returned  to  the 
News. 

Bill  East  has  rejoined  the 
reportorial  staff,  Winston-Salem 
( N.  C. )  Sentinel,  following  mili¬ 
tary  discharge. 

Wilson  McNeil  Lowry,  for¬ 
merly  an  instructor  in  the  Eng¬ 
lish  Department,  University  of 
Illinois,  has  joined  the  Dayton 
(O.)  Daily  News  as  an  editorial 
writer. 


Buck's  Namesake 
Done  Him  Wrong 

Louisville— Buck  Weav** 

Louisville  Times  turf  writer  bL 
learned  it  doesn't  pay  to 
namesakes  The  lesson  cost  to 
$15  in  bets  on  Detroiter  Obm 
Ferguson’s  “Buck  Weaver" 
2-year-old,  bought  by  WeslS 
for  Ferguson,  started  thru 
times  at  Oakland  Park 
ning  third,  first  and  second. 

Buck  was  in  the  money  m 
the  second  start,  but  when  £ 
horse  came  to  Keeneland  for  hk 
only  start  on  home  territory  bs! 
fore  he  bucked  a  shin,  be  "to 
ran. 

Ferguson  has  six  race  honui 
three  of  them  named  for  tS 
writers.  The  other  two  are  Bob 
Murphy  and  John  Sabo,  both 
Detroiters.  Bob  Murphy  ii  | 
Kentucky  Derby  eligible. 

John  Ackelmire  has  retumod 
to  the  Cincinnati  Post  followiu 
military  discharge.  Dick  Wil¬ 
liams,  formerly  of  the  Post,  b 
now  on  the  Hollywood  stall  o( 
Pic  magazine. 

Arthur  Gould,  drama  critie, 
Toledo  Times,  has  been  id- 
vanced  to  assistant  professor, 
University  of  Toledo. 

David  Abramson  and  Rom 
H.  Phelps  have  rejoined  tbi 
Harrisburg,  Pa.  bureau,  UP, 
following  military  discharge. 

Ed  Roach,  Ed  Minet  and  Tov 
Phelan  have  returned  to  tbt 
Philadelphia  Record,  followioi 
military  discharge. 

Roy  Wilbur  has  been  trtnr 
ferred  from  the  city  staff,  Phil¬ 
adelphia  Inquirer,  to  the  Sun¬ 
day  magazine. 

Don  Campbell,  formerly 
with  the  London  bureau,  UP, 
has  joined  the  Pittsburgh  Prat 

Jane  Noland,  formerly  with 
the  Columbia  (S.  C.)  bureau, 
U.P.,  has  been  appointed  miir 
(Continued  on  page  38) 


The  Woman 

of  1,000,000  Secrets 

i  Antoinette  Donnelly 


—a  million  tips  on  beauty,  chaim, 
exercise  .  .  .  the  secrets  sought  bf 
women  everywhere.  An  expert  oo 
beauty  care,  Antoinette  Donnelly 
gives  women  readers  those  magic 
hints  and  helps  that  lead  to  loveliness. 
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Listen  to  the  new  Mutual  programs  over  your  neighborly 
MBS  station.  Increasing  recognition  of  our  progress  comes 
from  radio  artists  and  station  men;  from  advertisers 
and  their  agencies;  and  from  listeners  themselves.  The 
combination  of  better  programs  plus  expanded  facilities 
ia  the  solid  base  on  which  we  are  building  this  network. 

*300th  station,  WKRZ,  Oil  City,  Pa.,  added  April  27, 1946 
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GI  Cartoonist 
Joins  Chicago 
Times  Staff 


continued  from  page  36 


aging  editor,  Sjuirtanburg  (S.C.) 

Herald,  succeeding  Alex  McCul¬ 
lough  who  has  been  given  spe¬ 
cial  assignment  duties.  Vernon 
W.  Foster,  formerly  city  editor. 

Herald,  has  been  named  editor, 

Spartanburg  Textile  Tribune. 

C.  G.  (Pete)  Miller,  formerly 
editor.  West  Memphis  (Ark.) 

News,  is  now  editor  and  pub¬ 
lisher,  West  Memphis  Adver¬ 
tiser,  a  weekly  tabloid. 

EIarly  Maxwell,  formerly  of 
the  Memphis  (Tenn. )  Commer¬ 
cial-Appeal,  has  entered  the 
public  relations  field  in  Mem-  j 
phis  and  the  Mid-South.  j 

Sam  Kinch,  staff  member,  i 
Fort  Worth  (Tex.)  Star-Tele-' 
gram,  will  take  a  leave  of  ab¬ 
sence  to  serve  as  press  represen¬ 
tative  for  State  Attorney  Gen¬ 
eral  Sellers,  a  candidate  for 
governor,  in  the  current  cam¬ 
paign. 

Ward  Burris,  formerly  sports 
editor,  San  Antonio  (Tex.)  Ex¬ 
press,  is  now  editor  and  pub¬ 
lisher.  Seguin  (Tex.)  Gazette- 
Bulletin,  a  weekly. 

Robert  C.  Mayes,  formerly  of 
the  copy  desk,  San  Antonio 
Evening  News,  is  now  city 
editor. 

Harry  Burkhalter  has  been 
named  city  editor.  San  Antonio 
(Tex.)  Light,  succeeding  Sam 
WooLFORD,  now  Sunday  editor. 

James  Ragsdale,  picture  editor, 
resigned,  was  succeeded  by 
Lynn  Jackson  of  the  copy  desk. 

Peter  Fanfield  and  Johnny 
Janes  have  returned  to  the 
Light. 

John  F.  Daffron  has  returned 
to  the  Richmond,  Va.  bureau, 

AP.  following  military  dis¬ 
charge. 

Alex  Shults,  sports  writer, 

Seattle  (Wash.)  Times,  has  been 
appointed  sports  editor,  suc¬ 
ceeding  Sandy  McDonald,  who 
has  returned  to  the  news  staff. 

H.  Russell  Austin  of  the 
Milwaukee  Journal,  is  author 
of  “The  Milwaukee  Story — The 
Making  of  an  American  City.” 

now  being  run  in  the  Journal’s  Toronto  —  Four  war  corre- 
green  sheet  section  in  30  install-  spondents  out-spelled  a  quartet 
ments.  of  radio  announcers  in  the  To- 

Ellis  Emmons  Reed,  for  many  i _ _ 1  _ 

years  a  newspaperman  in  the  bee  broadcast,  although  an  an- 
East  and  Middle  West  and  son  nouncer,  ex-newspaperman  Gor- 
of  Maj.  F.  Ellis  Reed,  former  don  Sinclair,  had  the  only  per- 
publisher,  Milwaukee  Tribune,  feet  score.  With  100  points  al* 
has  been  named  public  relations  lowed  for  each  word,  the  corre- 
manager  in  North  America  for  spondents  won  by  1,400  to  1,300. 

Air  France,  French  National  Charles  Bruce,  Canadian  Press, 
Airlines.  who  missed  “desiccate;”  Allen 

J.  E.  Ahern,  sports  columnist,  Kent,  Toronto  Telegram,  who 
Halifax  (N.  S.)  Herald,  was  got  tangled  up  in  “alleluia"  and 
recently  elected  mayor  of  his  Ralph  Allen,  Toronto  Globe  and 
city.  Mail,  who  fumbled  “susurra- 

Tommy  Munns.  formerly  city  tlon,”  each  had  400  points  for 
editor.  Toronto  Globe,  has  been  the  correspondents.  Bill  Kin- 
named  sports  editor,  succeeding  mond,  Toronto  Daily  Star, 

Vern  DbGeer,  resigned.  missed  “amanuensis,”  “troglo- 

dye”  and  “sybarite,”  for  200  trial 
points. 

For  the  announcers  Sinclair 
was  perfect  and  Earl  Cameron 
MRS.  ELKIABETH  JONES  Me-  of  CBS  missed  only  “rescission,” 
CULLOCH,  Orlando,  Fla.,  and  but  Larry  Martin  '  “  ' 

John  T.  Whitaker,  author  and  stumbled  on  “seize,”  “ainbergris’ 

former  correspondent.  New  York  and  “Ineluctable,”  i —  - 

Herald  Tribune  and  Chicopo  Hall  of  CHUM  fell  down  on  “fa- 
Los  Daily  News,  In  Olney,  Md.,  Apr.  rinaceous,”  "leprechaun”  l..- 
27.  "versimilitude.” 


Chicago  —  Tom  Gray,  former 
artist  on  the  Cincinnati  En¬ 
quirer  and  more  recently  a  car¬ 
toonist  with  the 
Pacific  theater  - 
edition  of  Stars 
and  Stripes,  has 
been  added  to 
the  Chicago 
Times  staff  as 
an  editorial  car-  ;  IlS 

toonist. 

Gray’s  first 
cartoon  with 
the  Times  ap- 
p  e  a  r  e  d  this 
week.  It  dealt 
with  the  hous-  ^ 
i  n  g  situation  Gray 
and  was  signed  “Tom  (Home¬ 
less)  Gray.”  Gray,  like  a  lot 
of  other  returning  GIs,  is  con¬ 
fronted  with  the  problem  of 
finding  a  place  to  live  for  him. 
self,  wife  and  baby. 

He  will  draw  daily  editorial 
cartoons  for  the  Times  with  a 
GI  point  of  view,  stressing  the 
25-year-old  angle,  it  was  stated. 
Gray  is  a  native  of  Cincinnati 
and  his  father,  the  late  Elmer 
T.  Gray,  was  a  copyreader  on 
the  Enquirer  and  the  Cincinnati 
Times-Star, 

Gray  went  counter  to  his 
father’s  early  admonition:  “Stay 
out  of  the  newspaper  business 
and  the  Army.”  After  trying  his 
hand  as  a  portrait  painter,  hav¬ 
ing  had  his  career  as  a  pianist 
curtailed  because  of  a  broken 
finger.  Gray  Joined  the  art  de¬ 
partment  of  the  Enquirer.  He 
had  previously  been  briefly  en¬ 
gaged  in  designing  cigaret  car¬ 
tons  for  a  local  engraving  firm. 

Although  having  poor  eye¬ 
sight,  he  was  taken  into  the 
Army,  where  he  became  ac¬ 
quainted  with  Herblock,  Wash¬ 
ington  Post  cartoonist,  while 
working  on  a  GI  camp  newspa¬ 
per.  He  was  assigned  to  Pacific 
theater  as  a  combat  correspon¬ 
dent,  but  his  cartoon  work  with 
the  camp  newspaper  attracted 
the  editors  of  Stars  A  Stripes  in 
Honolulu  and  Grsiy  was  trans¬ 
ferred  there  as  a  cartoonist. 


Helen  Catherine  Voyer,  Tuc-  Tndaes  For 
son,  Ariz.,  and  Henry  J.  Squire,  ^  neaOUnen 

sports  editor.  Tucson  Daily  Cit-  Club  Awards  Named 
izen,  in  Tucson.  Mar.  23.  Atlantic  City.  N.  J.-^ndia 

Hazel  Winifred  Taylor,  of  of  the  National  Headliners’ Qul 
the  advertising  department,  achievement  awards  were  an- 
Jackson  (Mich.)  Citizen-Patriot,  nounced  this  week,  as  foUovt 
and  William  Randall  Arksey,  Braton  Gardner,  professor  ol 
recently.  Journalism,  Penn  State  Pniiey 

Gwyn  Carol  Le  Poidevin,  who  has  again  been  ntmed 
daughter  of  Harry  R.  Le  Poide-  chairman;  Jack  Haney,  Foi 
viN,  general  manager,  Racine  Movietone;  Walter  Bredln,  Newi 
Journal-Times  and  president,  ol  Day;  Joseph  Costa,  jweii 
Wisconsin  Daily  Newspaper  dent  of  the  National  Press  Pho 
League,  and  La  Verne  T.  Lau-  tographers  Association;  Ton 
sTEN„  recently.  Paprocki.  of  the  Associate 

Jeromia  Jane  Tygielski.  ^7“:  ^“'hard  Cra^l  phot 
WAVE  veteran,  and  Capt.  Dan 

Sullivan,  Wisconsin  State  Jour-  H»»e>  A^rew  Bernhard, 
nol.  Mad  son,  recently.  «*Wor.  Pittsburgh  Post^ 

ette;  Bruce  Robertson,  Nei 
Mat-Moore  Taylor,  Wisconsin  Yorh 
State  Journal,  and  Lt.  Ronnie  jjne' 

Stanton,  recently. 


editor,  Newsweek;  Phil  Now 
som,  news  editor.  United  Proa; 
Jack  Oestreicher,  Intematlonil 
News  Service;  William  Brooki 
news  director.  National  Broad¬ 
casting  Company;  Thomas  Vel- 
otta,  assistant  news  director 
ux  laxxiv,  ...  ...X.  American  Broadcasting  Own- 

ronto  Press  Club  annual  spelling  Pany;  Milton  Burgh,  news  editor, 


dustrial  Editors,  in  conjunc¬ 
tion  with  the  Canadian  Asso¬ 
ciation  of  Personnel  Publica¬ 
tions  Editors,  will  hold  its  two- 
day  convention  at  the  Hotel 
Statler,  Boston,  May  10-1 1. 

Personalities  participating  in 
this  meeting  represent  a  croar 
section  of  the  United  States’  and 
Canada’s  leaders  of  the  Indus- 
.  jublications  field.  ,Schw 
uled  £o  speak  are:  Stanley  Ar 
lyn,  president  National  Caw 
Register  Co.;  Willard  Swam. 
California  and  Hawaiian  Sug»r 
of  CKEY  Refining  Corp.,  Ltd.;  Gnttss 
“ambergris”  O’Leary,  Ottawa  Journal;  ntvn 
and  Monty  LaCossitt,  editor  Collier  s;  K.  u 
•  '1-  Pratt,  editor,  STET;  and  Gl« 
and  Griswold,  editor  and  publlsner, 


Wedding  Bells 


Vice  President,  Standard  Steel  Spring  Co. 

^^For  more  than  two  years,  we  have  been  using  newspapers  throughout  the  U.  S. 
as  the  spearhead  of  our  campaign.  Thanks  to  this  program,  the  Corroniaing 
process  of  protecting  steel  against  corrosion  today  is  receiving  even  greater 
recognition  than  tve'd  hoped  for... recognition  that  would  never  have  been 
possible  had  it  not  been  for  the  newspaper  advertising  program.  We  are  com¬ 
pletely  convinced  that  newspaper  advertising  is  the  most  ejfecUve,  efficient 
method  of  reaching  every  stratum  of  the  population... not  only  the  general 
public  but  major  executives  in  every  industry. 


nit  WwrtlMiMiit.  prtywwl  b*  tb*  BurtM  tf  A.  N.  P.  A.,  It  »iiMIM  ^  Tl»  RMbMttr  TISM  UbiM— OMMtrat  A  CtoMkl*  la  tka  lataraM  al  all  aaatwt«ara 
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Advertisers  View  FM 
Use  On  Local  Level 

By  Jerry  Walker 


THE  BIG  national  advertiser  is 

going  to  look  at  FM  sales  ef* 
fectiveness  on  the  local  level. 
In  other  words,  individual  pro¬ 
gramming  will  pay  off  in  time 
sales. 

That  much  was  made  clear  in 
the  discussions  this  week  at  the 
second  annual  Radio  and  Busi¬ 
ness  Conference  of  the  College 
of  the  City  of  New  York. 

The  immediate  future  of  FM 
broadcasting,  however,  appeared 
to  rest  in  the  laps  of  the  gods, 
the  Federal  Communications 
Commission  and  Mr.  Petrillo  if 
the  experts  knew  what  they 
were  talking  about. 

There  was  difference  of  opin¬ 
ion  even  on  the  question  of 
push-button  tuning.  The  spokes¬ 
man  *  for  a  set  manufacturer — 
who,  incidentally,  said  a  survey 
indicated  16,000,000  FM  sets 
would  be  in  homes  soon — said 
the  engineers  hadn't  found  out 
yet  how  to  install  push-buttons 
on  FM  receivers  without  adding 
considerably  to  the  cost.  The 
owner  of  an  FM  station  retorted 
that  he  had  a  prewar  FM  set  in 
which  push-buttons  work  per¬ 
fectly. 

'Double  Market'  Charged 

The  station  owner,  Leonard  L. 
Asch  of  Schenectady,  also  ac¬ 
cused  some  set  manufacturers 
of  a  “plot”  to  create  a  double 
market  by  first  flooding  stores 
with  AM  receivers,  then  saying 
to  the  public  a  year  later,  “It's 
too  bad,  suckers,  but  now  you'll 
have  to  buy  an  FM  set.” 

“AM  broadcasting  is  obsolete 
and  the  manufacturers  know  it,” 
Asch  asserted.  He  was  in  the 
General  Electric  Co.  sales  de¬ 
partment  before  he  established 
WBCA,  a  1-kilowatt  FM  rival 
of  GE's  50-kw.  station  WGY, 

With  lower  investments  and 
much  lower  operating  costs  than 
AM  stations.  Asch  said  the  lime 
is  coming  when  FM  broadcast¬ 
ers  can  present  very  attractive 
rate  cards. 

Linnea  J.  Nelson,  chief  time 
buyer  of  J.  Walter  Thompson 
Co.,  said  the  agencies  crave  ade¬ 
quate  radio  measurement, 
“something  comparable  to  the 
Audit  Bureau  of  Circulations 
and  the  Continuing  Study  of 
Newspaper  Readership.”  When 
it  comes  to  FM.  she  said,  the 
time  buyer  will  analyze  a  sta¬ 
tion's  programming  and  popu¬ 
larity. 

Stuart  Peabody,  director  of 
advertising,  the  Borden  Co.,  cut 
in  with  the  remark  that  the  ad¬ 
vertiser  will  seek  “more  eco¬ 
nomical  coverage”  in  his  radio 
expenditures.  “This,”  he  added, 
“might  be  had  in  local  areas.” 

Both  Miss  Nelson  and  Mr. 
Peabody  agreed  with  Herman 
Hettinger,  a  radio  economist 
who  is  now  with  Crowell-Collier 
Publishing  Co.,  that  advertising 
expenditures  on  radio  would 


not  continue  to  increase  in  the 
proportion  they  have  in  the  last 
few  years.  The  volume  has 
doubled  in  five  years,  Hettinger 
said,  partly  due  to  the  news¬ 
print  shortage. 

The  increase,  if  any,  may  be 
expected  in  local  station  adver¬ 
tising,  rather  than  in  network 
time.  Peabody  said. 

Hettinger  forecast  that  in 
1956  there  would  be  5,000  FM 
stations,  plus  a  few  superpower 
AM  stations  to  cover  the  vast 
rural  regions,  and  from  eight  to 
10  networks.  The  big  problem 
in  FM,  he  said,  will  be  how  to 
induce  more  people  to  listen 
more  often  to  radio  programs.  It 
will  take  aggressive  program¬ 
ming,  he  advised. 

Specialization  Pays 

John  V.  L.  Hogan,  president 
of  Interstate  Broadcasting  Co., 
which  operates  the  New  York 
Times  stations,  told  how  a  large 
segment  of  the  New  York  City 
audience  had  been  won  by  a 
policy  of  specializing  in  pro¬ 
gramming,  with  very  few  agen- 
cy-prepar^  programs. 

Going  further  on  specializa¬ 
tion,  Seymour  N.  Siegel  of 
WNYC,  the  municipal  station, 
submitted  that  the  day  might 
come  when  an  FM  station  would 
broadcast  nothing  but  news  all 
day;  another  might  present  only 
music  programs,  and  “there 
might  even  be  room  for  one 
great  big  soap  opera  all  day 
long.” 

Siegel  advocated  also  a  policy 
of  program  promotion,  suggest¬ 
ing  use  of  newspapers  to  build 
station  audiences. 

Schenectady's  Asch,  who  ad¬ 
mitted  he  has  had  some  trouble 
trying  to  sell  agencies  on  his 
FM  station,  commented;  “Mr. 
Siegel,  I  just  love  to  hear  you 
spend  the  city's  money.” 

Besides  raking  the  FCC  over 
the  coals  for  moving  FM  up  into 
the  higher  frequencies,  where 
much  is  still  unknown  as  to  per¬ 
formance  speakers  disputed 
some  of  the  well-known  claims 
being  made  for  FM  reception. 

For  instance,  it  is  not  entirely 
static-free,  said  Frank  W.  Mans¬ 
field.  director  of  sales  research 
for  Sylvania  Electric  Products. 
Inc.,  and  there  is  overlapping  of 
stations. 

The  principal  cause  of  static 
on  FM,  explained  Mr.  Asch,  is 
the  generator  in  an  old  truck  or 
car.  But  this  “jalopy  static” 
may  disappear  as  rapidly  as 
prewar  cars  get  off  the  highway. 

In  a  large  citv,  Mr.  Hogan  re¬ 
marked.  FM  offers  an  advantage 
over  AM  only  during  a  storm. 

Miss  Nelson  wound  up  the 
day's  discussion  with  the  obser¬ 
vation  that  it  will  be  five  years 
before  FM  is  established  as  an 
advertising  medium,  possibly 
longer,  “depending  on  the  Com- 
mision  and  Petrillo.” 


CITED  BY  CLUB 

H.  V.  Koltenborn  receives  the 
Bronze  Plaque  Achievement 
Award  oi  the  Advertising  Club  oi 
New  York  irom  President  Allan 
T.  Preyer  for  “accuracy,  reliability 
and  clear  insight"  oi  his  news¬ 
casts. 

Lebanon  Editor 
Quits  Position 
As  Bank  Officer 

Harrisburg — Henry  L.  Wilder, 
president,  Lebanon  (Pa.)  News 
Publishers  Company  and  man¬ 
aging  editor,  Lebanon  Daily 
News,  has  quit  the  presidency 
of  the  Lebanon  County  Trust 
Company  because  “An  indepen¬ 
dent  newspaper  should  be  free 
from  all  business  involvements.” 

Contending  that  new.spaper 
executives  should  not  hold  im¬ 
portant  political,  banking  or  out- 
s’de  business  positions.  Wilder 
sa’d  he  attempted  to  resign  his 
bank  job  two  years  ago.  but  was 
requested  by  other  bank  officers 
to  romain  until  the  war  ended. 

Wilder  also  resigned  from  the 
executive  committee  of  the 
Lebanon  County  Republican 
Committee.  He  continues  as  a 
member  of  the  Municipal  Au¬ 
thority,  which  is  non-political 
and  civic  in  purpose. 

■ 

Cress'well  Estate 
Goes  to  2  Sons 

Philadelphia — Estate  of  the 
late  Lt.  Col.  Robert  Cre^.^well, 
la.st  publisher  of  the  Evening 
Public  Ledger  and  formerly 
with  the  New  York  Herald  Trib¬ 
une,  provided  a  $20,000  fund  to 
be  divided  between  his  .sons, 
Robert,  .Tr..  and  Henry,  after 
paying  all  debt.'!,  it  has  been  re¬ 
vealed  by  attorney.'.  Colonel 
Cres.'well  died  in  Fngland  in 
September,  1943.  while  serving 
w'th  the  armed  forces  in  an  ad¬ 
ministrative  capacity. 

A^ter  his  death,  a  farm  owned 
by  Cre"well  in  Princeton.  N.  .T., 
was  sold  for  $30,000.  In  addi¬ 
tion  there  were  personal  assets 
valued  at  $3,555. 

m 

Drrilies  Raise  Prices 

Harrisburg,  Pa.  —  Two  more 
Pennsylvania  dailies  have  in¬ 
creased  sale  prices,  the  Penn¬ 
sylvania  Newspaper  Publishers’ 
Association  reports.  They  are 
the  Shamokin  News  -  Dispatch 
and  the  Mf.  Carmel  Item.  E>ach 
increased  its  single  copy  price 
from  four  to  five  cents  and  its 
weekly  rate  from  21  to  24  cents. 


Shannon  Bade 

Helped  Purify 
Nazi  Press 


Shannon,  Texas  newspapermia. 
is  home  after  an  Army  caiMr 
which  included 
uncovering  the 
poison-death  of 
German  Field 
Marshal  Erwin 
Rommel. 

Shannon,  who 
went  in  a  pri¬ 
vate  and  came 
out  a  major,  has 
been  appointed 
publicity  direc¬ 
tor  for  the  State 
Fair  of  Texas, 
resuming  next 
fall  after  a  war¬ 
time  discontinuance 

As  newspaper  control  ofllctt 
in  the  European  theater's  infor 
mation  control  division.  Shin- 
non  helped  in  the  re-establig|. 
ment  of  the  German  press  sod 
the  de-Nazification  of  Gemun 
journalists.  While  in  this  work, 
he  hit  on  the  true  story  of 
mel’s  death.  Poison  admini,. 
tered  to  the  “Desert  Fox"  oi 
Hitler's  orders  killed  Rommel- 
and  not  bullet  wounds,  as  wv 
the  Nazi  version  —  Shannon 
learned.  He  caused  the  facts  tn 
be  published,  shocking  even  tht 
Nazis. 


Shannon 


Works  at  Crime  Trials 

At  Nuernberg,  Shannon  di¬ 
rected  a  staff  of  German  corre 
spondents  covering  the  wv 
crimes  trials  for  German  Ainer 
ican-zone  newspapers.  Previoui- 
Iv,  Shannon  set  up,  among  other 
German  newspapers,  the  Stati- 
garter  Zeitung. 

“While  working  in  the  olce 
of  the  Stuttgarter  Zeitung," 
Shannon  told  Editor  &  Pur 
LisHER,  “I  received  21  ‘Were 
wolf  letters  in  one  day.  Thresti 
were  made  against  the  editoriil 
staff  for  its  criticism  of  the  Nazi 
regime.” 

Formerly  a  reporter  on  the 
Houston  Times,  Shannon  en¬ 
listed  in  1940.  For  two  years  he 
was  editor  of  the  Fort  Som 
Houston  (Tex.)  Mili'ary  Serv¬ 
ice  News.  After  his  commission¬ 
ing,  he  was  assigned  a  variety 
of  writing  duties.  He  saw  fron^ 
line  service  in  Europe  before 
taking  over  his  newspaper  rr 
organization  job. 


Ill.  Press  Plans 
4  Regional  Meets 

Urbana,  Ill. — Illinois  Press  As¬ 
sociation  will  sponsor  four  re¬ 
gional  meetings  throughout  the 
state  during  May  and  June,  ac 
cording  to  President  Joseph  E 
Campbell,  Nashville  Journal 

Regional  conferences  will  be 
at  MacMurray  College,  Jackson¬ 
ville,  May  18;  White  Pines  State 
Park,  near  Oregon,  May  25;  Iff 
man  Hotel,  Champaign,  June  i. 
and  Baker  Hotel,  St.  ChV***' 
June  7.  The  Southern  111^“ 
Editorial  Association  will  hoW 
a  meeting  for  the  southern  re¬ 
gion,  date  and  place  to  be  an¬ 
nounced  later. 
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RCA  airborne  television  will  bring  you  thrilling  news  events  that  could  not  otherwise  be  "covered"— while  they  are  happening. 


foyJI  see  news  [n  the  makine^  throueh  Television 


velopinent  of  a  “walkie-lookie”  with 
which  a  radio  or  news  reporter  might 
cover  a  story  by  television  as  readily 
as  a  news  photographer  does  now 
with  a  camera. 

Such  progress-making  research  goes 
into  each  and  every  RCA  product— 
and  is  your  assurance  that  anything 
bearing  the  RCA  or  RCA  Victor  em¬ 
blem  is  one  of  the  finest  instruments 
of  its  kind  that  science  has  achieved. 


Imagine!  A  helicopter  is  “covering” 
the  story  of  a  man  marooned  on  a 
burning  building.  Sitting  at  your  home 
television  receiver,  you  will  get  the 
same  eye-witness  view  as  though  you 
were  riding  along  in  the  nose  of  the 
plane! 

To  develop  equipment  compact 
enough  to  fit  into  a  plane  was  a  major 
problem.  But  RCA-NBC  scientists 
and  engineers  in  co-operation  with  the 
U.  S.  Navy  did  it— and  airborne  tele¬ 
vision  became  a  wartime  reality. 

This  portable  equipment  has  many 
peacetime  uses— and  may  lead  to  de- 


A  television  “eye”  in  the  nose  of  a 
plane!  Besides  covering  news  events 
by  plane,  automobile  or  boat,  such 
revolutionary  erpiipment  developed 
bv  RCA  and  NBC,  can  make  accurate 
geographical  surveys  from  planes 
flown  by  remote  control.  Moreover, 
similar  television  equipment  can  ob¬ 
serve  hazardous  manufacturing 
processes  from  a  safe  distance. 


Radio  Corporation  of  America,  RCA  Build- 
ing.  Radio  City,  New  York  20. . .  Listen  to  The 
RCA  Victor  Show,  Sundays,  4=30  P.M.,  East¬ 
ern  Daylight  Time,  over  the  NBC  Network. 


RADIO  CORPORATION  of  AMERICA 
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Incentive  Bonus  Plan 
Is  Productive  Factor 

By  George  A.  Brandenburg 


(Second  o/  two  articles) 

IT  IS  a  well  known  fact  that 

better  trained  personnel  is  the 
goal  of  every  circulation  man¬ 
ager  as  newspapers  prepare  for 
postwar  competition.  Not  only 
Is  there  a  need  for  adequately 
trained  people,  but  also  ade¬ 
quately  paid  personnel,  working 
on  an  incentive  basis. 

As  pointed  out  in  our  pre¬ 
vious  article,  more  and  more 
newspapers  are  adopting  some 
sort  of  bonus  system  for  their 
district  managers  and  those  re¬ 
sponsible  for  building  their  cir¬ 
culation. 

Otters  Detailed  Plon 

Continuing  with  the  bonus 
plans  recently  gathered  by  Tom 
Adams,  Lexington  (Ky.)  Her¬ 
ald-Leader,  we  give  a  detailed 
plan  used  by  one  newspaper 
for  its  circulation  department 
heads: 

Carrier  Supervisor — Each  Car¬ 
rier  Supervisor  shall  receive  a 
monthly  bonus  of  $1.00  per  hun¬ 
dred  average  net  increased  cir¬ 
culation  over  the  established 
base  draw  for  his  Zone.  Every 
daily  increase  pays  a  bonus.  A 
10  average  increase  pays  10c;  a 
hundred  increase  pays  $1.00 
every  month;  a  200  increase 
pays  $2.00  every  month  reg¬ 
ularly  as  earned. 

City  Promotion  Manager — 
Same  as  above. 

Mail  Subscription  Manager — 
Shall  receive  a  monthly  bonus 
of  $2.00  per  100  average  net  in¬ 
creased  circulation  over  the  es¬ 
tablished  base  draw  for  his  de¬ 
partment.  Every  daily  increase 
pays  a  Bonus.  A  100  average 
net  increase  pays  $2.00;  a  500  in¬ 
crease  pays  $10.00;  a  1.000  aver¬ 
age  increase  pays  $20.00  every 
month  regularly  as  earned. 

Suburban  and  Country  Cir¬ 
culation  Manager — Shall  receive 
a  monthly  bonus  of  $1.00  per  100 
average  net  increased  circula¬ 
tion  over  the  established  base 
draw  for  his  department.  Every 
Daily  increase  pays  a  bonus.  A 
100  average  increase  pays  $1.00; 
a  500  average  increase  pays 
$5.00;  a  1.000  average  increase 
pay  $10.00  every  month  regular¬ 
ly  as  earned. 

Street  Sales  Manager — Shall 
receive  a  monthly  bonus  of  $1.00 
per  100  average  net  increased 
circulation  over  the  established 
base  draw  for  his  department. 
Every  daily  increase  pays  a 
bonus.  A  10  average  increase 
ays  10c;  a  100  increase  pays 
1.00  every  month:  a  200  in¬ 
crease  pays  $2.00  every  month 
regularly  as  earned. 

Division  Managers — Each  Su¬ 
burban  and  Country  Division 
Manager  shall  receive  a  month¬ 
ly  bonus  of  $2.00  per  hundred 
average  net  increased  circula¬ 
tion  over  the  established  base 
draw  for  his  division.  Every 
Daily  increase  pays  a  bonus.  A 
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100  average  increase  pays  $2.00; 
a  500  average  increase  pays 
$10.00;  a  1,000  average  increase 
pays  $20.00  every  month  reg¬ 
ularly  as  earned. 

C<xrrier  Activities 
SHIELDS  will  be  awarded  to 
the  outstanding  carrier-sales¬ 
men  of  the  Atlanta  Journal. 
Three  separate  awards  will  be 
given  to  the  “cream  of  the  crop” 
for  ( 1 )  outstanding  salesman¬ 
ship;  (2)  managership;  (3)  de¬ 
livery.  This  isn’t  a  contest.  It’s 
the  Journal’s  way  of  giving  de¬ 
serving  recognition  to  the  car¬ 
riers  who  make  a  success  of 
their  route  business,  including 
satisfactory  service,  prompt  col¬ 
lections  and  building  up  of 
routes.  The  shields  are  suit¬ 
able  to  hang  on  the  wall  of  the 
carrier’s  room.  .  .  .  For  the  first 
time  in  five  years,  the  Spokane 
(Wash.)  Spokesman-Review  and 
Chronicle  will  take  their  out¬ 
standing  carriers  on  a  three-day 
summer  trip  to  Seattle  and  Vic¬ 
toria.  Any  carrier  can  go  who 
rolls  up  a  set  number  of  points 
based  on  subscription  orders  be¬ 
fore  June  1.  .  .  .  ’The  Ft.  Worth 
Press  recently  arranged  for 
Gene  Autry,  singing  cowboy  of 
film  and  radio,  to  speak  before 
500  Press  carriers  at  a  theater 
party  at  which  the  boys  saw  a 
private  screening  of  a  new  Au¬ 
try  movie. 

Michigan  Meeting  May  14 

THE  fifth  annual  state  circula¬ 
tion  conference,  sponsored  by 
the  daily  circulation  managers’ 
department  of  the  Michigan 
Press  Association,  will  take 
place  at  Lansing,  May  14.  Ford 
Bowersox.  Midland  Daily  News, 
will  preside.  Roy  Hatton,  De¬ 
troit  Free  Press,  and  George 
Cowden.  Jackson  Citizen  Pa¬ 
triot,  Central  States  president, 
will  speak. 


Fly  Newsweek  to  Coast 
UNDF.R  a  new  contract  with 
National  Skyway  Freight,  two 
plane-loads  of  Newsweek  mag¬ 
azines  will  be  flown  from  Day- 
ton.  O.,  to  Los  Angeles  each 
week.  ’The  “Flying  Tiger  Line” 
will  go  direct  to  Los  Angeles 
on  one  flight,  and  will  stop  at 
Tucson,  Phoenix  and  San  Diego 
on  the  other. 

Ex-Circulator  Cited 
LT.  COL.  Ray  C.  Senate,  for¬ 
merly  in  the  circulation  de¬ 
partment  of  Capper  Publica¬ 
tions,  Inc.,  Topeka,  Kans.,  and 
until  recently  goyernor  of 
Chung  Chong  Prokto  Province, 
has  been  awarded  the  Army 
Commendation  Ribbon  by  Maj. 
Gen.  A.  L.  Lerch,  military  gov¬ 
ernor  of  Korea. 


Full  Roster  Again 

Pueblo,  Colo. — Eleven  vete¬ 
rans  of  World  War  11  returned 
to  their  jobs  with  the  Pueblo 
Chieftain  and  Stor-IournaL  ac¬ 
counting  for  oil  who  left  the 
newspaper  for  service  duty. 
Frank  S.  Hoog,  publisher,  an* 
nounced  thot  18  other  em¬ 
ployes  who  entered  service 
have  settled  in  other  cities. 

Chi.  Tribune 
Issues  Sports 
Final  8  a.m. 

Chicago — Carrying  an  extra 
full-page  of  sports  pictures  and 
a  page  of  turf  news,  including 
the  morning  lines  at  all  the  lead¬ 
ing  race  tracks,  the  three-star 
special  sports  final  edition  of 
the  Chicago  Tribune  made  its 
appearance  here  last  Saturday. 

’The  edition  goes  on  sale  at  8 
a.m.  in  Chicago  and  suburban 
territory,  daily  except  Sundays, 
the  extra  page  of  sports  news, 
aside  from  the  picture  page,  cov¬ 
ers  the  selections  at  all  the  race 
tracks,  including  an  alphabet¬ 
ical  index  of  all  the  horses  run¬ 
ning  that  day. 

Afternoon  papers  continue 
with  their  turf  and  racing  edi¬ 
tions,  coming  out  later  in  the 
morning  and  covering  the 
“scratches”  and  the  Jockeys. 
’The  Chicago  Herald  -  American 
has  added  a  page  of  sports  pic¬ 
tures  to  its  early  turt  edition 
and  is  carrying  a  larger  ear  on 
page  1,  denoting  that  edition. 

Meanwhile,  the  Herald-Ameri- 
ican  is  going  from  five  to  10 
cents  for  its  Saturday  edition 
sold  on  the  newsstands.  ’The 
home  delivery  price  will  re¬ 
main  the  same,  25  cents  weekly 
daily,  35  cents  including  Sunday. 
■ 

'American  Day'  May  19 

A  postwar  automobile  show 
will  be  one  of  the  features  of 
“I  Am  an  American  Day”  to  be 
held  May  19  in  Soldiers  Field, 
under  sponsorship  of  the  Chi¬ 
cago  Herald-American.  ’The  au¬ 
to  display  will  commemorate 
the  50th  anniversary  of  the  au¬ 
tomotive  industry. 


RETAIL 

ADVERTISING 

SALESMAN 

A  New  York  City  dally  newspa¬ 
per  has  an  opening  for  a  young, 
aggressive  space  salesman,  who 
is  interested  in  joining  the  staff 
of  a  progressive,  growing  paper 
where  opportunity  is  unlimited. 
Write  fully  to  Box  4555,  Editor 
&  Publisher. 


CBI  Roundup, 
Oldest  Overseas 
Paper,  Suspends 

With  the  issue  of  Aor  ii  a. 
CBI  Roundup  wrote  “30’’  ti?! 
spectacular  newspaper  cirL 
’The  Round  up  was  the  obW 
overseas  GI  paper,  datini  hS 
to  Sept.  17,  Ifrli;  aiid  oMoftS 
top  service  publications. 

Despite  almost  unsurmoun-. 
able  distribution  obstacies  tli 
Roundup  appeared  regulart 
each  week,  bringing  news  i 
formation,  entertainment  jv 
relaxation  to  thousands  in  fir 
flung  theaters  of  operation. 

Every  possible  way  was  used 
to  ship  the  papers  to  citia 
camps,  mountains  and  sene 
bases  in  China,  Burma  and 
India.  Air.  rail.  jeep,  train,  cir 
ilian  mails,  boat,  river  barn 
bullock  cart  and  even  combi! 
cargo  air  drops  carried  Round¬ 
up.  ’The  peak  of  circulation  wa 
reached  in  the  fall  of  1945  wha 
120,000  copies  were  printed  each 
week.  At  the  time  of  its  lait 
publication,  approximately  !,■ 
000,000  had  been  distribuM. 

Roundup  received  its  greater 
"publicity”  break  when  Sporti 
Editor  Sgt.  John  Derr  flew  from 
India  to  the  States  with  General 
Stilwell’s  blessing  to  cover  the 
1944  All-St.  Louis  World  Series 

Besides  Stars  and  Stripet. 
Roundup  was  the  only  paper 
mentioned  In  General  George  C 
Marshall’s  Biennial  Report  to 
Congress  last  fall. 
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IS  SUIPIHC  CAR  HIADOUARTIRS 


The  Roomette 
revolutionized 
sleeping  car  design: 
It  is  built  only  by 
Pullman-Standard, 
originators  of 
room-privacy  in 
sleeping  cars. 


There  is  no  substitute  for  experience 


The  modern  sleeping  car  is  a  Pullman-Standard  creation.  All  the 
major  improvements  which  have  made  American  sleeping  cars 
the  world^s  finest  have  heen  jMoneered  hy  this  progressive  com¬ 
pany.  Every  basic  type  of  sleeping  car  accommodation,  from 
the  first  sleeper  ever  huilt,  to  the  luxurious  private  rooms  avail¬ 
able  on  the  modern  streamliners,  has  Imjcii  a  development  of 
Pullmau-Standard.  No  other  carhuilder  has  a  comparable  record. 


Pullman-Standard  has  consistently 
set  the  pace  for  others  to  follow 

Pullman-Standard  has  huilt  more  than  97%  of  all  the 
streamlined  sleeping  cars  purchased  from  the  entire 
industry.  Today,  we  have  scheduled  for  production 
33  times  as  many  slee|Kirs  of  this  ty|»e  as  were  pro«iuced 
by  all  other  carbuilders  combined  prior  to  the  war. 


CAR  MANUFACTURING  COMPANY 

CHICAGO,  ILLINOIS  Offices  in  six  cities  .  .  .  Manufacturing  plants  in  six  citie$ 


Your  own  private 
room,  with  large  window  .  .  .  comjilete, 
concealed  toilet  facilities . . .  full-length, 
disap^iearing,  made-up  bed  .  .  .  en¬ 
closed  wardrobe  .  .  .  individual  control 
of  heat,  light  and  ventilation  .  .  .  air 
conditioning  .  .  .  liberal  luggage  space. 
Arranged  either  on  one  level  or  (in  the 
new  Duplex  Roomette)  two  levels. 
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PROMOTION 


‘Newspaper’  Forums 
Urged  as  Promotion 


^cL 


ea6 


By  T.  S.  Irvin 

WITH  the  growing  interest  of 

advertisers  in  many  fields  in 
the  teen  age  market,  teen  agers 
should  be  a  subject  of  primary 
interest  for  every  newspaper 
promotion  department.  It  might 
be  an  idea,  too,  for  the  Con¬ 
tinuing  Study  of  Newspaper 
Reading  to  make  some  inquiry 
among  teen  age  readers  as  wel’ 
as  among  adults. 

One  of  the  finest  promotional 
devices  for  attracting  teen  age 
interest,  and.  from  the  long 
range  point  of  view,  for  culti¬ 
vating  it,  is  the  journalism 
forum.  Numerous  newspapers 
employ  the  device  in  one  form 
or  another. 

Now  Frederic  Gregg  Jr.,  pub¬ 
lic  service  editor  of  the  Colum¬ 
bus  (O. )  Citizen,  tells  us  he  has 
one  scheduled  for  May  20,  the 
first  ever  held,  he  says,  in  Co¬ 
lumbus. 

The  Columbus  journalism 
forum  (although  we  much  pre¬ 
fer  the  name  newspaper  to 
journalism)  will  bring  together 
some  350  high  school  seniors. 
They  will  hear  talks  by  the 
Citizen’s  editor,  news  editor, 
city  editor  and  Sunday  editor. 
Blow-ups  showing  news  stories 
in  various  stages  from  copy  to 
front  page  will  be  used  by  the 
speakers  as  they  describe  their 
work. 

This  is  pretty  much  the  for¬ 
mula  most  forums  of  this  kind 
use.  But  the  Citizen  intends 
going  several  steps  further  in 
future  programs — and  here,  we 
think.  U  an  idea  o’her  promo¬ 
tion  departments  who  engage  in 
this  activity  might  consider. 
Later  programs  will  be  built 
around  the  advertising,  circula¬ 
tion  and  administrative  func¬ 
tions  of  the  newspaper. 

Not  all  the  romance  in  the 
new.spaper  is  confined  to  the 
news  room.  There  is  a  great 
deal  of  it  in  the  advertising 
shop.  There  is  a  world  of  it  in 
the  circulation  end.  All  of  it 
can  be  used  effectively  to  rsn- 
ture  teenagers’  interest.  The 
Citizen  is  smart  to  realize  this. 

Get  More  Facts 

THERE  is  a  tremendous  need 

today  for  case  histories  of 
successful  use  of  newspaper  ad¬ 
vertising.  But  that  need  is 
not  served  by  the  folder  the 
Boston  Record  -  American  and 
Sunday  Advertiser  sent  out  re¬ 
porting  the  use  of  thoi«e  papers 
— mass  circulation  media — ^by  a 
Boston  jeweler  offering  high- 
priced  class  items. 

’The  folder  asks,  “Does  a  ma-ss 
market  buy  class  merchandise?” 
It  suggests,  “Here’s  the  emphatic 
an-swer!” 

But  the  only  answer  pro¬ 
vided  is  the  fact  that  the  jewel¬ 
er  used  the  papers  not  once  but 
several  times  for  his  adver¬ 
tising.  Of  course,  the  implica¬ 
tion  is  there  that  he  would  not 
have  continued  to  advertise  if 


his  advertising  failed  to  sell  his 
merchandise. 

But  if  this  story  is  to  have  the 
full  effect  any  success  story 
should  have,  some  attempt  to 
apply  a  cost  and  result  formula 
should  be  made.  Advertisers 
want  to  know  how  to  use  news¬ 
paper  advertising.  ’They  want 
to  know  just  what  it  accomp¬ 
lishes,  in  dollars  and  cents.  If 
we  are  going  to  publish  case 
histories,  let’s  put  more  facts 
into  them  and  less  blue  sky. 
Market  Data  Stuii 
FROM  the  Richmond  ( Ind. ) 

Palladium-Item  comes  a  hand¬ 
somely  printed  and  profusely 
illustrated  market  data  bro¬ 
chure  on  "The  Rich  Richmond 
Market.”  ’The  back  cover  is 
devoted  to  a  beautiful  color  re¬ 
production  of  the  "Better  Times” 
rose,  a  locally  bred  plant  which 
somehow  suggests  the  richness 
figures  in  the  brochure  support. 

From  the  Cleveland  Press 
comes  a  copy  of  the  11th  an¬ 
nual  “Analysis  of  Ohio  Liquor 
Sales.”  This  carries  1945  fig¬ 
ures.  With  it  is  a  large  map 
showing  Ohio’s  wet  and  dry 
areas  as  of  January  1,  1946.  This 
is  an  annual  research  project 
which  has  established  itself  as 
one  of  the  most  useful  of  its 
kind. 

From  the  San  Bernardino 
(Calif.)  Daily  Sun  and  Evening 
Telegram  comes  a  compact, 
neatly  printed  and  well  illus¬ 
trated  market  data  brochure 
telling  “How  to  Sell  in  South¬ 
ern  California’s  3rd  Market.” 

From  the  Amarillo  (Tex.) 
News-Globe  comes  a  market 
data  book  full  of  facts  and  fig¬ 
ures  showing  “Progress  in  the 
Amarillo  Area,”  which  is  des¬ 
cribed  as  the  5th  major  distrib¬ 
uting  market  center  in  Texas 
and  as  one  of  the  nation’s  60 
major  distributing  markets.  A 
good  job. 

From  the  Kingsport  (Tenn.) 
Times  and  News  comes  a  market 
data  book  full  of  essential 
facts  about  the  Kingsport  mar¬ 
ket,  hailed  as  “Tenessee's  fast¬ 
est  growing  market.”  The  book 
is  loose  leaf,  and  so  arranged 
that  new  or  additional  sheets 
may  easily  be  inserted.  A  use¬ 
ful  job. 

Inquiries 

’THE  Los  Angeles  Times  sends 

out  a  neat  little  die-cut  folder 
suggesting  that  “Here’s  a  figure 
you’ll  recognize” — the  figure 
being  467.022  and  representing 
the  number  of  women  who 
wrote,  phoned  or  called  in 
person  to  get  information  from 
the  paper^s  women’s  service 
bureau  during  the  past  year. 
’This  comes  to  54  an  hour,  1,283 
a  day,  8,981  a  week.  An  impres¬ 
sive  figure,  all  right,  and  the 
kind  of  promotion  more  news¬ 
papers  ought  to  do. 


The  Wisconsin  Idea' 

LIONEL  B.  MOSES,  of  the 
American  Weekly,  Chicago, 
disclosed  a  new  national  adver¬ 
tising  tie-in  plan  at  a  recent 
session  of  the  Madison  (Wis.) 
Food  Institute.  He  proposed 
that  a  committee,  representing 
food  dealers  and  the  University 
of  Wisconsin  School  of  Com¬ 
merce,  be  established  to  select 
advertising  campaigns  which 
would  work  more  advantage¬ 
ously  for  an  individual  grocer. 
The  foods  mentioned  therein 
would  be  featured  in  the  stores. 

Readership  Contest 
’THE  Oakland  (Calif.)  Post-En¬ 
quirer  is  offering  a  new  auto¬ 
mobile  and  49  other  awards  for 
the  best  50-word  statements  on 
why  one  of  seven  columnists  is 
considered  the  best.  Coupons 
clipped  from  the  paper  must 
accompany  entries. 

Vacation  Helps 

A  ’TRAVEL  PAGE  compiled  and 
edited  by  Marian  Murray,  art 
and  book  critic,  is  being  pub¬ 
lished  each  Wednesday  in  the 
Hartford  ( Conn. )  Times.  A  fea¬ 
ture  of  it  is  to  be  a  series  of 
articles  written  by  local  per¬ 
sons  who  are  traveling  in  for¬ 
eign  countries.  Display  space 
reservations  are  already  heavy. 

For  Baseball  Fans 

PROMOTION  Director  Frank 
Koester  of  the  Cincinnati  (O.) 
Post  has  devised  a  “Keep  Score” 
calendar  to  enable  readers  to 
keep  records  on  games  played 
by  the  Cincinnati  Reds.  Data 
on  the  calendar  includes  sta¬ 
tistics  every  baseball  fan  craves 
at  his  fingertips. 

Ad  Students*  Tour 
S’TUDEN’TS  in  the  distributive 
education  classes  of  the  high 
schools  at  Charlotte.  N.  C..  made 
a  “field  trip”  recently  in  which 
they  traced  an  advertisement 
from  an  idea  to  the  printed 
page.  The  tour  began  at  a  de¬ 
partment  store  and  led  to  the 
Charlotte  News  plant  where 
the  ad  copy  was  followed 
through  each  process. 

■ 

Banks  Told  to  Promote 
Many  Bank  Services 

Baton  Rouge,  La. — A  transi¬ 
tion  from  class  to  mass  banking 
that  will  increase  the  number  of 
bank  customers  in  the  United 
States  to  100,000,000  was  fore¬ 
cast  by  Lewis  F.  Gordon,  vice- 
president  of  the  Citizens  and 
Southern  National  Bank  of  At¬ 
lanta,  in  an  addres.s  to  the  Lou¬ 
isiana  Bankers  Association  on 
the  campus  of  Louisiana  State 
University. 

A  bank  today  is  nothing  more 
than  a  department  store  full  of 
money  and  finance,  Gordon  de¬ 
clared  as  he  urged  the  bankers 
to  advertise  their  bank  services. 
He  suggested  the  use  of  news¬ 
papers,  radio,  pamphlets  and  di¬ 
rect  mail  advertising. 


VFW  Expands 
Press  Office 
In  Washington 

Washington  — Veteran!’ 

ganizatlons  are  expandiS^ 
Washington  public^  relaJi! 
staffs  and  drawing  heavily  ^ 
the  ranks  of  former  newniS 
and  radio  employes. 

Announced  this  week  is  tie 
expansion  program  of  the 

Wars 

W.  Kimball  as  head  ot 
Washington  press  relations  ^ 
fice.  Kimball,  who  was  a  brln* 
dier  general  on  the  public  rsk- 
tions  staff  of  Selective  Ser^ 
was  on  the  staffs  of 
Cheyenne  Tribune-Herald  Dn- 
ver  Rocky  Mountain  News  ud 
Wyoming  Stockman-Famtr  ug 
was  later  a  public  relattoM 
counsel  and  radio  producer  is 
Denver. 

Handling  radio  for  the  VFW 
is  Wallace  A.  Gade,  formerly  i 
“"<1  producer  on 
the  West  Coast  who  served  u 
a  combat  photographer  in  the 
Aleutians,  the  European  ind 
Asiatic-Pacific  theatres  of  action. 

On  the  editorial  staff  is  Jamti 
J.  Gillan,  former  Washington 
correspondent  with  Jay  Frank¬ 
lin  and  Bell  Syndicate,  late  edi¬ 
torial  writer  for  the  Chicago 
Times.  He  was  a  Navy  corre 
spondent  on  duty  aboard  ships 
at  Pearl  Harbor,  Guam,  Saipan, 
Tinian  and  Okinawa.  Gilhu 
formerly  worked  for  the  Batts 
( Mont. )  Daily  Post,  and  ^e  Cal¬ 
gary  (Alta.)  Herald. 


f  ★  lMAng*l*t  W 

V 

Flying  us  the  copy,  layouts,  mao 
or  plates  saves  time  and  mooqr 
when  you  have  anything  to  print 
on  newsprint . . .  black,  color  or 
process  colors  .  . .  fast,  modem 
rotary  presses.  Our  capacity  is 
limited  only  by  temporary  paper 
restrktioos.  Samples  and  ptites 
on  rtqsitst. 

Rodgers  & 
McDonald 

Publlthars,  Inc. 

tafary  Prialiag  Spaciaditi 
2621  W.  54th  Stroat 
k  Lot  Angolot  43/  Calif>  , 
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Great  new  research  plant  being 

built  by  Standard  Oil  (INDIANA) 

will  provide  every  modern  facility 


for  about  1200 

War  aaivities  revealed  hitherto  undreamed-of 
possibilities  that  lie  in  petroleum . . .  found  many 
new  products  that  can  be  made  from  it . . .  wid¬ 
ened  the  entire  horizon  of  organic  chemistry. 

In  the  front  ranks  of  these  developments  were 
the  scientists  of  this  company.  To  their  credit 
were  such  achievements  as:  the  first  batch  of  a 
new  aviation  super  fuel  with  a  performance  rat¬ 
ing  of  115-145  octane;  an  important  phase  of 
the  atomic  bomb,  jet-propulsion  fuels,  amphibi¬ 
ous  greases,  rust  preventives,  finger  print  re¬ 
movers,  and  heavy  duty  motor  oils. 

Many  of  these  products  are  having  peacetime 

STANDARD  OIL 
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research  workers 

applications.  To  realize  fully  on  all  the  possibili¬ 
ties,  the  company  has  a  new  chemical  products 
division  which  is  helping  to  find  new  chemicals 
and  to  discover  commercial  uses  for  them. 

We  now  have  under  construction  at  Ham¬ 
mond,  Indiana,  adjoining  the  company’s  famous 
Whiting  refinery,  this  great  petroleum  research 
plant.  It  will  contain  the  most  advanced  research 
facilities  and  technical  equipment  that  human 
skill  and  an  immense  investment  can  provide. 
The  new  research  plant  and  its  able  staff  will 
continue  to  keep  this  company  in  the  forefront 
of  vital  petroleum  research. 

OMPANY  (INDIANA) 


if^ooLd  in 


eview 


By  Roscoe  EUard.  Associate  Dean 

Graduate  School  oi  loumalism,  Columbia  University,  N.  Y. 


A  Lot  oi  Ingersoll 
And  Some  oi  Zo\a 

TOP  SECRET  by  Ralph  Ingersoll. 
New  York:  Harcourt,  Brace  and 
Co.  364  pp.  $3. 

RALPH  INGERSOLL’S  "Top 

Secret"  is  an  anti-British,  anti- 
Eisenhower,  pro-Bradley  polem¬ 
ic  on  the  planning  and  operation 
of  the  Normandy  invasion.  But 
it  is  exciting  and  revealing.  Its 
writing  is  vivid  and  often  of 
literary  stature.  Its  military 
reporting  is  superb,  and  it  makes 
a  lot  of  sense  now  that  censor¬ 
ship  is  over. 

The  author’s  violent  opinions 
of  national  motives  and  impor¬ 
tant  men  are  insufficiently  docu¬ 
mented — more  the  prejudice  of 
a  staff  officers  than  history.  For 
10  months  is  too  little  time  for 
positive  judgment  on  the  vastest, 
most  complicated  assault  in  the 
history  of  war,  and  a  lieutenant 
colonel  could  not  see  enough  to 
justify  the  volume’s  extraordin¬ 
ary  accusations  and  interpreta¬ 
tions. 

PM’s  editor.  Colonel  Ingersoll, 
could  see  a  good  deal,  all  right. 
He  was  professionally  trained  to 
observe,  question,  and  remem¬ 
ber;  and  he  was  in  the  planning 
and  operation  section,  G-3,  of 
General  Devers',  then  General 
Bradley's,  headquarters,  and 
later  an  observer  at  the  field 
headquarters  of  Sir  Bernard 
Montgomery. 

Su^  bold-stroked  and  mostly 
surprising  pictiires  as  these 
emerge  from  the  book: 

Eiaenhower  as  a  man  who  had 
"nothing  whatever  to  do  with 
leading  the  invasion,"  a  political 


appointee  who  was  named  be¬ 
cause  the  British  found  him  easy 
to  influence  in  Africa. 

Montgomery  as  a  boor  and 
very  bad  general. 

Marshall  as  literal-minded, 
somewhat  naive  but,  strangely, 
the  only  general  who  would 
stand  up  to  Churchill  and  down 
him  in  an  argument 

The  British  as  a  group  of 
Machiavellians  who  were  motiv¬ 
ated  by  strictly  British  interests, 
even  if  those  interests  required 
prolonging  the  war  and  increas¬ 
ing  the  casualties. 

And  General  Bradley  as  the 
brains  and  real  hero  of  Allied 
victory  who,  Mr.  Ingersoll  says, 
often  concealed  much  of  his 
strategy  from  both  the  British 
and  Eisenhower  in  order  to  win 
with  minimum  cost  and  delay. 

There  can  be  little  quarrel 
with  anyone’s  high  estimate  of 
Omar  Bradley.  But  some  of  the 
extreme  opinions  and  unjudicial 
language  of  Mr.  Ingersoll’s  case 
will  require  more  time  and  more 
factual  support  than  appears  in 
the  book. 

Ralph  Ingersoll  is  a  top-rank 
reporter,  however.  His  accounts 
of  the  parts  of  this  great  assault 
which  he  saw  make  a  real  and 
probably  permanent  contribu¬ 
tion  to  the  story  of  the  war — a 
usefully  provocative  story  as 
well  as  a  clear  and  factual  one. 

“It  was  all  there,’’  he  writes, 
“the  whole  great  army  of  inva¬ 
sion,  packed  in  as  tight  as  the 
little  wheels  and  cogs  in  a  Swiss 
watch.  It  was  all  there,  crouched 
down  in  the  soft  green  of  the 
Devonshire  hills,  as  neat  and 
orderly  and  peaceful  in  prepara¬ 


tion  as  it  would  be  untidy,  con¬ 
fused  and  violent  when  it  was 
dashed  against  the  hostile  shore." 

Several  pre-invasion  rehears¬ 
als.  the  author  reports,  snafued 
badly.  It  all  had  to  be  so  se¬ 
cret,  so  perfectly  timed,  so  metic¬ 
ulously  interlocking.  Leaders 
were  pessimistic  at  the  confu¬ 
sion.  Yet  they  knew  it  some¬ 
how  had  to  be  done  and  doubt¬ 
less  would,  and  that  the  Sicily 
invasion  had  come  off  out  of  just 
such  confusion. 

At  one  point,  German  torpedo 
boats  had  gotten  into  a  convoy 
of  LSTs,  sunk  two  and  blown 
the  stern  off  a  third.  Five  or 
six  hundred  Americans  were 
casualties,  wounded  or  drowned 
out  there  in  the  darkness.  .  .  . 
If  the  Germans  could  do  this — 
on  our  side  of  the  Channel.  .  .  . 

The  Nazi  raid  had  obviously 
been  launched  for  one  purpose 
— to  take  prisoners  who  might 
be  tortured  into  revealing  vital 
information  of  invasion  plans. 
And  of  scarcely  a  score  of  Amer¬ 
ican  officers  who  knew  all  the 
plans — topmost  secret  men — 10 
of  them  were  missing  after  that 
raid.  If  one  of  ffiem  was  in  the 
hands  of  the  enemy,  the  long- 
formed,  meticulous  operation 
would  have  had  to  be  impor¬ 
tantly  changed. 

An  intensive  search  for  those 
officers  was  made  among  the 
floating  bodies.  Heaven  had  her 
arm  around  the  Allies  that  night. 
Although  the  bodies  of  hundreds 
who  went  down  were  never  re¬ 
covered,  the  corpse  of  every  one 
of  the  top  secret  officers  was 
found,  floated  by  its  Mae  West. 
It  was  one  of  the  miracles  which 
characterize  war. 

Some  of  the  vivid  details  re¬ 
mind  one  of  Zola.  “The  corpse 
of  a  German  soldier  in  a  road¬ 
way,”  writes  Mr.  Ingersoll,  “had 
been  run  over  by  so  many 
tracked  vehicles  that  it  was 
ironed  flat  like  a  figure  in  a 
comic  strip — really — absolutely 


Magazines  Agree 
On  Lighter  Paper 

The  three  Industrie 
use  the  bulk  of  the 
book,  ground  wood,  and 
per  will  cooperate  in  a  volS. 
tary  effort  to  reduce  the  inifWt. 
of  paper  used  in  printing^ 

In  a  statement  relewM  Ia  » > 
members,  the  National 
ers  Association,  repreewfoi 
magazine  publishers;  PrtaS 
Industry  of  America,  Indw 
resenting  commercial  grlatto 
and  the  American  Bo<*  Pig 
lishers  Council  have  uiged  M 
paper  usage  be  restricted  it 
those  weights  manufac^ed  m. 
der  the  former  WPB  order  h 
120,  which  limited  the  weifhk 
of  papers  that  paper  mills  could 
produce. 

“As  publishers  and  printen,' 
the  statement  said,  “we  im 
more  interested  in  the  arnoua 
of  printing  surface  availiblt 
than  in  the  gross  weight 
paper  manufactured.” 


flat.  Its  black  boots  and  the  leg 
that  were  in  them  were  just  u 
flat  and  thin  as  if  they  had  Im 
cut  from  a  sheet  of  dirty  eaid* 
board.” 

It  is  curious  that  a  newspaper 
man  should  be  surprised  at  tht 
spectacle  of  a  nation  acting  era 
in  war  from  motives  of  shra 
national  interest.  Nations  ban 
so  acted  from  the  days 
Caesar.  It  would  be  useful 
more  individuals  who  make  up 
our  democratic  public  couU  uo- 
derstand  that  unfortunate  ud 
unlovely  but  inescapable  trutk 
■ 

McKay  Forms  Fum 

John  McKay,  former  adw 
tising  and  promotion  mauger 
of  King  Features  Syndkatt 
heads  the  new  public  relation 
firm  of  John  McKay  Co.,  lac., 
with  offices  in  New  York  Qty. 


**Starting  today,  Boggs,  l*m  making  you  president  and  .  •  . 

I'm  taking  over  the  IOWA  territory* 

•  Iowa  is  one  territory  in  which  a  full 
sales  potential  and  a  fully  integrated 
marketing  set-up  are  ready  for  you! 

One  territory,  too,  in  which  advertising 
can  deliver  your  product  story  to  better 
than  70%  of  the  state’s  urban  homes 
and,  at  the  same  time,  merchandise  it  to 
better  than  70%  of  the  state’s  retailers 
and  wholesalers  ...  if  you  use 
The  Des  Moines  Sunday.Register. 


The  Des  Moines 
Register  and  Tribune 

covering  Metropolitan  \owa 


A  STATE-WIDE  URBAN  MARKET  RANKING  AMONG  AMERICA'S  FIRST  20  CITIES 

NtUiomtUly  represented  by  Osborn,  Scolaro,  Meeker  6  Co,,  New  York — Chicago— Detroit — Philadelphia 
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P.  S.  Reservations  are  ecM  to  make.  Just 
phone  the  nearest  office  or 

travel  agent.  In  case  y^r  plans  change, 
be  sure  to  phone  ba^'and  cancel.  Air 
Transport  Associatjm  of  America, 
1107  l6thSt..N.W.,l»hington6,D.C 


WHAT  could  be  more  dramatic  testimony  to  the  fact  that  this 
nation  leads  the  world  in  air  transport  than  these  new  sky  giants 
which  are  rapidly  expanding  our  domestic  and  international  fleets  — 
some  already  in  service,  some  in  production  for  future  delivery. 

Far  bigger,  more  powerful  and  twice  to  three  times  as  fast  — here  is 
the  nth  degree  in  luxury  travel.  And  in  cheaper  travel,  too.  Air  fares 
have  been  so  drastically  reduced  that  they  are  well  within  the  reach 
of  the  average  pocketbook. 

j^But  whatever  the  size  and  speed  of  the  plane,  no  matter  whether  you 
see  it  at  home  or  abroad  — if  it  flies  the  U.  S.  Flag,  you  will  know 
it’s  made  in  America  and  manned  by  the  world's  best  crews,  giving 
the  world’s  best  service. 

This  advertisement  is  sponsored  by  the  nation’s  airlines 
and  leading  manufacturers  in  the  aviation  industry 

AIRLINES  OF  THE  UNITED  STATES 


NEW  BUSINESS 

Auto  Anniversary 
Can  Add  to  Linage 


By  Frank  E.  Fehlman 

IN  THE  SUMMER  of  1896,  when 

Bryan  and  McKinley  were 
fighting  about  the  16  to  1  issue, 
somebody  sold  somebody  an 
automobile.  Twenty-6ve  cars 
were  produced  that  year.  In 
1937  over  4,000,000  cars  were 
made  and  sold.  Now  50  years 
old,  the  automobile  rates  with 
many  historians  as  the  greatest 
single  invention  of  all  time.  It 
has  affected  every  person  on  the 
globe. 

Unlike  many  industries,  the 
auto  folks  early  learned  that 
what  was  good  for  one  was  good 
for  all.  In  1913  the  National 
Automobile  Chamber  of  Com¬ 
merce  ( since  1934  called  the 
Automobile  Manufacturers  As¬ 
sociation)  cross-licensed  all  of 
their  patents  so  that  any  mem¬ 
ber  of  the  group  could  use  any 
patent  without  paying  a  royalty. 

During  the  period  of  May  31st 
to  June  9th.  the  50th  anniver¬ 
sary  of  the  automobile  business 
will  be  celebrated  in  Just  about 
every  town  and  city  in  the  coun¬ 
try,  where  one  or  more  dealers 
are  now  patiently  waiting  for 
the  cars  they  need  for  their 
customers. 

Detroit,  still  the  center  of  the 
industry,  will  stage  pageants, 
parades,  festivals,  rallies,  dances, 
shows  and  Just  about  every  kind 
of  entertainment  known. 

Promote  the  Week 

If  you  decide  to  promote  Auto 
Week,  plans  should  be  made 
immediately.  As  we  see  it,  sev¬ 
eral  different  kinds  of  stores  can 
be  sold  special  ads,  plus  all  of 
the  auto  repair  people  and  the 
regular  agents  for  the  different 
makes  of  cars  now  sold  in  your 
market.  Here  are  some  of  the 
stores  that  should  be  contacted. 

Department  Stores.  —  This 
classification  can  be  sold  the 
idea  of  special  window  display 
to  tie  up  with  their  advertising. 
Example — Dress  up  a  model 
with  an  old-fashioned  tan  duster, 
long  gloves,  goggles,  big  veil, 
a  picture  hat  and  high  buttoned 
shoes.  Have  another  model — a 
man  —  with  goggles,  duster, 

f [loves,  mustache  and  loud  yel- 
ow  shoes.  Most  department 
stores  have  a  morgue  where 
they  store  old  stuff  that  can  be 
used  for  the  window.  If  possible, 
get  the  oldest  car  in  town  and 
“plant”  it  in  the  center  of  the 
window. 

In  another  window,  show  a 
modern  picture;  a  model  in 
smart  clothes,  her  husband,  and 
a  sleek  roadster  or  coupe. 

The  card  man  in  the  store  can 
prepare  old  -  fashioned  cards, 
similar  to  the  ones  used  fifty 
years  ago,  and  a  set  of  modern 
cards  similar  to  the  ones  now 
used. 

Luggage  stores. — Sell  the  lug¬ 
gage  store  man  the  idea  of  show¬ 
ing  old,  battered  luggage  cov¬ 
ered  with  hotel  stamps  from  all 
parts  of  the  world  and,  if  pos¬ 


sible,  have  two  models— one 
dressed  in  the  fashions  of  1896 
and  one  in  current  fashions. 

Food  stores. — Dig  up  some 
food  ads  you  ran  50  years  ago. 
Reset  them  if  possible,  or  have 
a  cut  made  of  ones  that  can  be 
reproduced.  Run  them  alongside 
the  modern  ads  you  now  set  for 
your  food  stores. 

Photography  stores. — Sell  the 
photographer  the  idea  of  dress¬ 
ing  a  window  with  old  photos 
taken  50  years  ago,  with  suitable 
cards  telling  about  the  styles 
that  were  in  vogue  in  1896. 

Eating  places. — For  this  clas¬ 
sification  run  straight  copy, 
pointing  out  how  the  modern 
auto  has  cut  down  distances  and 
made  it  possible  for  almost  any 
family  to  eat  dinner  in  a  dif¬ 
ferent  restaurant  or  roadhouse 
every  night  in  the  week. 

Practically  every  business  es¬ 
tablishment  in  your  market  is  a 
prospect  for  some  sort  of  adver¬ 
tising  during  Auto  Week.  All 
of  them  are  affected  by  the  pro¬ 
gress  of  the  industry.  Practi¬ 
cally  all  of  them  are  directly 
dependent  on  the  modern  auto¬ 
mobile  for  their  trade. 

In  addition  to  the  individual 
promotions  you  sell,  plan  a  ser¬ 
ies  of  at  least  6  to  8  full  pages 
of  cooperative  copy  to  run  be¬ 
ginning  May  31st  through  the 
following  week.  The  easiest 
way  to  sell  these  full  pages  is 
to  run  a  newsy  editorial  about 
the  auto  industry,  in  a  space 
that  may  be  6  inches  deep  over 
4  columns.  The  balance  of  the 
page  can  be  laid  out  in  different 
sized  ads.  from  4  inches  single 
column  to  8  inches  over  3  col¬ 
umns. 

IMPORTANT— Limit  the  size 
of  the  ads  to  appear  on  the  co¬ 
op  page.  What  you  want  is 
variety  of  different  types  of  re¬ 
tail  outlets  and  professional 
services.  The  Insurance  people 
— especially  those  who  sell  auto 
and  accident  policies — can  all  be 
sold  one  or  more  insertions  on 
the  full  page  layouts. 

Every  oil  and  gas  station  in 
town  should  be  enrolled  in  this 
campaign.  These  men  can  dec¬ 
orate  their  stations  with  flags, 
erect  signs,  run  special  ads,  and 
do  one  of  the  best  Jobs  of  any 
group. 

Here’s  a  good  stunt.  If  pos¬ 
sible,  get  old-fashioned  dusters 
and  some  of  the  old-style  der¬ 
bies  worn  50  years  ago;  sell 
every  filling  station  man  the 
idea  of  wearing  this  combina¬ 
tion  during  the  week.  Every¬ 
one  will  ask  about  the  outfit 
they  are  wearing,  and  plenty  of 
good,  old,  corny  Jokes  will  fly 
when  someone  drives  in  for  gas, 
oil  or  other  services. 

Sell  your  photographers  the 
idea  of  taking  shots  every  day 
of  one  or  more  of  these  filling 
station  men.  They  will  make  ex¬ 
cellent  news  pictures  and  give 
your  readers  a  lot  of  laughs. 


Oiiicial  symbol  oi  the  Automotive 
Golden  Jubilee  combines  the  old 
COT  for  the  peut,  new  car  for  the 
present,  and  atomic  device  for 
the  future. 

Finally,  sell  your  circulation 
man  the  idea  of  running  ban¬ 
ners  on  all  of  your  delivery 
trucks  reading: — "Fifty  years 
ago  these  papers  were  deliv¬ 
ered  by  horse  and  buggy.”  "In 
50  years  we  have  increased  our 
circulation  00%.  Autos  helped.” 
Write  your  own  banners.  TOese 
are  only  thought-starters. 
(Note: — Baldwin  and  Mermey, 
Public  Relations  Counsel,  have 
Just  advised  us  that  publicity 
kits  will  be  sent  to  all  automo¬ 
bile  dealers  throughout  the  coun¬ 
try  giving  them  suggestions 
about  how  to  tie  up  with  the 
50th  Anniversary  Celebration. 
Mayors  throughout  the  country 
are  being  asked  to  designate 
June  1  or  June  3  as  Automotive 
Golden  Jubilee  Day.) 

(No.  185  in  a  series) 
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Negro  Weekly  Surveys 
“Courierville"  Market 

Buying  habits  of  "Courier¬ 
ville,”  the  27,000  Negro  families 
in  Allegheny  County,  Pa.,  are 
described  in  a  market  study  Just 
released  by  the  Pittsburgh 
Courier,  Negro  weekly. 

One  of  the  most  comprehen¬ 
sive  surveys  ever  made  by  a 
Negro  newspaper,  the  report 
covers  the  economic  character¬ 
istics  and  brand  preference  of 
600  representative  families.  The 
Sullivan  -  Rayhawk  research 
agency  of  Pittsburgh  planned 
and  conducted  the  survey. 


Scott 

Magazine  Reels 
with 

Jones  Automatic 
Tension  Governor 

excel  all  other  paper 
feed*  in  performance 

Send  for  Booklet 

Walter  Scott&Co. 

PLAINFIELD,  N.  J. 


Minnesota 


Daily  (5,000)  I 
Has  Own  ConJ 


X  tic 


iiAdiury  ox 


Minn,  (population  5.()wSl 
seemed  of  sufficient  interaaTI 
the  Worthington  Daily  qjjjJ 


(circulation  5,000  plus)  114*121 
newspaper  recently  inumn^ 
its  own  daily  comic  strip 
on  the  adventures  of  *  pj^ 
family  which  settled  on  &  bfc 
prairies  of  southern 
Just  after  the  Civil  War 


The  exclusive  comic  strip  ea 
the  Joint  idea  of  Publisher  V  k 
Vance  and  Staff  Artist  Vtm 
Carter.  Blending  amusing  nb 
haps,  everyday  incident  and  ab 
odrama,  the  feature  starts  vU 
the  last  shots  of  the  Civil  Wa 
follows  the  characters  to  thilt 
home  town  in  Ohio,  then 
grates  with  them  to  Minnsah 
Carter  is  a  former  Ohio  bn 
who  has  lived  most  of  his  Ub 
since  attending  a  Chicago  ut 
school  in  Minnesota.  Staositis 
first  on  a  Minneapolis  daily,  bi 
was  cartoonist  next  for  a  St 
Paul  paper,  then  for  a  long  tlw 
was  associated  with  the  Mint 
apolis  Times  and  Tribune.  Bt 
also  drew  for  the  Des  Moku 
Tribune  and  Denver  Post 


His  specialty  has  been  thi 
writing  and  illustrating  of  ta- 
tures,  and  since  his  assodaUii 
with  the  Worthington  nempr 
per,  many  of  these  features  bsN 
been  historical. 


HOW  TO 
GET  THE  MOST 
FOR  YOUR  “LOCAL 

DOLLAR 


NEW-NRB'S 
CAMPAIGN  MAT 
SERVICE  OF 
BASIC  IDEAS 

Continuous  t*ri*t  of  ads 
—over  40  line*  of  local 
*  businesses— illusfratioM 
and  copy  packed  vrifh 
Tested  Sales  Appeals. 
Contains  human-interest 
photos  end  many  other 
features. 


Write  for  Proof  Book 
and  Rates 
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“The  railroad  runs  right  through  my  store!” 


"What  l  MEAS  IS  this:  the  railroad 
mnects  my  store  .  .  .  and  my  business 
. . .  with  every  other  town  and  city  in 
the  whole  country. 

"That  means  I  can  give  my  customers 
the  same  kind  of  merchandise  —  the 
tame  up-to-the-minute  goods  —  that 
folks  in  the  big  towns  enjoy. 

"So  you  see  why  I  figure  that  the  rail- 
food  is  in  partnership  with  me,  and 
ffith  every  other  local  merchant." 

• 

Yes,  throughout  their  whole  exciting 
history,  America’s  railroads  have  played 


a  big  part  in  helping  to  develop  com¬ 
munity  life  and  business. 

Railroads  are  local  business.  They 
employ  people  wherever  they  run.  They 
buy  supplies  in  seven  out  of  every  eight 
counties  of  the  U.  S.  They  own  property 
in  every  community  they  serve  —  and 
pay  local  taxes.  In  fact,  as  much  as  half 
the  tax  money  received  by  many  coun¬ 
ties  is  paid  by  the  railroads.  And  that 
can’t  be  said  of  any  other  form  of  com¬ 
mercial  transportation! 

American  railroads  are  working  to  im¬ 


prove  still  further  their  essential  service 
to  the  nation’s  people,  to  expand  their 
partnership  with  the  nation’s  business. 
The  vast  amount  of  new  equipment  re¬ 
quired  will  be  boHght  with  railroad 
money, without  federal,  state,  or  munici¬ 
pal  aid.  For  the  railroads,  like  other 
local  business,  are  self-supporting  — 
neither  asking  nor  expecting  financial 
aid  from  other  taxpayers.  Safe,  depend¬ 
able,  inexpensive  —  the  railroads  con¬ 
tinue  to  be  the  backbone  of  America’s 
transportation  service. 


AMERICAN  RAILROADS 
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EMPLOYE  RELATIONS 


Wage  Increases  Won't 
Insure  Against  Unions 


By  E.  F.  Burp*« 

EmployiiMnl  Rslortions  Couns*! 


POPULAR  fallacy  has  it  that 
people  Join  unions  solely  to 
obtain  higher  pay.  This  has 
been  disproved  countless  times 
and  is  again  recalled  with  the 
threaten^  strike  of  a  union  of 


airline  pilots  for  pay  increases 
from  $13,200  to  $16,000  a  year. 

This  problem  of  the  airlines 
has  little  or  no  comparability  to 
any  situation  that  exists  on 
newspapers  except  as  it  illus¬ 
trates  an  extreme  example  of  a 
common  situation. 

The  pilots  were  making  some¬ 
what  less  than  their  present  rate 
when  they  were  first  organized 
into  a  union.  At  the  same  time 
they  have  always  been  paid  well 
above  the  level  of  others  whose 
responsibilities,  hazards  and 
qualifications  were  not  consid¬ 
erably  below  those  of  the  pilots. 

Despite  what  would  appear  to 
be  their  favored  positions,  the 
pilots  did  Join  unions  and  are 
presently  embarked  upon  a  cam¬ 
paign,  ostensibly  to  keep  up 
with  the  cost  of  living,  to  the 
tune  of  $16,000  per  year. 

Pay  of  $16,000  doesnt  sound 
like  a  wage  at  all  and  a  strike 
to  obtain  that  kind  of  money 
seems  foolish,  yet  the  situation 
is  no  less  real  to  the  employers, 
and  doubtless  to  the  employes, 
than  the  insistence  of  a  handful 
of  printing  trades  workers  for  a 
raise  from  $1.00  to  $1.10  a  hour. 

It  does  seem  clear  that  the 
pilots  did  not  Join  unions  in 
order  to  keep  up  with  the  wages 
of  another  group  because  there 
was  no  other  group  that  was 
ahead  of  them.  The  organiza¬ 
tion  must  have  come  about  for 
other  reasons  having  to  do  with 
conditions  of  employment,  the 
pressure  of  organizers  and  either 
an  understanding  or  a  misunder¬ 
standing  of  the  place  of  air¬ 
plane  drivers  in  our  economic 
life. 

There  is  a  lesson  in  this  for 
the  newspaper  business.  Union¬ 
ization  and  organized  unrest  are 
not  prevented  by  the  payment 
of  high  wages.  The  underpaid 
are  apt  to  be  the  first  to  shop 
around  for  representation  by 
outside  agents,  but  a  capable 
union  agent  does  a  lot  more  than 
merely  secure  wage  concessions. 
Employers  and  employes  who 
are  to  get  along  without  a  imion 
must  think  about  more  than  pay 
and  hours  if  they  intend  to  do 
the  same  Job  done  by  paid  union 
organizers  and  business  agents. 


Union  Busts  Union 
UNION  MEMBERS  recenUy  quit 
their  Jobs  on  a  Long  Island 
newspaper  because  they  could 
make  more  money  in  New  York 
City.  These  people  left  behind 
them  a  completely  unorganized 
and,  as  it  promises,  a  highly 
successful  open  shop  operation. 

Before  this  incident  is  closed 
it  is  likely  that  a  number  of 


things  will  be  proven.  For  ex¬ 
ample,  it  may  be  found  that  the 
idea  that  it  takes  six  years  to 
train  competent  printing  trades 
workers  has  no  basis  in  fact. 
Others,  too,  may  take  up  with 
the  same  idea  and  create  a  flour¬ 
ishing  open  shop  movement  riv¬ 
aling  anything  that  was  ever 
conceived  by  anti-union  em¬ 
ployers.  The  re-organization  of 
the  shop  later  on.  if  it  is  ever  ac- 
compiished.  will  likely  cost  more 
than  the  difference  in  earnings 
between  Long  Island  and  Man¬ 
hattan. 


Open  Shop 

The  last  contract  covering  this 
work  had  expired  so  there  was 
nothing  to  obligate  the  employes 
to  continue  in  their  Jobs.  The 
removal  of  the  men  does  not 
involve  a  strike  for  there  is  no 
picketing  and  apparently  no  ani¬ 
mosity.  It  is  simply  a  case  of 
the  seller  telling  the  buyer  to 
look  to  the  competitor  for  his 
supply. 

Thus,  we  have  a  union  group 
promoting  the  open  shop,  open¬ 
ing  a  new  market  for  non-union 
labor  and  voluntarily  relinquish¬ 
ing  legal  bargaining  rights.  At 
the  same  time  the  maneuver 
accomplishes  the  elimination  of 
certain  union  conditions  such  as 
priority,  crew-size  requirements, 
transfer  restrictions  and  other 
artificial  oost  factors. 

While  this  is  aa  isolated  in¬ 
cident,  it  threatens  to  spread  to 
other  communities,  not  only 
those  neighboring  upon  metro¬ 
politan  areas  but  to  rural  com¬ 
munities  as  well.  Employers 
will  not  be  particularly  dis¬ 
heartened  by  this  development 
but  sound  union  leadership  will 
see  in  it  an  alarming  condition 
which  threatens  the  success  if 
not  the  existence  of  their  organ¬ 
izations. 

It  is  not  so  long  ago  that  New 
York  City  had  a  surplus  of  print¬ 
ing  trades  labor  and  a  distress¬ 
ing  unemployment  condition.  It 
was  the  same  kind  of  shortsight¬ 
edness  as  is  now  found  on  Long 
Island  that  created  this  bad  con¬ 
dition. 

The  problem  seems  to  arise 
because  the  unions  do  not  have 
adequate  police  powers  over  the 
members  to  safeguard  the  or¬ 
ganizations’  existence. 

When  the  unions  secured  the 
closed  shop  they  assumed  an 
obligation  and  a  responsibility 
to  furnish  manpower  enough  to 
protect  their  equity.  Their  fail¬ 
ure  to  meet  this  responsibility 
will  do  more  to  promote  the 
open  shop  movement  than  any 
anti-union  activities  of  employ¬ 
ers. 


any  clear  idea  of  what  that 
should  mean  in  dollars  and  cents 
in  a  wage  negotiation. 

The  U.  S.  Department  of  Labor 
about  a  year  ago  abandoned  all 
pretense  of  measuring  living 
costs  and  took  the  same  figures 
they  had  been  using  for  years 
and  called  them  measures  of 
money  disbursements  instead  of 
living  cost  indexes. 

This  leaves  negotiators  with¬ 
out  a  yardstick  to  measure  the 
main  topic  of  their  conversa¬ 
tions.  They  still  talk  about  cost 
of  living  in  terms  of  the  old  liv¬ 
ing  cost  indexes  but  it  is  still 
the  same  old  rubber  ruler. 

The  system  is  misleading  be¬ 
cause  the  facilities  do  not  in  any 
measure  refiect  costs,  they  gauge 
expenditures  which  is  some¬ 
thing  very  different. 

The  so-called  living  cost  in¬ 
dexes  like  the  current  disburse¬ 
ment  indexes  were  constructed 
by  studying  family  expenditures. 
It  so  happens  that  the  average 
family  is  composed  of  approx¬ 
imately  four  persons.  It  is  also 
true  that  the  family,  again  on 
the  average,  is  composed  of  one 
and  a  fraction  wage  earners. 
Thus,  if  we  measure  what  it 
costs  by  what  is  spent  and  fix 
wages  accordingly,  we  will  pay 
one  individual  according  to  what 
one  and  a  fraction  persons  earn 
and  spend. 


New  Company 
Fonned  For 


Idaho  Daily 


Blacktoot,  Ida  — The  geiu. 
Publishing  Corporation  Stt 
formed  to  operate  and  nubh 
the  Dally  Bulletin  here  hfr 
ning  May  1.  it  has  be«^ 
nounced  by  W.  R.  Twi^ 
owner.  Incorporators  are  W 
Twining,  Mrs.  Nancy  Twim 
and  E.  H.  Paysen.  '• 

At  the  same  tln>e  the  leu 
agreement  by  which  Mr.  Piy! 
has  served  as  publisher  the  m 
two  and  a  half  years  while  a 
Twining  was  in  the  arn» 
be  terminated.  ’  ' 

Creation  of  the  n«w  Mb  i 
operate  the  Bulletin  do«  ■ 
represent  changes  in  owmB 
and  management.  Twiate 
stated.  He  will  resume  Mh 
direction  of  the  newspapsrmg 
termination  of  the  leasB  a 
Mr.  Paysen  will  be  tensotaii 
associated  with  him  in  tW  fits 
Mr.  Twining  retiurned  earb 
the  year  from  overseas  ana 
where  he  was  a  membar  of  th 
production  staff  of  Stars  m 
Stripes  in  Paris,  Franca,  as 
Frankfurt,  Germany. 


20,000  Vets  Apply 


Served  GI  Papers 


Dayton,  O. — Fourteen  Dayton 
newspapermen  back  from  the 
wars  were  connected  with  Army 
and  Navy  papers.  Six  of  them 
edited  camp  or  ship  papers. 


San  Francisco — Registiato: 
at  the  Veteran’s  ^ployma; 
Bureau  operated  by  tha  Sti 
Francisco  Examiner  have  paiBi 
the  20.000  mark.  ApproxlaaBd) 
half  these  registrants  hava  bee 
placed,  the  Examiner  esthBato 


LITTLE  THINGS 


COUNT 


a  com  Ilia  (’an 


alter  the  meaning  of  a  vital 


phrase  .  .  .  Our  respect  for 


detail  in  the  manufa'.ture  of 


Johnson  Inks  is  one  reason  lor 
their  consistently  high  qualitv. 


^^ohn^on 


>MPANY 


GOOD  INKS  SINCE  1804 


10th  and  Lombard  Straats,  Philadalphia,  Pa. 


How  High  Is  Upl 
LIVING  COSTS  are  going  up 
and  there  is  no  question  about 
that,  but  no  one  seems  to  have 


N*w  York  •  Chicago  •  Boston  •  St.  Lovit  •  Clovoland  •  OttroR 
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One  of  the  many  advantages  of 
GAS  and  MODERN  GAS  EQUIPMENT 


^^(ittlty  rontrolli-d  stereotype  machine 
PKtiburgh  Press,  Pittsburgh,  Pa 


Mmgemcnt  and  production  men  appreciate  anything 
which  promotes  efficiency.  In  addition  to  enhancing 
economics  and  profits,  efficiency  tends  to  make  work 
more  pleasant,  easier  and  cleaner  for  personnel.  Gas, 
then,  should  be  considered  as  the  prime  fuel  for  news¬ 
paper  drying  and  melting  processes  from  the  standpoint 
of  increased  efficiency. 

Here  are  a  few  reasons  why  Gas  is  more  efficient  in 
newspapjcr  optcrations:  Gas  is  fast — it  brings  the  required 
heat  swiftly,  reaching  desired  temperatures  quickly. 

Gas  is  the  most  precisely  controllable  of  any  source  of 


I  AMERICAN  GAS  ASSOCIATION 

420  LEXINGTON  AVENUE,  NEW  YORK  1 7,  N.  Y. 


heat — it  can  be  set  at  any  temperature  needed  by  the  job 
and  the  operator  is  certain  that  such  temperature  will 
be  maintained  indefinitely.  There  is  the  dependability  of 
Gas,  too, — it  is  always  there  when  needed,  plus  the 
vast  knowledge  and  experience  of  Gas  Company  per¬ 
sonnel,  which  is  at  your  dispx)sal. 

Finally,  Gas  is  economical — both  in  unit  and  overall 
costs,  and  in  its  contribution  to  better  working  condi¬ 
tions — reducing  labor  turnover  and  adding  incentive 
through  more  pleasant  surroundings.  Look  to  Gas,  then, 
for  more  efficient  production. 


FOR  ALL  i 

INDUSTRIAL  HEATING  ! 
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Among  Advertising  Folk 

Bruck  Names  Two 
JOSEPH  SHAW  and  Jules 
Nathan  have  been  made 
members  of  the  firm  of  Frank- 


Ncrthon  Shaw 

lln  Bnick  Advertising  Corp., 
New  York,  and  elected  to  the 
board  of  directors.  Shaw  has 
been  art  director  of  the  agency 
since  1938  and  Nathan  has  been 
in  charge  of  marketing  and  re¬ 
search  since  1939. 

In  New  Spots 

RICHARD  K.  JONES  has  been 

promoted  to  media  director  of 
the  Ralph  H.  Jones  Co.,  Cincin¬ 
nati.  He  was  formerly  assistant 
to  William  Feutsch.  Jh.,  direc¬ 
tor  of  media,  who  resided  to 
take  a  similar  position  with 
McCann-Erickson.  Chicago. 

Jambs  A.  McGarrt  has  been 
appointed  head  of  the  newly 
establi^ed  radio  publici'W  and 
promotion  division  of  Batten, 
Barton,  Durstine  &  Osborn,  Inc. 

James  Rudulph  has  Joined  the 
G.  M.  Basford  Co.,  New  York, 
as  an  executive  on  the  General 
Electric  account.  He  was  for¬ 
merly  with  Newell-Emmett  Co., 
New  York. 

Henry  Soderberg  has  joined 
Young  and  Rubicam  as  a  mem¬ 
ber  of  the  International  Divi¬ 
sion  staff  and  after  May  15,  will 
be  located  in  Puerto  Rico  as 
Y  &  R's  representative  in  that 
territory.  During  the  war  Sod¬ 
erberg  served  as  head  of  the 
radio  transcription  division  of 
the  Office  of  Inter-American 
Affairs. 

W.  B.  Plummer  has  been  ap* 
pointed  resident  representative 
for  McCann-Erickson,  Inc.,  in 
Montevideo,  Uraguay.  He  is  a 
former  member  of  the  agency’s 
Buenos  Aires  staff. 

W,  R.  McAlevey  has  joined 
the  copy  staff  of  the  Duane 
Jones  Co.,  New  York. 

Homer  Blades  has  been  added 
to  the  contact  staff  of  Beckman 
&  Beerbohm,  Detroit,  as  account 
executive. 

W.  Scott  Fttz,  formerly  with 
Ingersoll-Rand  Co.,  has  joined 
Hoffman  Ic  York,  Milwaukee,  as 
account  executive. 

Charles  F.  McCandless,  for¬ 
merly  manager  of  the  research 
department  of  Kudner  Agency, 
New  York,  has  been  appoint^ 
assistant  director  of  the  Inter- 
American  Research  Service. 

Back  from  Service 

LT.  COMM.  STANLEY  G. 

MORTIMER.  JR.  and  Lt. 
John  McClean  Jr.  have  return¬ 
ed  to  Pedlar  &  Ryan,  New  York, 
each  after  more  than  three  years 
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Naval  service.  Mortimer  will 
be  an  account  executive  in  the 
drug  division  and  McClean  will 
be  assistant  account  executive 
on  Camay. 

John  M.  McGrath,  after  four 
and  one  half  years  with  the 
Navy,  has  rejoined  Kelly, 
Nason,  Inc.,  New  York  as  ac¬ 
count  executive. 

Thomas  Aitken,  Jr.,  recently 
released  from  the  Navy,  has 
joined  McCann-Erlckson’s  for¬ 
eign  department.  He  was  for¬ 
merly  with  S.  &  G.  Gump  Co.. 
San  Francisco.  After  a  period 
of  training  in  the  New  York 
office,  he  will  be  assigned  to 
one  of  the  Latin  American  of¬ 
fices. 

J.  M.  Cottingham,  Jr.,  three 
years  in  the  Navy,  has  joined 
Fuller  &  Smith  &  Rose,,  New 
York  office,  as  an  account  execu¬ 
tive.  Lars  Ekwurzel  has  joined 
the  agency's  creative  staff  after 
Army  radar  service  in  Alaska, 
and  Erwin  Dinion,  after  three 
years  in  the  Marine  Corps,  the 
service  staff. 

Capt.  Charles  F.  Lowe  has 
joined  the  radio  department  of 
Erwin.  Wasey  t  Co.,  New  York, 
after  service  with  the  Signal 
Corps  in  the  Pacihc. 

R.  Keith  Frazine,  after  three 
yeans  with  the  Air  Transport 
Command,  has  joined  Kelly, 
Nason,  Inc.,  as  an  assistant  ac¬ 
count  executive. 

Capt.  Ralsten  Lewis,  after 
four  years  in  the  Army,  has 
joined  Lewis  &  Gilman,  Phil¬ 
adelphia. 

Henry  L.  Brown  rejoins  Do- 
remus  &  Co.  as  an  assistant  ac¬ 
count  executive  in  the  New 
York  office.  He  was  formerly 
a  first  lieutenant  in  the  Army 
Air  Forces  Photo  Interpreta¬ 
tion. 

Gerhard  R.  Beyer,  recently 
released  from  the  U.  S.  Army 
Counter  Intelligence  Corps,  has 
joined  the  art  staff  of  Duane 
Jones  Co.,  New  York. 

William  O.  Davis,  formerly  a 
major  with  the  Air  Force,  has 
been  appointed  to  the  service 
staff  of  Walter  M.  Swertfager, 
New  York. 

Company  Changes 

ROBERT  E.  HEALY  has  been 

elected  vicepresident  in 
charge  of  advertising  of  the 
Colgate  -  Palm¬ 
olive  -  Peet  Co., 

Jersey  City,  N. 

J.  Healy  joined 
the  advertising 
department  of 
the  company  in 
1934  and  was 
named  advertis¬ 
ing  manager  in 
19  4  2.  Before 
that  he  was  a 
member  of  the 
advertising  de¬ 
partment  of  the 
Johns  -  Man- 
ville  Corp.,  New  York. 

Lucille  Ball,  formerly  an  as¬ 
sistant  editor  on  Steel  magazine 
in  Cleveland  has  been  appointed 
advertising  manager  for  the 
Washington  Steel  Corp.,  Wash¬ 
ington,  Pa. 

Burns  W.  Lee,  formerly  Ma¬ 
rine  Corps  public  relations  of¬ 
ficer,  has  been  appointed  to  the 


newly  created  post  of  public 
relations  manager  of  the  United- 
Rexall  Drug  Co.  Prior  to  serv¬ 
ice  Lee  was  publicity  direc¬ 
tor  of  Benton  &  Bowles,  New 
York. 

Peter  Fhitch  has  been  named 
advertising  manager  of  Musi- 
craft  Records.  Inc.,  headquar¬ 
ters  in  the  New  York  office.  Pre¬ 
viously  he  was  with  the  Ar¬ 
gentina  Importers  Corp.  in  New 
Orleans. 

Maurice  W.  Rybeck,  /ormerly 
with  R.  H.  White’s  of  Boston, 
has  been  named  director  of  ad¬ 
vertising  and  sales  promotion 
of  I.  J.  Fox  Fifth  Avenue,  fur¬ 
riers,  New  York. 

Mrs.  Helen  Law,  known  for 
12  years  as  radio’s  Martha  Man¬ 
ning,  has  been  appointed  press 
publicist  of  Macy’s,  New  York, 
in  charge  of  merchandise  and 
institutional  publicity. 

Fred  A.  Parnell,  formerly  an 
account  manager  with  Maxon, 
Inc.,  New  York,  has  been  ap- 
promotlon  manager  of  the  Gen¬ 
eral  Electric  Co.’s  receiver  di¬ 
vision  in  Bridgeport,  Conn. 

Stephen  P.  Parke  becomes 
advertising  and  publicity  man¬ 
ager  of  the  Advance  Pattern 
Co.,  after  four  years  Army  serv¬ 
ice. 

W.  A.  Sugg,  formerly  with 
Procter  and  Gamble  and  re¬ 
cently  discharged  from  the 
Navy,  has  been  named  adver¬ 
tising  and  merchandising  man¬ 
ager  of  the  Franklin  Baker  di¬ 
vision  of  General  Foods  Corp., 
Hoboken,  N.  J. 

Harold  A.  Mark,  formerly  a 
copywriter  with  James  Mc- 
Creery  &  Co.,  New  York  de¬ 
partment  store,  has  joined  Para¬ 
gon  Oil  Co.,  New  York,  as  as¬ 
sistant  advertising  manager. 


Earl  Pearson,  center,  oi  th*  i 
vertising  Federation  oi  Asm 
confers  with  Andrew  SehioR 
leH,  and  Benn  Kay,  right  m 
rangements  ior  the  AFA  csin 
tion  in  Milwaukee  tl^ 
Kay  is  advertising  directsr  if  i 
Milwatikee  SentiaeL 


dent;  Bernard  M.  Lbwt 
merly  advertising  mansstt 
dustrial  Rayon  Corp!;  v 
president,  and  Carl  E.  WacI 
man,  formerly  account  eieJ 
tlve.  Fuller  L  Smith  h  ^ 
secretary-treasurer. 


Formation  of  Wnni,  Bu 
Sc  Walton,  Bergen  county  i 
vertising  agency  located  it  1 
Main  St.,  Hackensack,  N.  J 
announced.  Partners  are  Rob 
F.  White,  William  H.  bi  ah  t 
Frank  L.  Walton. 


Joseph  E.  Kloville,  forme'  I 

special  sales  represoalatl? 
Meyer-Both  Co.,  and  HANron 
Weil,  of  Hanford  S.  Wdl  A 
sociates.  New  York,  are  det» 
oping  a  new  retail  advertisi: 
and  merchandising  service  c 
ganization. 


Agency  Notes 

ANNOUNCEMENT  is  made  of 

the  formation  of  Dunn-Fen- 
wiCK  Sc  Co.,  advertising,  4015 
Wilshire  Blvd.,  Los  Angeles  5. 
Principals  are  David  R.  Fen¬ 
wick,  who  resigned  May  1  as 
vicepresident  and  general 
manager  of  Lockwood-Shackel- 
ford,  Los  Angeles,  and  Lloyd 
W.  Dunn,  formerly  vice  presi¬ 
dent,  Rickard  and  Co.,  New 
York.  George  Krisvoy,  chief 
art  director  of  Lockwood- 
Shackelford,  joins  the  new 
group  in  a  similar  capacity. 

L.  W.  Frohlich  and  Co.,  ad¬ 
vertising,  has  moved  to  56  E. 
52nd  St..  New  York,  where  it  oc¬ 
cupies  the  entire  building. 

Manson  -  Gold  Advertising, 
Minneapolis,  has  opened  a  Twin 
Ports  branch  office  for  the  Su¬ 
perior,  Wis.,  Duluth,  Minn., 
market  area.  It  Is  located  at 
325  Bradley  Building,  Duluth. 
Gretchen  TMomas  Is  office  man¬ 
ager. 

The  Kansas  City  office  of 
Beaumont  &  Hohman  has 
moved  to  larger  quarters  in  the 
Columbia  Bank  Building. 

A  New  Cleveland  agency, 
McDonough  -  Levy  -  Wagenman, 
Inc.,  to  serve  consumer  and  in¬ 
dustrial  accounts,  has  opened  of¬ 
fices  at  2077  E.  4th  St.  Frank 
T.  McDonough,  formerly  vice 
president  and  account  executive 
of  Beaumont  Hohman,  is  presi¬ 


Columbus  Hospitality 

Columbus,  O. — The  Ohio 
culation  Managers’  Associa 
will  conduct  open  house  at 
Neil  House  on  Sunday,  Juat 
for  members  of  the  Internatioaf 
Circulation  Managers’  Assoof 
tion,  whose  1946  convention 
scheduled  for  June  J8-19-i® 
ITie  spring  meeting  of  0CM.|| 
has  been  cancelled.  Guests 
the  open  house  will  be 
corned  by  Fred  Weber,  Atheal 
(O.)  Mestenger,  OCMA  prtsf 
dent,  and  a  committee  headi 
by  Lewis  Mottice,  Colu' 
(O.)  Citizen. 


IDITOR  ft  P 


U  ■  L I  S  H  E  R  for  May  4. 


i  ‘Give’em  the 

Inc 

tui] 

B  01 


ty  We  can't  deny  it — we  love  to  drive  on  Sunday. 

a 

And  we’ve  got  the  right  combination  here. 

U 

^  Wonderful  weather — tires  and  gas — and  a  few  of 

®  us  are  even  lucky  enough  to  have  new  cars. 

1-1 

K  And  lots  to  do  and  see. 

Family  picnics  trips  to  the  lake  and  mountains, 
visiting  friends  in  neighboring  towns  ...  or  just 


horn,  Pop!’’ 


driving  around  and  enjoying  spring. 

Great  institution — Sunday  driving.  In  fact,  “Our 
Town”  is  an  institution  all  in  itself  .  .  .  Monday 
right  through  Sunday. 

We’re  local  folks  .  .  .  and  ours  has  always  been  a 
local  world. 

That’s  why  our  newspapers  rate  so  suongly  with 
us.  They  cover  our  world. 


“Our  Town,”  Pa. 

Pennsylvania's  82  cities  and  towns  under  100,000  City 
Zone  ...  a  market  of  a  million  newspaper  families. 


Ambridgc  Citizen  (E)  •  Beaver  Falls  News-Tribune  (E)  •  Chambersburg  Public  Opinion  (E)  •  Clearfield  Progress  (E) 
Coatesville  Record  (E)  •  Connellsville  Courier  (E)  •  Hazleton  Plain  Speaker  (E)  •  Hazleton  Standard-Sentinel  (M) 
Huntingdon  News  (E)  •  Jeannette  News-Dispatch  (E)  •  Lansdale-North  Penn  Reporter  (E)  •  Meadville  Tribune-Republi- 
on  (M&E)  •  New  Castle  News  (E)  •New  Kensington  Dispatch  (E)  •  Towanda  Review  (M)  •  Warren  Times-Mirror 
(E)  •Washington  Observer  Reporter  (M&E)  •  Waynesboro  Record-Herald  (E)  •  Williamsport  Gazette- Bulletin  (M)  • 
Williamsport  Sun  (E)  •  York  Dispatch  (E). 
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Protest  to  Reds 
By  5  Newsmen 
Brings  Action 


Censorship  Threat 


N.  Y.  Guild  Votes 


Five  American  correspondents 
held  under  armed  guard  by 
Chinese  Communists  in  Man¬ 
churia  since  April  16  were  ex¬ 
pected  to  be  released  last  Thurs¬ 
day  after  r^eated  protests  by 
their  agencies  and  newspapers 
and  by  the  War  and  State  de¬ 
partments. 

They  were  to  be  flown  from 
Changchun  to  Peiping  just  24 
hours  after  they  had  filed  a 
combined  dispatch  relating  cir¬ 
cumstances  of  their  imprison¬ 
ment  and  requesting  official 
steps  to  free  them.  The  dis¬ 
patch  was  received  in  Shanghai 
via  Mukden,  through  the  United 
States  Information  Service. 

The  five  correspondents  are 
Creorge  Weller  of  the  Chicago 
Daily  News;  Charlotte  Ebener, 
International  News  Service: 
Henry  R.  Lieberman,  New  York 
Times;  Reynolds  Packard,  Uni¬ 
ted  Press,  and  Tom  Masterson. 
Associated  Press. 

The  pooled  message  quoted  a 
protest  that  had  been  sent  by 
the  reporters  to  Gen.  Mao  Tse- 
tung,  leader  of  the  Chinese  Com¬ 
munists.  It  read  in  part: 

“We  have  been  interned  and 
held  virtually  incommunicado 
under  armed  guard  since  the 
night  of  Apr.  16. 

“At  first  we  were  told  by  Maj. 
Gen.  Liu  Chih-jen,  the  western 
division  commander,  that  we 
were  being  guarded  to  protect 
our  own  safety  and  that  as  soon 
as  the  fighting  ceased  we  would 
be  free  to  move  about  at  will. 
It  is  now  11  days  since  we 
talked  to  General  Liu  and  fight¬ 
ing  has  long  since  stopped. 

“We  have  made  three  offers 
since  Apr.  19  to  sign  a  document 
relieving  the  Communist  Army 
of  all  responsibility  for  our 
safety  in  this  now  peaceful  city, 
but  each  of  these  offers  has  been 
refused.  The  Tass  (Soviet  Rus¬ 
sian  news  agency)  correspond¬ 
ent  has  full  freedom. 

“Since  fighting  ceased  on  Apr. 
19,  we  have  been  prevented 
from  leaving  our  house  except 


In  an  attempt  to  clamp  a 
censorship  blackout  on  con¬ 
ditions  at  the  Landsberg  Dis- 
ploced  Persons  Camp  in 
Germany.  Lt,  Col.  Ermer  H. 
Walker,  oi  the  47th  Regiment, 
on  Wednesday  threatened  to 
arrest  United  Press  corre¬ 
spondent  Evans  G.  Valens  un¬ 
less  he  left  the  camp  immedi¬ 
ately.  a  U.P.  dispatch  reports. 

“A  short  time  later,"  the 
dispatch  said,  “an  UNRRA 
public  relations  officer  was  re¬ 
fused  permission  to  re-enter 
the  camp,  and  some  films  he 
was  carrying  were  confis¬ 
cated." 


Further  Effort 


To  Organize 


King  ^on — for  a  Day 

Charlotte,  N.  C. — Over  200 
youngsters  left  their  school 
books  and  paper  routes  be¬ 
hind  them  to  acclaim  Don  Bur¬ 
roughs  12,  os  King  for  a  day 
at  a  dinner  which  brought  to 
a  close  the  11th  annual  effi¬ 
ciency  contest  conducted  by 
the  Charlotte  (N.  C.)  News  for 


its  carriers. 


Young  Don  was  awarded 
the  $100  grand  prize  by  W.  C. 
Dowd,  Jr.,  publisher.  In  alL 
there  were  10  prize  winners. 

Ed  Rigler,  assistant  circula¬ 
tion  manager,  was  master  of 
ceremonies.  J.  E.  Dowd,  edi¬ 
tor.  explained  the  workings  oi 
a  newspaper  to  the  carriers. 


by  order  of  the  commanding 
general. 

“Our  detention  violates  the 
principles  of  freedom  of  press 
enunciated  in  Yenan  and  in  our 
discussion  with  Communist  rep¬ 
resentatives  in  Chungking  and 
Peiping.  As  correspondents 
who  have  consistently  reported 
Communist  and  Kuomintang  ac¬ 
tivities  neutrally  and  without 
prejudice,  we  demand  our  im¬ 
mediate  freedom.” 

Aside  from  this  and  two  pre¬ 
vious  pooled  dispatches,  only 
one  story  is  known  to  have 
come  through  from  the  report¬ 
ers  during  their  internment.  It 
was  an  eye-witness  account  of 
the  Changchun  fighting  by 
Packard,  filed  April  19  and  re¬ 
ceived  by  U.P.’s  New  York  of¬ 
fice  10  days  later  via  Mukden 
and  Shanghai. 

During  the  fighting  he  and 
Miss  Ebener  were  under  fire 
from  both  the  Nationalist  and 
Communist  sides. 

Jammed  into  a  pocket  in  the 
center  of  the  town,  the  Na¬ 
tionalists  converted  six  build¬ 
ings,  including  the  Central 
Bank,  into  a  makeshift  fortress. 
Packard  and  Miss  Ebener,  to¬ 
gether  with  a  Chinese  corre- 
.spondent,  C.  M.  Chao,  were  the 
last  reporters  to  visit  the  bank 
building  before  it  fell,  the  U.P. 
correspondent  wrote. 

“Suddenly  I  realized  the  Com¬ 
munists  had  moved  up  on  all 
four  sides."  he  went  on.  “Bul¬ 
lets  began  whistling  over  the 
roof.  I  saw  soldiers  manning 
the  sandbagged  roof  ledges  get 
hit  and  drop. 

‘T  found  Miss  Ebener  and  the 
mayor  (of  Changchun)  and  we 
hurried  downstairs,  intent  on 
getting  back  to  the  mayor’s 
house.  We  scrambled  into  an 
automobile.  Then  a  volley  of 
bullets  sprayed  the  courtyard, 
where  Nationalist  munitions 
were  piled  high.  One  bullet 
hit  our  car.  We  ducked  into 
the  shelter  of  a  doorway.” 

Then,  during  a  lull,  the  corre¬ 
spondents  returned  to  the  car 
and  sped  to  the  mayor’s  house. 
’Three  snipers’  bullets  hit  the 
car  in  the  half-mile  trip.  Soon 
the  house  became  a  front-line 
position,  said  Packard,  and  be¬ 
gan  to  receive  Nationalist  fire. 
’ITie  reoorters  remained  there 
until  action  ceased. 


While  negotiations  on  the 
American  Weekly  and  Time- 
Life  contracts  continued  under 
strike  threats  this  week,  the 
Newspaper  Guild  of  New  York 
this  week  formulated  its  1946- 
47  program. 

A  15-day  drive  to  turn  an  an¬ 
nounced  “actual  majority”  on 
the  Herald  Tribune  commercial 
department  into  a  “safe  ma¬ 
jority”  was  first  business  in  the 
recommendations.  After  May  15, 
the  guild  proposed  a  drive  to 
organize  the  New  York  Sun,  the 
only  New  York  daily  without 
a  guild  contract. 

Second  of  two  advertisements 
in  the  New  York  Times  pre¬ 
senting  the  guild’s  side  in  the 
Time-Life  dispute  was  addres¬ 
sed  in  cables  to  Henry  R.  Luce, 
editor  of  Time.  Life  and  For¬ 
tune,  and  captioned  “Come 
Home,  Mr.  Luce!”  Maintenance 
of  membership  was  named  by 
the  guild  as  the  chief  issue  and 
the  unit  met  May  2  as  E  &  P 
went  to  press  to  take  a  strike 
vote.  According  to  the  guild 
other  issues  were  not  likely  to 
hold  up  a  contract  agreement  as 
the  management  had  offered 
$120  a  week  minimums  for  its 
experienced  top  journalist 
group. 

In  the  American  Weekly  dis¬ 
pute.  minimums  remained  the 
chief  issue.  The  guild  asked 
$150  weekly  top  minimums  for 
the  top  writing  -  copyreading 
grade  and  management  pro¬ 
posed  $90. 

At  a  weekend  conference, 
guild  directors  and  delegates 
voted  a  resolution  to  the  effect 
that  if  the  Office  of  Price  Ad¬ 
ministration  lapses  in  effective¬ 
ness,  the  guild  should  make  ser¬ 
ious  denvands  for  the  reopening 
of  wage  clauses. 

Other  recommendations  dealt 
with  insistence  on  three-week 
vacations,  tightening  of  union 
administration  through  shop 
uniformity,  more  activity  on  the 
CIO  Political  Action  Committee 
and  classes  and  leaflets  directed 
toward  training  union  leader¬ 
ship. 


Betty  Lou  Hicka  I 

Becomes  E  &  F 
Classified  Chiei 


Appointment  of  Betty  J 
Hicks  as  classified  advertiil 
manager  of  Editor  &  Pubi.s? 
was  announced  this  week  L 
C.  T.  Stuart,  general  manaiel 

Miss  Hicks  joined  E  &  Pfr  * 
a  position  as  classified  mar. 
of  the  Long  Branch  (N.  J.)  L 
Record  where  she  had  been 
about  one  and  a  half  years  a. 
a  job  switch  which  put  the  t 
mer  classified  manager  there 
her  spot  on  the  New  Bruniw] 

( N.  J. )  Home  News. 

Bom  in  Highland  Park,  N. 
Miss  Hicks  attended  the  N 
Jersey  College  for  Womea 
started  out  as  a  math  ica;; 
and  I  guess  I  took  the  linei 
least  resistance,”  she  said 
her  shift  midway  in  her  coll 
course  to  the  purchasing  d 
ment  of  the  Industrial 
Corp.  She  left  there  to  join  t 
Home  News. 


New  Wirephoto  De 
Shown  in  West  Vir 


Ads  Pull  and  Stop 

Two  want  ads  in  the  Meri¬ 
den  (Conn.)  Record  tied  up 
the  local  telephone  exchange 
between  6  and  7  a.m.  and 
cluttered  the  tinea  before  and 
after,  but  the  Record  wosn't 
sure  whether  to  be  pleased  at 
the  evidence  of  its  ads'  pull¬ 
ing  power  or  chagrined. 

Both  classified  advertise¬ 
ments  —  one  advertising  an 
apartment,  the  other  an  elec¬ 
tric  iron,  refrigerator  and 
washing  machine  “like  new" 
— were  placed  by  a  stranger 
for  one  phone  number  on 
April  1. 


Beckley,  W,  Va. — An  a 
ance  of  at  least  50  Associa 
Press  publishers,  editors  i 
guests  was  predicted  for 
spring  meeting  of  the  West  Vi' 
ginia  Association  at  Huntiu 
ton  May  10. 

Chairman  Charles  Hodt 
head  of  Beckley  Newspape; 
said  the  new  Wirephoto  deri; 
enables  the  smallest  newspape 
to  receive  features. 
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tgold  Beer 
Expenditure 
i|S29,008 


Liebmann.  vicepresi- 
Liebmann  Breweries, 
lyn.  has  called  atten- 
„  error  in  the  Media 
compilation  of  adver- 
enditures  which  E&P 
in  a  supplement  with 
0  issue- 

of  $229,008  was  given 
,iann  (Rheingold  Beer 
I,  whereas  the  correct 
$929,008.  putting  Rhein- 
42nd  place  among  the 
;  newspaper  users, 
all  of  the  expendi- 
.M,  Mr.  Leibmann  pointed  out. 
JijieijhtNew  York  City  news- 

r  Pl^^s  is  probably  the  largest 
*  I  job  done  on  any  one  product 
iny  one  city  in  the  news- 
field,"  he  commented.  He 
™  emphasized  that  “it  has  al- 
^  been  the  policy  of  this 
t0f)iny  to  allocate  a  very  large 
pert  of  its  advertising  budget  to 
aie|Mfg»pe«’' 


erti 


!ek 


'fn 


oit  is  being  sponsored  for  13 
reeks.  Plans  call  for  extension 


of  the  campaign  throughout  the 
United  States,  Alaska  and 
Hinii.  Ad  Fried  Advertising, 
Oililand,  is  the  agency. 


For  Lounderall 

id^If  L  JACOBS  CO.,  Detroit,  is 
rdetsing  a  national  campaign 
00  its  new  household  appliance 
product,  Launderall,  a  complete 
n^iutooatic  home  laundry  unit. 
Media  to  be  used  are  37  news- 
pipers,  10  consumer  magazines, 
lod  three  trade  papers.  The 
aaqiaign  begins  in  June  with 
faU^lor  copy  in  the  Saturday 
htting  Post.  Newspaper  sched- 
■Ih  will  be  timed  to  coincide 
fith  local  distribution  of  the 
Ijmderalls.  Via  MacManus, 
Jobn  t  Adams.  Inc.,  Detroit. 


Snadoy  Series 

A  CAMPAIGN  in  Sunday  news¬ 
papers  will  be  released  shortly 
by  Koons-Beebe  Associates,  Inc., 
Mew  York,  to  introduce  the  new 
Karen  Kail  -  O  -  Matte  ^essure 


Paterson  Passaic 

Sunday  Eagle 


announce  tfielr  member- 
tiiip  in  AP.  The  only 
Mclusive  Sunday  paper 
'dneh  has  3  major  wire 
tervices  in  New  Jersey — 
AP.  UP  and  INS. 


Kooker.  The  rotogravure  copy 
will  appear  in  key  cities  where 
major  distributors  of  the  Kooker 
are  located.  Paris  and  Peart, 
New  York,  is  the  agency. 


New  York  Fund 

A  SERIES  of  local  newspaper 
ads  urging  support  of  this 
year’s  Greater  New  York  Fund 
is  being  sponsored  cooperatively 
by  116  New  York  metropolitan 
retail  stores.  The  New  York 
Retail  Dry  Goods  Association  is 
coordinating  the  effort. 


inti  Campaigns  &  Accounts 

continued  from  page  14 


Campaign  Brieis 
FULL-COLOR  ads  on  Sunday 
comic  pages  are  part  of  a  new 
magazine  campaign  by  Kellogg’s 
(via  Kenyon  &  Eckhardt)  for  its 
Rice  Krispies  and  its  Variety 
package.  .  .  .  Newspapers,  radio 
and  trade  publication  will  be 
employed  by  Sage  Laboratories, 
Inc.,  in  a  campaign  to  come 
shortly  on  Sage  Air  Refresher. 
The  agency  is  Paris  &  Peart,  New 
York.  .  .  .  This  Week  and  Sun¬ 
day  rotogravure  sections  in 
newspapers  throughout  the  coun¬ 
try  are  signed  for  advertising  on 
the  Spiffy  Collar  Stay  Downs, 
product  of  Crest  Specialty.  The 
agency  is  Advertising  Agency 
Associates.  Chicago.  .  .  .  Art 
Craft  Leather.  Oakland  (hand- 
carved  leather  purses )  is  making 
newspaper  tests  in  the  Oakland, 
San  Francisco  area.  Plans  are 
to  break  magazine  copy  in  July, 
radio  later.  Ad  Fried  Advertis¬ 
ing,  Oakland,  handles  the  ac¬ 
count.  .  .  .  Newspaper  advertis¬ 
ing  will  be  used  by  Colorplus 
CoRP.,  Newark.  N.  J.,  on  its  new 
multi-color  yarn  when  wool  and 
dyes  become  more  plentiful. 
The  yam  is  a  new  product,  with 
distribution  now  mainly  along 
the  East  coast.  Handled  by  A. 
W.  Lewin  Co.,  New  York. 


Agency  Appointments 
THE  DUANE  JONES  CO.,  New 
York,  has  been  assigned  the 
Chelsea  cigaret  account  by 
Larus  &  Bros  Co.  No  campaign 
details  as  yet.  Also  to  the 
agency,  the  account  of  American 
Kitchen  Products  Co.  for  its 
Steero  Jellied  Consomme. 

To  Wilson,  Haight  &  Welch. 
Hartford,  the  accounts  of  Spring- 
field  Street  Railway  Co.  ( news¬ 
papers,  radio  and  car  cards. 

To  Abner  J.  Gelula  and  Asso¬ 
ciates,  Philadelphia,  the  account 
of  Frigid  Foods,  Inc. 
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Idea  Copy 
Suggested 
For  Food  Stores 

San  Francisco  —  Creation  of 
‘‘Idea  advertising"  for  markets  is 
essential  if  food  store  volume  is 
to  be  retained  by  newspapers, 
Walter  W.  Marto,  president. 
Southern  Division,  California 
Newspaper  Advertising  Man¬ 
agers  Association,  declared  ad¬ 
dressing  a  meeting  here  April 
22  of  the  Northern  Division  of 
the  organization. 

This  restyling  will  be  essen- 
Ual  because  of  the  fast-develop¬ 
ing  era  of  heavy  competition 
and  rapid  expansion  of  chain 
stores  of  all  types,  Mr.  Marto 
said.  Price  appeal  has  lost  its 
advertising  lure  and  personal¬ 
ities  or  facilities  should  be 
steessed  in  accord  with  the  in¬ 
dividual  features  of  each  mar¬ 
ket,  he  believes. 

Idea  copy  should  be  devoted 
to  such  features  as  hours,  serv¬ 
ice,  parking  and  other  factors 
uncovered  by  the  advertising 
manager  in  a  special  survey 
made  for  tlw  merchant  Photo¬ 
graphs  are  highly  effective  in 
producing  quality  copy,  Mr. 
Marto  stated. 

Fut  and  continued  growth  of 
chains  mean  increasingly  in¬ 
tense  competition  for  the  local 
market  operator.  There  are 
now  188  chains  with  oflBces  in 
Los  Angeles,  70  per  cent  of 
which  now  plan  suburban 
branches,  he  said.  Many  are 
planning  expansions  into  central 
and  nor^em  California. 

l^e  situation  is  developing 
rapidly  and  much  new  Southern 
California  advertising  has  ap¬ 
peared  during  the  last  90  days, 
Mr.  Marto  said,  warning  inde¬ 
pendents  in  all  lines  to  be  pre¬ 
pared  for  heavy  competition. 
His  appeal  to  advertising  man¬ 
agers  was  to  make  surveys,  pro¬ 
vide  specialized  service,  present 
ideas  and  stress  frequency  ad¬ 
vertising.  Frequency  levels  the 
peak  loads  and  gives  the  reader 
new  advertising  with  each  edi¬ 
tion,  he  explained. 

Advances  in  those  high  vol¬ 
ume  advertising  classifications 
which  do  not  in  themselves  pro¬ 
vide  a  profit  was  advocated. 
For  new  and  effective  business, 
a  combination  ad  man  and  pho¬ 
tographer  can  do  much,  he  said. 

In  the  national  advertising 
field,  Mr.  Marto  noted  that  other 
media  have  sold  the  package 
deal  effectively  and  that  chain 
expansion  will  increase  competi¬ 
tion  for  newspaper  advertising. 
Dealer  cooperation  can  help  sell 
and  retain  accounts  and  the  ad¬ 
vertising  manager  will  have  to 
be  a  better  merchant  with  the 
national  as  well  as  with  the  local 
account,  he  observed. 

Manufacturers  are  going  to  set 
area  quotas  and  will  demand  ad¬ 
vertising  and  merchandising 
which  will  meet  these  quotas. 

Plans  for  the  statewide  ad 
managers  convention  to  be  held 
in  the  Elks  Club,  Los  Angeles, 
June  14,  15  and  16,  were  dis¬ 
cussed.  John  Olmsted,  Petaluma 
Argus  -  Courier  and  president. 
Northern  Division,  presided  at 
the  meeting. 


Car  Ads  Average 
21%  Readership 

Readership  of  car  card  adver¬ 
tising  in  St.  Louis  streetcars  and 
buses  ran  as  high  as  29%  of  the 
adult  population  ( 15  years  of 
age  and  older)  for  a  single  ad, 
and  averaged  21%  for  eleven 
11"  X  28"  cards  displayed  for  a 
30-day  period,  the  Advertising 
Research  Foundation  reported 
in  Study  No.  6  of  the  Continu¬ 
ing  Study  of  Transportation  Ad¬ 
vertising.  An  11"  X  28"  PM 
whiskey  ad  attracted  the  high¬ 
est  overall  readership. 

Dinner  Honors 
Servicemen 

Boston  employes  of  the  Boston 
Post  gattiered  Apr.  30  to  honor 
167  servicemen  of  that  paper, 
to  pay  tribute  to  seven  who  lost 
their  lives,  and  salute  those  who 
directed  the  veterans’  benefit 
program  of  the  home  front.  The 
Post  Publishing  Co.  was  host  to 
nearly  1,000  employes  and  guests 
at  the  dinner. 

Every  employe  who  served  in 
the  armed  forces  received  a 
bank  account  of  $25  from  a  fund 
collected  from  employes  during 
the  war. 

Miss  Mae  Sweeney,  one  of  the 
Post  switchboard  operators,  was 
presented  with  a  diamond 
studded  wrist  watch  for  her  ac¬ 
tivities  as  "mother"  of  all  ser¬ 
vice  people  on  the  paper. 

Elliott  Norton,  drama  critic, 
was  master  of  ceremonies.  A 
feature  of  the  party  was  that 
dinner  was  serv^  at  2  P.M.  and 
6  P.M.  so  that  employes  on  ail 
shifts  could  attend. 

Those  who  were  singled  out  for 
special  honors  included  Wilton 
Vaugh,  president  of  the  Boston 
Post  Editorial  Association  and 
chairman  of  the  party;  Gerry 
Hearn,  sports  editor;  Edwin  D. 
Bethel,  superintendent  of  the 
press  room;  Charles  H.  Price, 
a  50-year  member  of  the  com¬ 
posing  room,  and  P.  J.  Lynch, 
copy  desk,  soon  to  mark  his 
50th  anniversary  with  the  paper. 


Theater  Ticket 
Select  List 
Is  'Outlawed' 

Phii.adeu>hia — An  expose  con¬ 
ducted  by  the  Philadelphia  Rec¬ 
ord,  aided  by  Louise  Lee  Out¬ 
law,  fresh  out  of  the  WACS, 
provided  theatergoers  here  with 
choice  seats  for  the  musical 
show  “Annie  Get  Your  Gun," 
this  week. 

The  advance  sale  was  sched¬ 
uled  to  open  last  Saturday  at 
9  A.  M.  Reporter  Outlaw  got 
got  up  early  and  joined  the 
queue  at  the  Shubert  Theater — 
only  to  be  told  that  every  seat 
in  the  first  19  rows  was  "sold 
out"  for  11  performances. 

When  Louise  reported  this  in¬ 
formation  back  to  the  city  desk, 
other  reporters  were  assigned 
to  watch  the  waiting  lines  Sat¬ 
urday.  They  saw  scores  of  pur¬ 
chasers  get  nothing  better  than 
20th  row  seats. 

Shubert  offices  in  Philadel¬ 
phia  gave  explanations  which 
were  unsatisfactory  to  the  Rec¬ 
ord  editorial  management,  so 
the  Record  gave  big  play  to 
the  situation  in  a  Sunday  story. 

Action  was  speedily  forth¬ 
coming  from  New  York.  In  its 
Monday  morning  editions,  the 
Record  told  how  Lee  Shubert 
telephoned  from  New  York 
to  his  nephew  in  Philadelphia 
to  take  the  approximately  '7,000 
choice  seats  away  froni  the 
brokers  and  to  put  them  in  the 
box  office. 


What's  Cookin'? 

Chicago  —  A  trailer  truck 
loaded  with  high  octane  gaso¬ 
line  picked  an  appropriate 
spot  to  burst  into  flame.  The 
fire  storted  just  as  the  vehicle 
stopped  in  front  of  a  24-8heet 
billboard  of  the  Chicago  Doily 
News  featuring  "Bugs  Bunny" 
with  a  large  caption  rending: 
"What's  Cookin'  Doc?" 


HONORED  BY  WOLVERINE  PUBLISHERS 

The  Michigan  League  of  Home  Dailies  presented  a  certificate  of 
appreciotion  last  week  to  Thomas  J.  Watson,  president  of  International 
Business  Mochines,  in  recognition  of  his  advertising  efforts  in  behalf 
of  the  War  Bond  drives.  William  A.  Butler  of  the  Holland  (Mich.) 
Sentinel  looks  on  as  Mr.  Watson  (center)  receives  the  certificate 
from  L  E.  Dovidson,  publisher  of  the  Coldwoter  (Mich.)  reporter  and 
president  of  the  League. 


SPONSOR’S  NAME  ' 

Fconine  Copy 

One  of  the  famine  « 
gency  ads  prepared  by 
ton  &  Bowles  for  the  Achri 
ing  Council 


Washington — A  delegatioB; 
newspaper  executives  retun 
today. to  Washington  to  itpi 
to  Secretary  of  War  Pattw 
that  their  tour  of  occupied  ni 
of  Germany  and  Austria  ^ 
rise  to  extreme  pessimism,  ft 
newsmen  were  agreed  that  ft 
Russian  situation  and  food  oc 
look  are  the  major  problem 

^ward  T.  Leech,  editor  : 
the  Pittsburgh  Press,  spoke  14 
impression  of  the  group  wiis 
he  commented,  "Russia  is  up*’ 
something.” 

Hamilton  Owens,  exec’ati^ 
editor  of  the  Baltimore 
fixed  July  1  as  the  deadline’ 
build  up  the  diet  if  starvat: 
is  to  be  staved  off. 

Editor  Paui  Bellamy,  Clm 
land  Plain  Dealer,  told  Patte 
son  of  the  incident  in  wludi 
transport  plane  inirnedUkl 
preceding  the  editors’  craft  W 


firrespor 

Shashi 

kvas 


Vienna  had  been  attacked  b 
Soviet  planes,  and  Publiate 


Gardner  Cowles,  Jr.,  of  the  Del 
Moines  Register  and 
called  for  immediate  reviaiq 
of  the  Potsdam  agreementi  w 
meet  the  crisis  Toy  setting  up  a 
single  central  government  in  the] 
zone. 


PM  Is  AP  Member  1 

The  Associated  Press  Board 
of  Directors  has  elected  PM  os 
associate  member  and  Ihi 
will  begin  receit- 


newspaper 
ing  the  news  report  "not  lot* 
than  Aug.  1,  1946,"  AP  ia* 
formed  the  Marshall  ReU 
daily  this  week.  PM  applied 
for  associate  membership  os 
Feb.  8. 


dsher  Dead; 
led  Japan 
^rtiser 

_  W.  Fleisher,  76, 

.  onmer  and  publisher, 

^Advertiser,  and  member 
fi  grominent  Philadelphia 
W  died  Apr.  29  in  Roches- 
nfiBn..  where  he  had  been 
^lini  medical  treatment  for 
raoodu. 

er  acquired  the  Japan 
_  ler  in  1908.  built  it  into 
influential  EnglLsh- 
|c  daily  neswpaper  in 
East  despite  two  serious 
ivhkh  destroyed  the  plant, 
llBtlly  was  forced  to  sell 
I  ^  Japanese  government- 
Japan  Times  and 

Im  in  Philadelphia.  Fleisher 
M  paduated  from  the  Uni* 

Qty  of  Pennsylvania  in  1889. 
k  vent  on  a  round*the*world 
to  in  1907  and  stopped  in  Yo- 
Kisa  where  he  went  to  work 
Uk  Advertiser,  then  owned 
^Arthur  M.  Knapp.  In  1908  he 
the  paper  and  mov^ 
to  Tokyo. 

Ite  Advertiser  grew  in  size 
1^  iiduence.  especially  after 
pah  Byas,  a  l^otsman,  be- 
managing  editor  at  the 
the  first  World  War.  It 
i  correspondents,  F.  A. 
riizie  in  London,  Frederic 
Wile  in  Washington.  It 
a  New  York  business  of- 
For  some  years  before  the 
earthquake,  Fleisher  ran 
Philodelphui  Public  Ledger 
service  in  the  Far  East, 
joint  Ledger-Advertiser 
tomopondents  i  n  Peking. 

Shuglui  and  Manila. 

It  was  during  that  period  that 
the  University  of  Missouri 
ehool  of  journalism  began  send- 
mi  Hs  top  graduates  to  the  Ad- 
wtiser. 

Tie  paper  outgrew  several 
phnte  before  moving  into  the 
modem  plant  Fleisher  was  com¬ 
pelled  to  sell  for  only  a  part  of 
iti  value  six  years  ago.  This 
phat  was  built  in  1930  after  its 

BKessor,  valued  at  more  than 
MO  was  destroyed  by  fire 
h  1930.  This  was  the  second 
*rious  fire  the  Advertiser  suf- 
(wed  in  10  years. 

In  1940,  Fleisher  refused  an 
ofcr  from  a  Japanese,  Toshi 
Goh,  of  $50,000  for  the  paper. 

Sjitematic  terrorism,  including 
He  arrest  of  many  Japanese  em¬ 
ployes  on  false  charges  followed. 

In  the  fall  of  1940,  70  years 
oW  and  broken  in  health,  and 
nth  the  intimidation  campaign 
stronger  than  ever.  Fleisher 
sold  the  paper  for  $100,000  to 
^  who  merged  it  with  the 
Japan  Times  and  Mail. 

d|  ■ 

1 1  Late  Editor  Honored 

Salt  Lake  City,  Utah — Com- 
aunity  baseball  park  here  hence- 
1 known  as  John  C. 
r  I  Oerks  Field,  in  honor  of  the  late 
^rts  editor  of  the  Salt  Lake 

I  Tribune.  Derks  played  a  big 
Pnrt  in  the  formation  of  every 
professional  baseball  league  in 
the  intermountain  territory  for 
acre  than  40  years. 

I»IT0R  &  PUBLISHER  for  May  4.  194A 


$35  Fraud  Fine 

Ft.  Wayaa,  Ind. — Invoking  a 
kzw  posaad  by  the  1943  In¬ 
diana  legislature.  Judge 
Wayne  L  Miller  in  City  Court 
here  this  week  imposed  the 
maximum  fine  oi  $35  on  Alfred 
Jackson  for  defrauding  Robert 
Anders,  Ft.  Wayne  News- 
Sentinel  carrier,  oi  $1.30. 

J.  P.  Gallagher,  60, 

Dies  at  N.  Y.  Meeting 

John  Peter  Gallagher,  60,  for 
28  years  chief  of  the  Los  Angeles 
Times  news  bureau  in  Chicago, 
died  of  a  heart  attack  Apr.  25 
while  talking  with  friends  in  the 
suite  of  the  Chicago  Tribune- 
New  York  News  Syndicate  in 
the  Waldorf-Astoria  Hotel,  New 
York.  He  was  in  New  York  at¬ 
tending  a  board  meeting  of 
Press-Wireless,  Inc.,  of  which 
he  was  a  director. 

Gallagher  was  born  in  Castle- 
down,  County  Donegal,  Ireland. 
He  came  to  this  country  as  a  boy 
and  was  reared  and  educated  in 
Philadelphia.  When  a  boy,  at 
play  in  a  railroad  yard,  he  lost 
his  right  leg.  Prior  to  his  work 
with  the  Los  Angeles  Tlm«,  he 
was  employed  by  the  Chicago 
Tribune  Press  Service.  He  or¬ 
iginally  came  to  the  press  serv¬ 
ice  as  a  telegrapher. 

■ 

Some  Domestic  Mills 
To  Close,  Is  Report 

Washington  —  Some  domestic 
newsprint  mills  will  discon¬ 
tinue  production  when  current 
contracts  have  been  completed, 
the  Forest  Products  Section  of 
the  Department  of  Commerce 
predicts  in  its  latest  report  on 
pulp  and  paper,  which  says: 

“The  supply  of  newsprint  in 
the  first  two  months  of  1946 
was  26%  above  a  year  ago 
while  consumption  was  up  about 
22%.  Imports  from  Canada  in¬ 
creased  33%  while  United 
States  production  was  up  10%. 
The  increase  in  domestic  pro¬ 
duction  is  reported  to  be  tem- 

Sy  due  to  the  necessity  to 
1945  contract  obligations. 
Some  domestic  mills,  it  is  re¬ 
ported,  will  discontinue  produc¬ 
tion  when  their  contracts  are 
satisfied.” 


CHICAGO 
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By  (;eorge  baker 


STARTS  SUNDAY,  MAY  5th 

in  following  newspapers  .  .  . 


AkroB  Bbbcob  JBBraal 
AiIbbU  JoBvaal 
Balliaere  Sbb 
Bottoa  Glob* 
Bridgeport  Po*t 
BbEbIo  Cowior  Ezprou 
CharlcttoB  Gazotte 
CkicBf  o  Sbb 
CiaciBBBti  Eaqairor 
OevdaBd  PIbib  Doaltr 
ColuBiba*  Diipatcb 
Dalla«Nowt 
Dearer  Poet 
Detroit  Newt 


Erie  Ditpeteb  Herald 
HoboIbIb  Adrertisor 
HoaaloB  Cbroaicle 
KBBtaa  Cty  Star 
Loa  Aag aloe  Timet 
Miami  Newt 
Newark  Newt 
Now  Havea  Rogitter 
N.  T.  Joaraal  Amaricaa 
Okla.  Cty  OklaboBUta 
Pbiladeipbia  Balletia 
Pitttbargk  Pott  Gautto 
ProridoBce  Joaraal 
Bafletia 


Ricbmoad  Timae 
Dupateb 

Sob  Aaleaie  Esprete 

Saa  FraociecB  Cbroaicle 
Scbeaectady  Gazette 

Seattle  Timet 

St.  Loaia  Globe  Demo¬ 
crat 

Tacoma  Newt  Tribaao 
Toledo  Blade 
Troy  Obterrer  Badget 
Utica  Obeonrer 
Dit  patch 
Waabiagtoa  Star 
WiebiU  Eagle 


Funny  drawings  appealing  to  all 
types  of  readers,  especially  GI’s 
and  their  families 

Available  in  half-page  and  one- 
third  page  standard  or  in  tabloid 
size.  In  four  colors. 

Wire  Collect  for  Terms  and  Color  Samples  to: 

The  Bell  Syndicate,  Inc. 

Henry  M.  Snevily,  Gen.  Mgr. 

247  West  43rd  Street  New  York  18,  N.  Y. 
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ALBANY,  N.  Y. 

Kaickbker  New>-e. .  740,862 

Times  Union-m ....  .508,060 

*Times  Unioo-S. . . .  410,005 


Ncws-Post-c . 

Sun-m . 

Sun-e . 

*Americmn-S . 

tSuo-S . . 


BALTIMORE,  MD. 


BAYONNE,  N.  J. 

.  272,136 


BIRMINGHAM,  ALA. 

.\CC-Ilerald-m .  681,062 

N«ws.« .  086,460 

.  607,401 

tNews  <k  Age- 

HenUd-.S .  707,060 


Grand  Total .  2,082,071 


boston,  mass. 

.\mencan-e .  421,500 

R«»rd-m .  477,038 

Globe-e .  076,620 

Globe-ra .  750,068 

HtraW-m .  000,600 

Traveler-e .  1,288,201 

P<»t-m .  611.530 

*Ad  vertiser-.S .  341 ,644 

Globe-S .  664,482 

tHenld-S .  751.381 

Poot-S .  280.030 


Grand  Total .  300,225 

t  Figures  not  available. 


BUFFALO,  N.  Y. 
Courier  Bzpress-m. .  680,388 

New»-e .  1,301,534 

♦Courier  Kxpress-S.  570,536 


Grand  Total .  761,342 

CHICAGO,  ILL. 

fTribune-m .  1,432,000 

Sun-m .  700,836 


tOaily  News-e .  1,316,533 


Harald-.\nierican-c. . 

Time»-e . 

#Tribune-S . 


t^-S . 

♦Herald- Amcncan-S 


V.30.173 

543,;i48 

1,111,057 

305,715 

433,540 

151,302 


March  Linage  in  Principal  Cities 

(Compiled  by  Media  Records,  Inc.) 


AKRON,  OHIO 

lOM  1045 

Baacon  Joumal-e. . .  1.101.281  807,802 
IBeacon  Joumal-S. .  443.308  311,101 


CLEVELAND,  OHIO 
1046 


Plain  Dealer-m 


Grand  Total .  1,634,680  1,208,693 


Grand  Total .  1,668,017  1,558.004 

ALBUQUERQUE.  N.  M. 

Ummal-m .  330,186  334,148 

Tiibune-e .  358.373  360.860 


Tiibune-e .  358,373  360,860 

Joumal-S .  06.606  89.609 


Grand  Total .  794,164  764,607 


ATLANTA,  GA. 

CeosUtution-m .  773,30/  624,788 

jooraal-e .  901,609  800,046 

*tConstitatiaa-S.  . .  565,527  312,236 

Joumal-S .  470,016  328.583 


Grand  Total .  2,711,350  2,066,563 


1,402,352  1,123.1.30 
450,316  294,890 


Grand  Total .  4,869,727  .3,493,011 


324,582 

348,476 

889,677 

710,010 

890,867 

1,166,777 

643.772 

210,670 

375,673 

437,371 

251,659 


Grand  Total .  7,564,116  6,248,542 

Non:  Globe,  evening,  sold  only  in  com¬ 
bination  with  either  morning  or  Sunday 
Globe.  Traveler,  evening,  sold  only  in  com¬ 
bination  with  either  morning  Herald  or 
Sunday  Herald.  Evening  American  sold 
only  in  combination  with  either  morning 
Record  or  Sunday  Advertiser. 

BRONX,  N.  Y.  C. 

Home  News-e .  260,634  t 

Home  News-S .  120,501  . 


Grand  Total .  2,642,458  1,835,980 

CAMDEN,  N.  J. 

Cower  (See  note). .  972.228  713,108 

Notb:  3*he  Courier,  evening,  and  Post, 
morning,  sold  in  combination,  l-inage  of 
one  edition  (Courier,  evening)  only  is  given. 
CEDAR  RAPIDS,  lA. 

Gaaette-e .  543,322  .512,081 

Ga*ette-S .  218,020  137,078 


1,147.562 

718,800 

1.040.283 

600,313 

525,146 

663.683 

.304,832 

286,015 

90,992 


Grand  Total .  6,006,413  5,386,626 

CINCINNATI,  OHIO 

1  aquirer-m .  741,190  631,910 

•  oet-e .  938,821  688,672 

1  imea-Star-e .  1,065,507  937..300 

tanquircr-S .  829,221  532.005 


Grand  Total .  3,574,829  2.780,896 


News-e . 

672,315 

485,634 

Press-e . 

1.248,170 

902,850 

•tPlain  Oealer-S .  . 

991.7.57 

512,854 

Errand  Total . 

3,916.246 

2,6.57,875 

COLUMBUS,  OHIO 

Uispatch-e . 

1,115,695 

1,092,745 

Citizen-e . 

.592,169 

590,444 

Ohio  State  Jour.-ra. . 

444,489 

422,891 

Dispatefa-.S . 

608,039 

447,041 

CititenwS . 

242,150 

102,574 

Star-w . 

60,289 

03,486 

('rrand  Total . 

3,062,831 

2,809,181 

DALLAS,  TEXAS 

News-m . 

994,114 

939,656 

Times-Herald-e . 

1,308,902 

1,108,923 

tNews-S . 

.520.255 

348,151 

limes-Herald-.S.  .  . , 

503,279 

305,813 

Grand  Total . 

3,326,550 

2,702,543 

DAYTON.  OHIO 

Jouraal-m . 

776,050 

445,335 

Herald-e . 

1,256.080 

944,445 

. 

1,276,066 

1,019,533 

Joumal-S . 

197,763 

News-S . 

284,352 

200,919 

(Wand  Total . 

3,502,548 

2,807,995 

DENVER 

,  COLO. 

Rocky  Mtn,  Kews-tn 

408,104 

257,546 

Post-c . 

851,854 

893,989 

{Rocky  Mtn.  Ne,  s-S 

143,053 

89,226 

Post-S . 

.163,613 

275,089 

Grand  Total . 

1,766,624 

1,515,850 

DES  MOINES,  IOWA 

Registcr-m . 

491,748 

296,882 

Trilmne-e . 

562,855 

.185,704 

Register-S . 

394,912 

191,858 

(Vrand  Total . 

1,449,515 

874,444 

DETROIT 

',  MICH. 

Free  PrcHs-m . 

847,325 

,596,805 

. 

1,552.310 

1,240,271 

T  imes-c . 

8.19.173 

773,074 

{Free  Press-S . 

3/1,610 

258,153 

tNews-S . 

878,736 

.538,473 

♦Ttmes-.S . 

458,233 

317,019 

Grand  Total . 

4.947,387 

3,723,795 

DULUTH, 

,  MINN. 

Hcrald-e . 

558,364 

435,502 

NcMrs-Trilmne-m .  . 

402,863 

.126,277 

News-Tribune-S. .  . . 

;t08,487 

157,889 

Grand  Total . 

1.289,714 

919,008 

EL  PASO, 

,  TEXAS 

Timea-m . 

548,638 

406,143 

Herald  Post-e . 

.579,139 

415,157 

{Times-S . 

211,065 

131,157 

Grand  Total . 

1,339,442 

952,457 

ERIE, 

PA. 

Dispatch  Herald-e. . 

.539,103 

508,846 

Times-e . 

727,444 

631,027 

Dispatch  Herald-S. . 

332,.V15 

212,550 

Grand  Total . 

1,599.142 

1,352,423 

EVANSVILLE,  IND. 

Courier-m . 

8.19,096 

625,244 

Press-e . 

799,316 

630,888 

Courier  Sl  Press-S. . . 

318,850 

158,239 

Grand  Total . 

1,957.271 

1,414,371 

FLINT, 

MICH. 

Joumal-c . 

1,071.547 

928,637 

Jouraal-S . 

.1.14,390 

21/, 808 

Grand  Total . 

1,405,937 

1,146,445 

FORT  WAYNE,  IND. 

Journal  Gazette-m. . 

.594,119 

544,086 

Xeas  SentiacUe. . . . 

1,042,281 

982,992 

{Journal  Gazette-S . 

501.181 

336,332 

Grand  Total . 

2,1.17,.581 

1,863,410 

FORT  WORTH,  TEXAS 

Star-1  elegram-m . . . 

.174,403 

277,723 

Star-Telegram-e. . . . 

700,419 

608,236 

Pres$-e . 

670..598 

517,681 

Star-Telegram-S. . . . 

352,985 

213,208 

Grand  Total . 

2,104,405 

1,616,038 

FRESNO, 

CALIF. 

Hec-e . 

460,558 

531,761 

Bee-S . 

234,773 

171,858 

Grand  Total . 

695.331 

703,619 

GARY, 

IND. 

Poat-Tribune-e . 

928,576 

839,252 

GLENS  FALLS,  N.  Y. 

1946  1045 

Post-Star  (See  note)  437,094  411.578 

N'otu:  Post-Star,  morning,  sold  in  com¬ 
bination  with  Times,  evening.  Linage  of 
one  edition,  Post-Star,  morning,  only,  is 
given. 


HARRISBURG,  PA. 

Patriot-m .  800,488  708.508 

Telegraph-e .  615,600  550.680 


Grand  Total .  1,416,088  1,259,188 

Notb:  News,  evening,  carries  the  same 
amount  of  advertising  as  the  Patriot, 
moraing. 


Grand  Total .  2,412,140  1,837,063 

HEMPSTEAD-TOWN,  N.  Y. 
Nassau  Review  It 

.Star-e .  560,272  .507,110 

Newsday-e .  658.072  506,727 


Grand  Total .  1.218,.344  1,013.837 


HOBOKEN,  N.  J. 
Jersey  Observer-e. . .  466,638 


Grand  Total .  3.886,163  3,418,186 


Grand  Total .  4,089,275  3,331,822 


Grand  Total .  1.680,002  1,502,915 


^  JERSEY  CITY,  N.  J. 

•Jersey  Joumal-e ...  491 ,436 


JOHNSTOWN,  PA. 

Tnbune  (.See  note)..  835,928  803,228 

Notb  :  Tribune,  evening,  sold  in  com¬ 
bination  with  Democrat,  morning.  I.inage 
of  one  edition.  Tribune,  evening,  only,  is 
shown. 


KNOXVILLE,  TENN, 

Journal-m .  497,271  461,970 

Nev»s-Sentinel-e _  .574,197  514,143 

Joumal-S .  2ol.077  143,433 

News-Sentinel-S _  .306,006  177,302 


News-d . 

*Examiner-S. . 
tTimes-S . 


LOUISVILLE,  KY. 
Courier  Joumal-m. .  675,497 

Times-e .  796,553 

Courier  Jouraal-S.. .  500,411 


MIAMI,  FLA. 

Herald-m .  1.4*^536 

.  1.206,567 

•Herald-.S .  507,987 

Newa-S .  365.031 


Grand  Total .  3.625,092 

MILWAUKEE,  WIS. 

.Senttnel-m .  .523,824  5am 

Joumal-e .  1.314.102  1  aJiS 

•^tinel-S .  .150.886  .-aj 

tJoumal-.S .  683,913 

Grand  Total .  2.872.705 


HARTFORD,  CONN. 

Courant-m .  .520,049  511,848 

Ttmes-e .  1,373,251  078,746 

Courant-S .  517,940  346,469 


(.rand  Total .  2,872.705  2.82* 

MINNEAPOLIS.  MINN. 

rnbune-m .  804.804  .SSlta 

Starjoumal-c .  1,117,10/  TosS 

Ttrata-e .  439,496  sgm 

Tnbune-S .  643.41/  337J5 

Grand  Total .  3,004,914  ^otOM 

MODESTO,  CALIF, 
u*«-e .  422.666  397 J* 


MONTREAL,  CANADA 

Star-e .  1.258,604  l.lUBl 

Gazette-m .  561,733  550,16 

La  Presse-e .  04o,lM  l.OOLn 


HOUSTON,  TEXAS 

Chronicle-e .  1.165,297  1,221,629 

Jost-m .  968,191  826,965 

Press-e .  763,900  672,060 

Chronicle-S .  496.521  378,017 

Post-S .  492,254  317,525 


La  Presse-e .  04o,105  l,0ll,iiil 

La  Patrie-c .  225,787  ITOinl 


Hetuld-e .  203,001  1M,IB 

Standard-S .  119,734  111211 


i  Patrie-S .  198,662  19228I 

Grand  Total .  3,512,716  3,3441m| 


INDIANAPOLIS,  IND. 

.  1,358,736  1,216,867 

.  1,032,606  844,613 

Jitnes-e .  971,270  786,895 

t|Star-S .  726,663  483,44/ 


MUNCIE,  IND. 

Press-e .  529,455  4882X 

Star-m .  604,779  442,96 

Star-S .  222,290  ISO.M 

Grand  Total .  1,356,524  1,11I.1« 


NASHVILLE,  TENN. 

Hanner-e .  809,689  49828 

Tennessean-m .  828,503  MM 

Tennessean-S .  .537,401  28126 


JACKSONVILLE,  FLA. 

limes-Union-ra.  .  . .  7.53,4/9  670,437 

Jo^al-e .  593,126  576,884 

{Times  Union-S _  333,307  255,594 


Grand  Total. . . 


2,175,593  1,28/261 


NEWARK,  N.  J. 

Star-Ledger-m .  487,800  457 ,9C 

News-e .  1,497,182  1,296,16 

CaU-S .  323,673  lllji 

(Star-Lcdger-S .  216,184  124JS 


Grand  Total .  2,524,839  2,074.«ll 


NEW  HAVEN,  CONN. 
Journal  Courier-m. .  353,961 

Register-e .  868,707 

Register-S .  294,118 


1,516,786  l,33$.Ml 


Grand  Total .  1,628,611  1,296,848 


NEW  ORLEANS,  LA. 
Times-l’icayune-m. .  1,185,960  1,07626 

Item-e .  997,279  94128 

•States-e .  921,408  /(».« 

Tiraes-l’icayune  Sc 

.States-S .  691,985  486,.  8 


LAWRENCE,  MASS. 

Iribune  (See  note)..  506,580  562,626 

Notb:  Tribune,  evening,  and  Hagle, 
morning,  sold  in  combination.  Linage  of 
one  edition  (evening)  only,  is  given. 


LOS  ANGELES.  CALIF. 
Bxaminer-m .  700,084  517,851 


Times-m .  470,827  513,721 

Herald-Bxpress-e ...  / 1 1,459  718,570 


507,373  498,579 

552,633  338,/99 


480,24/  344,411 


Grand  Total .  3,422,623  2,031,031 


Grand  Total .  3,796,632  3,208211 

NEW  YORK,  N.  Y. 

*rimes-m .  1,282,195  996,06 

Herald  Tribune-m. .  985,956  883,811 

#News-m .  1,117,856  1.1062* 

Mirror-m .  328.791 

i/Jouraal  .\merican-e  861,614  81626 

I’ost-e .  666,408  374,411 

Sw-e  .  . . . . .  1.0.34,548  996,9» 

VVorld-Teiegram-e .  .  959,579  HiRI 

Tiraes-S .  ais'i? 

tHerald  Tribune-S. .  973,623 

#New8-S  .  793,981  56/277 

Mi^-S'.  320,693  16/,» 

•JJoumal  Amcr.-S. .  446,705  326,766 

Grand  Total .  10,806,586  8.700272 

NEW  YORK  CITY  BROOKLYN) 

Bagle-e .  606,467 

Bagle-S .  244,820  IM.*# 


.  1.978.4«l  1.566.232  ^rand  Total .  "STi?  W.51» 


LOWELL,  MASS. 
.  548,447 


MANCHESTER,  N.  H. 

Union  I,«ader  (See 

note) .  515,010  455351 

Notb:  Manchester  Union,  morning,  and 
Leader,  evening,  sold  in  combinatiou  only. 
Linage  of  one  edition.  Union,  moraing  only, 
is  shown. 


NIAGARA  FALLS,  N.  Y. 
Gazette-e .  734,424  <5 

OAKLAND,  CALIF. 
I’ost-Bnquirer-e . . . .  711,861  51 

Tribune-e .  604,221  J* 

Tribune-e . 313,640  27 


Grand  Total .  1,710,722  1,5412® 


MEMPHIS,  TENN. 
Commerc'l  Appeal-m  1,104,976 
lYeaa  Scitnitar-e. . . .  770,924 

tCommcrc’l  Appeal-.S  627,120 


OKLAHOMA  CITY.  OKLA. 

Oklahoman-m .  683,670  5W,86I 

Times-e .  791,553 

<>iclahonian>S .  391,168  246,®* 


Grand  Total .  2,603,020 


Grand  Total .  1,866,381 

(Continued  on  page  60) 
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fdiDepartment 
i,E  Operation 
liog  Studied 

fuBW^TON— Jack  Lockhart, 
at  to  Executive  Editor 
^  Sorrells  of  Scripps- 
^  Newspapers,  has  b^un 
to  determine  the  effi- 
,  utd  serviceability  of  the 
OMartment’s  bureau  of 
'  relations, 
services  of  Lockhart,  a 
assistant  director  in 
,  of  the  press  section  of 
of  Censorship  under 
Price,  have  been  made 
ii»  to  the  department  by 
bsnnpsp^'^  60  days, 
(friillv.  he  will  be  civilian 
nltaat  to  Maj.  Gen,  Floyd 
Pitta,  director  of  the  Bu- 
j  of  Public  Relations. 

IX  Gen.  J.  Lawton  Collins, 
inetor  of  Information,  who  an- 
iioced  the  appointment,  said: 
-fe  want  no  barriers  to  in- 
iition  between  the  army  and 
people.  If  Mr.  Lockhart 
any,  we  will  try  to  cut 
__  down.  Mr.  Lockhart  has 
srited  the  communication  to 
of  any  suggestions  or  com- 
■iints.” 


_  A.  CUMMINGS,  48, 

I  licepresident  of  N.  W.  Ayer 
Son,  Inc.,  and  former  news- 
nan,  died  Apr.  27  at  his 
in  Bryn  Mawr,  Pa.,  after 
loof  illness. 

Gbke  W.  Peterson,  68,  edi- 
jr  ud  publisher,  Torrington 
CaulReflisfeT,  died  Apr.  27 
L'ter  I  week’s  illness. 

.Hbi  Holman,  85,  former  edi- 
r  and  publisher,  Deerjield 
fa.)  Independent,  died  at  his 
in  Madison  Apr.  23. 
^euam  L.  Robbins,  67,  owner 
editor,  Deer  Isle  (Me.)  Mes- 
^  and  former  printing  in- 
ir.  Good  Housekeeping 
f^ne,  died  suddenly  Apr. 
11  in  his  office. 

Qu*les  B.  McCabe,.  Sr., 
lihtt  of  Charles  B.  McCabe, 
IL  publisher.  New  York  Mirror, 
ud  Fred  McCabe,  southwest 
imess  manager,  U.P.,  died 
k  JO. 

A.  White,  73,  director 
hforiMtion,  and  assistant  to 
R  chairman.  Federal  Trade 
Tiinmission,  and  formerly  gen- 
■/^O'ws  editor.  AP  in  New 
i3rk.  died  in  Washington  of  a 
6»rt  attack  Apr.  30. 

WiujAM  Johnston  Metzger. 
1  one  of  the  founders  of  the 
l-itrobe,  Pa.,  Publishing  Co., 
‘9d  Apr.  11  at  Asheville,  N.  C. 
&WARD  L.  Meach,  70,  editor 
,'d  publbher,  Castile  (N.  Y.) 
Mtilian.  died  in  his  home  there 
pently. 

E  W.  S.  Hall  Taylor.  70, 
i^^cr  of  financial  and  book 
Jlrertising.  Boston  Herald  and 
meltr,  died  of  a  heart  attack 
1  lus  home  Apr.  23. 

,  l*»s.  Mary  Zoretskie  Casety, 
ormer  women’s  editor,  Syra- 
(N.  Y.)  Post-Standard, 
'“d  Apr.  29. 

L.  S.  Wood,  69,  vet¬ 


eran  drama  critic  and  book  re¬ 
viewer,  Springfield  ( Mass. ) 
Evening  Union,  died  in  his  home 
home  Apr.  29. 

Charles  W.  Crouse,  46,  col- 
umist,  St.  Louis  Star-Times,  and 
once  a  leading  contender  for 
the  world  bantamweight  title, 
died  in  his  home  Apr.  23. 

Bertram  Klopfer,  65,  former 
ly  city  editor  Dayton  (O.)  Her¬ 
ald,  and  later  of  the  Dayton 
Journal,  died  Apr.  29. 

Albert  L.  Grauer,  60,  coipy 
supervisor,  Ruthrauil  and  Ryan, 
Inc.,  advertising  agency,  New 
York,  died  Apr.  29  of  a  heart 
attack  in  Great  Neck,  L.  1. 

Alfred  L.  Ransom,  74,  State 
legislative  correspondent,  Ho¬ 
boken  (N.  J.)  Jersey  Osberver, 
died  at  his  home  in  Jersey  City 
of  a  heart  attack  Apr.  24. 

Mrs.  Katherine  Schwartz 
columnist,  San  Francisco  News, 
died  in  San  Francisco  Apr.  17. 

William  J.  Doyle,  former  re¬ 
porter,  Springfield  ( Mass. ) 
Union  and  Holyoke  (Mass.) 
Transcript,  died  recently. 

Mrs.  Elizabeth  N.  Case,  82, 
former  literary  editor,  Hart¬ 
ford  (Conn.)  Courant.  died  at 
St.  Francis  Hospital,  Hartford, 
recently. 

James  Walter  Meade,  57, 
copy  reader.  Forth  Worth  (Tex.) 
Star-Telegram,  died  Apr.  19  in 
a  Dallas  hospital. 

William  R.  Campbell,  gen¬ 
eral  manager.  Marketing,  and 
former  member  of  the  editorial 
staff,  Toronto  Globe,  died  Apr. 
30  at  Toronto  Western  Hospital. 

Frank  Tucker,  84,  former  pub¬ 
lisher,  Jersey  City  (N.  J.)  News, 
and  retired  vicepresident.  Prov¬ 
ident  Loan  Society  of  New  York, 
died  in  his  home  at  Larchmont, 
N.  Y.,  Apr.  30. 

Milton  G.  Hall,  48,  formerly 
of  the  Rochester  (N.  Y.)  Demo¬ 
crat  <&  Chronicle,  died  recently 
in  Austin,  Tex.,  where  he  man¬ 
aged  a  hotel. 

Roy  Miller,  63.  one-time  edi¬ 
tor,  Corpus  Christi  (Tex.) 
Caller,  and  a  former  mayor  of 
Corpus  Christi,  died  in  Balti¬ 
more,  Md.,  Apr.  28. 

Kenneth  Thomas  Knobloch, 
48,  formerly  of  the  New  Orleans 
(La.)  Item  and  Times-Picayune, 
died  at  his  home  at  Waveland, 
Miss. 

Ivor  Young,  45,  president  and 
general  manager.  Young  and 
Thomas,  Inc.,  Columbus,  O.,  and 
formerly  of  the  advertising  de¬ 
partment,  Columbus  Dispatch, 
and  son  of  Harvey  R.  Young,  ad¬ 
vertising  director,  Dispatch,  died 
recently  after  a  short  illness. 

Dr.  Charles  B.  Wilcox,  76, 
one-time  publisher.  Grass  Lake 
(Mich.)  News,  died  Apr.  11  at 
his  home  in  Jackson,  Mich. 

J.  Amedee  Gagnon,  58,  former¬ 
ly  editor  and  co-proprietor, 
Levis  ( Que. )  Quotedien,  died  in 
Levis  Apr.  14. 

Carrie  Roberts  Clark,  78, 
publisher,  Trenton  (Mo.)  Re¬ 
publican-Times,  and  at  one  time 
the  only  woman  member  of  the 
Associated  Press  in  Missouri, 
died  Apr.  5. 

John  T.  (Jigcs)  Donahue,  57, 
longtime  Philadelphia  reporter 
of  the  old  North  American  and 
Public  Ledger,  died  Apr.  5. 
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WEAVER  OF  SPEECH  .  .  .  This  photograph 

shows  the  wiring  of  a  switchboard.  After  the 
switchboard  is  made,  there  is  the  further  job  of 
fitting  it  into  the  telephone  system.  It  takes 
thousands  of  man  hours  to  install  a  switch¬ 
board  for  just  1000  new  telephone  lines. 


^^We’re  coming  your  way 
with  switchboards^' 


It  takes  time  to  make  them  and  a  lot  of 
time  to  put  them  in.  But  we’re  hustling 
right  along  with  the  job. 


We’ve  made  a  dent  in  the  pile  of  orders 
where  the  principal  shortage  was  a  tele¬ 
phone  instrument.  Most  of  the  longer 
waits  are  where  switchboards  and  new 
telephone  buildings  are  needed. 

You  can  be  sure  of  this:  We’re  putting 
everything  we  have  into  the  job  of  getting 
telephone  service  back  to  normal.  And  then 
making  it  better  than  ever. 
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March  Linage  in  Principal  Cities 


(CorapiUd  by  Media  Records.  Inc.) 
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OMAHA,  NEBR. 

IMe  IMA 

World-Hcnld  CSec 

noU) .  713,443  «3S,0M 

Worfai-Harmkl.S  ...  4014M  310.093 


SAN  ANTONIO.  TEX. 

1944  194A 

BspeoMn .  .178.304  503.200 

Ncwm .  770,373  704.544 

Ucht.« .  058.477  487.445 

Expf«»-.S .  .348.253  201.914 

•UW.S .  508,749  244.340 


UNION  CITY.  N.  J. 

1044 

Hud.son  Dispatch-m.  403,034 


WASHINGTON,  D.  C. 

Times-Ilerald-E^y.  1,049,500 


fTHIS  wnrac"  Unaf*  47jim 
the  Los  AnKclcs  Timet,  PoctiMO  h 
San  Prancisco  Chronicle,  ead  a 
Spokesman  ReWew.  ^ 


Orand  Total .  1.114330  943.149 

Mora.  Wocid.Ilerald  sold  in  eombination. 
Unace  of  one  edition,  evaotne,  only  is  shown. 


PAWTUCKET,  R.  I. 

Time!i.« .  790.380  000,123 

PEORIA.  IIJL 

Joumal  Tranacript-e  /  85.484  834,888 

Star-m .  909.007  7032204 

Journal  starts .  323,540  240,533 


Grand  Tout .  3,104.444  2.573.704 

SAN  DIEGO,  CALIF. 

Unian.m .  805,419  702.379 

Journal-e .  482,050  418.872 

Tribiine-Sun-B .  1,004.128  908,323 

Union-S .  404.301  284,029 


News-e . 

Post-ra . 

Starve . 

•1  imes-Herald-S . 

iPost-S . 

fStar-S . 


785,010 

1.272.100 

1.481.100 
424,870 
451,744 
442,078 


1,108.250 

504,412 

1,020,008 

1,340.001 

342.709 

303,487 

435,107 


I  "PARADR”  Linace  21,3N  Ikak 
eluded  in  the  Sunday  Ogures  ol  thelBs^^^— 
papers:  Akron  Bracon  JouraaL^^^^^^^ 
Ht**y  Mt.  News,  Detroit  Pres  ThUu™ 
Paso  Times,  Port  Wayne  Joatral 
Indianapolis  Star.  Toledo  Times.  nSv 
Bacle,  Youngstown  Vindicatar 


Grand  Total .  4,108,100  5,182,793 


I  "PARADb"  Linage  21,201  Uam  ha 
Chicaup>  Sun.  ' 


Oand  Total .  1,018,343  1348,025 


PHILADELPHIA.  PA. 
tbveniag  BuUetia-c.  1,300,440  081,471 

Inquirer-m . 1,357,772  1,005,480 

Newa< .  383.843  400,108 

Reoord-m .  883,122  471378 

Inquiter-S .  882,806  538,135 

|*Record-S .  530.495  253,737 


Grand  Total .  2,804,104  2.514.203 

SAN  FRANCISCO.  CALIF. 

Chrofiida-m .  732,084  507,473 

Bxaminer-ra .  844,799  004,504 

Call-Bulletin-e .  584.040  573,980 

Nesrs-e .  438,794  574.777 

tChronicle-S .  429,097  241,220 

•Baaminer-S .  551,020  343,870 


WATERBURY,  CONN. 

RepuoUcan-m .  403,447  002,369 

Democrat-e .  295,150  317.048 

.\metican-e .  700,084  090,700 

Republican-S .  185,101  135,460 


038,794  574.777 

420,097  241,220 


Grand  Total .  1,784,980  1,755,282 

WESTCHESTER  COUNTY  MACY 


Bxaminer-S .  551,020  343,870 

Grand  Total .  3,783,371  3,047,934 


Ouui  Total .  5.412397  3349349 


PITTSBURGH,  PA. 
^-Ga(ctte.m -  714,008  545,009 


SCHENECTADY.  N.  Y 

Gaaetta-m .  748.705  484.447 

Union  Star-a .  443,480  430,772 


Grand  Total .  1,392,101  1,316.219 


Sun-T  elegraph-e . 

tPrese.^ . 

*Sua-Telecra(ih-£ 


1324.110  974.401 

753,347  522,044 


_ .  434,927  307377 

hu-Telegnph-S...  513322  260,251 

Grand  Total .  3,842,323  2,401,883 


SCRANTON,  PA. 

Tribunc-m .  1^,025  421,073 

Timos.« .  708.186  500,186 

Scrantonian-S .  245,101  206,080 


WESTCHESTER  COUNTY 
CROUP 

Mamaroneck  Times^e  209,201 

Mt.  Vernon  Argus^e .  405,144 

New  Rochelle 

Standard  Starve . .  431,990 

Osstning  Citizen 

Register  .c .  200,005 

Port  Chester  Item^c .  430,351 

Tarry  town  News^e. .  249,634 

Yonkers  Herald 

Statesinan.e .  470,027 

White  Plains 

Dispatch.e .  457,150 

Peekskill  Star-e _  264,082 


I  "PARADB”  Linage  21,144  liasshu 
Jacksonville  Times  Union,  Newmk  M 
Ledger,  Syracuse  Herald  Ameriem  3 
Washington  Post.  *' 

I  "PARADB"  Linage  13,244  Uamhi 
Philadelphia  Record. 

f  SPLIT-RUN  LINAGB  — 
Tnbune(ml,  107,230;  (S),  89.71ir^l*.. 
York  News-(m),  140,004;  (S) 
Joumal-American-(e),  190,555.  (S) 


Wemer  Named  Head  ^ 

Of  Chicago  SDX 

Chicago  —  Charles  Wen*  « 
Chicago  Sun  cartoonist,  **  ^ 
elected  president  of  the  Qt-  • 
cago  professional  chapter^^ 
Sigma  Delta  Chi,  joumii 
fraternity,  at  the  annual  FouaH^ 
ers  Day  dinner  here  this  «ca| 

He  succeeds  Herb  Gnft,F 
Chicago  Times  colunmkt, 
becomes  chairman  of  the  boMi 
Other  officers  chosen  are  VS. 
liam  B.  Ray,  manager,  ne«|- 
and  special  events,  Nattoaii** 
Broadcasting  Company,  hs 
vicepresident;  Russ  Stwiit 
Chicago  Times  general  mue 
ger,  second  vicepresident;  lal 
Victor  Bluedorn,  executive  Me 
retary,  SDX,  secretary-dreaumr. 

Ba^l  L.  Walters,  execothi 
editor  of  the  Knight  Nempr 
pens,  spoke  on  “What  Makes  tb 
Chicago  Daily  Sevos  Gkkf 
The  Welles  Memorial  Key  iw 
presented  to  Elmo  Scott  Wil 
son,  Medill  School  at  Jouml- 
ism  professor  and  past  natioail 
president  of  the  fraternity.  Di¬ 
rectors  of  the  Chicago  dupt* 
include; 

Stanley  Armstrong,  Chiei|i 
Tribune;  William  Canfield,  Is¬ 
land  Daily  Press  Aesn.;  Bmtt 
Dennis,  WON;  George  GsM 
International  News  Serviee 
Tom  Howard.  Times; 

Loomis,  LaGrange  (Ill.)  (W 
ren;  Curtis  D.  MacDougsl 
Medill  School  of  JournallaK 
James  Mulroy,  Chicago  Sun;  uof) 
Manly  Mumford.  Borden  mi, 

pany;  Everett  Norlander,  IW  ^ 
News;  Harold  Rainville.  pAlk 
relations  counsel;  Harry  Rm 
linger,  Chicago  Herald-Amrr 
can;  Larry  Salter,  Salter  & 
cisrtes;  and  Marion  Sheen,  Ai- 
sociated  Press. _ 


PORTLAND,  ORE. 

Oresoaima-m .  923,730  627314 

.  907358  628,414 

yiacoBiaa-3 .  557,743  310,021 

tJoonuU-B .  410,073  274,940 


Grand  Toul .  1,484.971  1,427,244 


GrwxlTotiU .  2.709,414  1,741313 


SEATTLE.  WASH. 
Post-Intelligenccr-m  773,952 

SUr-e .  528,349 

Tima>-e .  1 ,003,480 

*PMt-tntelUgeiicer-S  489,137 
Times-S .  410,006 


Grand  Toul .  3,548,255  3,340,218 

WICHITA.  KANSAS 


Bew:on-« .  820,804  458,746 

Bagle-m .  644,142  541.349 

B«gle-e .  711,692  584.774 

Bracon-S .  427,513  232.914 

fBagle-S .  302,588  200,138 


PORTSMOUTH.  N.  H. 

Hcrald-c .  242,910  271,293 


PROVIDENCE.  R.  L 

BuUetiu-e .  1372.924  1.097.020 

Jouranl-m  .  404.403  447,745 

Journal-S .  430,244  274,877 


Grand  ToUl .  2,200,883  1,841.442 


QUINCY.  MASS. 

Patriot  L«lscr.«....  441348  491,749 


READING.  PA. 

^le(SMnoU) -  742,784  721.440 

BMle-S .  81.609  42370 


Grand  Toul .  844.355  784,010 

Nora:  BmIc,  eveaiag,  and  Times,  morn- 
•■*,  aold  in  combi  nation,  linage  of  one 
taittoa,  Eagle,  evening,  only  is  given. 


^  RICHMOND.  VA. 

New*  Lender.^ .  1.040,844  922,280 

TimeaDia>atch-m..  707,838  444,900 

Timet  Di^tntch-S...  483,048  320,126 


Grand  ToUl .  2324.732  1,889,320 


ROCHESTER,  N.  Y. 

Dmnocrat  a  Chraoi- 

,..c*e-m .  984,205  908.022 

Timet  Unioo-e .  1.042,509  1,031,478 

Democrat  Sc  Chroni- 

.  589,427  417347 


Grand  Total .  2.430,431  2,352,047 


ROCKFORD.  ILL. 

Reguter-RepubUc-e.  806.588  739,533 


580,523  525,592 

287,290  209,001 


Grand  Total .  1.074.401  1,474,724 


.  SACRAMENTO.  CALIF. 

Umoo-m .  357,480  323,797 

.  785,229  735,709 

Unioo-S .  208.448  175,825 


Grand  Toul . . . 


1.351,157  1335.;i31 


ST.  LOUIS,  MO. 

Globe-Ocmocrat-m .  534.320  444,777 

Poat-Diapatch-c -  1,204,294  841.921 

S^-limet-e .  806,309  620.US7 

tClobe-Democrat-S.  137,923  277.876 

POat-Oitpatch-S. . . .  703.145  427,423 


Grand  Total .  3.484.011  2,432,054 


ST.  PAUL,  MINN. 

Pioneer  Praia-m _  548,805 

Oiipntch-e .  894.420 

Pioneer  Press-S. .  .  .  542,840 


2,004.351  1,389,272 


Grand  Total . 

3,211,043 

2,201,595 

SIOUX  CITY.  IOWA 

Journal-Tribune-a.  . 

485,871 

374,491 

Journal-S . 

224.975 

122,457 

Grand  Total . 

712,840 

494,948 

SOUTH  BEND.  IND. 

Tribune-e . 

920,878 

747,237 

Tribune-S . 

343,420 

202,209 

Grand  Total . 

1,244,498 

949,500 

SPOKANE 

WASH. 

Spokesman- 

Review-m . 

470,044 

439,285 

Chronicle-e . 

710,927 

070,402 

fSpokesman- 

Review-S . 

447,282 

308,846 

Grand  1  oUl . 

1,628,873 

1,418,532 

SYRACUSE.  N.  Y. 

Herald- Journal-c . . . 

1,231.851 

1,084,004 

Post  Studard-m . . . 

684,931 

038,880 

•{Heralo  Amer.-S., . 

512,835 

377,085 

Post>StAndard*S. . . . 

292,498 

212,792 

Graiid  Total . 

2,422,115 

2,315,301 

TACOMA 

,  WASH. 

News-Tribune-e. . . . 

442,277 

477,114 

Times-e . 

.140,143 

548,557 

News- Tribune-S. . . . 

243,447 

211,708 

Grand  Total . 

1,491,847 

1,437,441 

TOLEDO.  OHIO 

Timea-m . 

347,097 

309,352 

Blade-c . 

1,230,543 

882,060 

{Times-S . . 

440,795 

289,174 

Grand  Total . 

2,059,055 

1,480,580 

TORONTO, 

,  CANADA 

Globe  &  MaU-m.... 

844,483 

892,222 

Telegram-e . 

1,201,823 

1,079,592 

Sur-e . 

1,438,254 

1,212,790 

SUr-w . 

141,300 

131,806 

Grand  Total . 

3,085,9-20 

3,390,410 

TRENTON.  N.  J. 

Evening  Times-e .  . . 

021 .842 

645,300 

Times-Advertiser-S . 

114,723 

98,879 

Grand  Total . 

738,505 

764,079 

TROY. 

N.  Y. 

Record  (See  rote) . . . 

053,054 

724,781 

Nute:  Record,  morning,  sold  in  comiiina- 

tion  with  Times-Record,  evening. 

Linage  of 

one  edition.  Record,  morninK  only,  U  given. 

TULSA. 

OKLA. 

Tribuoe-e . 

752,290 

044,844 

World-m . 

710,244 

017,900 

World-S . . 

394,015 

246,397 

Grand  Total . 

1,860,561 

1,529,203 

Grand  Total. . . 


2,992,738  2,244,942 


WORCESTER.  MASS. 

Telegram-m .  099,027  006,689 

GazetU  a  Post-e. . .  707.945  733,121 

Telegram-S .  354,934  270,832 


Grand  Total .  1,821,904  1,070,542 


YOUNGSTOWN.  OHIO 
Vindicator  Tele- 

gram-c .  919,527  810,861 

{Vindicator  Tele¬ 
gram-S .  410,538  277,896 


Grand  Toul .  1,330,005  1,088,744 

Figures  Supplied  by  Publishers 


KANSAS  CITY.  MO. 

Times-ra .  794,123  647,760 

SUr-e .  842,894  049,033 

Star-S .  624,074  373,943 


Grand  Toul .  2,243,092  1,071,330 


MEMORANDUM  OF  ADVERTISING 
IN  AMERICAN  WEEKLY.  COMIC 
WEEKLY.  "THIS  WEEK”  a  PARADE 
MARCH.  1M4 


•"AMBRICAN  WEBKLY"  Linage 
81.084  and  "COMIC  WEEKLY"  Linage 
34,993  linet  it  included  in  the  Sunday  figwns 
of  the  following  papm:  Albany  Times 
Union,  Baltimore  American,  Boston  Adver¬ 
tiser,  Chicago  Herald- American,  Detroit 
Times,  Milwaukee  Sentinel,  New  York 
Journal-American,  PitUburgh  Sun-Tele- 
CTapb,  San  Antonio  LighC  Syracuse  Herald- 
American,  Washington  Times-Herald. 

•"AMERICAN  WEEKLY"  Linage 
81 ,480  lines  in  the  BufTalo  Courier  Express, 
Cleveland  Plain  Dealer,  Miami  Herald,  and 
Pbiladelphix  Record. 

•"COMIC  WEEKLY"  linage  34,993 
lines  in  the  AtlanU  Constitution. 

•  "AMERIC.VN  WEEKLY"  Linage 

89.454  lines  and  "COMIC  WEEKLV"’ 
Linage  34,993  lines  in  the  Los  Angeles  lix- 
amiiier,  San  Francisco  Euminer  and  Seattle 
I*ost  Intelligencer. 

•".\MBRIC.\N  WEEKLY"  Linage 

89.454  lines  in  the  Portland  Oregonian. 

t  "THIS  WEEK"  Linage  45,371  Unes  U 
induded  in  the  Sunday  bgures  of  the  follow¬ 
ing  paiiers:  AtlanU  Constitution,  Baltimore 
Sun,  Birmingham  News  &  Age  Herald, 
Boston  Herald,  Chicago  Daily  News,  Cin¬ 
cinnati  Enquirer,  Cleveland  Plain  Duler, 
Dallas  News,  Detroit  News,  Indianapolis 
Star,  Memphis  Commercial  Appeal,  Mil¬ 
waukee  Journal,  New  Yora  Herald  Tribune, 
Philadelphia  Eve.  Bulletin,  Pittsburgh 
Press,  St,  Louis  Globe  Democrat,  Washing¬ 
ton  Star. 


Classified  Ads 


SITUATION  WANTED 
(Cash  with  Ordar) 

I  tima — .50  par  li"* 

4  timas — .40  par  lino  par  insartlii  I  MI 
HELP  WANTED  AND  _  I  ^ 
ALL  OTHER  CLASSIFICATIOHS  j 

I  tima — .90  par  Una  I  iw. 

7  Hmat — .80  par  Una  par  jnsartjn 
4  tima* — .70  par  Una  par  iniartlai 
3  lints  minimum  I 

Count  5  words,  ono  Unta 
FORMS  CLOSE  WEDNESDAY  NOOH 


IDITOR  ft  PUILISHERfor  May  4.  iMt 


i 


mU- 

4,iiu»  or  vmUIm.  aar* 
^  S.  M*  1»M««  •»  trUaa. 

KaakTilla.  KUh. 
IMfOBMATlOa 

Ob-  Vaatay,  OaMf. 

■!.  ML^sa— HTBiaakaMUa.  M.  T*. 

•S*jK£|  ifli.  Nawapapara  bai«kt 

J  l?*BKiLtaaat  pablteity. _ 

ffi^W'SinrAFSBS  wanted 
j  UgELT  *  OOMPANT 

T^lfchrtA"-.  New  York  17.  N.  Y. 
•"*®5-sSjrSJidJS~Rule”  ii  our  yard- 
l^ar  W.  Stypai,  625  Markat 
maaiaeo  6.  Calif. 

!■«#■  - - - 

iy~^papart  Waatca _ 

ixirtaai^*  TPteran  Naval  ofS- 
te  bay  wrekly  with  pramiie, 

^IL  -  »3.000  »6,000. 

*'m2!  *'  P"*******”**- _ 

,29  SSowTDAnSlBthriTlBrrfty 
Si  WUl  laaka  $100,000  Taltlal 
»y»a»*-  Partleulara,  Box 
St  *  Pabllahar, _ 

JjTol  FAST  >f  eatabliihed  weekly 
daily  in  Midweet  or  Sonth- 
'  *899.  Kditor  A  Publiaher. 

rS  DiULT  or  Weekiy  with 

^  y^ibllltiM.  Any  liia.  16138 

Sr  i  ShTYan  Nnya,  Oaiif. _ 

•UHl  ||jfgT.aWP  WEEKLY  wanted  1^ 
Ouat’  HlltpenDan.  well  experienced  news 
l**<k  ^alnrtiiinc.  thriving  town  or  email 
nft  Mitt.-Northern  Conn,  preferred. 
^  f.f.  8,  128  Clark  St.,  Worceeter  6, 

Ottd  baa - 

^  iafT  OlTlOEB  on  terminal  leave 
^  pnrrhaae  controlling  interest 
?**  •  asAiaf  interest  with  option  in 
'9l$i  Mb  oiy  18.000  to  70,000.  Cali- 
fat  IMla  iMation  preferred  but  not  es- 
nrt  aabL  Cash  down  payment.  Replies 
(iMIwtlal.  Box  4525.  Kditor  &  Pub- 

z  m  is  llsssachnsetts.  Connerticnt, 
ijz  farbad  or  Virginia.  Will  make  sub- 
?  Miial  dawn  payment.  Replies  con- 
^  Nalial.  Box  4552,  Editor  A  Pnb- 
M>. 


NawtpaHr*  For  Sale 

UBOIALLT  drenlated  magaxine 
la  laia.  Box  4580,  Editor  A  Pab- 


wajitbh 

Qaaa  praaa,  single  width  (two  popes 

wide),  1$M  iaeb  (wlnttag  diaiMtar— 
IIH  iaeh  e«t-off  or  deA  for  aaaa. 
dive  fall  details  and  prtaaa.  Box 
1042,  Kditor  A  PaMlsher. _ 

ONB  OOSS  OB  HOB  fonr  deck  prose 
wanted,  saitable  for  printing  Colored 
Comics,  using  four  colors.  State  eat 
off,  length  of  printed  page  and  width 
of  printing  cylinders  in  number  of 
pages.  Box  4806.  Editor  A  Publisher. 

IB-PAOE  DUPLEX  Tubal  ar  press 
with  or  without  all  equipment.  Writs 
fully  giving  approximate  delivery  date 
to  Harry  W.  Haines,  Courier  News, 
Blytheville,  Arkansas. 

18  OB  1$  PAOB  Tubular  Press  wanted 
with  all  necessary  equipment,  for  de¬ 
livery  now  or  early  in  1047.  Box 

4280.  Editor  A  Publisher. _ 

WANTED  TO  BUT 
Octuple  press,  21  inch  eat-eff.  Par- 
nlsh  all  details.  Box  4274,  Editor  A 

Publisher. _ 

WANTED  TO  BUT 
Single  width  Press,  4  desks,  81 H  iaeh 
cut-off.  State  all  details.  Box  4876. 
Editor  A  Publisher. 


ills  OB  4  'UNITS,  AO  drive, 
iii/ir  cut-off,  perfect  shape.  Box 
m.  Belts,  Idaho. 

M  PAOB  OOSS  OOTUPLB 
4  Oiils-dsebls  folder,  88  0/1$  cat- 
i(  iO  drive,  will  do  color. 

a  PAOB  HOB  SBXTUPLB 
tin  Nl-off,  doable  folder,  DO  drive, 
ahrcyllader,  complete  stereo. 

BBN  SHUUCAN 

IE  B.  Main  St.  Rochester  4,  M.  T. 

imXSSOOBAPH  for  sale  at  dis- 
uiat,  sew  Addressograpb  machiae. 
Mel  1060  with  selector.  Complete 
viA  mphotype  machine,  proefer, 
HW  ilste  holders  and  drawers.  Box 
4411  Editor  A  Publisher. 

HOE  RIOHT  ANGLE 
1  SEXTUPLE  PRESS 

M  by.  DO  drive;  220  volts;  Kohler 
board;  t2H  in.  cutoff;  46- 
•JPss  piste  clips;  old  press,  but  cap- 
•bh  sf  good  printing  at  9.000  cylln- 
!•  rsveiutlons.  For  further  details 
•Mrsti  Box  4371,  Editor  A  Publisher. 


SOUE  NEWSPAPER  NEEDS  BCB 
Some  newspaper  in  these  United  States 
needs  a  man  of  ray  qualifications.  Chief 
among  them  is  a  broad  and  successful 
experience  in  reorganisation  of  two 
newspapers.  One  as  part  owner  and 
copublisher,  the  other  publisher  and 
owner.  Uy  experience  has  brought  me 
a  good  knowledge  of  sound  business 
financing,  modern  sales  methods,  me¬ 
chanical  and  office  management.  I  un¬ 
derstand  how  te  hold  expenses  down 
and  let  your  newspaper  develop  under 
its  own  power.  Know  how  to  instill 
enthusiasm  from  office  boy  to  your 
largest  advertiser.  Know  how  to 
make  your  circulation  list  grow  and 
to  hold.  Tour  assignment  can  not  be 
too  tough  for  me  to  welcome  it.  Hy 
remuneration  to  be  based  on  results. 
A  letter  from  you  will  make  possible 
more  detailed  information.  Box  4622. 
Editor  A  Publiaher. 


OPPOBTUBZTT 
to  become  aetlve  partner  )■ 
Newspaper  Brokerage  busiueae  ad 

palbcbb  a  palmbb,  nro. 

“Newspaper  Properties  sines  1800'* 

My  duties  as  pubUshor  of  the  TRIB¬ 
UNE,  Albert  Lea,  Minn.,  neeessltate 
delegation  of  brokerage  and  appraisal 
work  to  an  associate.  Must  be  eesape- 
tent.  experienced  newspaperman  od  asa- 
ture  personality  and  gAd  reeerd.  will¬ 
ing  to  travel.  Investment  eptlonaL 
I  will  be  available  for  Interview  at 
the  New  Weston  Hotel,  60th  Street 
and  Madison  Avenue,  New  Terk,  dur¬ 
ing  A.N.P.A.  Oenvention,  April  88-84 
If  Interested  Address 
Paul  0.  Belknap,  Prestdeat 
Palmer  A  Palmer,  Ine. 

11  So.  LaSalle  St... 47  West  84th  St. 
Chicago,  III . New  Terk,  H,  T. 


MtcfaBical  Equipment  Wanted  A  Sport  Fes 

•  - —  -  Interest  an 

■OIOTTPE  STRIP  or  Convertible  Inside  Hollyw 
wdw.  Minimum  Ten  Dollars  Reward  Special  Edttioni 
l«  Int  informant  of  Caster  for  sale, 

*  *t  buy.  Kitchener  Printing  Serv- 

j*jox  1,  Kitchener,  Ontario. _  “V 

J""*'*r’dR  and  Magaaiae  Batary  “Around 

With  ar  without  stereo,  AO  By  Jim: 

drives.  Far  immedtata  ar  future 
2^sL  Tour  equipment  offered  la  Seud  for 

f  interoetad  partlea  asay.  Hollywood  Ni 
fa*’  expert.  Peetaffiee 

us  >  »  SHULKAJt  HoUyweo 

*"  I-  Mala  St.  BoaAsater  A  B.  T. 

■  •ITOI  A  PUILISHIR  for  Moy  4,  194« 


ATTENTION  BDITOBSI 
A  Sport  Feature  sf  Natiaaal 
Interest  and  a  Column  of 
Inside  Hollywood  for  Week-End 
Special  Editions  or  Wsekly  Papers 

“Osnerally  Speaking" 

By  Guy  SteToas 

“Around  Hallyvraed" 

By  Jimmy  Saaueoi 

Send  for  Proofs  Hew 
Hollywood  National  Syndleats 
Peeteffieo  Box  8468 
Hollywood  8$.  Oallf. 


Business  Opportnnities 


BUSINBSS  LOAN  WANTED 
Country  Newspaper  chain  will  gtvw 
10%  gross  sales  for  adsqnste  tnana- 

ing.  Established  1887.  Can  be  lean. 
Write  fully  or  no  attention  paid.  Beu 
N,  Smithtewn  Braaeh,  L.  I.,  N.  T. 


Hsip  Wantntl — Macktnical 

OPERATOR  AND  MACHINIST 
Operator  for  six  Linotypes.  Ludlow 
snd  elrod  plant.  Open  abop.  J.  S. 
Oakley.  Supt..  Valley  Morning  Star, 
Harlingen,  Texas. 

COMPOSING  ROOM  FOREMAN 
for  morning  newspaper  (no  Sunday) 
in  New  York  State.  Applicant  should 
have  full  knowledge  of  ITU  law,  ex¬ 
perience  in  all  phases  of  composing 
room  operations  and  be  capable  of 
firm  leadership.  Must  be  page-cost 
conscious  and  have  the  ability  to  or¬ 
ganise  and  develop  a  smooth  operat¬ 
ing  composing  room.  Good  working 
conditions.  Permanent  position.  Give 
reference  and  full  details  in  first  let¬ 
ter.  Write  Box  4477,  Editor  A  Pn^ 
Usher. _ 

STEREOTTPE  FOREMAN 
to  take  complete  charge  of  the  Stereo¬ 
type  department  of  a  New  York  State 
morning  paper.  (No  Sunday)  must 
be  competent,  steady  and  sober.  Per¬ 
manent  position  for  man  with  ability. 
Good  scale  and  37  H  hour  week. 
Union.  Give  full  details  and  references 
in  first  letter.  Write,  Box  4476,  Edi¬ 
tor  A  Publisher. 

FOREMAN;  Afternoon  daily  newspa¬ 
per  in  New  Jersey,  one  hour  from 
Philadelphia,  has  permanent  position 
open  for  working  foreman;  must  have 
experience  as  composing  room  execu¬ 
tive.  Four  typesetting  machines.  Give 
references  and  salary  required.  Box 
4469,  Editor  A  Publisher. 

WANTED  —  Mechanical  Superintend¬ 
ent,  duties  embrace  control  and  super¬ 
vision  composing,  press  and  job  de¬ 
partments.  Union.  Progressive  grow¬ 
ing  small  city  in  intermountain  West. 
State  experience,  references,  salary 
expected.  Box  4576,  Kditor  A  Pub¬ 
lisher. 

PRODUCTION  MANAGER  Wanted — 
Daily  paper  of  more  than  350,000 
circulation  has  good  opportunity  for 
man  with  technical  college  training 
and  practical  experience.  Give  details 
in  first  letter.  Box  4539,  Editor  A 
Publisher. 

NEW  JOURNEYMAN — Pressman  re¬ 
cently  out  of  apprenticeship  for  regu¬ 
lar  situation.  Goss  UNItnbe  Press 
18,000  daily.  Janesville  Gsxette, 
Janesville,  Wls. 


Help  Wautud — Afamuistruljuu 

STNDIOATB  SALBSMAN  foe  Nowu^ 
paper  features.  OomraUalou  b^s  eudy. 
Box  4810,  Editor  A  FubUsher. 


Help  WuUed — PuUic  RelatioM 

TOUNG  MAN  experiensed  In  Balee 
Promotion,  Advertitiug  and  Publio 
Relations,  capable  of  assuming  full 
responsibilities.  Most  be  ereatlvs, 
able  to  write  and  havs  some  knowl¬ 
edge  of  layout  and  production.  Sup¬ 
ply  complete  information  about  past 
experience,  education,  age,  famly 
status,  organisation  affiliations  and 
salary  expected.  Replies  confidential. 
Write  to  Ray  Hodges,  Agency  Vice- 
President.  The  Ohio  National  Lifa  In¬ 
surance  Company,  Box  287,  Claeianati 
1,  Ohio. 


Help  Wanted  Advsrtisiaf 

LOCAL  advertising  manager  for  pro- 
gre.Hsive  New  England  Daily.  This  is 
an  excellent  opportunity  for  the  man 
who  can  qualify.  Write  complete  de¬ 
tails  about  yourself  indnding  experi¬ 
ence,  education,  hobbies,  salary  re¬ 
quirements,  club  and  organisation  af¬ 
filiations,  etc.  Experience  necessary 
to  direct  a  sales  staff  is  essential.  Box 
4587,  Editor  A  Publisher. 


THE  BEAUMONT  (TEXAS)  -  Entar- 
prise  and  Journal  has  openings  for 
two  exporienoed  retail  advertising 
Bslesmen.  Men  wantsd  must  be  eup- 
able  of  and  above  average  in  wrlti^ 
and  laying  out  copy.  Permansnt  P<mi- 
tions — Write  L.  C.  Lau,  Advertising 
Manager,  Bsaumont,  Texes,  giving 
full  details  as  to  sxperienee,  age. 
schooling,  references  and  salary  ex¬ 
pected.  Applications  held  in  sbsolnte 

eonfidence. _ _ _ 

GOOD  OPENING  with  liberal  sala^, 
for  advertising  man  obsessed  with 
ideas  of  helpfulness  snd  service  te  ad¬ 
vertisers,  to  the  end  that  they  come 
to  feel  our  papers  are  part  of  thslr 
business.  Progreseive  moming-eve- 
nlnf'Sundiy  «oiobln*tioii  in  Wfst  VIt* 
ginis.  Box  4446,  Editor  A  Publisher, 

ADVERTISING  SALESMAN 
FOR  HIGH  GRADE  CONNECTICUT 
A.F.L.  WEEKLY  NEWSPAPER. 

SPLENDID  OPENING 
FOB  RIGHT  ICAN 

BOX  4443,  EDITOR  A  PUBLISHER. 
ABOVE  AVERAGE  opportunity  it  of¬ 
fered  by  100,000  population  deep 
South  market  to  young  man  who  ean 
sell  newspaper  advertising  and  make 
lay  outs  for  number  one  accounts. 
Write  age.  experience,  salary  ex¬ 
pected.  Clarion  Ledger,  Jackson, 
Miss. _ _ _ 

ADVERTIBINa  SAT.EHMAN 
Wanted  for  DaUy  in  sity  e<  18,000; 
must  be  capable  et  Oepy  Writing  SM 
Layout;  eerviee  regular  seeeuaU;  give 

experience;  relereatea;  salary  tm- 
pasted;  phots.  John  Q.  Lsssbert. 
Natehei  Democrat.  Wstahea,  Mice. 

DISPLAY  advertising  salesman  wanted 
by  one  of  New  England’s  progressive 
newspapers.  Ability  to  write 
copy  snd  solicit  advertising  intelli- 
gently  are  essential  in  this  position. 
Write  completely  about  your  experi¬ 
ence  and  include  references,  salary 
requirements,  hobbies,  education. 
Careful  selection  will  be  made  so 
write  fully  about  yourself.  Our  staff 
knows  about  this  advertisement.  Box 
4586.  Editor  A  Publisher. _ 

YOUNG  MAN  WANTED  ^ 

To  train  to  eventually  take  complete 
charge  of  advertising  department  in 
large  chain  department  store  in  fast 
growing  city  in  the  South. 
is  now  under  construction  which  will 
be  one  of  the  most  modem  of  its  kind 
in  the  country.  Experience  in  writing 
copy,  laying  out  sehednles,  and  work¬ 
ing  with  department  managers  is  pre¬ 
ferable.  but  not  absolutely  neeessary- 
Aptitude  and  seal  is  most  importa^. 
$45.00  to  $65.00  per  week  to  s**"- 
Enclose  photo  and  history  in 
Hon.  Box  4413.  Editor  A  Publisher. 

TOUNG  MAN  experienced  in  local 
display  advertising.  Must  be  able  to 
make  layouts  and  write  copy.  Perma¬ 
nent  position  with  leading  newspaper 
in  New  England  city.  State  age,  ex¬ 
perience.  references  and  salary  re¬ 
quirements.  Send  two  samples  M  lay¬ 
outs  with  letter  to  Box  4575,  Editor 

A  ^blisher. _ _ _ 

display  ADVERTISING  Salesman 
wanted  on  progressive  Northern  Ver¬ 
mont  evening  newspaper.  Ooo<l  start¬ 
ing  salary  with  exceptional  future  for 
right  man,  layout  and  copywriting  is 
essential  service,  hacked  by  good 
nslesmannhip.  Fnll  d^ails  first  letter. 
Box  4577,  Editor  A  Publisher. _ 

AD'VEBTISING  SALESMAN  —  Must 
have  experience  in  layout  and  selling. 
Permanent  position  with  real  oppor¬ 
tunity.  Write  giving  age.  experience. 
Include  photo.  News  and  ’Tribune. 
Jefferson  City.  Missouri. 

Libarary  Aidty  Sorvfaw _ 

PHOTOGRAPHERS — Faatnm  pl4^i» 
storioe  bring  axoollaat  ratoa  tr^  Na¬ 
tional  magaainae.  Bertha  Klanaaea, 
180  B.  4(Nh  St.,  N.  T.  0.  1$. 

_ Halp  Waatatl — E^tarial _ 

EDITORIAL  WRITER  for  liberal 
eastern  newspaper.  Request  samples 
of  r^ent  work.  Box  4528  Editor  A 
Publisher. 
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CITT  XDITOm  WAXTBD 
Kmss*  4*ilr  hM  •paaiBf  for  eit7 
M^abl*  •!  baeaming  aaDagiBg 
aMtor.  Fr^ar  jtmmg  narrlMi  ret- 
•raa.  Oaiaaratty  M4nat«.  aidwaat 
baafciraaB4.  BaFaMaa*.  Maat  kaae 
aaaaral  jaan  aasaFapaa  aKFarianae, 
laad  aaaa4  }«4gHBt,  aB4  a  deatra  to 
taBa  ebarga  af  adll^al  departnanl. 
Oallaga  tawa,  SO, 000  popol^oa.  aiz 
•a  aawa  staB.  Tita  pabtiabar  ia  laok- 
lag  for  a  eapabla  xoaag  maa  wbo  will 
ba  happj  with  a  panaaneat  place  an 
a  progreaaiTa,  lacoaaafal  aatall  dally. 
Please  tail  a  coaiplete  ataiy  ia  poor 
latter  to  Baa  4423.  Editor  A  Fabliaher. 


JOU  fcW 4 TiTBT — Toaac,  trained,  want¬ 
ed.  Ifaa  and  wife  if  ^aaibla  to  ba 
ear  eorreapoadent  aad  eirralatioa  rap- 
raaiBtatiTe  ia  Logan,  Ohio,  lUrting 
inunadiatelr.  Good  salary;  pleasant 
small  town  near  Metropolitan  eeater. 
Fatare  possibilities.  Wire  or  write 
ianuediately.  The  Athens  Meeeenger, 
Athens,  Ohio. 


OOBBBaPOMDBMTS  Wanted.  Bzparl- 
eaoed  sorraapoadaaes  ia  prianipal  eit- 
loo  by  Bakory  trade  paMtaatloa.  Gaar- 
aateod  rotaiaor  $10  moatbly  plaa  Se 
a  ward  after  SOO  words  ased. 

■atra  for  pbotoo.  WriU.  ciriag  oaall- 
teatioaa,  preesat  aflNatioaa.  Boa 
«t»T.  Editor  A  P^liabor. 


BXPERIEIfCED,  mature  newsman  to 
take  fan  charge  midwest  morning 
daily.  Bhoald  be  man  SS  or  40.  able 
to  assame  editorship.  Will  pay  $8,000 
year  er  bettor.  Write  fall  details  im¬ 
mediately  to  Boa  4816,  Editor  A  Fnb- 
tisher. 


PntBT  OIASB  inWBMBH 
One  for  Telegraph  editor  and  one  for 
nombinatiOB  Deskman-reporter.  North 
Oaroliao  or  Nouthera  background  pre¬ 
ferred.  Write,  Managtag  Editor,  Oitl- 
sea-Thnea,  Asherille,  North  Oarolins. 


ASSISTAHT  genera]  manager  who  has 
been  thoroaghly  trained  in  editorial 
department  and  has  working  knowl¬ 
edge  mechaniral  departments.  Must 
have  real  leadership  and  executive 
ability;  qualified  to  represent  the 
newspaper  in  the  eommiinity.  West¬ 
ern  newapoper  100,000  circulation. 
Outstanding  home  city.  Fine  schools. 
Splendid  future  for  right  man.  All 
replies  strictly  confidential.  Boa  456.1, 
Editor  A  Publisher 


SDITOBIAL  opportunity  for  young 
man  to  start  as  reporter  and  take  over 
editorship  of  small-town,  growing  E. 
Penna.  weekly  when  able.  Prefer 
Ex-GI  interested  in  sports  and  fea¬ 
ture  writing.  Boa  4561,  Editor  & 
Publisher. 


NEWS  DESK  MAM  wanted  for  out¬ 
standing  small  evening  daily.  Must 
be  young  and  thoroughly  eaperienced. 
Permanent  job  with  progressive,  ea- 
panding  organisation.  Pension  plan, 
etc.  Good  college  town.  Can  also 
use  G.I.  news  trainee.  Guide  A  Trib¬ 
une.  Fremont,  Nebraska. 

BWKE-TTF  EDITOB-  —To  give  metro¬ 
politan  dash  to  medium  sised  Eastern 
afternoon  daily.  Must  know  type  and 
art  treatment.  Work  part  time  on 
desk,  rest  in  composing  room.  Lay 
out  news  pages,  modified  Hearst  style. 
$55.00  to  st-art.  References,  please. 
Box  4558,  Editor  A  Publisher. 


H^_Wiatad  Fditagial 
■DITOB  BXPnuaMOBD  ' 
for  daily  aawepapar  ia  Now  Jersey, 
Metrepelitoa  New  York  area.  Goad 
salary.  Mate  szperieaea  and  refar- 
eaces.  Boa  448$,  Editor  A  Fabliaher. 


Ualp  Wanted — Salaaa 


EEFOBTBK,  ezpartaaeed,  waMod  at 
ease  to  baadle  local  Sports.  Ooart 
Boaeo  aad  feaeral.  Eaceptieaal  fn- 
tara  tar  right  maa.  Tell  ewarything 
ia  first  letter.  Wire  sr  wrMa,  Dover 
Daily  B  apart  er.  Dover,  Ohio. 


BJp  Waalad  CrcaUtioa 


WEEKLY  MAGAZINE  wants  young 
man  to  dummy  pages,  proofread,  han¬ 
dle  production,  do  some  writing  on 
business  .subjects.  Previous  experi¬ 
ence  on  trsde  publication  helpful. 
$1,000  to  start ;  good  opportunity. 
Send  full  details  of  background.  R.  ,T. 
Anderson.  86  Trinity  Place.  New 
York  6. 


YOUNG  MAN  OR  WOMAN 
Preferably  joumaliam  graduate  with 
at  least  one  year’s  prsctical  experi¬ 
ence  and  knowledge  of  weekly  field 
for  interesting  editorial  and  sales  pro¬ 
motion  job.  Good  opportunity  for  ad¬ 
vancement.  Box  4541.  Editor  A  Pub¬ 
lisher. 


BEPOETEB,  experienced,  wanted  at 
once  to  handle  local  sports  and  gen¬ 
eral  on  Central  New  York  afternoon 
daily.  Opportunity  for  advancement. 
Give  full  details  first  letter.  Box 
4.530.  Editor  A  Publisher. 


IP  YOU  CAN  spare  15  minutes  for  a 
brief  call  to  nFwsi>apers  on  my  behalf 
in  each  city  you  visit  you  ran  easily 
increase  your  monthly  earnings  with 
permanent  renewal  income.  Proposi¬ 
tion  well  known  by  all  newspapers 
.  .  .  does  not  conflict  with  your  pres¬ 
ent  line.  Write  for  details.  Confi¬ 
dential.  Box  4.'>H4.  Editor  A  Pnb- 
lisber. 


LARGE  EASTERN  morning  paper  has 
opaning  for  aggrassiva  distriat  man¬ 
ager  who  it  ambitious  and  qualified  to 
move  ahead.  We  own  taveral  large 
papers  which  enables  tha  maa  to  ad¬ 
vance  in  keeping  with  hie  ability. 
Must  bs  good  boy  man  and  top-flight 
promoter.  Good  salary,  ear  allowaaee 
and  exceptional  production  bonus. 
Write  Boa  4458,  liditor  A  Publlther. 


BX-ABACY  O^FIOBE  with  interna¬ 
tional  magaalas  pablisbar  sinea  grad- 

aatlea  fram  eel  lag#  ia  1888,  ozparl- 

eacad  la  oflaa.  paraennal  otanage- 
msat,  all  phaaas  elrealatioa  rseords. 


iaelndlag  ABO,  wants  aaasativa  aa- 
aitloB  with  pablisher  ar  advertlatag 
ageney  in  Rocky  MoBataia  lUgiaw. 


Aeklag  abeve  average  calary,  bat 
coagealal  ergaaleatioa  more  Im¬ 
portant.  Bax  4888,  Editor  A  Pab- 


CIROULATION  MAH  with  exparienea 
OB  Texas  newspaper,  wanted  for  eity 
eirralatioa  manager'a  job  on  Soath- 
weit  daily.  Highly  eompetitiva  field. 
Ezeallent  opportunity  for  ratable  man 
with  hslancsd  elrcnlatioa  baekgronnd 
and  willingness  to  work  hard  aad  as¬ 
sume  reiponaibility.  Good  aalary. 

Boa  4458,  Editor  A  Pablieher. _ 

CIRCULATION  Solicitor  wanted  for 
rireulatioB  salee  campaign  on  Jersey 
Shore  newspaper.  Liberal  oommia- 
•ion  or  salary  and  eommisaion.  Pre¬ 
mium  tie  in.  Write,  Boa  4473,  Editor 

A  Publisher, _ 

OIBCrULATION  HAN 
Experienced  wanted.  Oapabla  of  be¬ 
coming  eirenistion  manager  small  Mid- 
south  daily.  5.000  eirenlatlon,  little 
Merchant  plan.  Non  ABO,  Boa  4481. 

Editor  A  Pnbllaher. _ 

SALESMEN  for  French  agency  having 
some  knowledge  of  syndication  who 
can  contact  editors  in  their  state  with 
regard  to  apeeial  feature  articles  on 
Europe.  Write  giving  full  details  re¬ 
garding  career  and  terms  desired.  Box 
4586,  Editor  A  Publisher. 


AS8I8TAHT  PUELlEKm  gaaaral. 
baalasas  er  prodaMlm  maaagir.  Wall 
reoadad  axparlMoa.  Ags  88.  Avall- 
aUs  May  1.  Salary  8T.fi88.  BaaaUeat 
rsfareassa.  Uaaaairiad.  WM  toks 


pesitiaa  on  mataal  agraiahlsasae  only. 
Box  4885,  Editor  A  PakUakar. 


STBHHT  SAItES  Manager,  mehrepell- 


taa  azMriaaao.  Faat,  eMa 
oagh.  Real  Frodaeer.  Beat  rederaacee. 

baaltk.  akaraatar,  marrlad.  Bax  4880. 
Editor  A  Pabllebar. 


DO  YOU  KNOW  CIBCULATION 
and 

ARE  YOU  FREE  TO  TRAVEL? 

Expunsiun  progrnm  of  Newspaper  In¬ 
surance  Company  creates  splendid  op¬ 
portunity  for  man  who  has  good  rec¬ 
ord  selling  Insurance  with  Hubacrip- 
tions — known  how  to  train  others  to 
sell — knows  Circulation  work  and  pro¬ 
motion — is  at  leaat  10 — and  free  to 
travel. 

If  you  qualify,  state  experience  in 
reply.  Box  4557,  Eklitor  A  Publisher. 

CIRCULATIW^ executive” 
Daily  and  .'lunday  newspaper  in  large 
Eaatem  city  has  opening  for  capable 
eirenlatlon  exeentive  of  proven  ability. 
In  letter  of  application  give  fnll  de- 
taila  regarding  newspaper  experience 
and  personal  qualifications.  Box  4556, 
Editor  A  Publisher. 

CIBCULATION  MANAGER  41ronp  of 
midwest  free  distribution  newspapers 
desire  man  to  place  them  on  a  paid 
basis.  Reader  interest  eslaldished 
through  years  of  sncceaaful  operation. 
Reply  giving  fnll  details  of  yourself 
t^o  Box  4542.  Editor  A  Publisher. 
CIRCUlJlTlON  BALES  Twining  Di 
rector — For  promotion  of  circulation 
of  several  publiahed  bnsiness  services, 
presently  sold  sneeessfnlly  by  mail. 
Desire  to  build  np  national  sales  force 
to  increase  subscriptions  by  direct 
selling  in  the  field.  Unusual  oppor¬ 
tunity  for  right  man  in  virgin  field. 
Box  4550,  Editor  A  Publisher. 
CIBCULATION  Promotion  Manager- 
Direct  mail  order  copywriter  to  in- 
r-rease  circulation  of  several  important 
husiiiess  servires.  Preferably  experi¬ 
enced  in  promoting  cireuintion  of  busi¬ 
ness  services,  trade  periodicals  or  sim¬ 
ilar  publirations.  Box  4551,  Editor 

A  Publisher. _ 

COUNTRY  Circulation  Manager  for 
leading  metropolitan  daily;  East 
Coast;  splendid  opportunity  for  reli¬ 
able,  aggressive  man.  Box  4544,  Edi- 

tor  and  Publisher. _ 

ASSISTANT  Circulation  Manager  for 
large  Eastern  daily;  must  be  of  high¬ 
est  character  and  proven  ability. 
Write  in  detail  to  Box  4548,  Editor  A 
Publisher. 


MEWSPAFBB  ANALYSTS— Typogra¬ 
phy,  make-up,  style,  creative;  proven 
experience  in  getting  results.  See 
basis.  Box  4569,  Editor  A  Pablisher. 

MEMO  TO  FUBLlSHra 
Top  drawer  feature  and  news  writer. 
Administrative  ability.  Abie  to  create 
and  carry  out  ideas.  8  years  national 
and  internatioiial  reporting;  2  years 
foreign  correspondence.  Excellent 
contacts  and  references.  Would  con¬ 
sider  paper,  magasine,  syndicate  or 
post  as  New  York  or  Washington 
correspondent.  Inquiries  invited.  Box 
T,  431  West  17th  Street.  New  York 
City. 


Sitnatiaas  WaalaJ — GrcaUliaa 


ADVEETiahia  ssaapai 
Or  Assistant  PabUsksv^gT^ 
far  getUng  rasalu.  Twsaiv^ 
parienea.  Prsfer  30  ta  lasCT 
latiaa.  AvailahU  at  oaaaC, 
Editor  A  Pablisher. 


HXWSPAPEE  EXECUTIVE 
My  smplayar  kaaws  abaot  this  ad- 
vartiaaasaat.  35  yeara  traksiag  an- 
dsr  aaa  of  tha  haat  pabliahars  ia  tka 
SaMk.  Tka  laat  18  yaars  aa  buti- 
aaaa  maaagar  an  moralng  and  ava- 
siiBg  aawapapar  with  60,000  eam- 
biaad  eimalatian.  Bacellsnt  haaltb. 
oapahle,  gaadwlll  baildar.  Not 
alraid  ad  tough  aaai^mant.  Gat 
alaag  wall  with  sapanara  aad  tab- 
ardiaataa.  Kaaw  aparatloa,  tales. 
pswAnoUaa  sasta  and  haw  to  gat  ra- 
tnMa.  Am  atymiad  la  pswaaat  paai- 
tiaa.  What  da  yarn  kava  wkk  a 
fataral  Saeallaat  radaraaeaa.  Avail- 
abla  aa  50  daya  aatiaa.  Box  4560. 
Editor  A  Pabllahor. 


CIBCULATION  MANAGES 
surreoafnl  raeerd.  Good  promotor. 
Oapabla  building  aggrattive  organi¬ 
sation;  exparienea  to  135,000  daily. 
Want  real  eonnsetioa  that  requiraa 
effort  and  exparienta.  Highest  raf- 
erenres.  Box  4857,  Editor  A  Pnb- 
liaber 


CIBCULATION  HANAOEB 
15  years’  sxperience.  Home  Delivery, 
Newsstand,  Street  .Sales,  5,000  to 
50,000  circulation.  Two  price  raises. 
Now  employed.  Box  3512,  Editor  A 
Publisher. 


HIGHLY  CAPABLE,  wall  racom- 
maadod  draalatioD  manager  available 
Will  coaaidar  City,  Oaaatry  or  Branch 
■aaagnmant  large  papar.  Go  any¬ 
wise  ^Box  4896.  Editor  A  Publisher 
CIBCULATION  “MANAGER' 

12  years’  experience  Little  Merchant 
Plan.  35,000  circulation.  Now  em¬ 
ployed.  Assistancy  acceptable.  Box 
4549,  Editor  &  Publisher. 

CAPABI^  yet  in  desperate  need  I 
Please  give  first  eonsideration  to  high¬ 
ly  competent  Circultion  Manager,  who 
through  no  fault  of  own,  seeks  imme¬ 
diate  connection.  Highest  references. 
Experienced  on  papers  20,000  to  150.- 
000.  Location  immaterial.  Box  4545, 
Editor  A  Publisher, 


ADVERTISING  ■lAT.avwjw-B 
manaoee'^  ■ 

A  producer;  writes  eapy- 
character.  Prefer  near  ki^ 
City.  Box  4570,  Editor  A  Pilj 
SPECIAL  EDiSSf^' 
SALESMAN 

.Seeks  oroertunity  with  eastsiiM 
paper.  Prepared  to  direct  yssr  2 
tising  program  or  ta  iussmap, 
secure  local  spotnarslilp  for  sJ 
I'ampaign  of  52  weekly  pagsa  i 
usual  record  of  accompliikM 
present  position  with  lesdhi  m 
politan  daily.  Box  4538,  E$kn 


politan  di 
Publisher. 


ADVERTISING  MAjU^Tla 
graduate.  Six  years'  expsihsql 
layout,  copy  and  prodnctlw  aatk 
large  manufacturer.  Tlidrtem  iw 
newspaper  display  advertliisi  (4|a 
circulation).  Excellent  rsetei  I 
building  and  keeping  aceooMi.  A 
district  manager  for  nstiaatUr  Mi 
concern.  Good  reason  hr  Ud 
change.  Box  4531,  Editor  5  h 
Usher. 


SilMlioM  WaMa4— EaMi  > 

MANAonia  Bsaok — 
Nationally  famous  Mstrspsklm 
On  Military  leave  of  abteaaehaSAi 
to  go  on  inaetlva  duty  ihiiisi  h 
agement  of  daily  in  small  sr 
sised  eity.  Wonld  eoasidsr  l«ai 
purchasa.  Replies  eanfidsatisL  g  < 
dress.  Box  4415,  Editor  A  PsHfii 
ASAXSTAMT  SPOETS  aad  1M  d 
tor;  81;  vatorM;  layaot;  SMksq  " 
eopyiwading;  typoaattiag.  MM  ^ 

Tnrf  Writara  i  saaaiatlan.  U  m 
Turf  mmd  Bporta.  Bax  4555,  Nk 

A  Publlshar, _ 

ATOM  bomb  blow  ma  tnm  tssWsI  , 
writer’s  job  in  airersft  plsat  ki  . 
weekly  field.  Wonld  ratnn  ta  M  | 
lave — copy  desk  of  aftamssa  dM  i 
Can  leave  on  30-day  aotiea.  HssA  , 
for  two  required.  Box  4157,  Hh 
A  Pablisher. _ 

CITY  EDITOB 

Thoronghly  experienced  news  rssn  a 
erntive  on  an  eastern  ■itrifsils 
daily  eeeka  eity  desk  spat  on  s  Mi  ' 
tun-sised  daily.  Now  37,  I  bsss  3 
years'  experience  In  all  phasM  el  eh 
tonal  work.  Hava  Job  nav  M  p 
portunities  are  lacking.  Perassni 
position  only.  Box  4401.  Eiilst  t 
Publisher. 

CITY  EDITOR 

Experienced;  age  89;  16  years’ nijr- 
enee;  18  years  present  papwr.  Ma 
ried;  desires  ehaage;  go  aayvkn 
Available  reasonable  notios  te  prem 
employer.  Box  4403,  Editer  5  Fd 

Usher. _ 

MUSIC  CRITIC  and  JoumsIUt  vi5i 
assignments  here  or  abroid.  .  If 

-nee  on  Boston  newspapers.  Bieste 
training.  Beat  references.  Box  HE 

Editor  A  P'lbllaher.  _ _ 

EDITORIAL  ASSISTANT 
Six  yeara’  experiaaice;  carteiMt 

ghost  artist,  gagman,  photo  relessm 
Humor  Columnist;  map  srtiik  sr 
search,  news  itema,  81.  mamed,  “ 

Gl.  Ralph  Newman,  12  Lerey  A»- 

Darien.  Conn. _ 

EDITORIAL  CARTOONIST 
Presently  Major  in  overseas  AtW 

Hg  staff  section.  Syndifsts  esrt^ 

at  war  outbreak.  Availsbls  Sejalji 
her  ist.  Box  4407,  Editor  A  W 

Usher. _ _ _ WAl 

EXPEBiENCED,  beginning  wHk  li  »kle 

desks,  reporting,  photography.  Ata-  « 

able  shortly  for  responsible,  P** 

nent  position.  Would  consider  lew 
ing  in  paper.  Prefer  west;  coisMS 
anywhere.  Available  for 
in  west.  Box  4501,  Editor  A  “ 

Usher.  _ _ _ 

FLEET  S'raEBt,  LOND<» 
PnbUelty  man,  Canadian,  sga  $1  ■* 
aiaas  Inropaan  eantacta  wishas  ts^ 
tha  Staff  of  a  progreaiive  puM^I  wj 
honas  with  tha  onjeat  of  pwssMlM  •Jl  '•! 
davalaplng  Trade  and  IndmsBW  Pi  p 
llastiana  of  Intematianal  eeepa-  ■■I  « 
4801,  Editor  A  PnbUakar.  I 


I  IJiJz 


SitMtioBi  WaBl«4 — Uitorial 


t-rgSSjTtJ.  f PTter.  two  jraan 
M.a.  Joor- 

'  Kcoaomiai.  Box  4403, 


YAHK,  STABS  STBIPBS 


laMlIlr****  DatkobBMt; 

^  4«troo;  oSltor  ••U*r* 

n*wiV>P«r  uporUBM; 
:  flOMt  ItallM, 
i.^^lSonMo — okn  do  eelmina. 
M  Dowipapor,  magoriao. 
I*T  Btftal  **  !>'>'•••• 

Miwr  S  PnkUshor. 


Box 


i'^riak  Bdltor  k  Photeirapkor 
iJiU  CMtril  and  Sonth  America 
y^pi  writing  reaearek  or  photo- 
'  laaignmenti.  Four  geara  ox- 
,  tf  South  American  corre- 
_  — .  gad  Oocnmentarg  film  leript- 
KJjr  Box  4437,  Editor  h  Pub- 


SPOBTS  BDITOB 
huten  reart’  experience  (50,000 
I  iMpa^).  Knowa  aporta  tborongk- 
k  Baaio  experience.  College  grad- 
Hk.  Married,  38 ;  empleged ;  refer- 
k  Bex  4436,  Editor  k  Pnbliaber. 


MVS  lOITOB — Sober,  Indnatriona 
aid  nparianca  general  newt  writing, 
mihbla  now.  Prefera  amall  dailg 
twi.  Befarencea.  Addreeo  Box  4400. 
Hilar  4  Pobliaher. 


IKLBOBAPH  OB  NEWS 
idlar  paper  up  to  50,000.  Former 
Idgraph  and  citp-  editor  now  eop7- 
M  iwing  on  largest  midwest  paper. 
Ibrned,  38,  16  years  all  around  ex- 
mitaee.  Box  4480,  Editor  k  Pnb- 
&v. 


i  VITABAN,  uniTorsity  graduate, 
iria  bureau  experience  sports,  fea- 
Mtt,  krocharea,  news.  'Hiorough  sayry 
pati  with  colorful  treatment,  single, 
petnabla,  eager  bearer  and  itohlng 
It  eaaaaet  in  awake  town,  (^mr- 
uiity  la  write  anperaedea  salary.  Box 
tMi  Uitor  k  PnhVUhar. 


8P0BTS  ABE  BOOMING 
u  ptur  paper  has  100.000  or  more 
UMlatlon,  and  can  afford  a  $6,000 
*  more  sports  columnist  who  can 
btat  that  figure  let  me  hear  from 
Its.  laterested  in  Jobs  with  a  chance 
It  adranee.  Can  furnish  top  refer- 
otM  at  top  writer.  Not  interested 
J  routine  job.  Box  4488,  Editor  A 
PiUiiher. 


b  VBTBBAN,  36,  Stan  and  Stripes 
wars  and  magaslna  writer  desires 
l^rial  job  with  Paeifle  Coast  naag 
taat,  pnbUcation  henae  or  honss 
Ffta.  Good  right-hand  man  for  right 
•war.  Carl  Pierson.  8106  Cardiff 
4roata.  Lea  Angeles  84.  OaUfemia. 


WWHIHOTON  newspaperman  arail 
»»»  for  part-time  work  as  correspond 
tit  oat-of-town  paper.  Box  4517,  EdI 
Iff  A  Publisher, 


b  WBITEB-EDITOBIAI.  assistant, 
^rteran,  28.  single.  Experienced  fea- 
J®ia.  editorial,  news,  aporta,  column . 
Sttre  Dame  graduate.  Co  anywhere 
•tart  notice.  Prefer  progreasire  small 
*t  luburbsn  daily.  Box  4426,  Editor 
b  IhiMisher 


00  anywhere ;  reporter-pho- 
'•ftipher,  Columbia  School  Jrlsm;  1 
Y.  nmes;  state  salary.  Box 
i‘"8.  Editor  &  Publisher. 


Officer  on  terminal  leave  available 
for  City  Editor  or  Managing  Editor 
spot  on  medium  daily  or  editor  of 
good  house  organ  or  trade  journal. 
Four  years  Yank,  Stars  Stripes  work, 
plus  six  years  civilian  newspaper  ex¬ 
perience.  Knows  production,  makeup 
and  editorial.  Single,  31.  Some  of 
the  best  newspapermen  and  publishers 
in  the  country  will  vouch  for  my  work 
and  character.  Now  in  New  York 
City.  Box  4585,  Editor  &  Publisher. 


7l^n.T  “UGHT  BPITOBIAI.** 
impk  raaderi  for  your  aditnrial 
^  hjaal  twiaklo  to  page.  Nowapa- 
Z'  hidisatas  send  for  rnrmnt  sam- 
Jw  Dai  4646  Editor  k  FwKHaher. 


YOU  TOO  CAN  HAVE  A 
FOREIGN  OOBBESPONDENT 
Returning  to  London  and  Paris  where 
I’ve  just  spent  three  years  as  corre¬ 
spondent  with  U.  S.  Army,  eitperi- 
enced  feature  and  news  writer  can 
take  on  an  additional  assignment.  Box 
4523,  Editor  &  PnbHsher. _ 


IrtOMOTION  MANAGER 
Ik  ihiaf  of  aa  overseas  Army  H.Q. 
dasiisg  2  section.  Newspaper 
Kek  bafore  War.  Available  Au- 
I  lltk.  Box  4408,  Editor  k  Pub- 


WASHINGTON  Correspondent :  thor¬ 
oughly  experienced,  now  covering 
White  House,  State  Department,  for¬ 
eign  diplomatic  missions;  full  creden¬ 
tials;  member  National  Press  Club; 
prepared  give  A-1  coverage  on  na¬ 
tional.  international  news.  Box  4554, 
Editor  &  Publisher.  _ 


I  iMMAB  -  EDlTORIAZi  assistant, 
ul  olttb  81 — two  years  assistant 
I  wautb  and  public-relations  top 
I  I  T.  0.  ofikial ;  seeks  newspaper 
Mb— vsably  or  small  town  daily. 
Ik  4115,  Editor  k  Publisher. 


EDITOR  15  years  background  re¬ 
porter.  rewrite,  deskman  seeks  oppor¬ 
tunity  build  doily  newspaper,  respons¬ 
ible  post.  East  preferred.  Box  4574, 
Editor  &  Publisher. 


niUBlU — Press  Association  re- 

pribg  ssd  rewrite  experience.  B.A. 
hJlintliim.  Am  young  woman  with 
ItK^  gk}  it'  general  assignments  or 
sL  M  emw's  department.  Will  go  any- 
■iut.  Good  references.  Box  4423, 
liNr  fi  Publisher. 


if  EDITOR.  Veteran.  Many  years 
experience  newspaper,  publicity,  trade 
paper.  Interested  in  New  York  or 
Syracuse  house  organ,  trade  paper, 
publicity.  Make  change  for  right  op¬ 
portunity.  Box  4.560,  Editor  k  Pub¬ 
lisher. 


AVAUJbBLE  SOON.  Newsman  of  un¬ 
usual  qualifications.  No  standard 
newspaper  experience,  but  was  City 
Editor  prominent  foreign  language 
daily  12  lively,  varied  years.  Fluent 
five  languages,  including  Russian. 
French.  .^olid  grasp  international, 
other  public  affairs.  35.  Family. 
Veteran.  Rose  from  ranks  to  impor¬ 
tant  commissioned  post.  Upon  learn¬ 
ing  ropes  will  make  valuable  member 
of  your  staff.  Well  employed  now, 
but  wish  job  on  paper  or  other  edi¬ 
torial  work  in  city  with  or  near  uni¬ 
versity  (to  continue  studies).  Plan 
settle  down  and  purchase  home.  Ex¬ 
cellent  references.  Box  4571,  Editor 
k  Publisher. 


ABLE  NEWSMAN,  editorial  writer 
and  columnist,  20  years’  record  with 
largest  and  smaller  papers  seeks  im¬ 
mediate  change.  Best  references. 
Wire  “Editor.”  204  W.  7th  Street, 
.Tamestown,  N.  Y. 


EDITORIAL  asst.,  research ;  Social 
Sci.  background  tech.,  editing,  exper; 
Columbia  M.A.  student.  Alert,  ana¬ 
lytical.  Box  4584,  Editor  k  Publisher. 
★UNiVERSia^  GRAD,  with  college 
newspaper  experience  seeks  reporting 
po-ition  on  weekly  or  small  city  daily. 
Box  4573,  Editor  k  Publisher. 


CAPABLE  DESK  MAN,  newspaper, 
publicity,  free-lance  experience.  Seek 
pernaanent  connection.  Box  4581,  Edi¬ 
tor  k  Publisher. 


ROCKY  MOUNTAIN  REGION 
Competent  newsman  with  sterling  rec¬ 
ord  on  150,000  daily  must  move  fam¬ 
ily  to  high,  dry  climate;  12  years  with 
present  employer  as  editor,  makeup, 
etc..  B.S.  in  .Tour..  34.  married,  two 
children,  steady,  executive  ability,  vet. 
Prefer  town  of  50.000  or  less  where 
performance  will  assure  permanency, 
recognition.  Box  4579,  Editor  k  Pnb- 
lisher. 


DESKMAN — 33.  single,  responsible: 
understand  copy  flow,  believe  in  good, 
fresh  paper;  favor  morning  publica¬ 
tion:  six  years  inclusive  experience; 
available  now:  seek  permanent  job. 
Box  4547.  Editor  k  Publisher. 


VETERAN,  25,  two  years  college. 
Promotion  and  copy  work.  Will  ac¬ 
cept  trainee  position.  Ambitious.  Re¬ 
liable.  Box  4524,  Editor  k  Publisher. 


EXPERIENCED  writer,  newspaper 
and  radio  background,  excellent  refer¬ 
ences,  wants  permanent  position  with 
N.  Y.  trade  or  newspaper,  radio,  mag¬ 
azine  or  publicity  field.  Box  4534. 
Editor  k  Publisher. 
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_ Sitxxti— s  Wa«6>4  EJitorial 

ALL-ABOUND  edltoHal  maa,  3  57 
would  like  editor’s  Jeb  upstate  Hew 
York  or  nearby.  Write  or  phone  0. 
W.  Andrews,  Ballston  Spa,  New  York. 
MIDWESTERN  University  Journalism 
Grad,  4  years  Army  PRO,  sports  re¬ 
porter  and  editor,  can  start  work  in 
two  weeks.  Box  4526,  Editor  k  Pub¬ 
lisher _ 

CAPABUi  young  woman,  four  years 
desk,  reporting  experience.  Alert,  re¬ 
liable.  Good  references.  Box  4532, 
Editor  k  Publisher. 

EDITORIAL  ASSISTANT  —  Able  in 
writing,  research,  editing,  layout — 
AND  wants  to  learn  more.  New  York 
and  East.  Veteran.  Box  4535,  Editor 
k  Publisher. 

COPYREADER — 17  years  newspaper 
experience,  10  years  on  desk.  Past, 
accurate.  Married,  no  children.  Box 
4546,  Editor  k  Publisher. 

SUMMER  Position  Desired.  ’Three 
college  sophomores  desire  experience 
with  Manhattan  imblishing  firm.  In¬ 
telligent.  adaptable.  Address:  Lois 
Deile,  Smith  College,  Northampton, 
Mass. 

JOURNALISM  senior  wants  June  to 
October  job.  Writes  Sports,  News, 
Features.  News  and  Sports  editor 
High  School.  Box  4587,  Editor  k 
Publisher. 

reporter — 2  years’  metropolitan 
experience  general  assignment  and 
court  coverage.  B.A.,  Journalism 
courses.  College  daily.  Job  in  New 
York  vicinity  preferred.  Box  4540, 
Editor  k  Publisher. 

COVER  WASHmOTON? 
Experienced  reporter,  wire  service, 
state  capital  and  general  assignment 
background  covering  20  year  period 
midwest  and  south.  ’Three  years  in 
Washington,  alert,  acquainted.  Set¬ 
tled.  42.  now  employed  but  want 
change.  Liberal,  well  grounded  all 
sides  labor  question.  Minimum  $5,200. 
Box  4553,  Editor  k  Publisher. 


REPORT  Ek — -AAP  PRO  4  years, 
Medill  Post-Grad.  Sports,  features, 
rim,  general  news  assignments.  Cap¬ 
able  photographer.  Prefer  East.  Mar¬ 
ried.  28.  Box  4568,  Editor  k  Pub¬ 
lisher. 


VETERAN,  31,  Columbia  University 
grad;  10  years  daily  experience  re¬ 
porting,  re-writing,  features,  lay-out. 
.sports,  makeup;  now  employed.  Best 
references.  TVavei  anywhere,  imme¬ 
diately  available.  Prank  Judge,  822 
Devon  Street,  Arlington,  N.  J. 


’REPORTER — Feature  writer,  public 
relations  in  army,  wants  start  on  New 
York,  New  England  weekly  or  daily. 
Sensitive,  probing  style,  2  years  Col¬ 
umbia  .Tournalism.  age  29,  single. 
Box  4566,  Editor  k  Pnblrsher. 


Situatinns  Waate4 — MarliaairBi 


HAVE  YOU  A 

COMPOSING  ROOM  PROBLEM! 
Superintendent  and  consnltaat  of 
broad  experience,  seasoned,  and  skilled 
in  improving  publishing  and  predue- 
tion  arrangements,  will  look  over  your 
operations  and  suggest  reasonable 
possibilities.  Can  he  seen  in  New 
York  during  A.N.P.A.  conventiou. 
Box  4446,  Editor  k  Publisher. 


PRESSROOM  FOR»lAN 
over  35  years;  experience;  black  and 
white;  color;  all  typee  rotary  preesee; 
previous  experience  Metropolitan  and 
smaller  dailies;  demonstrated  ability; 
seeking  permanent  and  happier  eon 
nection;  available  after  thirty  days  ae 
tice  to  present  employer.  Refereneet 
ability  by  letter,  state  salary.  Box 
4346.  Editor  A  Publisher. 

COBfPOSING  ROOM  FOREMAN 
Union,  background  of  25  years  in 
daily  field.  Smooth,  effleient  opera¬ 
tion.  Printer.  620  East  20th  Street. 
Houston  8.  Texas. 


BCECHANICAL  SUPT. 
Composing  Room  Bupt.  30  years  ex 
perienee  all  phases.  Weil  known.  Box 
4834.  Editor  k  Publisher. 


PRODUCTION  MANAGER 
Full  responsibility  all  mechanical  mat 
ters.  Seasoned.  Box  4885,  E.  ft  P. 


SitnaliaM  Wanted — Mackanical 


Broad  If  iifisneo;  Id  jsnoi  ofwjonoo. 
Last  job  sovoK  yoaxo.  Bon  4d$$.  B.ftP 

FIRST-CLASS  composing  room  exec¬ 
utive,  45,  now  employed  as  supt.  large 
eastem  morning  daily,  dasires  change 
to  afternoon  field.  Export  all  brancbim 
— mechanical,  labor  eflclaaoy,  coordi¬ 
nation,  union  rplationa,  purehaaing, 
etc.  On-time,  low  cost,  trouble-free 
production  assured.  Box  4538,  Editor 

A  Publisher, _ 

hCBCHANIOAL  SUPT. — Age  50.  ex¬ 
perience,  30  years  in  meehuuical  de¬ 
partments  of  large  and  small  papers, 
complete  practical  knowledge  of  op¬ 
eration  of  all  mechanical  departments. 
20  years  as  successful  dept,  head, 
thorough  knowledge  of  color,  go  any¬ 
where,  West  Cosit  preferred.  Box 

4582,  Editor  A  Pnblishor.  _ 

ATTENTION  Texaa,  Ariiona  or  Weot 
Coast.  Engraving  Supt.  25  years  op¬ 
erating  and  installing  plants,  commar- 
cial  and  newspaper.  Gets  production 
and  results  on  editorial  or  retail  ad¬ 
vertising.  Knows  all  branches,  also 
Chemoo.  equipment.  Union.  Now 
employed  at  $150  per  week.  Refer¬ 
ences  on  ability  and  character,  must 
get  to  a  warmer  climate  for  wife,  will 
consider  less  salary.  Box  4578,  Editor 
k  Publisher. 


ATTENTION:  SOUTHWEST 
PUBLISHERS 

Do  yon  want  to  solve  your  compos¬ 
ing  room  problems  t  If  so,  it  will  pay 
yoa  to  contact  me  or  Elmer  Toops. 
our  composing  room  foreman. 

Because  of  the  health  of  his  two 
children  he  has  to  move  to  the  south¬ 
west.  Young,  energetic,  even  tem¬ 
pered,  an  excellent  mechanic,  a  top- 
notch  printer,  he  has  done  an  out¬ 
standing  job  for  US.  I  reeommend 
him  unhesitatingly. 

If  interested,  contact  me  or  him 
directly,  at  address  belew. 

Robert  C.  Dix.  publisher. 
Evening  Record.  Ravenna,  O. 


PRESSROOM  foreman  morning  daily 
desires  foremanship  or  superintend- 
ency  Southern  afternoon  daily.  Qnsl- 
ifleations  by  correspondence  or  inter¬ 
view.  References,  employer  past 
twenty  years.  Box  4553,  Editor  A 

Publisher,  _ 

TASOPE  engraver,  photographer, 
thorough  newspaper  experience  de¬ 
sires  permanent  job.  Box  4562,  Edi¬ 
tor  A  Publisher. 


SitaadoM  WantaJ — Cartoonist 


CARTOONIST — Photo  Retoucher  on 
.Metropolitan  weekly  wants  daily  con¬ 
nection — veteran — University  art  grad¬ 
uate — clippings  available.  Box  4572, 
Editor  A  Publisher. 


SitnadaM  Waato4 — fftslsgruptw 

A-l  PHOTOGRAPHER 
“Live  Wire”  with  8  years’  experience, 
25.  now  employed  commercial  firm. 
New  York  City.  Deaire  return  to 
News  -  photography.  Completely 
equipped  with  new  camera  and  car. 
Available  one  week.  Donald  J.  Phelan. 
Pleasantville,  New  York. 


Situations  Wanted — PaUic  RclntioM 

ACCOUNT  EXECUTIVE,  superior 
news  man.  Formerly  with  top  Chicago 
public  relations  firm;  just  returned 
Tokyo  as  News  Officer  4-8tar  AAF 
General.  Want  public  relations  for 
corporation,  industry,  association,  or 
account  executive  major  agency.  Age 
26:  Medill  School  Journalism,  North¬ 
western.  Box  4527,  Editor  A  Pub¬ 
lisher. _ 

PUBLISHER’S  assistant  or  managing 
editor — Utilize  my  sound  newspaper 
executive,  public  relations  experience; 
spent  15  years  gaining  first-hand 
“know-how”  ail  branches  production; 
skilled  newsroom  leader;  3  years  pub¬ 
lic  relations  with  esrporate  experi¬ 
ence.  Seek  opportunity  to  advance. 
Available  short  notice.  Army  vet.,  38, 
married,  Shriner,  Methodist.  Repub¬ 
lican.  Prefer  central  states.  Best 
references.  $4,500  minimum.  Box 
4o$9.  Editor  k  Publisher. 
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WING 


If  is  the  experience  of  newspaper  editsrs 
that  sprinc  seems  to  brine  an  extra,  aMt4 
flood  of  reader-questions^-curioaltr  in  bad. 
These  queries  range  all  the  way  froas  fara 
vexations  to  Nature  brain-teasers.  Ths 
Haskin  Information  Service,  Waskiaftw, 
D.  C.,  does  this  answerinf  promptly,  wiaaly, 
accurately. 


Th€  Auttin  American  (M-20^7S)  hm$  f- 
neuwd  Its  contract  for  Thm  Haskin  Ssrsits 


Shop  Talk  at  Thirty 


or  ^redi  Comment 


feivspapenX 


By  Robert  U.  Brown 


AFTER  many  yeara  of  suffering 

under  the  misinterpretation  of 
newspapermen  and  inaccurate 
portrayals  of  reporters  and  other 
newsmen  in  Broadway  shows, 
the  newspaper  industry  can  now 
relax,  temporarily.  At  least 
three  top  hits  of  the  legitimate 
stage  have  reporter  roles  as 
principal  characters  and  we  are 
glad  to  say  these  reporters  are 
pictured  as  intelligent  human 
beings  instead  of  the  wise¬ 
cracking,  slovenly,  drunken 
bums  papular  with  playwrights 
ever  since  “The  Front  Page” 
era. 

Whether  this  about-face  is  the 
result  of  newspaper  protests 
through  the  years,  or  because  at 
last  the  authors  are  trying  to 
write  their  characters  true  to 
life,  we  don’t  know.  But  we're 
glad  to  see  it. 

“State  of  the  Union,”  by  How¬ 
ard  Lindsay  and  Russell  Crouse 
is  an  excellent  political  satire 
fashioned  around  the  current 
Washington  scene  so  closely 
that  living  political  characters 
are  brought  into  the  play 
through  conversation  necessitat¬ 
ing  a  periodic  change  in  lines. 
Spike  McManus,  the  political  re¬ 
porter,  loaned  by  a  prominent 
woman  newspaper  publisher  to 
manage  the  Presidential  aspira¬ 
tions  of  a  successful  business 
man  under  the  sponsorship  of  a 
behind  the  scenes  political  big 
shot,  is  portrayed  by  Myron 
McCormick.  He  does  a  good 
job  as  a  smart  reporter  who 
knows  his  way  around  the  poli¬ 
ticians.  A  few  wise-cracks — 
but  not  the  smart  alec  type. 

"Dream  Girl,”  by  Elmer  Rice 
is  a  comedy  built  around  the 
day  dreaming  of  an  inhibited 
young  lady  who  eventually  falls 
in  love  with  a  newspaper  re¬ 
porter,  acted  by  Wendell  Corey 
as  Clark  Redfield.  Corey’s  role, 
the  male  lead,  is  a  little  on  the 
slap  stick  side— -but  inoffensive. 
It’s  a  good  comedy  part,  well 
played,  without  indulging  in  the 
formerly  popular  practice  of 
getting  the  reporter  drunk  to 
make  him  funny. 

“Born  Yesterday,”  by  Garson 
Kanin  is  another  comedy  placed 
in  Washington  around  the  ef¬ 
forts  of  a  successful  junk  deal¬ 
er,  who  has  come  up  the  “hard 
way”  and  made  a  fortune  dur¬ 
ing  the  war,  to  bribe  a  Sen¬ 
ator  to  his  bidding.  In  this  in¬ 
stance  the  reporter  is  portrayed 
as  a  quiet,  unassuming  liberal 
(the  long  hair,  horn  rim  glasses 
type)  who  upsets  the  junkman’s 
plans  by  exposing  his  machi¬ 
nations  incidentally  falling  in 
love  with  said  junky’s  girl. 
Paul  Verrall,  played  by  Gary 
Merrill,  is  a  "sfraight”  role  and 
nicely  done.  In  contrast  to 
the  other  two  plays,  this  report¬ 
er  is  never  a  cornel  an  but  helps 
to  create  the  comical  situations 
involving  the  others. 

Strangely,  of  tiie  authors  only 
Crouse  has  a  new^aper  train¬ 
ing,  having  been  a  reporter  on 
various  papers,  including  the  old 
Hew  York  World. 


If  this  change  in  treatment 
of  newspaper  characters  on  the 
stage  is  a  Broadway  trend,  we 
are  happy  to  welcome  it.  For 
too  long,  theater  and  movie 
goers  have  been  introduced 
only  to  reporter  types  who 
would  be  judged  incompetent 
today  in  any  newspaper  office. 
The  public  has  not  been  per¬ 
mitted  to  understand  that  re¬ 
porters  are  human.  Playrights 
invariably  selected  their  news¬ 
paper  characters  from  a  small 
segment  of  newspaper  workers 
This  segment  exists  in  all  walks 
of  life.  It  is  not  peculiar  to 
newspapers.  And  it  is  our  ob¬ 
servation  that  the  species  is  rap¬ 
idly  disappearing. 

•  «  « 

A  FEW  months  ago  in  this  col¬ 
umn  we  noted  the  efforts  of 
Communists  to  spread  their  doc¬ 
trines  among  school  children. 
At  that  time  we  specifically  re¬ 
ferred  to  the  Russian  national 
anthem  that  was  being  taught  in 
some  schools. 

The  Communist  Party  in  New 
York  now  is  canvassing  the  stu¬ 
dents  of  Columbia  University, 
particularly  veterans,  in  searen 
of  new  members  and  the  party 
line  on  the  “controlled  press”  is 
injected  into  the  literature.  In 
a  mimeographed  sheet  addressed 
to  students,  the  Communists 
charge  there  is  imminent  dan¬ 
ger  of  another  war  and  “the 
forces  driving  us  towards  this 
slaughter  are  the  reckless  pri¬ 
vate  interests  of  American  mon¬ 
opoly  capital.” 

Only  Socialism  in  America 
will  save  us,  the  sheet  says. 

“That  Socialism  can  and  does 
work  is  shown  by  the  example 
of  the  Soviet  Union,  where  un¬ 
employment  is  unknown,  both 
in  peace  and  war.  But  Amer¬ 
ican  monopoly  capital  does  not 
want  to  let  the  USSR  have  a 
chance  to  succeed,  to  show  the 
world  its  system  is  best.  That 
is  the  reason  why  through  its 
controlled  press  it  is  today 
carrying  on  propaganda  war 
against  the  Soviet  Union,  the 
reason  it  is  urging  our  govern¬ 
ment  to  use  every  slightest  ex¬ 
cuse  to  discredit  it  in  world 
affairs.” 

Every  American  newspaper 
editor  knows  this  “line”  about 
a  controlled  press  is  so  much 
hogwash.  Fighting  Commun¬ 
ism  in  this  country  has  nothing 
to  do  with  the  feelings  of  edi¬ 
tors  toward  Russia. 

The  reception  given  the  three 
Russian  editors  in  Washington 
two  weeks  ago  by  the  leading 
editors  of  this  country  is  proof 
of  their  desire  to  be  friends  and 
doesn’t  jibe  with  the  Commu¬ 
nists’  argument  that  they  are 
“carrying  on  a  propaganda  war 
against  the  Soviet  Union.” 

If  newspaper  editors  are  _  at 
all  concerned  with  preserving 
the  “American  system”  of  gov¬ 
ernment  and  business — and  we 
believe  they  are — they  can  af¬ 
ford  to  pay  a  little  attention  to 
what  is  going  on  in  their  local 
schools  and  universities. 


FOLLOWING  are  excerpts  jrom 
the  labor  press  consisting  of 
approximately  200  papers  of  na¬ 
tional  circulation,  500  regional 
papers  and  hundreds  of  “shop 
papers."  E  &  P  presents  them  in 
the  belief  editors  of  “newspapers 
of  general  circulation”  will  be 
interested  in  what  is  being  said 
about  them. 

“FEIGNING  a  great  concern 
over  inconveniences  allegedly 
suffered  by  the  public  from 
work  stoppages,  radio  spouters 
and  big  city  dailies  continue  to 
scream  for  legislation  to  place 
restrictions  upon  the  right  to 
strike  while  their  hearts  are 
beating  in  unison  with  that  of 
profit-bloated  corporations.  Their 
appeal  to  the  public  has  for  its 
purpose  to  create  rifts  within  la¬ 
bor's  ranks,  to  cause  the  aliena¬ 
tion  by  unions  of  sympathies 
from  groups  whose  interests 
may  not  be  running  directly 
parallel  to  either  those  of  labor 
or  those  of  the  big  employers 
and  to  work  up  a  psychological 
atmosphere  favorable  to  the  pas- 
.sage  of  legislation  calculated  to 
place  the  union  movement  in  a 
strait-jacket.  .  .  . 

"But  the  significance  lies  in 
the  fact  that  all  publications, 
daily,  weekly  and  monthly,  and 
all  radio  speakers  who  take  an 
unfriendly  attitude  toward 
strikes,  presume  to  speak  in  the 
name,  interest  and  defense  of 
the  public.  Who  is  this  myth¬ 
ical  public?  The  fourteen  mil¬ 
lions  or  more  of  organized  men 
and  women  of  this  country,  to¬ 
gether  with  members  of  their 
families  and  friends,  are  not  so 
conceited  as  to  claim  that  they 
are  all  there  is  to  the  public, 
yet  they  are  a  very  large  seg¬ 
ment  of  it.  .  .  .  Some  day  we 
shall  own  our  own  chain  of 
daily  papers  and  perhaps  our 
own  radio  station,  both  of  which 
are  presently  being  misused  for 
spurious  advertising  purposes, 
and  then  we  shall  remove  the 
false  faces  worn  bv  labor’s  tra- 
ducers."— Catering  Industry  Em¬ 
ployee  (AFL).  Cincinnati.  Circ. 
95,000. 

*  «i  # 

“IN  THE  past  few  months  our 
Union,  along  with  the  rest  of 
the  labor  movement  throughout 
the  country,  has  seen  the  forces 
of  reaction  and  the  industrialists 
and  their  mouthpieces  in  the 
press  carrying  on  all  kinds  of 
attacks  and  lies  against  unions. 

“The  press  make  it  a  habit 
of  seizing  upon  what  are  rou¬ 


tine  differences  of  opinion 
regard  to  policy  and  pro^ 
within  the  Union,  dkoJS 
them  and  writing 
meanings  into  them,  so  ui 
make  it  appear  to  the  pubil 
that  there  are  splits  and  di 
visions  within  unions. 

“We  know  nothing  can  k 
farther  from  the  truth.  We  ak 
know  that  we  can  expK 
nothing  different  from  the  pm 
and  from  the  forces  of  reactiM 
generally  who  are  constanth  r 
tempting  to  destroy  the  unW 
.  .  .“—The  Pilot  (CIO),  Natiomi 
Maritime  Union.  New  Yori 
Circ.  30.000. 

♦  •  • 

“ALL  of  the  facts  in  our  lek 

story  of  today,  ‘Jay  C.  Hoi 
mel.  Company  President,  Vio¬ 
lates  Pay  Promises,’  were  fir 
nished  by  Frank  W.  Schuhi 
president  of  Local  9,  UPWA 
CIO,  to  the  news  agencies  lar. 
Monday  morning. 

“It  is  known  that  followini 
the  telephone  conversation  witt 
Schultz  at  least  one  of  the  new; 
agencies  contacted  Fayette  She 
man,  employment  manager  c: 
Geo.  A.  Hormel  &  Co.  Signifr 
cant  is  the  fact  that  Schutej 
story  was  suppressed  and  did 
not  appear  in  any  Minneapolii 
St.  Paul,  Chicago  or  Des  Moiw 
new^apers  reaching  this  coo- 
munity. 

“The  gutter  press  and  subsi¬ 
dized  national  magazines  wil! 
print  all  sorts  of  hot-air  and 
balderdash  glorifying  allegedly 
benevolent  employers,  but  ap¬ 
pear  to  make  it  a  point  to  sup¬ 
press  news  of  interest  to  th( 
plain  people.  What  about  flu 
‘Four  Freedoms?’  What’s  tha: 
we’ve  heard  about  a  free  press?' 
— The  Unionist  (CIO),  Austin 

Minn.,  Circ.  4.500. 

«  •  • 

“WHEN  working  people  strikr 

they  get  publicity  right  away 
and  all  of  it  is  bad.  The  prec 
tells  the  public  that,  as  a  result 
of  the  strike,  shortages  are  ere 
ated.  The  accent  is  heavy  w 
public  interest — the  workers  g*t 
all  the  blame. 

“When  an  employer  refuses  to 
negotiate,  when  he  turns  down 
a  wage  request,  isn’t  he  for 
getting  the  public  interest’ 
Isn’t  he  placing  his  own  selfWi 
profit  above  the  welfare  of  the 
public?  That,  however,  is  the 
side  of  the  picture  you  never 
see  in  the  strike  publicity.  Yoo 
have  to  think  that  one  out! 
— Washington  Teamster  (AFL) 
Seattle. 
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I.  J.  HARVEY,  Jr.,  Pr«tidMii,  Th«  Rinlfcote  Company 


No.  T9  ji  a  *•»*» 


Like  most  important  business  news,  this  story  appeared  first  in  The- Wall 
Street  Journal  That's  why  this  national  daily  is  must"  readinK  for  busi 
ness  men  who  need  to  be  fully,  accurately  and  quickly  informed  And 
that's  what  provides  such  an  unusually  responsive  audience  tor  advertisers 


"THE  complete  interpretation  of  business  news  that  I  find 
'  in  The  Wail  Street  Journal  has  daily  kept  me  informed 
of  the  important  trends  in  the  building  mojerial,  industrial 
maintenance  and  construction,  and  paperboard  product 


industries.  Now,  more  than  ever,  the  need  for  up-to-the- 
minute  business  news  that  affects  such  a  vital  industry  as 
building  in  particular  is  a  pressing  problem.  I  consider  The 
Wall  Street  Journal  fills  that  need  admirably.” 


,  TVA  tratuformt^i  a  deatrurtive  river  ('oeting  milliona  of 
dollars  yearly  in  flood  damages  into  a  chain  of  peaceful 
lakes,  ciMistituting  the  largest  p»wer  system  in  the  world. 
TVA  made  the  Tennessee  River  navigable  for  650  miles, 
tying  it  into  the  whole  inland  waterway  system. 


Today  the  annual  buying  income  of  Knoxville  ia  ani¬ 
mated  at  $225,500,000.  In  six  years,  sim^  1939,  KnoxfSi 
has  continuously  led  tlie  South  and  often  the  nation  it 
Retail  Sales  Gains.  And  Knoxville’s  prosperity  and  growth 
will  endure  —  for  TVA  will  endure. 


TVA,  througli  its  abun<lani*e  of  cheap  power,  brought 
enormous  industrial  development  to  the  Tennessee  Valley. 
Knoxville,  the  hub  of  this  development,  reaped  incredible 
benefits.  Tbe  Knoxville  area  now  boasts  such  industries 
as:  Du  Pont,  Eastman,  Union  Carbide,  Aluminum  Co.  of 
America,  Reynolds  Metals,  Robm  and  Haas.  Tbeir  huge 
payrolls  brought  new  prosperity  and  growth  to  Knoxville. 


Tha  Knoxville  Newt -Sentinel 

leads  in  City  Cinndation 
leads  in  Market  Circulation 
leads  in  Total  Circulation 

It  alto  leads  in  National  Advertising 
Retail  Advertising 
Total  Display  Advertising 


Consumor-appliance  sales  indicate  the  rich  buyirtg  potential  of  the  TVA  area.  Even 
in  1941  (lost^year  for  which  complete  records  ore  avcfllable)  this  market  bought 
56,312  refrigerators — 19,286  ranges — 8,310  water  heoters.  Dealer  sales  totaled  ; 
$18,958,505.  That’s  $50.38  per  person  ...  or  more  than  seven  times  the  national  per 
capita  Agure  of  $6.43,  for  1940  (last  year  for  which  national  estimate  is  available.) 


Advertising  in  the  Knoxville  News-Stf^ntinel  leads  to  immediate  sales  profits  in 

"THE  BEST  DAM  MARKET  IN  THE  WORLD" 
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